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ABSTRACT 
The research work examined the effect of social capital on a small & medium enterprises business performance in Ilorin Kwara state, Nigeria. The objective of the study was to examine the effect social capital on a small business performance, and to access the factor responsible for social capital sustainability among small & medium enterprises business. A descriptive research design of survey type was adopted for the study which involved the use of well structured questionnaire to elicit relevant data from the randomly selected micro business operators within the study area. A total of three hundred and seventy two (372) operators of small & medium enterprises business in Ilorin Kwara state. The data collected through the administered questionnaire was subjected to descriptive statistics of frequency counts and simple percentage, while the two null hypotheses formulated was tested at 0.05 level of significance using multiple regression analysis statistics to examine the extent to which social capital influence the performance of small businesses and on sustainability of the business. The findings of the study revealed that social capital in any firm significantly impacts the performance of small & medium enterprises business; also social capital enhances the sustainability of small firms and promotes competitive advantage of firms and the operating. Based on the finding it was recommended among others that firms should make adequate use of business opportunities within their business environment through the peaceful competition with the operating firms, also banks and other credit giving financial institution should come up with creature policies that make it easy for the small firms to access financing.
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CHAPTER ONE

INTRODUCTION

Background to the Study

In Nigeria, National Economic Development prospects hinge on entrepreneurial energy of vibrant Small Medium Enterprises (SMEs) as most big business concerns grew from small scale to become big icons.  The considerable low capital outlay required for setting up SMEs enables them to convert minimal resources into productive areas or ventures. They offer veritable outlets for technological advancement especially in businesses with rudimental technological requirements. Many economies developed and developing have come to realise the value of small businesses in the development of individual and the society at large (Lawal, 2012). The SMEs are characterised by its dynamism, witty innovations, efficiency, and their small size allows for faster decision making process. Perreault (2020) pointed to the existence of a link between business performance and social capital in specific forms. 

According to Griffith and Harvey (2019), utilizing the firm’s social capital can provide performance gains.  This allows businesses not only to be more profitable in the short run, but also in the long run (O’Brien and Jones, 2015). One’s social network is viewed as a crucial factor for business success (Pearce, 2015; Redding, 2019). Evidence from the works of Crudeli (2015), Reid and Salmon (2020) and Coleman (2019) has shown that social capital has a measurable impact on national economic performance. It then becomes imperative to contribute to the growing literature on whether the same result holds for companies in Nigeria. 

Social Capital (SC) has been identified in the context of corporate or public sector organisations. Leenders & Gabbay (2019) raised the awareness of SC, focusing on concepts, theories and the application of SC to business. SC has been defined as “the set of resources, tangible or virtual, that accrue through the player’s social relationships, facilitating the attainment of goals” (Leenders & Gabbay, 2019). 

Social Capital is often associated with the network of inter-firm alliances or joint ventures. The business press coverage of such activity is escalating exponentially, with more than 70,000 articles reporting on alliances and joint ventures in 2016, a rate of close to 200 per day. Twenty per cent of this activity is in the information technology (IT) sector. With most organisations claiming a multitude of alliances, markets can no longer be characterized by individual buyers and sellers. The macro view of markets now consists of a complex web of inter-organisational activity. The alliance literature mostly focuses on ‘the single deal’; however, the sheer growth in the number of alliances being formed will naturally lead to discussions of alliance networks, beyond simple partnerships (Uzzi, 2007, Dyer & Nobeoka, 2020; Gulati, Nohria, & Zaheer, 2019). 
With the advance of the innovative era in the globalized and knowledge-based economy, to improve the performance development and competitiveness, small and medium enterprises (SMEs) desideratum is to acquire, monitor and manage intellectual capital (IC). According to resource-based theory Penrose (1959); Andrews (1971) as cited in Marr, Schiuma, and Neely (2019) organizations perform well and create value when they implement strategies that respond to market opportunities by exploiting their internal resources and capabilities. 

A firm’s ability to leverage its position or build its SC within a complex web of market actors is likely to have a significant influence on its overall performance of the firm. The SC of the firm is not directly measurable in financial terms. As an Intangible Asset (IA) of the firm, its impact on firm performance is the key focus of this research work. The ‘age of intangibles’ can be identified as the time when market valuations began to diverge from net tangible asset valuations (i.e. book valuations). The effect can be traced back to the late 1970s when market valuations largely reflected book valuations. In contemporary times, book valuations only account for, on average, less than 50% of market valuations on the US stock exchange (Lev & Zarowin, 2019; Hand & Lev, 2019).

The key aim of this research is to explore the impact of Social Capital on firm performance. Through the use of SC as a lens for viewing a firm’s intangibles, several important sub-components of the SC formulation are exposed. Therefore, an extended aim for this research is to identify the differential impacts of the SC sub-components on firm performance. Firm performance was measured as ROI and total shareholder return (TSR). For this research an innovative computer-supported content analysis (CA) technique will be devised to capture a majority of the data required for the empirical research. The study of social networks (SN) and (SC) formation in communities and neighbourhoods has been identified as not dissimilar to a market environment which is highly interconnected by both formal and informal mechanisms (Burt, 2007). The concept of SC has been coined to identify corporate or public sector organisational applications of SC studies (Leenders & Gabbay, 2019).
Statement of Research Problem
It is evident from literature that not all small businesses are growth oriented and for certain firms’ growth is a voluntary choice (Masurel and Monfort 2016). An empirical study of SMEs’ growth pattern by Kolvereid and Bullvag (2016) concluded that growth intentions may be used to predict actual growth, that past intentions are related to later intentions, and that change in growth intentions are associated with changes in growth patterns. However, finance, among several other factors, has majorly been identified as one of the major constraints to small business performance, growth and productivity (Burney, 2015).
Recent discoveries, however, is beginning to spot social capital to be another major factor that has been sidelined for several decades, hampering the performance, growth and development of small and medium scale enterprise in Kwara state. The extent to which social capital can stampede on the performance, growth and development of SMEs, in Kwara state is yet to be fully understood. This study therefore focuses majorly on how social capital affects SMEs’ in Kwara State of Nigeria.

Research Questions 

The following question were raised to guide the conduct of this research work: 

1. 
What is the impact of social capital on the performance of small & medium enterprises business in Ilorin West L.G.A., Kwara State?

2. 
What is the impact of social capital on the sustainability of small & medium enterprises business in Ilorin West L.G.A., Kwara State?
3.
Does social capital has any relationship on performance and sustainability of small & medium enterprises business in Ilorin West L.G.A., Kwara State?

Research Objectives

The general objective is to look critically into the effect of social capital on small firms performance in Nigeria. However, for a more detailed study, specific objectives are generated and the objectives are;

1. To examine the effect of social capital on small firm performance

2. To assess the factors responsible for social capital sustainability in micro 


businesses.
3. To examine the relationship between social capital and sustainability of micro 


businesses. 
Research Hypotheses 

Based on the inherent observation of the effect of social capital on small firms performance in Nigeria the following hypothesis proposes the relationship.

HO1:  
Social capital has no significant impact on the performance of small & medium enterprises business in Ilorin West L.G.A., Kwara State.

HO2:  
Social capital has no significant impact on the sustainability of small & medium enterprises business in Ilorin West L.G.A., Kwara State.
HO3:  
Social capital has no significant relationship on the performance and sustainability of small & medium enterprises business in Ilorin West L.G.A., Kwara State.
Justification for the Study

This research work tend to focus on the effect of social capital on a small firm performance, the result of this research work will serve as useful input  and information for future researches on the subject matter, a sort of contribution to literature.
This study will be extremely helpful once its completion for each current and future entrepreneurs, business organizations and the government. The study would be helpful to SMEs in operation inside their business setting. It would also help facilitate these businesses to become more sensitive to the uncontrollable micro economic factors striking on the performance of their businesses and the way they’ll effectively manage these factors and prime the opportunities for increased productivity and sustainability.

To an entrepreneur: The information obtained from this study can alter them to understand how crucial social capital indices are and the way to effectively manage these factors for the survival and growth of their Small and medium enterprise (SME) scale businesses.

To organizations and the society: The study can equally be helpful to organization and the entire society regarding technological advancement and the role and possible effect it would have on their business.

To the Government: This analysis will be helpful to the government within the formulation of policies towards small scale enterprises development in their country.

The study is expected to help the government to validate or reject the choice of microfinance as the main source of financing SMEs in Nigeria and also suggest ways of improving the existing financing arrangements, if need be. This study is important because it will indicate how small-scale businesses can be promoted through entrepreneurial development skills and their survival quest in respect of operating environment in the country. 

Finally, the study will contributes to the body of knowledge of students in business administration who seek to develop various entrepreneurship skills and those that may find interest in conducting similar or related research work.
Scope of the Study

The boundaries for this research specifically relate to the industry of focus and the level of analysis. The industry of focus is the sector and SMEs in Ilorin west local government in Kwara State. This SMEs has been chosen for a number of reason because there is a richness of information available about the operation of small & medium enterprises business enterprises.
CHAPTER TWO

LITERATURE REVIEW

Introduction

This chapter introduces the concept of social capital, the theoretical review and the empirical review. The trend towards the knowledge-based firm and the rapidly growing SMEs sector is seen as the reason for this phenomenon. An identifiable change in the marketplace is the growth in interdependencies between firms. With firms becoming more networked, a higher percentage of staff is required to manage interactions and relationships with other firms.

Conceptual Review

Concept of Social Capital

There is no universally accepted definition of social capital. In the broadest sense, the term encompasses contribute to the growing literature on whether the same result holds for foodstuff traders in Nigeria. Understanding the impact of social capital on the entrepreneurship process is an area of considerable interest among scientists. A broad range of studies are devoted to this problem (Adler and Kwon, 2016; Coleman 2018; Fukuyama, 2020; Griffith and Harvey, 2019; Kostova and Roth, 2020; Leana and Van Buren, 2020; Paldam and Svendsen, 2020). The social capital of a firm can be regarded as a resource that reflects the character of the firm’s social relations and influences business capital and businesses performance (Hunt, 2020; Kostova and Roth, 2020).  
In the case of trading activities, good network of clients and suppliers constitute social capital that complements the traders’ financial, physical and human capital. Thus, an empirically determined influence of social capital on performance of micro business in Ilorin, Kwara State will provide an indication of what policy recommendations are necessary to improve the business performance among small and micro business enterprises in the state.
The term social capital found its way into economic analysis only recently, although for long various elements of the concept have been in existence under different names social capital represents the degree of social cohesion in communities. It refers to the processes between people that establish networks, norms and social trust and facilitate coordination and cooperation for mutual benefits. Social capital is described as the expectations of trust and reciprocity arising out of people’s relationships to each other. Fostering social capital enables people to cooperate for mutual benefit in the absence of contractual arrangements or monitoring. Social capital is crucially important for economic prosperity. Modern societies that are characterized by global markets, bureaucratic administration, instant communication, and increasing migration do not allow for effective “bonding” social capital between members of small groups. 

Putnam (2020) identifies some features of social capital which includes networks, norms, and social trust that facilitate coordination and cooperation for mutual benefit. The ethics of social capital requires us to recognize our moral duty and how to manage our network of relationship and focus on what we can get from our network. Using social capital means putting our network into action and services for others. The paradox is that, when we contribute to others, we are help in returns, sometimes far in excess of what one would expect or predict. This type of transactions take place only because people involved care about one another and thus trust one another to carry out obligations. 
The political group uses their powers to award contracts to people who shares network of lateral association on reciprocity-expectation that in short term, kindness and services will be returned in lined with the institution of Iddir in Ethiopia. This institution initiates a reciprocal arrangement that ‘I help you now that you are in need, with the understanding that you will help me when I am in need’. The political group sees the need to reciprocate by staking their political mandate to contractors who regards such award as rewards for supporting them during political campaign. Sometimes, they embark on stiff agreement and sanction will be imposed on anyone who violates it. In most cases threat are used on members who violate their part of the agreement. The denial and trade off of social infrastructure and violation of electoral promises becomes evidence in this type of society. 

Forms of Social Capital

There are four important forms of social capital. They include:

a) 
Obligations and expectations; Under obligations and expectations people do favour to someone without expecting immediate return, but they believe that someone else will one day pay them back. Therefore, they see help as an obligation due to future expectation.

b)
Informal potential; Another form is information sharing. Information is a very vital tool for association or business to progress. The prospect of any activity lies basically on information, which is very important for future action. It is the brain box of social capital because it strengthens and builds up social ties.

c) 
Norms and effective sanctions; Norms and effective sanctions help to promote community values and shared standard of behaviour. Societal dignity is an important tool for development. Any society that disregards this ethics will not have future.

d) 
Authority relations; Authority relations comes in form of leadership that informs other actions even if one do not directly participate, yet the value is felt by many through positive change that this leadership brings.

However, focused on the role of social capital, cooperative behavior norms and values in a society that serve to enhance trust among individuals and ease transaction by reducing cost associated with acquiring information and monitoring has tend to infest growth. This is because the role of god fatherlism deterred administrative process of governance. Political mandate of the electorate are buried in the pockets of god fathers otherwise known as ‘cabal’. This to a very large extends caged elected representatives, making them not to actualize their promises. Nigeria is a good example of such country.

Importance of Social Capital
Lin (2020) adduces three general explanations as to why Social Capital will enhance the outcomes of actions. First of all, the resources embedded in a group or networks facilitate the flow of information. Under normal conditions, social ties within the group and between the group and other individuals as well as groups located in certain strategic places and/or hierarchical positions (and thus better informed) can provide an individual with useful information about opportunities and choices otherwise unavailable. Similarly, these ties may alert a firm and its management to the availability and interest of an otherwise unrecognized individual or opportunity. Such information could, for example, reduce the transaction cost involved for the firm in recruiting individuals with relatively better skills, or technical knowledge. For individuals, it could equally reduce the cost in terms of effort and money to find better firms which can use their capital and provide appropriate rewards.

However, as has been noted earlier, some concern has been expressed about the pervasive focus on the beneficial effects of social capital and a tendency to neglect its potential downside (Portes & Landolt, 1996; Sandefur & Laumann, 2018). Indeed, Albano and Barbera (2010) cite Baker and Faulkner (2019), as stating that the “dark side” of socially embedded transactions is also common in financial frauds, mainly because “the trust engendered by personal relations presents, by its very existence, enhanced opportunity for malfeasance” (Granovetter, 1985), after Albano and Barbera (2010) .

Constraints to Social Capital Accumulation

There are constraints to the formation and accumulation of social capital. A number of scholars, notably Mancur Olson (2019) and North (2020), have contributed immensely to the understanding of the logic behind collective activities. They have identified factors that might mitigate the problems of economic opportunism and shirking in collective action. Of particular interest are the criteria given for successful collective action.

These scholars argue that collective action is more feasible for smaller groups. It is also desirable that the group be as homogenous as possible in origin. The longer the group has been in existence or members have interacted with one another also adds to group coherence and stability. However, social and physical proximity among group members is desirable. This can be mediated by improved communication. The objectives of group members, as well as the distribution of power or wealth among group members, need to be differentiated in a complementary manner. Lastly, the group needs to be alert to possible losses arising from inaction.

A glance at the criteria listed above immediately informs, for instance, why ujamaa was such a dismal failure in Tanzania. Upon gaining independence from Britain in 1964, the Tanzanian leader, Mwalimu Dr. Julius Nyerere, adopted a raft of social and economic development policies under the rubric of Ujamaa. The details of ujamaa were published as a development blueprint in the Arusha Declaration of 1967 (Nyerere, 2017). In the Arusha Declaration, Nyerere pointed out the need for an African model of development on the basis of African socialism. Ujamaa comes from the Swahili word for ‘extended family’ or ‘family hood’ and is premised on the notion of ubuntu that posits that a person becomes a person through the community. For Nyerere, an African ‘extended family’ meant that every individual is in the service of the community. Thus, a community characterized ujamaa if co-operation and collective advancement were taken as the rationale of every individual’s existence. In this system, personal acquisitiveness was prohibited in the belief that this would facilitate the distribution of wealth through society horizontally rather than vertically. Informed by this blueprint, Tanzania embarked on a decade of extensive ‘villagerisation’ in order to entrench ujamaa onto to the national psyche.

The third guise presents itself in the dismal logic of collective action. Here, every agent would benefit if all struck simultaneously. In the prisoner’s dilemma, game theorists assume that a pair of accomplices is held incommunicado in separate cells and each is informed that if s/he alone implicates the other accomplice, then s/he will be freed unconditionally. However, this accomplice is warned that should s/he remain silent while the other confesses, s/he will be punished especially severely. If both accomplices remain silent, both would be freed with light punishment. Since both accomplices are unable to coordinate their stories, each is better off telling on the other, no matter what the other does. The only reason why a prisoner’s dilemma kind of outcome is not evident in everyday life is the presence of trust in society. Not only is it necessary to trust others before acting cooperatively, it is equally necessary to believe that others trust you.

Social Capital and Performance

There is wide agreement that social capital, or the resources embedded in entrepreneurs' personal networks, is critical for the performance of small firms. For instance, network connections enable entrepreneurs to identify new business opportunities, obtain resources below the market price, and secure legitimacy from external stakeholders. Despite these potential benefits, however, cultivating social capital entails substantial opportunity costs, raising the question: what configuration of entrepreneurs' personal network ties is most beneficial in the small firm context? So far, however, little consensus exists about when certain forms of social capital lead to enhanced business performance. This confusion continues to persist due to marked differences in construct definitions, research designs, and sampling contexts across prior studies. Clarifying what exactly is known about the relationship between social capital and small firm performance therefore seems both timely and important.

The capital in social relations lies in their value in enhancing the outcome of actions, whether of a firm or an individual (Coleman, 2018). In a study of small-scale entrepreneurs, Barr (2020) found evidence that Ghanaian entrepreneurs value networks. She found support for her hypothesis that contacts contributed to technical informal flows among enterprises, and that these flows not only make a positive contribution to individual firm performance but generate spillovers to other firms as well. In this present study, we adopt the definition of firm performance as being the ability to get work done (Adler & Kwon, 2020; Cohen & Prusak, 2020) as well as its characterization by Nahapiet & Ghoshal (2018) as successful work performance.

Social Capital of the firm therefore can be represented both inside and outside the firm (Firestone & McElroy, 2020). A firm’s external SC can be represented by its position in a marketplace. The study of marketplaces as networks has attracted significant research attention (Baker, 1984; 1990; Granovetter, 1985; Wellman & Berkowitz, 2018; Windolf, 2016; Burt, 2020). The study of market boundaries from a network perspective has been contrasted with traditional methods of defining industry sectors on individual firm attributes (Berkowitz, 2018). The complex web of inter-relationships between firms in the marketplace provides the opportunity to study the competitive advantage available through the structure of a networked marketplace and a firm’s positioning in the network (Burt, 2020). Burt argues that information benefits are maximised for firms that maintain relationships which span structural holes within a diverse network or marketplace. 

First, the donors returns may come not directly from the recipient but from the collectivity as a whole in the form of status, honour or approval. Secondly, the collectivity itself acts as guarantor that whatever debts are incurred will be repaid. Portes (2018) provided examples of these consequences which are relevant to this study. For instance, if a member of an ethnic group endows a scholarship for young co-ethnic students, he does not expect repayment from the students but rather approval and status in the collectivity. The students social capital is not contingent on direct knowledge of their benefactor, but on membership in the same group. The second effect is evident in a situation where a lender extends a loan without a collateral to a member of the same religious community in full expectation of repayment because of the threat of community sanctions and ostracism. Trust exists in this situation because the obligations are enforceable through norm observance and social control.

Measuring and Managing Social Capital 
With the acceptance of SC as a concept that potentially provides benefits to individuals, communities, organisations, firms and even nations, the need to measure and manage it is a progression. Methods for measuring SC have taken two distinct paths. The first is through survey methods, which identify particular dimensions of SC, and typically use Liker-type scales to achieve a measure of quantitative evaluation. The development and application of this style of measurement has been largely inspired by Putman’s critique of civic mindedness in the USA (Putman, 2020), and they have mainly been used to assess whole communities or nations. The second path is through the use of SNA techniques (Wasserman & Faust, 2019; Scott, 2020). This method is inspired by a definition of SC as the quality of relationships between individual actors (Coleman, 2018; Burt, 2018). SNA surveys collect information about ties or links between individuals and then interpret the network patterns into different dimensions of SC. 

With regard to the first path, the majority of survey-based measures for SC have been generated as national responses to the perceived decline in civic pride and community and wellbeing in the USA (Putman, 2020). For instance, measurement frameworks for national level measures of SC have been developed in Australia the USA (Putman, 1993), New Zealand (Spellerberg, 2020), the UK (Harper, 2020) and (ABS, 2019).  These measurement frameworks are looking to develop a global benchmark measurement tool for understanding the SC of different nations. The typical dimensions of SC that are included in these benchmarking tools include participation in networks, reciprocity, trust in the community, social norms, tolerance of diversity, personal empowerment, trust in government, altruism and philanthropy, and demographic information. 

In summary, concerning the first path, survey-based Social Capital benchmarking systems have proved to be a popular development activity for Social Capital researchers. At the national level, the benchmarking tools do appear to be converging to the extent that a standard toolset is probably within reach. Outside national or regional SC assessments, other SC survey designs are still at the exploratory or emergent stage. The work of Viedma (2020) and Marti (2019) appears to be the genesis of a SCAT for application to firms and markets, but is still at a preliminary level, and has yet to attract the SC research community at large. 

Regarding the second path, SNA has developed into a sociological discipline of its own, since its genesis in the early work of social psychologist Dr. J.L. Moreno and his work with sociograms in the 1930s (Jacobs, 2020). A plethora of graph theoretic measures have been designed to describe social constructs, positions and/or roles within SN. SNA methods have matured to the extent that a number of texts and reference books have been produced (Wasserman & Faust, 2019; Scott, 2020), and a professional society has formed to support its development9. Network measures have been related to several SC interpretations. The SC concepts of trust, reciprocity, diversity and network participation can be inferred from the interpretations of the SN representation of the community or population under study. 

Social Capital: Personal Networks as an Asset

Social Capital theory is mainly based on the proposition that the networks of relationships within and without a group constitute a valuable resource for members of the group (Bourdieu, 2018). This resource, construed as capital, is embedded within networks of mutual acquaintance and recognition (Nahapiet & Ghoshal, 2018). Social Capital is thus an inherent value in human relationships and connections. This implies that social capital is a resource input that facilitates production, but not consumed or used up in production (Coleman, 2019).

It also implies that social capital is an aspect of social organization and fundamentally a property of the group, community or society. The idea of Social Capital can be intuitively grasped by conceiving it as what ordinary language calls ‘connections’: people are connected to others based on trust in some others. People are obliged to support others depending on exchange with certain others. An individual’s connections are his or her assets. Those assets in essence, constitute social capital (Burt, 2017). From the human capital perspective, inequality of incomes and differences in the pace of promotions at the workplace can be explained by differences in individual ability (Becker, 1975). This evidence is obviously valid because human capital is surely critical to success. But it is equally valid that human capital is useless without the social capital of opportunities (connections) with which to apply it (Burt, 2017).

Trust, understanding, connection and sense of membership are values that accumulate over time from acquaintanceships and relations instantiated by individuals. These values become embedded in groups within and without the organization. For the purposes of this study, we adopt the view that social capital is a property of social groups and define social capital in line with Nahapiet and Ghoshal (2018) who describe it as the sum of the actual and potential resources embedded within, available through and derived from the relationships possessed by a group. 

SMES and Finance Generation/Accumulation

Finance remains a real obstacle for many SMEs where a combination of agricultural risk, scarce borrower information, cumbersome legal procedures and high transaction cost means that many formal financial service providers are reluctant to serve SMEs and entrepreneus. For these reasons, the Nigerian government and donors set up credit programmes aimed at improving rural household’s access to credit. The vast majorities of these programmes that provide credit at subsidized interest rates failed and were rarely sustainable (Olowononi, 2017). However, in the same environment, credit from informal sources has been of mixed blessings. It exhibits very low loan default rate but interest charged on credit is very high crowding out SMEs and very poor people. 

However, statistics attest that the demand for micro finance financial services remains largely unmet (Zeller and Sharma, 2018; Buchenau, 2020; UNDP, 2019). This will undermine the first Millennium Development Goal (MDG) on the eradication of extreme poverty and one of the reasons is incomplete information equilibrium in credit markets (Stiglitz, 1990). One of the factors contributing to informational uncertainties includes inability of poor people to provide individual collateral, in reaction an increasing number of microfinance institutions provide credit on the basis of social collateral through, which the social networks to which, they belong replace physical collateral.

Theoretical Review

Cognitive Model

Social capital may be operative without being subject to calculation. Goods transfers may be cued by certain perceptions without conscious thought (Margolis). This does not imply random behavior uninfluenced by experience and environment. The brain may seek some pattern in its learned repertoire that seems to fit (make sense of the situation). When a pattern is seen, the brain may utilize no other information than what is seen-- no alternatives are considered. The brain jumps to action. We can react to cognition of hungry people or a drowning victim without any consideration of cost or benefits or marginal rates of substitution between own and others income. Behavior can be conditioned by experience at a sub-conscious level.

A number of marketplace phenomena have provided the impetus for the selection and conduct of this research. The first is the so called ‘value relevance’ of intangibles in determining market performance of SMEs. A second related phenomenon is the increasing reliance on share price appreciation as the principal means for shareholder return as opposed to returns through dividends. This suggests that share prices are becoming an even more critical firm performance measure than traditional accounting-based firm performance measures like.

The theoretical base for this research can be traced back to the economic theory of Polanyi (1944), whose anthropological studies identified the important role that social relations played in ancient economic activity. In ancient times, humans sought out material goods to enhance their social standing. Polanyi (1944) postulated that the control of economies by market factors is only a relatively recent phenomenon. However, parallels do still exist with this research. While social standing may not be the ultimate objective of the modern-day firm, the use of social resources to enhance firm performance is. Bourdieu (2018) identified SC as an economic resource. Economists began to see Social Capital as a convenient theory for the explanation of diversions from rational choice economics (Becker, 1996).

Social Capital theory has since developed around two competing themes on what constitutes strong Social Capital. Does it derive from being a highly connected centre of the network (Coleman, 2018), or through acting as a bridge between disparate networks or sustaining a multitude of weak ties (Granovetter, 1973; Burt, 2018;)? The extension of the SC concept of one centred on the individual, to one centred on the firm has, to date, not been critically appraised. Instead, current research is focused on assessing the applicability of existing social capital theories to the corporate environment, which is the case with this research. The Social Capital concept proposed in this research was characterised partially by how a firm is positioned in the network of alliance relationships that constitutes a marketplace. 
Resource-Based View

Resource-based view (RBV) highlights transformation of valuable resource to achieve goals. This theory becomes a fertile ground to competitive advantage in which firms rely on their own tangible and intangible resources to transform their short-term competitive advantage into sustainable competitive advantage. This process requires unique resources, which are neither substitutable and removable. This approach is different from competitive based approach, which focus on source of sustainable competitiveness from external environment (Akio, 2015). However, both concepts consider that valuable resources can foster performance greater than average.

As intangible resources, entrepreneurial orientation (EO), entrepreneurial management (EM) and social capital (SC) play pivotal role to boost SME performance (Sciascia, Mazzola, & Chirico, 2012). The concept of entrepreneurial orientation (EO) refers to the way firms running in the long term with proactiveness, innovativeness, and risk-taking behavior (Covin & Wales, 2012). Therefore, entrepreneurial management refers to entrepreneurial approaches in management practices, which includes strategic orientation, organization structure, entrepreneurial culture, and reward philosophy (Gürbüz & Aykol, 2019). Social capital is also considered as valuable resources.

The concept of social capital anchors on social network theory, which explains behavior of social relationship in regards to assessing economic transaction (Jackson, 2019). The networks with external stakeholders come to challenges since market complexity becomes apparent. Then, social capital is crucial to achieve its performance and to survival. This construct refers to source of competitive advantage in generates incomes (Morgan, Vorhies, & Mason, 2019) with daily cash flow to recover their input cost.

Innovation or new product development process requires combination between firm resources and firm capability. The RBV highlights that innovative in providing superior value to customers is main determinant to gain sustainable competitive advantage (Gupta & Malhotra, 2013). In the context of SMEs, capability to deal with external shock is crucial to achieve its performance and to survival. This construct refers to source of competitive advantage in generates incomes (Morgan, Vorhies, & Mason, 2019) with daily cash flow to recover their input cost. To narrow the gap between complexity and firm capability requires continuous process to apply knowledge, skill and resource.

Contingency Theory 

Contingency theory rails against the classical management theory from being neglected of contingency factors or external environment. It seems that Classical management theory tends to be biased view against internal organization in order to achieve efficiency through specialization and formalize procedures (Peng & Sang, 2011). 

Hence, contingency theory considers that firm’s capability to respond business environment determines firm performance (Bell & Martin, 2012). Hence, flexibility to set organization structure is important issue to deal with environmental turbulence, which implies on new behavior of firms in order to survive (Nunéz & Lynn, 2012).

Capability to deal with business environment is associated with knowledge management system, which requires firms to carry out consumer intelligence. The intelligence strategy provides information in which firms can change strategy to meet various level of environmental turbulence (Lowe, Lowe, & Lynch, 2010). Contingency model considers that firms can gain knowledge through assessing their business environment and set strategy, which are appropriate for each level of environmental turbulence (Johannesson & Palona, 2010). Indeed, environmental turbulence refers to various dynamic environmental settings in which technology, product preferences and competition intensity are dramatically changing. 

Empirical Review 

Past studies on effects of social capital on SMEs performance are inconclusive. For instance, Oforegbunam and Okorafor, (2010) examined the effects of social capital on the performance of small and medium scaled enterprises in the South Eastern Region of Nigeria. The result of the analysis shows that increased human capital  development by sampled SMEs leads to significant improvements in their performances. Moreover, on the  job training was identified as the most significant option for developing the human capital of SMEs for enhanced  performance. Fatoki (2011) also examined the impact of human, social and financial capital on the performance of Small and Medium-Sized Enterprises (SMES) in South Africa. The results indicated that there is a significant positive relationship between human capital and the performance of SMEs. Lussiers and Pfeifer (2020) also found that human capital of individual entrepreneurs play a role in contributing to the success of entrepreneurs. 
The study found that entrepreneur with industrial experience, motivation and business start up, has greater chance of succeeding than people minimal industrial experience, and with little motivation. Datta et al., (2015) also affirmed that human capital scheme have been found, within a number of different establishments, to positively affect organizational performance. The finding of Bosma (2019) is also consistent with other researchers that social capital has positive relationship with SMEs performance. In the same vein, Hisrich and Drnovsek (2016) found that managerial competencies as measured by education, managerial experience, start-up experience and knowledge of the industry, positively impact on the performance of new SMEs. However, other empirical studies such as Shiu (2016), Appuhami (2007) and Chan (2019), found insignificant relationship between social capital and SMEs performance. 

CHAPTER THREE

RESEARCH METHODOLOGY

Introduction

The concern of this chapter is to discuss the method, procedure and techniques employed in the collection and analysis of data, it comprises of the description of the area of the study, population of the study, sampling technique and sample size, sources of data, method of data collection and method of data analysis.

Research Design

Descriptive Survey research design would be adopted in this study. It involves a close observation of effect of social capital on firm performance in Ilorin, Kwara State, Nigeria. The data will be derived from primary source.

This research work considers the use of non-parametric method of data presentation and analysis which involved the collection of data from primary sources. A data collection instrument (questionnaire) will be used to elicit information from participants by sampling their opinions through the use of a structured questionnaire.

Population of the Study

The sample population for the study consist of registered small scale enterprises in Ilorin, Kwara State. The population size according to the records made available at the local government secretariat office, there are 838 registered SMEs (ILWSO, 2015).  
Sampling Technique and Sample Frame

Sample size will be drawn from the SME populace of Ilorin in Kwara State and the sample technique adopted is simple random sampling which gives equal chance to every character under the population a likely chance of being selected. The population consists of 838 registered enterprises retrieve from Corporate Affairs Commission (CAC) Ilorin, Kwara State.

Therefore, a sample population of 200 small scale enterprises would be selected through convenience sampling techniques.    

Method of Data Collection

The data for this study would be collected through a well structured questionnaire. The questionnaire would be design based on the objectives raised for the study. The researcher would personally administered the instrument on the sample 200 small scale enterprises in Ilorin West Local Government Area of Kwara State. 

The respondents would be briefed on the motive work prior to the administration, thereafter the instrument would be administered and collected back upon completion.      
Method of Data Analysis

The data collected for the study would be analyze using the Statistical Package for Social Sciences (SPSS) Software version 17.0. Multiple Regression Analysis would be use in testing the two stated hypotheses. The reason for this choice of statistics is to test the joint and independent predictions of the dependent variable by independent variables.
CHAPTER FOUR

DATA INTERPRETATION AND ANALYSIS 

Preamble 
This chapter deals with the collation, analysis, and interpretation of data collected through the administered questionnaire as well as the discussion of major findings.

Demographic distribution of respondents

Table 1: Gender distribution of respondents

	Gender  
	Frequency No
	Percentage (%)

	Male 
	162
	43.5

	Female 
	210
	56.5

	Total 
	372
	100


Source: Researcher’s Survey Work, 2024  

The information in table 1: shows that 162 respondent (43.5% of the sample respondents) were male while the remaining 210(56.5%) were female. This shows that majority of respondents in the Small firms are more of female.

Table 2: Age distribution of respondents

	Age range (Years)
	Frequency (No)
	Percentage (%)

	20-30
	120
	32.3

	31-40
	154
	41.4

	41 and above 
	98  
	26.3

	Total 
	372
	100.0


Source: Researcher’s Survey Work, 2024  

The data in table 2 shows that 120 respondents representing 32.3% of the sampled entrepreneurs falls between 20-30years age, 154(41.4%) were between the age 31-40 years, while the remaining 98(26.3%) were between 41 years and above. Based on the result, majority of the respondents are of ages between 31-40 years. This is a productive age bracket which could be an advantage to Small firms performance.     

Table 3: Educational qualification & respondents 

	Educational 
	Frequency (No)
	Percentage (%)

	O level 
	116
	31.2

	NCE/ND
	103
	27.7

	HND/B.SC/B.ED
	85
	22.9

	M.Sc./M.Ed
	68
	18.3

	Total
	372
	100


Source: Researcher’s Survey Work, 2024  

From the table above, the number of respondents who had “O level” was very high 116 (31.2%), NCE/ND, 103(27.7%), 85(22.9%) had HND/B.SD/B.ED, while the remaining 68(18.3%) had M.Sc/Ed. Based on this result, majority of those operating Small firms in the state have O’Level certificate. This is an important finding since educated business people are expected to demonstrate high level of understanding of business intricacies and complexities, which in turn impact on the performance of firm.         

Table 4: Source of Business Finance 

	Source of finance 
	Frequency (No)
	Percentage (%)

	Borrowing 
	126
	33.9

	Personal savings   
	180
	48.4

	Contribution 
	55
	14.8

	Others 
	12
	3.2

	Total
	372
	100


Source: Researcher’s Survey Work, 2024  

Table 4, shows that 126 respondents representing 33.9% had their source of finance from borrowing, 180(48.4%) from personal saving, 55 (14.8%) had theirs from the contribution while the remaining 12 (3.2%) said they financed their businesses through others means e.g family lending, friends and relatives. This indicate that majority of firms operator in Ilorin, Kwara state finance their business through personal servings and borrowing.  

Table 5: Year of experience 

	Year of Experience  
	Frequency (No)
	Percentage (%)

	1-3 years
	160
	43.0

	4-7 years 
	105
	28.2

	8-10 years 
	78
	21.0

	10 and above 
	29
	7.8

	Total
	372
	100


Source: Researcher’s Survey Work, 2024  

Table 5, shows that 160 respondents representing 43.0% had their source of finance from borrowing, 105(28.2%) from personal saving, 78 (14.8%) had theirs from the contribution while the remaining 12 (3.2%) said they financed their businesses through others means e.g family lending, friends and relatives. This indicate that majority of firms operator in Ilorin, Kwara state finance their business through personal servings and borrowing.  

Analysis of Research Questions
1. 
What impact does social capital have on small firm performance?

Table 6: Percentage score of respondent responses on impact of social capital on small firm performance.

	S/N
	Statement/Items
	Responses
	

	
	
	A (%)
	D (%)
	N(%)

	1
	Finance is the major problem of small scale business
	303(81.5)
	52(14.0)
	17(4.5)

	2
	Social enhance the activities of small business within the environment 
	322(86.6)
	46(12.4)
	4(1.0)

	3
	Social capital is very important in economic growth and development 
	296(79.6)
	66(17.1)
	10(2.7)

	4
	Social capital improve the performance of small business
	281(75.5)
	85(22.8)
	6(16.6)

	5
	Social capital helps to increase access to capital through group lending 
	265(71.2)
	103(27.7)
	4(1.0)

	6
	Social capital reduce unemployment within the society 
	310(83.3)
	60(16.1)
	2(0.5)

	7
	Social capital enable people to corporate for mutual benefit
	316(85.0)
	50(13.4)
	6(1.6)

	8
	Social capital enhances the development of small business
	
	
	


The result from table 6 shows that 303 respondents representing 81.5% agrees that finance is the major problem of small scale business, while 52(14.0%) said it does not influence their business operation, 17(4.5%) were undecided. Also 322(86.6%) of respondents agrees that social enhance the activities of small business within the environment as against 46(12.4%) who disagree, while 4(1.0%) who neutral. On item 3, 296(79.6%) agrees that social capital is very important in economic growth and development as against 66(17.1%) who disagrees, 10(2.7%) were neutral to the statement. Also on item 4, 281(75.5%) agrees while 85(22.8%) disagrees, while 6(1.6%) were undecided. On item 5, 265(71.2%) agrees while 103(27.7%) disagrees, while 4(1.0%) were undecided. 

On item 6, 310(83.3%) agrees that social capital reduce unemployment within the society, while 60(16.1%) disagrees, 2(0.5%) were undecided. On item 7, 316(85.0%) agreed that social capital enable people to corporate for mutual benefit, 50(13.4%) disagreed, while 6(1.6%) were undecided.

Item 8, state that social capital enhances the development of small business, 303(81.5%) agreed, 52(14.0%) disagreed, 17(4.5%) were undecided. Therefore it can be concluded that social capital as strong impact on performance of small firms.

2. 
How can social capital be sustained and what are the factors that affect creation of social capital?

Table 7: Percentage score of respondent responses on the influence of exchange rate on the growth and survival of Small firms.

	S/N
	Statement/Items
	A(%)
	D(%)
	N(%)

	9
	Social capital help in providing information to small firms owners
	280(75.3)
	69(18.5)
	23(6.2)

	10
	Social capital help in easy access to resources 
	287(77.2)
	75(20.2)
	10(2.7)

	11
	Social capital help to increase the performance of small firms
	360(80.7)
	69(18.5)
	3(0.8)

	12
	Formal education have influence on social capital  
	295(79.3)
	65(17.5)
	12(3.3)

	13
	Social trust, mutual support and shared language are the major factors responsible for the economic sustainability 
	320(86.1)
	50(13.4)
	2(0.5)

	14
	Gender have effect of on social capital on social capital
	260(69.9)
	102(27.4)
	10(2.7)

	15
	Trust hinder social capital
	303(81.5)
	52(14.0)
	17(4.5)

	16
	Social capital upload the image of the country by creating job opportunities
	295(79.3)
	68(18.3)
	9(2.4)


The result from table 7 shows that 280 respondents representing 75.3% agrees that social capital help in providing information to small firms owners, while 69(18.5%) said it social capital help in easy access to resources, 23(6.2%) were undecided. Also 287(77.2%) of respondents agrees that social enhance the activities of small business within the environment as against 75(20.2%) who disagree, while 10(2.7%) who neutral. On item 11, 360(80.7%) agrees that social capital help to increase the performance of small firms as against 69(18.5%) who disagrees, 3(0.8%) were neutral to the statement. Also on item 12, 295(79.3%) agrees while 65(17.5%) disagrees, while 12(3.3%) were undecided. On item 13, 320(86.1%) agrees while 50(13.4%) disagrees, while 2(0.5%) were undecided. 

On item 14, 260(69.9%) agrees that gender have effect of on social capital on social capital, while 102(27.4%) disagrees, 10(2.7%) were undecided. On item 15, 303(81.5%) agreed that trust hinder social capital, 52(14.0%) disagreed, while 17(4.5%) were undecided.

Item 16, state that social capital upload the image of the country by creating job opportunities, 295(79.3%) agreed, 68(18.3%) disagreed,  9(2.4%) were undecided. Based on the analysis thereof, it can be concluded that social capital strongly enhance the firm sustainability.

Hypotheses Testing

Two hypotheses were formulated in the course of this research work. The hypotheses will be tested through the use of regression analysis at 0.05 level of significance.

Ho1:  Social capital doesn’t have impact on small firms performance in Nigeria.

Table 7: Model Summary on the impact of social capital on small firms performance.  

	MODEL 
	R
	R Square 
	Adjusted R Square 
	STD Error of Estimate  
	R

Square

Change
	F

Change
	df1
	df2

	1
	0.582a
	0.339
	0.322
	0.994018
	0.339
	6.278
	4
	371

	2
	0.667b
	0.445
	0.431
	0.994989
	0.106
	7.476
	
	


a. Predictors:(Constant), Access to social capital 

b. Predictors: (Constant), Business finance 

In a model summary the ‘R’ value is used to indicate the strength and direction of the relationship between the variables (social capital and small from performance) The closer the value get to 1, the stronger the relationship. In this case as show in model 1 in the table above, R= 0.582. This means these was an over all strong and positive relationship between the variables. The R square in the study was found to be 0.339. This value indicates that the independent variables can explain 33.9% of the variance in the performance of businesses.

The ‘R’ for the moderated model summary is 0.667 indicate two a stronger relationship between variables as a result of introducing the government policy and regulation variable. In this case, the independent variables now account for 44.5% of the performance of small firms/businesses. There is 10.6% increase in the variation can be explained by the addition of moderating variable (social capital). This increase is statistically significant (p<0.0072).

H02 :  There is no factor responsible for social capital sustainability  

Table 8: Model Summary on factors responsible for social capital sustainability of small & medium firms

	MODEL 
	R
	R Square 
	Adjusted R Square 
	STD Error of Estimate  
	R

Square

Change
	F

Change
	df1
	df2

	1
	0.645a
	0.452
	0.444
	0.996018
	0.454
	5.478
	4
	371

	2
	0.847b
	0.572
	0.564
	0.998989
	0.124
	6.756
	
	


c. Predictors:(Constant), Access to social capital 

d. Predictors: (Constant), Business finance 

In a model summary the ‘R’ value is used to indicate the strength and direction of the relationship between the variables (social capital and small firm performance) The closer the value get to 1, the stronger the impact it exert on firms performance. In this case as shown in the table above, R= 0.645. This means there was an overall strong and positive relationship between the variables (business environment and firms performance). The R square in the study was found to be 0.444. This value indicates that the independent variables can explain 44.4% of the variance in the performance of small firms/businesses.

The ‘R’ for the moderated model summary is 0.454 indicate two a stronger relationship between variables as a result of operating firms which offer comparative advantage to the firm. In this case, the independent variables now account for 45.4% of the performance of small firms. There is 12.4% increase in the variation can be explained by the addition of moderating variable (social environment). This increase is statistically significant (p<0.9989).

Discussion of Findings

The result of this study shows that social capital has great influence on the growth and performance of small firms. It helps to develop an appreciable knowledge towards business expansion and may enhance quick return on investment. This finding is in line with Ma Grath (2019), when he observed that certain social capital such finance, networking, business environment and unstable economy situation influence the pattern of small firms and extent of growth. This agrees with Swierczek & Ha (2020), when they stated that social networking of a business significantly enhance the growth pattern and development of any business enterprises.

The existence of a positive and significant relationship between social capital and performance of small firms has several implications. First, an increased access to social capital will improve the cash constraints of the Small firms. This increases their solvency and liquidity hence the observed high survival rates among the Small firms. Access to credit also affords the Small firms the cash that they need to finance the expansion of their business and working capital especially where the cash requirements far outstrip their internal savings. 

The finding of hypothesis one as shown in table 7 reveals that there is significant impact of social capital on the performance of small firms. The finding however, is inline with the view of earlier researchers (Adubifa, 1990, Afonja, 2020 & Ajayi, 2016) which conclude in their respective studies that social capital has strong correlation with the level of business expansion and growth which consequently determines the degree of business survival.      

The findings of hypothesis two (H02) shows that social capital is a strong factor responsible for social sustainability of small firms. This agrees with Hinicleski and Corbet (2015) and Okedi (2012), when they share the same views that development of small firms promotes optimal return rate on investment which serve fundamental indices to economy development of any nation. Stability in the economy helps to enhance business performance and create avenue for business to flourish. The findings also corroborate the view of Stroney (2012) and Mechelland (2015) which concludes that stability of business environment serve as fundamental for business improvement.

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMEDTIONS

Introduction 
This chapter provide a summary of the study discussions and conclusions drawn there of. The researcher then present the recommendations for both the research and for the policy change and practice.

Summary of findings

The research work was a survey work on the effect of social capital on a small from performance in Ilorin, Kwara State. A total of three hundred and seventy two (372) questionnaires were administered and completed representing 100% response rate. The questionnaires contained questions that addressed the objective of the study.

The data collected through the administered questionnaire was subjected to descriptive statistion of frequency counts and simple percentage while the two hypotheses raised for the study was analyzed using regression analysis.    

Based on the findings it was revealed that;

· Social capital play significant role on the performance of small firms also; 

· Social capital helps to promote sustainability of the business.   

Conclusion

 The study has been done to identify the social capital affecting the performance of small from in Ilorin, Kwara State. Based on the data analyzed and the finding of the study, the research comes up with the following. Conclusions;

· Social capital in any firm significantly impacts the performance of small firms.

· Social capital enhances the sustainability of small firms and promotes competitive advantage of firms and the operating.   

Recommendations

(1).
Firms should make adequate use of business opportunities within their business environment through the peaceful competition with the operating firms.  

(2).
Banks and other credit giving financial institution should come up with creature policies that make it easy for the small firms to access financing.

(3).
Government should start offering basic business and financial management skill as this will enable the small firms operators to make informed investment decision. This will enhance their entrepreneurial skills that will enable them to recognize and exploit the available business opportunities.

(4).
Finally, Government should move in quickly to create a policy that favors the growth and expansion of small forms. This will save the businesses from the challenges they face when trying to access financing.

Suggestions for further studies

i. Owing to the limitations encountered in the course of this research work, it is temperature to conduct similar research work in other area of the state, also future studies could examine the effect of motivations and capabilities on a longer sample.

ii. Also comparative studies on a sample of small scale entrepreneur and operating environment are suggested.
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APPENDIX 
Department of Business Education
Kwara State College of Education Ilorin 
Dear Respondent,


I am a final year student of the Department of business Education, Ilorin, Kwara State. I am conducting a research project on “the effect of social capital on a small & medium enterprises firm performance”. I hereby seek your corporation in the completing this questionnaire. Your name is not required; please complete this questionnaire as accurate, honestly as possible. All response will be treated with utmost confidence and used for the purpose of this study only.


Thank you for your anticipated cooperation.

Yours Faithfully,

SECTION A: DEMOGRAPHIC DATA

Instruction: Kindly tick (    ) the most appropriate one.

1. Gender : a. Male (    )  b. Female (   )

2. Age: a. 18-25years (    ) b. Between 26-35years c. Between 36-45years (    ) d.  46years and above 

3. Marital status: a. Single (   ) b. Married (   )

4. Highest Qualification: a. SSCE (    ) b. OND or equivalent (    ) C. B.sc or HND d.  M.sc  or MBA (  ) e. PH.D (    )

5. For how long have you being into your business? a. 1 – 3years (    ) b. 4 – 7years (    ) c.  8 – 10years (    ) d. 10years (     )

6. 
Where do you source your capital from?

 a. 
Personal saving (     ) b. Borrowing (    ) c. Contribution   (   )
 d. 
Others please specify……………………..……………………………………  

SECTION B

Instruction:  these are five responses to each statement. Kindly tick ( √   ) to most appropriate cell. The numbers indicate the following level of agreement: 1 =strongly disagree; 2 =disagree; 3=neutral; 4=agree; 5= strongly agree.

	S/N
	STATEMENTS
	SD
	D
	N
	A
	SA

	7. 
	Finance is the major problem of small scale business
	
	
	
	
	

	8.
	Social enhance the activities of small business within the environment 
	
	
	
	
	

	9. 
	Social capital is very important in economic growth and development 
	
	
	
	
	

	10.
	Social capital improve the performance of small business
	
	
	
	
	

	11. 
	Social capital helps to increase access to capital through group lending 
	
	
	
	
	

	12.
	Social capital reduce unemployment within the society 
	
	
	
	
	

	13. 
	Social capital enable people to corporate for mutual benefit
	
	
	
	
	

	14.
	Social capital enhances the development of small business 
	
	
	
	
	

	15.
	Social capital help in providing information to small firms owners
	
	
	
	
	

	16.
	Social capital help in easy access to resources 
	
	
	
	
	

	17.
	Social capital help to increase the performance of small firms
	
	
	
	
	

	18.
	Formal education have influence on SME  
	
	
	
	
	

	19.
	Social trust, mutual support and shared language are the major factors responsible for the economic sustainability 
	
	
	
	
	

	20.
	Gender have effect of on social capital on SME
	
	
	
	
	

	21. 
	Trust hinder social capital
	
	
	
	
	

	22.
	Social capital upload the image of the country by creating job opportunities 
	
	
	
	
	

	23.
	Social capital encourage the performance of small business
	
	
	
	
	

	24.
	Social capital enhances value creation on SME
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