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ABSTRACT
The redesign of the Naira notes presents an opportunity to address electoral malpractice in Nigeria. The new banknotes incorporate new security features and design elements that make them more difficult to counterfeit. This could make it more difficult for politicians and their supporters to access huge funds or generate and distribute fake currency to buy votes Vote buying remains a major challenge to the credibility and legitimacy of the electoral process in Nigeria. Despite the efforts of government through the introduction of the new denominations few weeks to the election period, there was incidences of voters’ inducement and vote buying as politicians devise other means to get the job done. There is a need for more research on the underlying factors that contribute to the prevalence of vote buying in Ilorin West Local Government Area and the country at large. It is also important to explore the effectiveness of various strategies that could help in addressing the problem and identify best practices that can be adopted to promote free and fair elections in Nigeria.
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CHAPTER ONE
INTRODUCTION
1.0 Background of the Study
Currency redesign is a procedure that is repeatedly launched by countries with the purpose of minimizing fraud, imposture, ameliorating the honesty and principle of the currency, mopping up cash outside the banking sector, and controlling inflation. The Central Bank of Nigeria (CBN) currently declared a redesign of the Naira notes, which embraces the introduction of new security components and design elements, and the filling of the current denominations of 200, 500, and 1,000 Naira notes with new ones. The redesign is timetabled to and predicted to have a major impact on driving sectors of the Nigerian economy, including the electoral process. One of the major effects of currency redesign on the electoral process is the electoral malpractice, of which vote buying is not an exemption. Vote buying is a circumstance that has become frequent in Nigeria's electoral process, with candidates and their supporters using cash to influence voters' decisions. Vote buying weakens the integrity and transparency of the electoral process and raises questions about the legitimacy of election outcomes. The introduction of new banknotes with enhanced security features may make it more difficult for political actors to engage in vote buying since the new currency will be less susceptible to counterfeiting, lesser volume in circulation and be easier to track which was evident with the arrest made in some part of the country on election day.
Vote buying is a common practice in Nigerian politics, specifically, during elections. It is a type of electoral malpractice that includes the exchange of money or gifts for votes (Adewumi, 2018). Vote buying cripples the honesty of the electoral process, intimidates the legitimacy of elected officials, and refuse citizens their right to a free and fair election (Omodia, 2016). Electoral malpractice in Nigeria, occurs at all levels of government, from local to national elections. It is frequently carried out by political parties and candidates to instigate, persuade voters and secure electoral victory (Nwankwo, 2019). Vote buying can take various forms, including direct cash payments, provision of goods and services, and promises of future benefits (Olugbenga, 2016). It is difficult to point out and bring to justice because it is often done in secrecy, and the beneficiaries are often not willing to report it. Therefore, any effort to address vote buying must be holistic and multifaceted.
The redesign of the Naira notes presents an opportunity to address electoral malpractice in Nigeria. The new banknotes incorporate new security features and design elements that make them more difficult to counterfeit. This could make it more difficult for politicians and their supporters to access huge funds or generate and distribute fake currency to buy votes (Ihenacho, 2020). The redesign could also make it easier for law enforcement agencies to detect and prosecute cases of electoral malpractice. Furthermore, the redesign aims to mop up cash outside the banking sector, which is often used for electoral malpractice, thereby limiting their financial muscle, and to discourage the growing kidnapping for ransom payment, which is often funded with cash. These measures could limit the availability of cash for electoral malpractice and make it more difficult for politicians to engage in this practice. The implications of the currency redesign for curbing electoral malpractice have not been fully explored. This study seeks to fill this gap by examining the impacts of the naira redesign on curbing electoral malpractice in Nigeria and the quality of the electoral process in 2023 general election. Against this backdrop, this study. Specifically seeks to examine and investigate whether the new banknotes had an impact on the prevalence and effectiveness of electoral malpractice in elections and whether the redesign policy has actually improved the overall transparency and integrity of the electoral process. The study is timely and significant, given the growing concerns about the integrity of Nigeria's electoral process and the need to ensure that it is free and fair. By shedding light on the potential impact of the naira redesign on the electoral process, this study will provide insights that can inform policy and practice aimed at promoting credible and transparent elections.
1.1 Statement of the Problem 
Electoral malpractice harms democracy. It comes between, and obstructs the independence and rights of voters to fairly assess candidates for electoral offices which precisely decide the quality of governance and social contract that citizens will experience. Electoral malpractice only certifies limited, elections-bound benefits for a few, while gamble the long-term fortunes of the majority. It contributes to keeping politicians discharged for abusing public office when elected, and capture sensitive and defenseless voters in self-sabotaging, clientelist relationships with their political leaders. Electoral malpractice also discourages and blocks honest people from entering politics, because electoral success becomes associated with dishonest and unethical practices. Because electoral malpractice mostly dependson government funds, it administers a ready excuse for fraud and embezzlement and can engineer widespread corruption in the public sector. Irrespective of their negative effects, electoral malpractice is a common – yet difficult to quantify – feature of many democratic societies. The growth and success of such markets is seen as evidence of a young, stalling, or deconsolidating democracy, at the same time reflecting a cynical, disillusioned citizenry at the mercy of self-interested political elites. Due to the influence of electoral malpractice on electoral outcomes, an assessment of this practice makes availablea paramount lens for understanding democratic development and the relationship between citizens, political leaders and government institutions in a democratic system. This briefing paper examines the impacts of the naira redesign on curbing electoral malpractice in Nigeria.
1.2 Objectives of the Study
This study seeks to fill this gap by examining the impacts of the naira redesign on curbing electoral malpractice in Nigeria and the quality of the electoral process in 2023 general election. Following objectives include;
1. To examine the impact of the naira redesign on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election. 
2. To evaluate whether the redesign of the Nigerian currency has improved the overall transparency and integrity of the electoral process. 
3. To investigate the attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process. 
4. To identify any unforeseen consequences or negative effects of naira redesign on the electoral process, such as increased confusion or difficulties in handling the new banknotes. 

1.3 Research Questions 
1. How has the new naira notes affected the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election?
2. How has the redesign of the Nigerian currency improved the transparency and integrity of the electoral process?
3. What are the attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process. 
4. What are the unforeseen consequences of naira redesign on the electoral process, such as increased confusion or difficulties in handling the new banknotes in?
1.4 Research Hypothesis
H01: Naira redesign has a significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election.
H02: The attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process is negative.
1.5 Justification of the Study
This study will look intensively on the impacts of the naira redesign on curbing electoral malpractice in Nigeria. It will be beneficial to stakeholders in the educational sector such as teachers, parents, students, school management, and ministries of education, educational researchers, and the society at large.
	This study is essential for several reasons: It contributes to an understanding of the current state of the new notes naira in the country, providing insights into whether the naira redesign has positively or negatively impacted the 2023 general election, if the redesign has helped in curbing electoral malpractice in Nigeria. The study sheds light on the specific impacts of naira redesign on electoral process and on Nigerians. The study can serve as a valuable resource for students, scholars seeking to research more on the topic, electoral candidates, and policymakers seeking to make informed decisions regarding the topic in question.
Educational researchers will see it as an addition to the literature on the impact of naira redesign on curbing electoral malpractice in Nigeria; giving them a concise and significant outlook of the topic. The recommendations will enhance electoral process.
Similarly, it is hoped that the results of this study will provide an insight to Nigerians to improve curb electoral malpractice and encourage electoral transparency.
1.6 Scope of the Study
	The scope of the study is limited to impact of naira redesign on curbing electoral malpractice only. The study was carried out in Festac, Lagos Nigeria. The study was also limited to activities of 2023 general election. The study made use of both primary and secondary data. Questionnaires will be distributed and used for data collection from respondents.


CHAPTER TWO
LITERATURE REVIEW
2.1 Introduction
The integrity of electoral processes is a crucial component of democratic governance. The prevalence of vote buying, a practice in which voters are offered financial incentives in exchange for their votes, undermines the legitimacy of electoral outcomes and weakens the accountability of elected officials to their constituents. Recent efforts to curb this practice have included the redesign of currency notes in Nigeria, with the aim of reducing counterfeiting, improving the integrity of the currency, and controlling inflation. This literature review, explore the effects of currency redesign on vote buying and the quality of the electoral process in Nigeria. The redesign of currency notes has become an important strategy used by central banks around the world to combat currency counterfeiting, to mop up cash outside the banking sector, and to control inflation. In addition to these economic and financial benefits, currency redesign has also been shown to have important implications for the electoral process, particularly in countries where vote buying is a common practice.
2.2 Context of the 2023 General Elections
The 2023 general election was conducted on 25 February and 18 March 2023 to select the president, vice president and members of the National Assembly as well as 28 of 36 state governors, deputy governors and members of the State Houses of Assembly. The election was the seventh in the series of general elections held since Nigeria returned to civil rule in 1999. The evolution of electoral democracy in Nigeria has been protracted and difficult. Elections in Nigeria have been generally marked by organizational flaws, allegations of fraud, disputes over results, and outbreak of violence. The disappointment and outcry that have followed the elections, particularly the 2007 general election, forced the Independent National Electoral Commission (INEC), the government, civil society groups and Nigeria’s development partners to initiate and implement far-reaching electoral reforms. These reforms contributed largely to the improvements observed during the 2011 and 2015 general elections, yet several challenges remained. There were hopes that the 2019 general election will consolidate and improve on the gains made in 2011 and 2015. However, this expectation was dashed as several accredited election observation groups reported that the credibility of the 2019 elections was equally tarnished by numerous pitfalls. The last minute decision by INEC to postpone the 2019 election just hours before voting was to commence, due to delays in the distribution of election materials, greatly undermined stakeholder confidence in its ability to manage the election. The expectations of improved elections based on the difficult lessons and experiences of the 2019 general election were further dashed as off-cycle gubernatorial contests, especially in Kogi, Bayelsa and Osun States, were marred by violence and thuggery, widespread vote-buying, inflated turnout, and questions over cancellation of results. It was against the above background that Nigerians went into the 2023 general election. Many Nigerians approached the 2023 general election with trepidation and doubts about the credibility of elections in the country. There were concerns that the election, like the previous ones, will be marred by longstanding questions of inadequate preparations, allegations of fraud, ethnic and regional tension, and violence. These apprehensions were informed by failure of the authorities to address the shortcomings identified in previous elections, the worsening security situation across the country and the increasing tendency of the political class to win political power at all costs. These misgivings affected public trust in the credibility of the 2023 polls and in the capacity of INEC to conduct credible elections, as shown by several public opinion surveys.
2.3 Vote markets in Nigeria’s electoral system
There is a sense in which electoral vote markets in Nigeria mirror routine corrupt exchanges and cannot be understood outside the context of socio-economic relations, scarce opportunity, poverty and elite competition. Vote markets exist within the context of economic hardship and political precariousness in Nigeria, and are primarily funded through the abuse of public office. As transactional and redistributive politics has flourished in the country, the development of vote markets has gone largely unchecked. Vote markets are the reflection of bargaining and competition among political elites and parties in Nigeria for political power which is used to accumulate wealth and protect vested interests. Nigeria’s electoral framework, which is anchored by two statutory instruments – the 1999 constitution and the newly signed Electoral Act of 2022 – contains provisions to address election-related corruption. These constitutional regulations and provisions have, however, failed to unsettle the political economy of elections in the country. With respect to vote-trading, the previous Electoral Act of 2010 (as amended) and the 2022 Act unequivocally prohibit the buying or selling of voter cards and all voting-related bribery offences, irrespective of when these offences occur. Nevertheless, vote-trading has been a pervasive feature of recent election cycles in Nigeria: some scholars argue that it has become steadily more pronounced. Following the conclusion of the 2019 elections, the Centre for Democracy and Development (CDD)15 – along with many domestic and international observation missions – reported widespread vote-buying and -selling across several federal states and political party strongholds. Election observers reported that some voters were openly bargaining to exchange their votes for monetary payments ranging in value from 250 to 7,000 naira. In some locations, voters were able to register their names and mobile phone numbers to indicate their candidate choice and receive payment afterwards. Party agents also used the electoral register to target voters with cash and gift offers.16 In several other locations, election observers reported the violation of ballot secrecy, with voters being able to take photographs of their thumb-printed ballot papers with their mobile phones – evidence often needed to show a vote-buying broker, typically a supporter of a candidate or agent of a political party, that the voter had kept their side of the bargain. (This practice was variously referred to as ‘snap and show’ or ‘snap and collect’.)17 Interviews showed that incidences of vote-buying and -selling were noted during campaigning, during the ballot itself and after its conclusion. This observational and anecdotal evidence of vote-trading is reinforced by available survey data. An experience-based survey conducted in 2019 by the United Nations Office on Drugs and Crime (UNODC) on patterns of various forms of bribery in Nigeria found that 21 per cent of Nigerian citizens – around one in five – reported having been directly offered money or a favour in exchange for their vote in the last national or state election.18 The survey also found that 86 per cent of the population thought that electoral fraud happened very frequently or fairly frequently in Nigeria.19 While vote-trading is understood to be pervasive in Nigeria, existing research and policymaking has paid insufficient attention to the nature of social influences which shape how citizens respond to offers of bribes in exchange for their votes. To what extent is the decision to sell one’s vote shaped by individual beliefs and social narrative? Is this choice a personal, independent one, or is it part of a wider pattern of collective, interdependent behaviour? Is it sustained by social norms or other underlying causal drivers? More broadly, what do the beliefs that drive vote-selling behaviour in Nigeria tell us about how its citizens engage with electoral democracy?
2.4 A Social norms approach to tackling corruption
Social norms are ‘shared understandings about actions that are obligatory, permitted or forbidden’ which ‘govern many parts of our everyday lives, ranging from economic and political decisions to cultural practices and are thus an important element of any social group’. Social norms surveys serve to identify the behavioural dynamics of a collective practice and test whether they are driven by a social norm, practical norm, or other beliefs or factors. The diagnostic tool provided by the approach in this case enhances understanding of people’s expectations and judgments of collective practices, as well as of the role of shared beliefs and social pressures in sustaining them. When these practices are detrimental to society, a social norms approach offers insights for designing interventions to promote collective behaviour change. Informal rules of behaviour such as social norms are driven by the beliefs we have about how people important to us (for example, parents, teachers, friends, colleagues, supervisors, religious leaders and so on) think and behave, and how they expect us to think and behave. Such beliefs inform what we understand as ‘normal’ and what we think are the behaviours which are acceptable to the people whose opinions and behaviours matter the most to us. This in turn influences the choices and decisions we make. Social norms are particularly ‘sticky’ and difficult to change because of how they shape collective behaviour; are sustained by mutual expectations; and are reinforced through sanctions. In social norm literature, distinction is often made between the empirical and normative parts of social norms. The empirical part refers to behaviours that are assumed to be common (i.e. what people observe or think others do), and the normative part suggests behaviours that are considered socially acceptable, or what people believe others should do. In high-corruption contexts such as Nigeria, people are likely to engage in petty forms of corruption because they believe that others in their community do so too, even though they know and believe that what they are doing is wrong and unacceptable. In such situations, corruption is mostly sustained by descriptive norms (i.e. empirical expectations) rather than social norms. With respect to causation, descriptive norms are often more powerful than normative ones in sustaining behaviour, and can have a compounding effect when overblown narratives of pervasive corruption take root. Evidence from the first national household survey in Nigeria, in 2016, shows that most citizens do not believe corruption to be right – in other words, there is little evidence for a social norm that accepts corruption – but there is nonetheless a widespread perception of corruption that ‘everybody does it’ and that it is an inevitable fact of life in Nigeria. This can lead to a self-fulfilling prophecy and ultimately entrench a ‘social trap of corruption’. Vote-buying and -selling are examples of corrupt practices that are considered to be widespread and an inevitable feature of sociopolitical life in Nigeria.
2.5 Currency Redesign and Electoral Integrity
Currency redesign has been used as a tool to promote electoral integrity in other countries. For example, in Colombia, the government introduced new banknotes with enhanced security features to reduce the prevalence of vote buying in the country's elections (Izquierdo & Pérez, 2015). Similarly, in Ukraine, the redesign of the national currency was proposed as a means of reducing corruption and electoral fraud (Popov & Shapoval, 2017). These examples suggest that currency redesign can be an effective way of curbing vote buying and promoting the transparency and accountability of electoral processes. Research on the effects of currency redesign on vote buying and the quality of the electoral process has yielded mixed results. Some studies have found that currency redesign can reduce the prevalence of vote buying, while others have found little or no effect. For example, a study by Lindberg and Morrison (2008) found that the introduction of new banknotes in Ghana reduced the incidence of vote buying and increased voter confidence in the electoral process. However, a study by Brusco, Nazareno, and Stokes (2010) on the effects of currency redesign on electoral quality in Latin America found no significant effect. In the case of Nigeria, there is limited research on the effects of the new banknote design on the electoral process. However, there have been concerns about the potential for the new banknotes to be used for vote buying, as the security features may not be well understood by the general public. Additionally, the timing of the banknote redesign, which coincided with the 2023 general elections, has raised questions about the potential political motivations behind the redesign.
2.6 Vote Buying in Nigeria
Vote buying, a form of clientelism, has been a persistent problem in many developing countries, including Nigeria. Brusco et al. (2010) explore the concept of vote buying and reciprocity, arguing that vote buying is a form of exchange between politicians and voters, where politicians offer financial incentives in exchange for votes. Their study shows that voters are more likely to sell their votes when they are economically vulnerable and when they perceive that politicians are not accountable to them. This study illustrates a clear picture of the Nigerian voters’ majority of whom are struggling economically because of the prevalence of poverty and hardship in the country. Vote buying is a common practice in many countries, particularly in developing countries where poverty and political patronage are widespread. In Nigeria, for example, vote buying has been identified as a major challenge to the integrity of the electoral process (Omotola, 2020). Vote buying can take many forms, including provision of goods and services, and the use of coercion and intimidation to influence voters, the direct payment of cash to voters, in situations where cash payment could not be made occasioned by the scarcity of cash caused by the redesigning of the currency, politicians have developed alternative means to buy votes during elections. Studies have shown that vote buying can have a significant impact on electoral outcomes, and that it can undermine the legitimacy and credibility of the electoral process (Riccucci & Grimmelikhuijsen, 2016; Kikute & Chikulo, 2020). In addition, vote buying can have negative implications for governance and democracy, by creating a culture of political patronage and undermining the ability of elected officials to represent the interests of their constituents (Matsubayashi & Ueda, 2019). This has created a culture of neglect (I don’t send them) among the political class in Nigeria where elected officers neglect their constituents after winning elections only to come back in the election season knowing they could buy their way to victory. The practice of vote buying has been widely condemned by civil society organizations and international bodies, who see it as a threat to the integrity of the electoral process (UNDP, 2012). Efforts to curb this practice have included the use of technology, such as biometric voter registration, and the deployment of security forces to polling stations (Olaniyi & Olaniyi, 2018). In a damming report by situation room on the conduct of the 2022 governorship election held in Ekiti State, there were widespread reports of vote buying by political party agents across all 16 Local Government Areas of the State. The report documented instances in which voters were offered money ranging from N4,500 to N10,000 to flag completed ballot papers as proof of voting in a specified manner, in what is commonly referred to as "See and Buy". (Situation Room, 2022:23). This practice is a clear violation of Nigerian electoral law, which prohibits voters from selling their votes or receiving inducement.
2.7 Effects of Currency Redesign on Vote Buying 
Currency redesign has been identified as a potential strategy for reducing the use of cash in vote buying, by making it more difficult for political actors to distribute cash to voters (Dahlberg, 2019). For example, the introduction of redesigned denomination notes, as well as the inclusion of new security features and design elements, can make it more difficult for counterfeiters and vote buyers to operate. However, some scholars have argued that currency redesign alone is not sufficient to address the problem of vote buying, and that it needs to be accompanied by broader electoral reforms, such as campaign finance reform and greater transparency in the electoral process (Kikute & Chikulo, 2020). Processes Currency redesign has been shown to have important implications for electoral processes in several countries. For example, in India, the redesign of currency notes in 2016 was seen as a major step towards reducing corruption and black money, and thereby improving the transparency and integrity of the electoral process (Chaudhary & Chaudhary, 2018). Similarly, in Indonesia, the redesign of currency notes in 2016 was seen as an important step towards reducing the use of cash in vote buying, and towards promoting a more transparent and accountable electoral process (Cahyadi & Arifianto, 2017). However, not all studies have found a significant relationship between currency redesign and electoral processes. For example, a study by Binnur et al. (2020) on the effects of currency redesign on the 2018 Turkish elections found that although the redesign of currency notes had a positive impact on reducing the use of cash in vote buying, it did not significantly improve the transparency and integrity of the electoral process. The redesign of currency notes in Nigeria is expected to have an impact on vote buying in the country's elections. The introduction of new banknotes with enhanced security features, daily limit to withdrawal, scarcity of the new bank notes, increased vigilance by the Nigerian Financial Intelligence Units (NFIU) and other anti-corruption agencies is expected to make it more difficult for political actors to have access to huge fund, which they often use to fund vote buying operations. The redesign is also expected to make it easier for law enforcement agencies to track the movement of cash, making it more difficult for candidates or parties to engage in illicit financial transactions. However, it is important to note that currency redesign may not be a panacea for the problem of vote buying. Some scholars argue that the practice is deeply rooted in the socio-economic conditions of the country and that efforts to curb it must be comprehensive and multi-faceted (Omotola, 2011). In addition, some scholars have raised concerns about the potential unintended consequences of currency redesign, such as the impact on the unbanked population and on small businesses that rely on cash transactions (Dahlberg, 2019). Therefore, government at all levels has the burden and responsibility of striving to bridge the inequality gap, reduce chronic poverty especially in a time when majority of Nigerians are multidimensionally poor. A number of studies have examined other challenges facing Nigeria's electoral process. According to Akanbi (2021), Nigeria's political system is characterized by a lack of accountability and transparency, which leads to rampant corruption and voter apathy. Similarly, Adejumobi (2015) argues that the lack of credible electoral institutions, including the Independent National Electoral Commission (INEC) and the security agencies, undermines the integrity of the electoral process. One of the major challenges of Nigeria's electoral process is violence. In a study by Oyedokun and Akinwumi (2019), it was found that violence is a major factor in Nigerian elections, with incidents of violence ranging from ballot box snatching to kidnapping and assassination of candidates. Additionally, a study by Ezeonwuka et al. (2020) reveals that the lack of a strong legal framework and weak law enforcement agencies contributes to the prevalence of violence during elections. Voter suppression is another challenge in Nigeria's electoral process. In a study by Fagbemi and Alimi (2021), it was found that voter suppression tactics such as vote buying and intimidation of voters are common in Nigerian elections. Furthermore, voter suppression is often perpetrated by political elites who seek to maintain their grip on power (Babalola and Azeez, 2018). Low voter turnout is also a significant challenge in Nigeria's electoral process. In a study by Ogunrinola et al. (2018), it was found that low voter turnout is often caused by a lack of faith in the electoral process due to perceived irregularities, lack of security, and inadequate voter education. Additionally, voter turnout is affected by socioeconomic factors such as poverty and illiteracy, which limit access to information about the electoral process (Oyedokun and Akinwumi, 2019). Overall, more research is needed to understand the effects of currency redesign on vote buying and the quality of the electoral process, and to identify the factors that influence these effects. 


2.8 Impact of naira redesign in curbing electoral malpractice in Nigeria 2023 general election
In October, the Governor of the Central Bank of Nigeria announced that the highest denominations of Nigerian currency would be redesigned. MPP student Ayodele Awi assesses the impact this could have on Nigeria's general election given the dominance of ‘cash politics’.
On 26 October 2022, the Governor of the Central Bank of Nigeria (CBN) Mr Godwin Emefiele announced that the highest denominations of the Naira, the Nigerian currency, (N200, N500 and N1000 notes) would be redesigned, giving a deadline of 31 January 2023 for all old notes to be deposited in banks in exchange for new ones. According to the CBN, the new notes would help curb corruption and currency fraud, tackle the growing menace of kidnapping for ransom, lower inflation and address the problem of having too much money in circulation.
There was an immediate backlash to this, with strong opposition from the Minister for Finance, Zainab Shamsuna Ahmed, who claimed that the Ministry had not been consulted. But the CBN Governor remained undeterred and the new notes were launched by President Muhammadu Buhari on 23 November 2022. 
Many Nigerians felt the CBN was too quick to implement the policy and criticised the design of the new notes as unappealing. In response, the CBN rolled out campaigns to educate Nigerians on the benefits of the policy, and the Governor defied warnings from the legislative and judicial arms who continued to mount pressure that the policy, even if for good, was coming at the wrong time and questioned the haste in its implementation. By the deadline of 31 January when the old notes would cease to be legal tender, Nigeria would be less than four weeks away from a general election. The toughest resistance to the policy was soon to come, but this time it wouldn’t be coming from the financial and economic experts but from the politicians.
2.9 Impact of currency redesign policy on the general election in a country where ‘cash politics’ dominates the political landscape
‘Cash politics’ in the Nigerian context loosely refers to a common practice by political parties of inducing voters, usually by offering cash or other items like food, branded souvenirs and clothing prior to an election to galvanise support, or during an election to buy votes. With the poverty rate growing in Nigeria, it is easy to understand why this strategy has continued to gain popularity despite efforts to curtail it. Cash politics, however, is dependent on access to a consistent supply of cash for political parties to use before and during the election. It didn’t take long for politicians to figure out that the cash redesign policy might impede plans for voters’ inducement before the election or vote buying on election day. 
The presidential candidate of one of the leading political parties – the ‘All Progressive Congress (APC)’ party, the current ruling party – publicly criticised the government saying that the CBN policy was targeted at him to scuttle his presidential campaign. Supporters of the party threw their weight behind his remarks and compelled the President, who is a member of the same ruling party, to backtrack on the policy. Suddenly the currency redesign policy became politically salient, drawing the attention of an electorate whose votes the parties all desired.
One of the leading opposition parties, the Peoples' Democratic Party (PDP), claimed that the currency redesign policy was in good faith and would have an equal impact on all candidates contesting the election. The PDP challenged the narrative that the ruling party would implement a policy to disproportionately favour other parties. Some Nigerians supporting the presidential candidate of the Labour Party have thrown their support behind the policy in the hope that it will reduce the chances of vote buying. Eventually, the President announced the extension of the deadline to 10th February 2023 and spared the #200 note, while confirming that the #500 & #1000 notes would be phased out of circulation as planned. 
The division among the APC party has contributed to increasing tension in the country. Provocative statements from popular politicians challenging President Buhari's decision have incited violence among the populace. ATMs have seen longer queues and Point-of-Sales (POS) operators have taken advantage of cash scarcity to increase their commissions on transactions from Nigerians who are making frantic efforts to access the new banknotes. The dearth of new notes in circulation has added to the hardship suffered by poor Nigerians who have chosen to trade by barter in order to feed themselves. And there is more hardship to come. Fuel remains scarce in some parts of Nigeria, and expensive where available. Banks have been attacked and ATMs burned down, leading to some banks shutting down their operations. In some cities, protesters were seen besieging the CBN offices in their frustration. In an attempt to dispel protesters, security forces have taken over the streets. 
The CBN Governor remains resolute. One wonders, what is the intent of the President in the matter? Having implemented a similar policy in 1984 as a Military Head of State, is his action a sign of his confidence in the positive economic outcomes of the policy? Or should we remember his inaugural speech when he was sworn into the Office of President in 2015 when he said, "I belong to everybody and I belong to nobody"? One thing seems less doubtful, the Buhari administration has supported the democratic ideal of a level-playing field for all candidates in the election regardless of party affiliation – a good sign for Nigeria’s democracy. Perhaps President Buhari’s legacy might be the delivery of a free, fair and credible 2023 election, one in which cash politics was outlawed using a cash redesign policy despite confrontations from unyielding powerful political actors.  













CHAPTER THREE
METHODOLOGY
This chapter will observe the research design, population and sample of the study, sample size determination, sampling technique, methods of data collection, research instrument, pilot study, validity of the research instrument, reliability of research instrument, methods of data analysis,  
Conceptual model, model specification, limitation of the study and Ethical consideration.
3.1 Research Design
Cooper (2003) describes research design as the plan and structure of enquiry used to obtain answers to research questions and the overall scheme of program for the research. The research centers on analyzing the information gotten from the questionnaires administered to some selected SMEs in order to gather enough data to be able to arrive at a sensible conclusion at the end of the research work. The survey research design is used for this study. According to Osuagwu (2008) the survey research design centers on the vital facts of people which includes their opinions, behaviors, attitudes, actions, beliefs and motivations. 
3.2 Population and Sample of study
According to Ogundipe, Lucas & Sanmi (2006) population is the totality of the considerable number of components, subjects or individuals that groups a predefined set of one or more regular qualities. Furthermore, Population can be defined as the aggregate sum of living things in a place. For this research, the study population refers to the entire residents in Festac Lagos.
3.3Sample Size Determination
A sample is a fraction or a subset of a population and therefore includes any subgroup drawn from the target population (Adedayo, 2000). Sample is a subset of a population. The standard ability of the specimen is to authorize the expert to guide the study to people from the populace so that the after effects of their study can be used to determine conclusions that will apply to the whole populace. Sampling, as defined by Osuala (1982) is taking any fraction of a population or universe as a representative of that population or universe. For this study, a sample size of 160 will be used. A total number of 185 questionnaires was distributed, while 160 was correctly filled and returned.
3.4 Sampling Techniques
 Sampling techniques can be defined as the system of selecting elements (samples) to represent a given population (Ojo, 2003). It also refers to the procedure that permits the researcher to select samples which in behavior and number adequately display the relevant characteristics of the population they are drawn from.
For the purpose of this study, the non-probability or the simple random sampling techniques would be adopted in selecting the required sample size for the study. The random sampling technique makes use of the principle of randomization which is the process of giving every subject in the population an equal chance of being in the selection. The reason for this process is to assure randomness and representative by giving all the respondents in a population an equal chance of being selected.
3.5 Method of Data Collection
There are different sources of data available to a researcher. For the purpose of this study, the two main sources of data used are the primary and secondary sources of data. The primary source of data used for this research was through the administration of questionnaires to respondents for obtaining their views and opinions. While the secondary source of data used in this research was through the use of textbooks, journals and articles, internet sources, unpublished projects and other related studies and similar findings important to the research work and conducted by other researchers.
3.6 Research Instrument
The research instrument used for this study was the questionnaire because it gives the assurance of anonymity and confidentiality which makes respondents comfortable and induces truthful responses. The questionnaire is meant to record specified and tangible information relevant to this research and was structured by the researcher. The questionnaire begins with an introductory letter where the researcher introduces oneself and explains what the study is about. In the letter, the research also assures anonymity and confidentiality and solicits their assistance in obtaining relevant and useful information. The body of the questionnaire is divided into two sections where the section A comprises of the respondent bio data and section B consists of questions relevant to the research topic. The questions contained in the questionnaire are closed ended questions and uses the Likert scale requiring respondents to tick whichever option suits them ranging from Strongly Agree(SA), Agree(A), Disagree(D), Strongly Disagree(SD). 
3.7 Pilot Study 
The pilot study will be carried on impact of naira redesign and curbing electoral malpractice in Nigeria (A case study of 2023 general election). It will be based on the total number of questionnaire that will be administered to residents in Festal Lagos. The reliability of the research instrument will be tested using Statistical Package Social Science (SPSS). 
3.7.1 Validity of Research Instrument.
In order to ensure the research instrument was valid, the questionnaire will be checked by the expert in the department. 
There are three types of validity, which are; construct validity, content validity, and criterion related validity.
Kimberlin and Winstein (2008) defined construct validity as a type of validity whose judgement is based on the accumulation of evidence from different studies using a specific measuring instrument.
Furthermore, they defined content validity as a type of validity which addresses how well an item is developed to operationalize a construct to provide sufficient and representative sample of all the items that might measure the construct of interest. For the content validity, a pre-test of the instrument will be carried out among Festac residents, Lagos.
To ensure that the research instrument will produce valid results, a pilot study will be conducted before the field research will commence.
3.7.2 Reliability of Research Instrument
The reliability of research instruments is carried out to measure the level of consistency and stability of a research instrument. Reliability refers to the degree to which empirical measures that represents a theoretical concept are stable and accurate when used for the study of the concept in several studies (Churchill, 2002). 
In this study, the Cronbach alpha (coefficient alpha) was used to test the reliability of the research instrument. The cronbach alpha is a procedure of deciding the internal consistency of a research instrument by averaging all the possible ways of splitting the items in the instrument and probing the degree of correlation. The coefficient values ranges from 0 to 1. A research instrument with a high reliability will have a coefficient value as close to one as possible while a coefficient value that is close to 0 is an indication that the research instrument has very low or no reliability. The widely accepted score indicating that a research instrument is reliable ranges from 0.7 and above. 
3.8 Methods of Data Analysis
The statistical package for social sciences (SPSS) was used to analyse and interpret the data. In testing the research hypothesis, the research made use of the chi-square analysis.

3.9Limitations of the study
This study made use of primary data which was adopted from another researcher. The  questionnaire was designed to obtain response from the respondent, but as a result of the questionnaire not being authorized, this study will be incomplete with the lack of the imputation. Of the necessary data required. This limitation can be overcome ones the questionnaire has been authorized and completed.
3.10 Ethical Considerations 
This research will follow rules and confidentiality. The researcher must remain honest during the period of the research and ensures that the study is original and unique in its own way and ensure that the material will be used for the benefit of this study. 
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CHAPTER FOUR
[bookmark: _Toc40178336][bookmark: _Toc40193894][bookmark: _Toc40352309][bookmark: _Toc40363811]DATA ANALYSIS AND INTERPRETATION
[bookmark: _Toc40178337][bookmark: _Toc40193895][bookmark: _Toc40352310][bookmark: _Toc40363812]4.1 Preamble
This chapter deals with the presentation and analysis of the result obtained from questionnaires. The data gathered were presented according to the order in which they were arranged in the research questions, sample percentage were used to analyse the demographic information of the respondents while chi-square statistical approach was used to analyse the hypotheses. 160 questionnaires were shared and was correctly and accurately filled and subjected to final analysis.
[bookmark: _Toc40193896][bookmark: _Toc40352311][bookmark: _Toc40363813]4.2 Socio-Demographic Characteristics of Respondents
	Characteristic 
	Frequency 
	Percent

	Gender

	Male 
	82
	51.3 

	Female 
	78
	48.75

	Age

	20-26 years
	70
	43.75

	27-35 years
	80 
	50.0

	Qualification

	OND
	44
	27.5

	HND/BSC
	51
	35.88

	Masters
	15
	9.4

	No formal education
	35
	21.88

	Others
	15
	9.4


Source: Survey, 2024
[bookmark: _Toc40193899][bookmark: _Toc40352314][bookmark: _Toc40363816][bookmark: _Toc40193897][bookmark: _Toc40352312][bookmark: _Toc40363814]The above table shows the bio-data of the respondents used for the study. Their gender and age distribution, educational qualification.
TABLES BASED ON RESEARCH QUESTIONS
[bookmark: _Toc40193898][bookmark: _Toc40352313][bookmark: _Toc40363815]4.3 Analysis of the Respondents’ Views on Research Question one:
This section is majority concerned with the analysis and interpretation of the data extracted through the respondents’ responses to the research questions raised to elicit information from them. The analysis is done using frequency and simple percentage distributions table. The analyses are shown in the table below; and the questions in the questionnaire are related to the research questions. 
	The introduction of the new banknotes led to any changes in the types of incentives used to buy votes (e.g. Food stuffs, Cloths, and online bank transfer instead of cash).



	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	92
	57.5
	57.5
	57.5

	
	AGREED
	53
	33.1
	33.1
	90.6

	
	DISAGREED
	7
	4.4
	4.4
	95.0

	
	STRONGLY DISAGREED
	8
	5.0
	5.0
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents if the introduction of the new banknotes led to any changes in the types of incentives used to buy votes (e.g. Food stuffs, Cloths, and online bank transfer instead of cash). 92 respondents which represent 57.5percent of the population strongly agreed.
53 respondents which represent 33.1percent of the population agreed.
7 respondents which represent 4.4percent of the population disagreed.
8 respondents which represent 5.0percent of the population strongly disagreed.
	The scarcity of the new bank notes makes it difficult and less susceptible to being used for vote buying.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	87
	54.4
	54.4
	54.4

	
	AGREED
	55
	34.4
	34.4
	88.8

	
	DISAGREED
	9
	5.6
	5.6
	94.4

	
	STRONGLY DISAGREED
	9
	5.6
	5.6
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents if the scarcity of the new bank notes makes it difficult and less susceptible to being used for vote buying.
87 respondents which represent 54.4percent of the population strongly agreed.
55 respondents which represent 34.4percent of the population agreed.
9 respondents which represent 5.6percent of the population disagreed.
9 respondents which represent 5.6percent of the population strongly disagreed.
	Despite the introduction of the new banknotes, candidates and their supporters continue to engage in vote buying.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	84
	52.5
	52.5
	52.5

	
	AGREED
	54
	33.8
	33.8
	86.3

	
	DISAGREED
	11
	6.9
	6.9
	93.1

	
	STRONGLY DISAGREED
	11
	6.9
	6.9
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents if despite the introduction of the new banknotes, candidates and their supporters continue to engage in vote buying.
84 respondents which represent 52.5percent of the population strongly agreed.
54 respondents which represent 33.8percent of the population agreed.
11 respondents which represent 6.0percent of the population disagreed.
11 respondents which represent 6.9percent of the population strongly disagreed.
	The redesign of the banknotes has led to changes in the behavior of election officials (e.g. increased vigilance against vote buying.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	88
	55.0
	55.0
	55.0

	
	AGREED
	51
	31.9
	31.9
	86.9

	
	DISAGREED
	10
	6.3
	6.3
	93.1

	
	STRONGLY DISAGREED
	11
	6.9
	6.9
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents if the redesign of the banknotes has led to changes in the behavior of election officials (e.g. increased vigilance against vote buying.
88 respondents which represent 55.0percent of the population strongly agreed.
51 respondents which represent 31.9percent of the population agreed.
10 respondents which represent 6.3percent of the population disagreed.
11 respondents which represent 6.9percent of the population strongly disagreed.

	There was the emergence of new or different forms of electoral malpractice emerging after the introduction of the new banknotes.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	81
	50.6
	50.6
	50.6

	
	AGREED
	56
	35.0
	35.0
	85.6

	
	DISAGREED
	11
	6.9
	6.9
	92.5

	
	STRONGLY DISAGREED
	12
	7.5
	7.5
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents if there was the emergence of new or different forms of electoral malpractice emerging after the introduction of the new banknotes.
81 respondents which represent 50.6percent of the population strongly agreed.
56 respondents which represent 35.0percent of the population agreed.
11 respondents which represent 6.9percent of the population disagreed.
12 respondents which represent 7.5percent of the population strongly disagreed.
	The redesign of the banknotes has led to changes in voter’s perception and increased trust in the electoral process.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	85
	53.1
	53.1
	53.1

	
	AGREED
	51
	31.9
	31.9
	85.0

	
	DISAGREED
	15
	9.4
	9.4
	94.4

	
	STRONGLY DISAGREED
	9
	5.6
	5.6
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents if the redesign of the banknotes has led to changes in voter’s perception and increased trust in the electoral process.
85 respondents which represent 53.1percent of the population strongly agreed.
51 respondents which represent 31.9percent of the population agreed.
15 respondents which represent 9.4percent of the population disagreed.
9 respondents which represent 5.6percent of the population strongly disagreed.
	The new currency redesign has prevented vote buying thereby leading to citizens' trust in the electoral process.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	99
	61.9
	61.9
	61.9

	
	AGREED
	43
	26.9
	26.9
	88.8

	
	DISAGREED
	8
	5.0
	5.0
	93.8

	
	STRONGLY DISAGREED
	10
	6.3
	6.3
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents ifthe new currency redesign has prevented vote buying thereby leading to citizens' trust in the electoral process.
99 respondents which represent 61.9percent of the population strongly agreed.
43 respondents which represent 26.9percent of the population agreed.
8 respondents which represent 5.0percent of the population disagreed.
10 respondents which represent 6.3percent of the population strongly disagreed.
	The impact of the currency redesign varies depending on the specific electoral contest (e.g. local versus national elections).

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	58
	36.3
	36.3
	36.3

	
	AGREED
	79
	49.4
	49.4
	85.6

	
	DISAGREED
	12
	7.5
	7.5
	93.1

	
	STRONGLY DISAGREED
	11
	6.9
	6.9
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents ifthe impact of the currency redesign varies depending on the specific electoral contest (e.g. local versus national elections).
58 respondents which represent 36.3percent of the population strongly agreed.
79 respondents which represent 49.4percent of the population agreed.
12 respondents which represent 7.5percent of the population disagreed.
11 respondents which represent 6.9percent of the population strongly disagreed.
	The impact of the currency redesign different in areas with high levels of poverty or among economically vulnerable people.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	65
	40.6
	40.6
	40.6

	
	AGREED
	69
	43.1
	43.1
	83.8

	
	DISAGREED
	13
	8.1
	8.1
	91.9

	
	STRONGLY DISAGREED
	13
	8.1
	8.1
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents ifthe impact of the currency redesign different in areas with high levels of poverty or among economically vulnerable people.
65 respondents which represent 40.0percent of the population strongly agreed.
69 respondents which represent 43.1percent of the population agreed.
13 respondents which represent 8.1percent of the population disagreed.
13 respondents which represent 8.1percent of the population strongly disagreed.
	Naira redesign has a significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	68
	42.5
	42.5
	42.5

	
	AGREED
	71
	44.4
	44.4
	86.9

	
	DISAGREED
	12
	7.5
	7.5
	94.4

	
	STRONGLY DISAGREED
	9
	5.6
	5.6
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents ifNaira redesign has a significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election.
68 respondents which represent 42.5percent of the population strongly agreed.
71 respondents which represent 44.4percent of the population agreed.
12 respondents which represent 7.5percent of the population disagreed.
9 respondents which represent 5.6percent of the population strongly disagreed.
	The attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process is negative.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	63
	39.4
	39.4
	39.4

	
	AGREED
	70
	43.8
	43.8
	83.1

	
	DISAGREED
	14
	8.8
	8.8
	91.9

	
	STRONGLY DISAGREED
	13
	8.1
	8.1
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents if the attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process is negative.
63 respondents which represent 39.4percent of the population strongly agreed.
70 respondents which represent 43.8percent of the population agreed.
14 respondents which represent 8.8percent of the population disagreed.
13 respondents which represent 8.1percent of the population strongly disagreed.
	The Nigerian government is doing enough to prevent vote-buying and other forms of electoral corruption.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	69
	43.1
	43.1
	43.1

	
	AGREED
	66
	41.3
	41.3
	84.4

	
	DISAGREED
	12
	7.5
	7.5
	91.9

	
	STRONGLY DISAGREED
	13
	8.1
	8.1
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents ifthe Nigerian government is doing enough to prevent vote-buying and other forms of electoral corruption.
69 respondents which represent 43.1percent of the population strongly agreed.
66 respondents which represent 41.3percent of the population agreed.
12 respondents which represent 7.5percent of the population disagreed.
13 respondents which represent 8.1percent of the population strongly disagreed.
	The currency redesign caused confusion, complications for voters, candidates, or election officials and negatively affected their ability to participate in the electoral process.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	70
	43.8
	43.8
	43.8

	
	AGREED
	66
	41.3
	41.3
	85.0

	
	DISAGREED
	10
	6.3
	6.3
	91.3

	
	STRONGLY DISAGREED
	14
	8.8
	8.8
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents ifthe currency redesign caused confusion, complications for voters, candidates, or election officials and negatively affected their ability to participate in the electoral process.
70 respondents which represent 43.8percent of the population strongly agreed.
66 respondents which represent 41.3percent of the population agreed.
10 respondents which represent 6.3percent of the population disagreed.
14 respondents which represent 8.8percent of the population strongly disagreed.
	The unintended consequences or negative effects of the currency redesign outweigh the benefits for the electoral process in the 2023 general election.

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	STRONGLY AGREED
	67
	41.9
	41.9
	41.9

	
	AGREED
	69
	43.1
	43.1
	85.0

	
	DISAGREED
	11
	6.9
	6.9
	91.9

	
	STRONGLY DISAGREED
	13
	8.1
	8.1
	100.0

	
	Total
	160
	100.0
	100.0
	


Source: field survey, 2024.
The table above displays the responses of the respondents if The unintended consequences or negative effects of the currency redesign outweigh the benefits for the electoral process in the 2023 general election.
67 respondents which represent 41.9percent of the population strongly agreed.
69 respondents which represent 43.1percent of the population agreed.
11 respondents which represent 6.9percent of the population disagreed.
13 respondents which represent 8.1percent of the population strongly disagreed.
4.4	Testing Hypotheses
H1: Naira redesign has a significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election.
H2: The attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process is negative.
Hypothesis one 
Ho: Naira redesign has no significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election.
H1: Naira redesign has a significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election.
Decision rule: reject the null hypothesis H0 if the p value is less than the level of significance. Accept the null hypothesis if otherwise.
	Test Statistics

	
	Naira redesign has a significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election.

	Chi-Square
	87.250a

	df
	3

	Asymp. Sig.
	.000

	a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 40.0.


Result: the chi-square table shows that the p-value, 0.000 is less than the level of significance at 0.05, therefore, we reject the null hypothesis and accept the alternate which states that Naira redesign has a significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election. 
Hypothesis two 
H0: The attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign have not influenced the electoral process is negative.
H2: The attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process is negative.
Decision rule: reject the null hypothesis H0 if the p value is less than the level of significance. Accept the null hypothesis if otherwise.




	Test Statistics

	
	The attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process is negative.

	Chi-Square
	70.850a

	df
	3

	Asymp. Sig.
	.000

	a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 40.0.


Result: the chi-square table shows the that the p-value, 0.000 is less than the level of significance at 0.05, therefore, we reject the null hypothesis and accept the alternate which states that the attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process is negative. 
[bookmark: _Toc40193900]Discussion of findings
Findings from the study revealed that Naira redesign has a significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election.
The attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process is negative.
The introduction of the new banknotes led to any changes in the types of incentives used to buy votes (e.g. Food stuffs, Cloths, and online bank transfer instead of cash).
The scarcity of the new bank notes makes it difficult and less susceptible to being used for vote buying.
Despite the introduction of the new banknotes, candidates and their supporters continue to engage in vote buying.
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CHAPTER FIVE
[bookmark: _Toc40193901][bookmark: _Toc40352316][bookmark: _Toc40363818]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc40193902][bookmark: _Toc40352317][bookmark: _Toc40363819]5.1	Preamble
This chapter presents the summary and conclusion that can be drawn from the study. It also presents the researchers recommendations with regards to the findings of the study and proposed areas for further studies by other researcher.
[bookmark: _Toc40193903][bookmark: _Toc40352318][bookmark: _Toc40363820]5.2 Summary
i) This study seeks to fill this gap by examining the impacts of the naira redesign on curbing electoral malpractice in Nigeria and the quality of the electoral process in 2023 general election. Following objectives include;
ii) 1. To examine the impact of the naira redesign on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election. 
iii) 2. To evaluate whether the redesign of the Nigerian currency has improved the overall transparency and integrity of the electoral process. 
iv) 3. To investigate the attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process. 
v) 4. To identify any unforeseen consequences or negative effects of naira redesign on the electoral process, such as increased confusion or difficulties in handling the new banknotes. 


5.3 Summary of Findings
The summary of findings was as follows:
The introduction of the new banknotes led to any changes in the types of incentives used to buy votes (e.g. Food stuffs, Cloths, and online bank transfer instead of cash).
The scarcity of the new bank notes makes it difficult and less susceptible to being used for vote buying.
Despite the introduction of the new banknotes, candidates and their supporters continue to engage in vote buying.
The redesign of the banknotes has led to changes in the behavior of election officials (e.g. increased vigilance against vote buying.
There was the emergence of new or different forms of electoral malpractice emerging after the introduction of the new banknotes.
The redesign of the banknotes has led to changes in voter’s perception and increased trust in the electoral process.
The new currency redesign has prevented vote buying thereby leading to citizens' trust in the electoral process.
The impact of the currency redesign varies depending on the specific electoral contest (e.g. local versus national elections).
The impact of the currency redesign different in areas with high levels of poverty or among economically vulnerable people.
Naira redesign has a significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election.
The attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process is negative.
The Nigerian government is doing enough to prevent vote-buying and other forms of electoral corruption.
The currency redesign caused confusion, complications for voters, candidates, or election officials and negatively affected their ability to participate in the electoral process.
The unintended consequences or negative effects of the currency redesign outweigh the benefits for the electoral process in the 2023 general election.
[bookmark: _Toc40193904][bookmark: _Toc40352319][bookmark: _Toc40363821]5.4 Conclusion 
Vote buying remains a major challenge to the credibility and legitimacy of the electoral process in Nigeria. Despite the efforts of government through the introduction of the new denominations few weeks to the election period, there was incidences of voters’ inducement and vote buying as politicians devise other means to get the job done. There is a need for more research on the underlying factors that contribute to the prevalence of vote buying in Ikere Local Government Area and the country at large. It is also important to explore the effectiveness of various strategies that could help in addressing the problem and identify best practices that can be adopted to promote free and fair elections in Nigeria.
5.5 Recommendation
Given the findings of this study, it is important to make the following recommendations. 
Voter’s education is very crucial to curbing the menace of vote buying. The electoral body and indeed the government should embark on aggressive voter’s education campaign to discourage vote selling/vote buying. 
Poverty is one of the enabling factors fueling vote buy in Nigeria, it is important that government should continue to roll out polices that will alleviate poverty so the people could made informed decision during election 
Strengthening the electoral institution is very important to curb vote buying INEC should have the capacity to monitor electoral finances of political parties and candidate during elections. 
Security agencies involved in election duties should do more in ensuring that vote sellers and buyers are apprehended and handed over to the relevant authority for prosecution. 
It is very important to follow the 2022 electoral act to the letter especially in area where vote buying has been criminalized. The full weight of the law should fall on anyone caught to serve as deterrent to others involved in vote buying. 
Government especially the security agencies should intensify effort through impeccable intelligences to smoke out and prosecutes those involve in vote buying to serve as deterrence for future elections in order to promote transparency, fairness and improve the quality of the electoral process.
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APPENDIX
QUESTIONNAIRE
SECTION A: PERSONAL DATA OF THE STUDENT
	Gender

	Male 
	

	Female 
	

	Age

	20-26 years
	

	27-35 years
	

	Qualification

	OND
	

	HND/BSC 
	

	No formal education
	

	Others
	



SECTION B:
Instruction: Tick [√ ] against the option that best suits you.
1. The introduction of the new banknotes led to any changes in the types of incentives used to buy votes (e.g. Food stuffs, Cloths, and online bank transfer instead of cash).
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
2. The scarcity of the new bank notes makes it difficult and less susceptible to being used for vote buying.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
3. Despite the introduction of the new banknotes, candidates and their supporters continue to engage in vote buying.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
4. The redesign of the banknotes has led to changes in the behavior of election officials (e.g. increased vigilance against vote buying.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
5. There was the emergence of new or different forms of electoral malpractice emerging after the introduction of the new banknotes.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
6. The redesign of the banknotes has led to changes in voter’s perception and increased trust in the electoral process.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
7. The new currency redesign has prevented vote buying thereby leading to citizens' trust in the electoral process.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
8. The impact of the currency redesign varies depending on the specific electoral contest (e.g. local versus national elections).
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
9. The impact of the currency redesign different in areas with high levels of poverty or among economically vulnerable people.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
10. Naira redesign has a significant impact on the prevalence and effectiveness of electoral malpractice in elections in the 2023 general election.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
11. The attitudes and behaviors of voters, candidates, and election officials towards the new banknotes, and their perceptions of how the redesign has influenced the electoral process is negative.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
12. The Nigerian government is doing enough to prevent vote-buying and other forms of electoral corruption.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
13. The currency redesign caused confusion, complications for voters, candidates, or election officials and negatively affected their ability to participate in the electoral process.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
14. The unintended consequences or negative effects of the currency redesign outweigh the benefits for the electoral process in the 2023 general election.
Strongly agreed [ ] agreed [ ] disagreed [ ] strongly disagreed [ ] 
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