CHAPTER ONE
INTRODUCTION
Background of the Study
	The national education policy in Nigeria, as outlined in the Federal Republic of Nigeria's 1981 document, aims to transform all secondary schools into comprehensive institutions. This involves establishing a common curriculum for secondary schools across the country. One key component is the inclusion of commercial subjects, which are designed to provide a broad education encompassing both general knowledge and practical skills.
However, the Institute of Human Resource Development has noted challenges in implementing this policy, particularly concerning the attitudes of teachers in comprehensive schools. Many teachers with a background in general education express hostility towards commercial subjects, often believing that students who choose these subjects may have lesser abilities. This highlights the need for a more integrated and collaborative approach among all teaching staff within these institutions to effectively deliver the program.
	Panitz (2006) emphasized the importance of collaborative efforts in implementing comprehensive education programs. The study highlighted that unless all teachers acknowledge the benefits of commercial subjects in comprehensive secondary schools, the negative influence of unsupportive teachers could hinder the intended positive outcomes of these schools.
The research focused on examining different attitudes exhibited by teachers towards commercial subjects. If the attitudes were positive, the aim was to identify measures to maintain students' interest. Conversely, if the attitudes were negative, strategies were suggested to promote and increase the popularity of the subject among students.
The researcher feels very strongly that the after Maths of this study will help both the teachers and the authorities concerned in gearing their decision towards the right direction in achieving one of primary motives of present system of education i.e. provision of commercial skill to students.
Statement of the Problem
In view of the nature of the subjects, there is no doubt that the students will surely be confronted with some problems posed by the subjects. Hence, there is the need to carry or thorough study of this and suggest ways to combating them so as to suggest way to goals of the present education system.
Apart from this, there is the need for the government to gear its resources towards the production of the subjects who as act now are in short supply. To make this practicable, the researcher has decided to investigate and make a though research on the cause of students failures and lack of interest in the subjects.
Research Questions
The research questions below are to be looked into and at the end of the research work, it is hoped that solutions would be provided to the stated research questions.
1. What is the attitude of students towards commercial subject?
1. Does a parental factor affect the attitude of students?
1. Do gender differences exist in the attitude of students towards commercial subject?
Purpose of Study
The purpose of this study is to find out the attitude of teachers towards commercial subjects in Ilorin Grammar School and make reasonable suggestion to sustain and maintain student’s interest in the subject. 

Research Hypothesis 
1. There is no significant relationship between the interest of students in commercial subjects and their attitude towards the subjects.
1. There is no significant relationship between method of teaching adopted by commercial teachers and the student’s attitude to the subjects.
1. There is no significant relationship between job opportunity and the student’s attitude to the subject
1. There is no significant relationship between Parent’s desire on their children/wards and the teacher’s attitude towards commercial subject.
Scope of the Study
	This study aims to investigate the attitude of teachers towards commercial subjects. The study was conduct at Ilorin Grammar Schools, Ilorin, Kwara State, Nigeria. 
Significance of the Study
	This project is to examine the attitude of lectures in Ilorin Grammar School towards commercial subjects and to give probable solutions to their negative attitude and ways to maintain their interest.
	In view of the importance attached to commercial subjects as a means of acquiring vocational skills, the researcher feels that something should be done to either sustain the teachers interest in the subject and their attitude towards it, if it is negative, hence the outcome of the study will be of help to the government who places much emphasis on the development of commercial subject. In addition, the outcome of the project will be of help to teachers who are charged with the responsibility of imparting knowledge for that, teachers will become aware of problems or otherwise hindering the effective implementation of I knowledge to student of commercial subjects.
Limitation of the Study 
	This project work is limited to teacher’s attitude in Ilorin Grammar School. Although there are many schools in Ilorin, the study limited to school listed above because of the following reasons.
1. Time Constraint
1. Financial problem
Operational Definition of Terms and Variable 
Attitude:	This is the way one behaves towards somebody or something that shows one things or feels about that things.
Teachers:	Can be defined as a person who teach and impacting knowledge to the student 
Students:	A person who is studying at school e.g. Primary School, Secondary and Higher Institution of learning.
Learning:	Is a process whereby one is studying and repeating something in order to be able to remember it. It means to gain knowledge or skills by studying. 
Positive Attitude: Thinking about what is good towards something. 
Negative Attitude:	Thinking about what is not good towards something. 
Responsibility: This is a study to deal with or take care of something. It actually means the duty of the teachers or students to take care of commercial subjects.


CHAPTER TWO
REVIEW OF RELATED LITERATURE
Introduction 
In order to achieve the primary objectives of this chapter, the researchable in addition to consulting textbooks writer by the foreign and indene authors of the subjects also consulted a good number of related literatures such as, journals report on subjects seminars, addressed by eminent commercial students, essays newspapers and lecture papers.
1. Definitions of Commercial Subjects
1. Importance and Functions
1. Problems of studying the subjects to both the teacher and students.
Definition of Accounting 
Accounting is a systematic process of recording, classifying, summarizing, and interpreting financial transactions and events. This process is essential for providing accurate financial information that helps in decision-making for various stakeholders such as business managers, investors, regulators, and others.
The American Institute of Certified Public Accountants (AICPA) defines accounting as "the art of recording, classifying, and summarizing in a significant manner and in terms of money, transactions and events which are, in part at least, of financial character, and interpreting the results thereof" (Finance strategist). This definition emphasizes the structured approach to managing financial data, ensuring that all relevant transactions are documented, categorized, and presented in a coherent way.
Accounting serves multiple purposes, including aiding managers in planning and controlling operations, providing information for tax reporting, and supporting financial decision-making by various stakeholders (Encyclopedia Britannica)​​ (Accountingverse). It involves creating key financial statements such as balance sheets, income statements, and cash flow statements, which collectively provide a comprehensive view of a business's financial health (NerdWallet: Finance smarter)​..
In essence, accounting is both an art and a science. It requires professional judgment and skills to accurately reflect an organization’s financial activities while adhering to established principles and standards (Accountingverse). This dual nature ensures that accounting information is both reliable and relevant, helping users make informed economic decisions (Finance Strategists)​
Users of Accounting Information / Financial Statement 
Users of accounting information are categorized into Internal and external users. The internal users are those that use the information within the organization while the external users are those who use the information outside the organization. Below are the users of accounting information:
1. Owners of Business: The owners of business need accounting information for the following reasons.
1. To be able to assess the progress of the business
1. To assess the competence of the managers of the business
1. To know the profitability of the business
1. Employees: The employees are the workers engaged in the running of the business. The following information are of interest to the employee.
1. To know the profitability of the business
1. To know the extent of job security
1. To show the stability of the company  
1. Shareholders: The shareholders are the people who invested their money in the business hence information about the financial statements will be necessary for the following reasons 
1. Dividend paying capacity
1. Actual profit and profitability
1. Future growth of the business  
1. Government: The Government has interest in the published financial statements of business enterprises. The information is needed for the following reasons.
1. For government statistics  
1. Information regarding policy making 
1. To regulate their activities
1. Customers: The customers use the financial statement for the following reasons    
1. To assess the financial position of the business 
1. To be able to ascertain the strength of the business.
1. Guarantee of security of supply.  
1. Loan Creditors: Loan creditors or lender to the business are concerned with the following.
1. Ability of the organization to repay loan
1. Possibility of default
1. Ability to repay interest.
Definition of Commerce 
Commerce is the distribution of goods and services on large scale, and includes all the auxiliary services that make mass distributed are the raw materials, used in the industries and the finished products from such industries simply put, commerce is trade and aids to trade. Aids to trade are those functions and activities that facilitate trading on a large scale these are advertising, insurance, banking, transportation and warehousing.
Scope of Commerce 
It is pertinent to state that commercial activities are the lifeblood on a country’s economic system. It encompasses all the activities which ensure the distribution and exchange of goods and services for the satisfaction of the people. Commerce can be divided into trade and aids to trade. These auxiliary services are warehousing, banking, communication, tourism, advertising, transportation and insurance.
1. Warehousing:	This is concerned with all activities that help in storing goods until they are demanded for in order to ensure uninterrupted and regular supply.
1. Banking:	It ensures the acceptance of deposits from the customers and making funds available to businessmen for business transactions banks are financial institutions in which money and other valuables are kept for safekeeping and loan are given out to the people.
1. Communication: This is the act of sending and receiving of information from one person to another for easy interaction. It is a means by which people are linked together in other to transact business.
1. Tourism: This is one of the aids to trade, which affords tourists the opportunities of getting involved in business activities when they are visiting another country. It is a major source of income to some countries.
1. Advertisement: This is the process of creating awareness about the existence of a product in order to stimulate demand. It helps to bring the knowledge of produce to the market. Advertising may be used to stimulate demand generally and create wants to which consumer wee previously quite unaware.
1. Transportation: This helps in carrying goods and people from one place to another. It facilitates the movement of raw materials and finished goods to where they are wanted. Commerce is not complete without transportation.
1. Insurance: This is process whereby an insurer agrees to indemnity on insured against loss, which he may incur in the course of his business upon the payment of a premium. The main principle of insurance is pooling at risk. It is a contract of Uberimae Fidel, that is, utmost good faith. 
Definition of Economics
	Economics can be defined as the study of human behavior as a relationship between end and scarce which has alternative uses.
	These are the company subjects in commercial subjects and the definitions have been given.
Basic Economic Concept
The basic economic concepts are:
1. Wants
1. Needs
1. Scarcity
Wants: Simple the desires of citizens want are different from needs as we will see below. Wants are a means at expressing perceive need want are broader than needs.
Needs: These are basic requirements for survival like food and water and shelter. In recent years we have seen a perceived shift of certain items from wants to needs. Telephone services to many, it is a need. I would argue however that they are wrong.
Scarcity: The fundamental economic problem facing all societies. Essentially it is how to satisfy unlimited wants with limited resources. This is the issue that plagues all government and people. How do.
Importance of Functions of Commerce Subjects
Writing on the importance of commercial subjects the general business and management services (1985) in His work summarize it as:
	“In a special case, the direction of companies is trustees for the shareholder and is required annually to prepare a statement of their stewardship. As regard the day management of affairs in shall be fully informed of what is informed of what is happening it they are make the propet decision on future policies. They must have at their disposal at the fullest particular the cost that are being incurred in buying and selling and particulars have to be supplied in a way that will positively assist those relying on them. There is no room for guess work in matter of this kind, hence evidence based on fact and experience must be forthcoming and this accounting work has been conducted on the subject previously by anybody. The above does not however better than researcher as most of the questions drawn were as a result of general conclusion.
Problems of Commercial Subjects to both Teachers and Students
In spite of invaluable service, commercial subjects continue growth of a business and its immense importance for the development of business; it is not an easy thing for students and teachers who are primarily charged with the responsibility of imparting it to the students.
	It is in the light of the above that Segun (1976) highlighted some of the problem posed by the subject to he students can be explained in terms of the fact that unlike accounting belongs, no specific formula is usually attached topic. This means that potential student will have to cultivate the habit of proper reasoning for the start.
	From the above records, shows that most students tend to fall out after the first stage thinking that the concept of the subject cannot be understood. This is because it is at this stage that the students are introduced to real act of accounting, which is a little different from what they must have learnt in the initial stage.
	Teachers on the other hand are faced with the problem of getting appropriate teaching aid from the government. This ascertain can be supported by what Ogun (1980) noted in his paper, government and accounting teaching aids.
Research has shown that little or no amount is produced.
	The habit of keeping simple records of income and expenditure should be encouraged even though it is meant to satisfy private citizens whose primary commitment is known and definite for only this can a proper distinction be drawn between what are owns and what receives or spent of recurrent income be it wages, salary, pension or dividends from attacks and shares. The major functions of it according to James Odulaye (2009) in a paper titled functions are as:
1. Aids the traders to get good price for his assets should the trader desire to sell all or part of his business. He will be under a serious handicap in getting the best possible price it has kept no records of any kinds or even incomplete records.
1. Efficiency department can measure and check how efficient each section is doing. The attention of management can be drawn quickly to department not doing fine.
1. Measurement of financial worth of business: the financial worth of business can easily be ascertained by the proper maintenance of records of assets and liabilities
1. Since the banker are usually concerned with getting an assurance for recovering their loans, preparation at accounting records will act as a means to show the financial weakness of a business.
It should be understood that the researcher is confronted with the problem of tracing research paper of a similar nature even though the project is limited to Ilorin Grammar School this is to say that no research usually set aside for the procurement of teaching aids for the teaching of commercial subjects. In addition to the above, some of it not all the commercial teachers presently in the teaching filled have no interest in the teaching profession. In fact, most if not all of them see the professions as a stepping stone to other in creative jobs. This is why they are not committed at all to the cause of educating the students. This point could be supported by what Adeleke (1978) said:


CHAPTER THREE
RESEARCH METHODOLOGY
This is the process of discovering the relationship that exists among the phenomenal of the world it is devoted to finding the condition under which a certain phenomenal occur or react its similar circumstances.
	It is a process of arriving at dependable solution to phenomenal by planning and systematic collection analysis and interpretation of data design is not concerned with situation which little or nothing is known of so as to expand knowledge about it.
	This design work is designed for the collection of data and necessary information for the study of the attitude of teachers towards the commercial subjects in Ilorin Grammar School (I.G.S) Area of Kwara State. In this chapter, the methods and procedure used in gathering were analysed.
Population of the Study
The population of the study is made up of the entire students at Ilorin Grammar school the students in Ilorin, Kwara State.


Sampling Techniques
	In sampling we selected a few people of item from the population of the study for observation and then apply what we observed to entire population of the study.
Instrumentation  
	The researcher made use of two methods of required data from the students Ilorin Grammar School (IGS) Kwara State.
The methods are:
1. Interview 
1. Questionnaire 
The researcher approaches some respondents who can express their view on the attitude of teachers towards the commercial subject. 
The questionnaire was used because it gives room for easy statistical analysis and collection of data.
The question contained in the questionnaire was based on the attitude of students towards the commercial subjects.
So, the necessary information needed for the researcher could be gathered. The instrument used in the research work was a validated questionnaire.


Validation of Instrument
The instrument used in conducting the research was valid. This validity has to be with the usage of application of validate questionnaire as well as using quantitative methods for analysis of findings.
Reliability of the Instrument
The reliability of the instrument is no doubt for all the respondents were interviewed one after the other all with a view of avoiding victimization.
In other words what respondents “could be heard or known by respondents” all the respondents were assured of given anonymity.
Data Gathering Procedure
This is the reporting of the manner in which the instrument (achieving, direct, observation, questionnaire, text books, magazine, journal, e.t.c) will be administered.
The questionnaire will be distributed to students in Ilorin Grammar School.
The questionnaire is factual when the discussion in opinion is not needed. (i.e. Yes or No) Attitudinal questionnaire is when the opinion or discussion of the respondents is needed. The space on which the answer is to be supplied is provided in the questionnaire.
Some teachers will be interviewed.  This method will be used in order to have the knowledge of the attitude of students towards the commercial subjects.
Data Analysis Procedure
Various data analysis may be adopted to analyze the data collection in research, however percentage (%) technique together with the use of table will be adopted.
However, this technique would facilitate the analysis of various data were gathered through the use of questionnaire. 


CHAPTER FOUR
DATA ANALYSIS AND RESULTS
Description of Sample and Characteristics
	This chapter narrates the finding and analysis of data collected during the course of this project. The response of 
the students were analyzed and evaluated to arrive at clear and accurate conclusions.
	The entire hypothesis listed in chapter one are now examined one after the other in accordance with the responses received.
Answering of Research Questions 
Table 1: Sex of Respondents
	SEX
	FREQUENCY
	PERCENTAGE

	Male
	14
	56

	Female
	11
	44

	Total
	25
	100



From the above tale we can see that 14 respondents representing 56% are male while 11 respondents representing 44% were female. This show that the percentage of male students are higher than the female students who are in the school.
Table 2: Marital Status of Respondents 
	MARITAL 
	FREQUENCY
	PERCENTAGE

	Single 
	25
	100

	Married 
	0
	0

	Total
	25
	100



From the above table we can see the 25 respondents representing 100% are single so there are no married students in the school.
Table 3:	Age
	AGE
	FREQUENCY
	PERCENTAGE

	18 – 25
	23
	92

	26 and above
	02
	08

	Total
	25
	100



From the above table shows that 23 respondents representing 92% were under 18 – 25 of ages while 2 respondents representing 8% were belong to 26 and above of age.
Table 4:	Class of Respondents 
	CLASS 
	FREQUENCY
	PERCENTAGE

	S. S 1
	11
	44

	S. S 2 – 3
	14
	56

	Total
	25
	100



From the above table, 11 respondents representing 44% were in S.S 1 while 14 respondents representing 56% were is S.S 2 – S.S 3.
Table 5:	My Teachers Method of Teaching Commercial subject in Good.
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	23
	92

	Disagree
	02
	08%

	Total
	25
	100



The above table shows that 23 respondents representing 92% were agreed that teacher method of teaching commercial subject is good while 2 respondents representing 8% were disagreed.
Table 6:	I like Studying/Learning Commercial Subject 
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	20
	80

	Disagree
	04
	16

	Total
	25
	100


  
The above table shows that 20 respondents representing 80% were agreed that studding/learning commercial subject is good while 05 respondent representing 20% were disagree.


Table 7:	Commercial Subject is a Difficult Subjects 
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	21
	84

	Disagree
	04
	16

	Total
	25
	100



The above table shows 21 respondents representing 84% were agreed that commercial subject is a difficult subject while 04 respondents representing 16% were disagreed.
Table 8:	I Like Commercial Subject because it is very easy to understand 
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	19
	76

	Disagree
	06
	24

	Total
	25
	100



The above table shows 19 respondents representing 76% were agreed that they like commercial subject because it is very easy to understand while 06 respondents representing 24% were disagree.
Table 9:	There are Job Opportunities for Commercial Subject Graduate.
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	17
	68

	Disagree
	08
	32

	Total
	25
	100


The table shows 17 respondents (68%) agreed while 08 respondents (32%) disagreed.
Table 10:	I hate commercial subject because it is very difficult to understand 
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	11
	44

	Disagree
	14
	56

	Total
	25
	100



From the above table we can see that 11 respondent representing 44% were agreed that they hate commercial subject because it is very difficult to understand while 14 respondents representing 56% were disagreed. 
Table 11:	My parents do not want me to study commercial subject 
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	13
	52

	Disagree
	12
	48

	Total
	25
	100



From the above table we can see that 13 respondents representing 52% were agreed that their parents do not want them to study commercial subject while 12 respondents representing 48% were disagreed.
Table 12:	Commercial Subject makes us to become an Accountant 
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	21
	84

	Disagree
	4
	16

	Total
	25
	100



From the above table we can see that 21 respondents representing 84% were agreed that commercial subject will make them to become an accountant while 04 respondents representing 16% were disagreed.
Table 13:	I don’t like studying Commercial Subject
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	24
	96

	Disagree
	01
	04

	Total
	25
	100



From the above tale 24 respondents representing 96% were agreed while 01 respondent representing 04$ is disagreed.
Table 14:	Government does not Encourages the Learning and Teaching of Commercial Subjects
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	19
	76

	Disagree
	06
	24

	Total
	25
	100



From the above table 19 respondent representing 76% were agreed that the government does not encourage the learning and teaching of commercial subject while 06 respondents representing 24% were disagreed.
Table 15:	Commercial Subject is not Useful
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	12
	48

	Disagree
	13
	52

	Total
	25
	100



From the above table 12 respondents representing 48% were agreed those commercial subject teachers are wicked while 13 respondents representing 52% were disagreed.
Table 17:	Commercial Subject Teachers are Competent 
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	11
	44

	Disagree
	14
	56

	Total
	25
	100



From the above table 11 respondents representing 44% were agreed that commercial subject teachers are competent while 14 respondents representing 56% were disagree.
Table 18:	commercial Subject Teachers are Lazy
	RESPONDENTS 
	FREQUENCY
	PERCENTAGE

	Agree
	20
	80

	Disagree
	04
	16

	Total
	25
	100



From the above table we can see that 09 respondents representing 36% were agreed that commercial subject teaches are lazy while 16 respondents representing 64% were disagreed.
Testing of Hypothesis
Hypothesis One 
Students interest in commercial subjects has not significant affected their attitude in commercial subject.
Table 19
	S/N
	
	TOTAL
	AGREE
	%
	DISAGREE
	%

	1.
	Commercial subject is a difficult subject
	25
	21
	84%
	06
	16%

	2.
	I hate commercial subject because it is difficult to understand 
	25
	11
	44%
	14
	56%

	3.
	I don’t like studying commercial subjects
	25
	24
	96%
	01
	41%

	4.
	Government does not encourage the learning and teaching of commercial subject
	25
	19
	76%
	06
	24%

	
	Percentage
	100
	75
	75%
	25
	25%



From the data depicted in table 19 above of the sampled respondents agrees that commercial subject is a difficult subject as against 4 (16.0%) who were disagree, also on item 2, which state that “I hate commercial subject because it very difficult to understand, 11 (44%) of the respondents agree while 14 (56%) disagree, on item 3, 24 (26.0%)” of the total responses were in favour of agree while only 1 (4.0%) disagree. In response to item 4, 19 (76.0%) of the respondents agrees that government does not encourage the learning and teaching of commercial subject while 6 (24.0%) disagree.
From the table above 75% of that respondents answered positively while others 25% respondents answered negatively.
Hypothesis Two
Table 20:
	S/N
	
	TOTAL
	AGREE
	%
	DISAGREE
	%

	5.
	My teacher method of teaching commercial subject is good
	25
	23
	92%
	02
	8%

	6.
	Studying commercial subject is a wasting of time
	23
	13
	52%
	12
	48%

	
	Percentage
	50
	36
	72%
	14
	28%



On the teaching methods adopted by the teachers while teaching commercial subjects in schools, 23 (92.0%)of the sample respondents as shown in table 20 were agree that teacher method of teaching commercial subject is good while 2 (8.0%) disagree, also 13 (52.0%) of the respondents agree that studying commercial subject is a waste of time while 12 (48.0%) disagree thus, the hypothesis (Ho2)is hereby rejected based on the information discussed in the table. 
From the above table it shows that 72% respondents accepted the hypothesis while remaining 28% rejected the hypothesis.
Hypothesis Three
Table 21:
Availability of job opportunity has not inspired the students in their attitude to the subject.
	S/N
	
	TOTAL
	AGREE
	%
	DISAGREE
	%

	7.
	I like studying/learning commercial subjects 
	25
	21
	80%
	05
	20%

	8.
	I like commercial subjects because it is very easy to understand 
	25
	19
	76%
	06
	24%

	9.
	There are job opportunities for commercial subject graduate
	25
	17
	68%
	08
	32%

	10.
	Commercial subjects make us to become an Accountant
	25
	21
	84%
	04
	16%

	
	Percentage
	100
	77
	77%
	23
	23%


The analysis from the above table (table 21) infer that majority of the sampled respondents 21 (84.0%) agree to the fact that they like studying/learning commercial subjects while only 4 (16.0%) disagree, on item 8, 19 (76.0%) of the sample respondents were agree while 6 (24.0%) disagree. Item 9, state that the job opportunities offered by commercial subject after graduate encourage students to study it. 17 (68.0%) agree and 8 (32.0%) disagree, on item 10, 21 (84.0%) of the respondents agree. While the remaining 4 (16.0%) disagree on the statement that commercial subjects make us to become an accountant.  
 Hypothesis Four
Parents’ desire on their children/wards has not significantly influenced the teacher attitude toward commercial subjects.
Table 22:
	S/N
	
	TOTAL
	AGREE
	%
	DISAGREE
	%

	11.
	My parents do not want me to study commercial subject
	25
	13
	52%
	12
	48%

	12.
	Commercial subject is not useful
	25
	17
	68%
	8
	32%

	13.
	Commercial subject teacher are wicked
	25
	12
	48%
	13
	52%

	14.
	Commercial subject teacher are lazy
	25
	09
	36%
	16
	64%

	
	Percentage
	100
	51
	51%
	49
	49%



Table 22, shows the analysis of respondent responses on parental influence on the studying of commercial subjects in schools. On item 11, 13 (52.0%) agree and 12 (48.0%) disagree, item 12, 17 (68.0%) agreed that commercial subject is not useful while 8 (32.0%) disagree, item 14, state that commercial subject teachers are lazy, 9 (36.0%) agree with the statement while 16 (64.0%) disagrees.
From the table above it shows that 51% respondents accepted the hypothesis while 49% rejected.	
Summary of Findings/Results
From the above the researcher has attempted to present the result obtained in other words, the implication of every response is being looked into and inferences on each case are made.
Firstly table (1) analysed the frequency distribution of respondents by sex 14 (56%) are male while 11 (44%) are female. This shows that the total percent of male students are higher than female in the school.
The marital status was also analysed was no any married. This shows that all the students in the school are single. Mean while, the age distribution were analysed, which shows 23 (92%) of students fall between 18 – 25 of age while there were only 2 (8%) of students fall between 26 and above. This shows that the percentages of students between 18 – 25 years of age were higher than 26 and above.
The class of respondents were also analysed, which shows that 14 (56%) respondents are from S.S 2-3 classes while the remaining 11 (44%) respondents were in S.S. 1 class.
Discussion of Findings
From the above the researcher has attempted to present the result obtained in other words.
Firstly table (1) analysed the student interest in commercial subject has not significantly affected their attitude in commercial subject. The 75% of the respondents agree while 25% disagree this shows that those that agree are more than those disagree. 
Secondly table (2) analysed the availability of job opportunity has not inspired the students in their attitude to the subject. The 77% of the respondents agree while 23% respondents of the students disagree. 
The method of teaching adopted by commercial teacher have not  influenced the students attitude to the subject was also analyses the 36 respondents representing 72% agree while 14 respondents 28% disagree.
Lastly the parent desire on their children has not significantly influenced the teachers attitude towards the commercial subject was also analysed 51 respondent representing 51% agree while 49 respondents representing 49% disagree. 


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
Summary of Finding 
	This project work is intended to find out the attitude of teachers towards commercial subject in Ilorin Grammar School.
	In the first chapter, attempt was made to give the introduction of commercial subjects broadly speaking book keeping. To be able to carry out the research properly for hypothesis where drawn significances was to show the learning of commercial subjects in Ilorin Grammar School with the hope of seeing the usefulness in their daily transaction.
	The limitation to our study as also stated in chapter one before defining some terms, which are much importance to the study.
	Literature review was carried out in the second chapter post programme books journal of some author and writer were reviewed relation to the hypothesis and other related areas.
	The hypothesis drawn up in chapter one was tested in chapter three.


Conclusion 
	In the context of the topic several aspects concerning the problems facing commerce itself was briefly narrated and the different types of commercial subjects were listed and the purpose of the study was clearly stated as well.
	The study was therefore undertaken with a view of promoting the attitude of teacher towards commercial subjects in Ilorin Grammar School.
	It will be noticed that negative attitude of the teachers towards learning of commercial subjects.
Recommendations 
	From the logical conclusion arrival at by the researcher, the following useful and relevant recommendations have been set out in respect of the finding of this study.
1. Considering the fact that students have adequate interest in commercial subjects effort should be made to maintain this interest by making learning of the subject simple and appealing to the students. This could be done by making textbooks on the subject available at cheap prices to students and by providing schools with qualified commercial teachers.
1. In a view of the fact that teaching method adopted by the teachers play a great role in the type of attitude put up by students, it is hereby recommended  that commercial teachers knowledge of teaching should always so as to keep abreast development in teaching fields for the benefit of students. 
1. Availability of job opportunities is one that has been playing a great role influencing the attitude of teachers towards the commercial subjects. Therefore it is hereby recommended that government should maintain the present temple of offering accounting graduate job so as to sustain their interest. In other words, the government should not relent in their effort by providing job offer for accounting graduates.
1. Parent should always encourage their wards to pursue commercial as their desire on them to play a great part in the type of attitude put up by them. Parent should in addition provide all their children needs for studying commercial subjects to enhance their interest in which case they should be made to realize that accounting is one of the tools for economic development.
It is believed that if the above suggestions are adequately implemented, there is every likelihood for improvement in the area of maintaining the student’s interest towards the commercial subject in Ilorin Grammar School (IGS) Area of Kwara State.
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QUESTIONNAIRE
RESEARCH QUESTIONNAIRE ON THE ATTITUDE OF TEACHERS TOWARDS COMMERCIAL SUBJECT.
(A CASE STUDY OF ILORIN GRAMMAR SCHOOL)

Dear Sir/Ma,
	This questionnaire is designed to investigate the attitude of teachers towards Commercial subjects.
	Kindly respond to the questionnaire items very sincerely you are assured that the information provided will be treated with utmost confidentiality.
	Thanks for your anticipated cooperation.
SECTION A:
1. Name:___________________________________________
1. Sex: Male	(  )	Female	(  )
1. Marital Status: Single (  )	Married	(  )
1. Age: 18 – 25 (  )		26 and above 	(  )
1. Class: S.S.S 1 (  )	S.S.S II- S.S.S III	(  )

SECTION B:
	Please read carefully and indicate your response by ticking the appropriate column using the following keys.
A	-	Agree (  )
D	-	Disagree (  )
6.	Commercial Subject is a difficult subject?
	A	(   ),		B. (   )
[bookmark: _GoBack]7.	I have commercial subjects because it is difficult to understand?	A   (   ), B	(   ).
8.	I don’t like studying commercial subjects?	
A	(   ),		B	(   ).
9.	Government does not encourage the learning and teacher of commercial subject?	     A	(   ),	B	(   ).
10.	My teacher method of teaching commercials subjects is good. 	A     (   ), B	(   ).
11.	Studying commercial subjects is a wasting of time?	
	A	(   ),	B	(   ).
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