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ABSTRACT 
The study examines the Impact of social media on political mobilization in Kwara Stste Gubernatorial Election 2023. The emergency and proliferation of social media otherwise known as citizen media has reshaped political education and mobilization in Nigeria. It offers platform for political debates, cyber activism, political campaign and political mobilization. The study was anchored on Technological Determinism. Survey research method was adopted while the data collection instrument was questionnaire. 100 copies of questionnaires that were administered to the respondents in Ilorin West LGA Kwara State. Findings have shown that as a result of the political dispensation, political office holders, politicians, including president and governors now have and manage social media account such as Facebook, Twitter, Instagram among others. Political leaders and political candidate now share their political agenda and mobilize people towards it propagation. It is recommended that, social media can be improved to enhance better public mobilization, sensitization and true democracy in Nigeria through citizen sensitization programmes, registration that involve national identity card.
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CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
In the past politics and democracy, political mobilization, education and participation were done mainly by newspaper, magazine, radio and television. From the colonial day’s election, to post independence polls and to the enthronement of democracy in 1999; mass media have been a major platform for political communication, political awareness and public mobilization in order to sustain democratic principles. 
	However, advancement in this century has paved way for modern means of mass communication facilitated by the internet called new media or social media. This which has boosted and reshaped means of passing and creating political awareness, participation and reducing political apathy among youth especially students.   
	Odeyemi, and Mosunmola (2015) describe election as the central component and the minimum necessary requirement for representative democracy, remains the only legitimate instrument for leadership turnover. It is a core aspect that requires the active involvement of citizens. 
	Meanwhile, social media has become a powerful tool for political mobilization in Nigeria in recent years. With a population of over 200 million people and more than 98 million internet users, Nigeria is one of the largest and most digitally connected countries in Africa (Nigerian Communications Commission, 2021). This has provided an avenue for political actors to reach out to a large audience and mobilize them for political purposes.
Social media platforms like Facebook, Twitter, Instagram, and WhatsApp have become a popular means of communication among Nigerians. According to a survey by the Pew Research Center, 84% of Nigerian adults own a mobile phone, and 70% of them use social media (National Democratic Institute, 2021). This has created an opportunity for political actors to reach out to a large audience and mobilize them for political purposes.
	During the 2019 and 2023 general elections in Nigeria, social media played a significant role in mobilizing voters. Political parties and candidates used social media platforms to disseminate their campaign messages, engage with voters, and mobilize supporters. For instance, the campaign team of President Muhammadu Buhari used social media platforms like Twitter and Facebook to reach out to young people, who make up a significant portion of the electorate (Olayinka, 2020). The campaign team of the opposition party, the People's Democratic Party (PDP), also used social media to mobilize supporters and spread their message (Onoja, 2020).
	Social media was also used by non-governmental organizations (NGOs) and civil society groups to mobilize voters during the elections. For instance, a group called "Enough is Enough Nigeria" used social media platforms to mobilize young people to participate in the electoral process. The group created a hashtag, #RSVP, which stood for Register, Select, Vote and Protect, and used it to encourage young people to register to vote, select the right candidates, vote on election day, and protect their votes (Onoja, 2020).
	Social media also played a role in election monitoring and reporting. Nigerians used social media platforms to report cases of electoral malpractice, including vote buying, ballot box snatching, and violence. This helped to expose electoral fraud and hold politicians accountable  (Olayinka, 2020).
	However, social media has also been used to spread fake news and disinformation during elections. Political actors and their supporters have used social media platforms to spread false information about their opponents and to manipulate public opinion. This has led to tension and violence in some instances (Onoja, 2020).
It is therefore, worthy to emphasized that social media has become a powerful tool for political mobilization in Nigeria. Political actors and civil society groups have used social media platforms to reach out to voters, mobilize supporters, and monitor elections. However, the use of social media has also led to the spread of fake news and disinformation, which can undermine the credibility of elections. Therefore, there is a need for stakeholders to work together to ensure the responsible use of social media during elections (Adegoke, 2019).
	It is against this backdrop that the research examines the impact of social media on political mobilisation in Nigeria with a specific focus on 2023 General Elections in Kwara State, with the view to know the extent which people participated in political activities especially using social media and the extent which they share political messages in the past and in the future elections as electronic campaigns are now invoking.  
1.2	Statement of the Problem 
With the rise of the information and communication technology (social media), the public domain is growing; information that used to be in the expert domain is becoming publicly available and new mechanisms for public involvement are being explored. Also, citizen did not know the level of freedom they enjoy in terms of freedom of expression and speech both online and offline while their limitations to the freedom of information remained unknown to them. 
Also, the gross misused of the social media in the 2023 General Elections in Kwara State in Nigeria call for urgent attention on how to use social media during elections. Lack of official gatekeepers, inaccurate reports and unfair posting and sharing of information have been attributed as some of the problems hindering effective use of social media for political campaign, political mobilization, public sensitization and particularly in posting and sharing election results.
INEC and other stakeholder have severally warned citizens to desist from posting or sharing unverified information while announcement of elections results should be left for the electoral body (INEC) to make the pronouncement been the sole authority i.e. citizen to desist from posting fictitious and frivolous election result on social media, that it is only the INEC that has the constitution mandate to do so but the mischievous and would not heed the caution. 
Other abuses of social media include name calling and use of abusive words and title for political leaders, politician among fans when discussing or commenting on political posts. This research thus examines the impact of social media on political mobilization with the view to know the extent which students participate in political activities especially using social media and the extent which they share political messages in the past and in the future elections as electronic campaigns are now invoking.  




1.3	Objectives of the Study
i. To examine the level of social media usage in the 2023 General Elections in Kwara State.
ii. To ascertain the extent in which social media usage has enhanced the level of awareness, education and political mobilization of electorate in the 2023 General Elections in Kwara State.
iii.	To examine the credible level of information that were shared and tweeted on social media/blogs during the 2023 General Elections in Kwara State.
iv.	To ascertain ways by which social media can be improved to enhance better public mobilization, sensitization and true democracy in the future elections in Nigeria.
1.4	Research Questions
i. What is the level of social media usage in the 2023 General Elections in Kwara State?
ii. To what extent has social media usage enhanced the level of awareness, education and political mobilization of electorate in Kwara State?
iii.	To what extent is information sharing and tweeting on social media/blogs posts are credible?
1.5	Research Hypothesis
H01: 	There is no significant in social media usage in the 2023 General Elections in Kwara State.
H02:	There is no significant in social media usage to enhanced the level of awareness, education and political mobilization of electorate in Kwara State
1.6	Significance of the Study	
	This research which is relatively new to the field of mass communication, although some scholars have writing on the role of mass media in mobilizing people for political participation and enlightenment yet only few of them ever written on social media in political participation in Africa and Nigeria in particular.    
	Therefore, being a new aspect, the work will benefit individuals, corporate bodies, government, researchers, students, media professionals, political parties, political aspirants, politicians, INEC, Security \operative among others.
	Individuals/electorate will benefit from this study as they will know the extent at which they can post or share information online particularly how to verify information before it is like, comment, repost, share, retweet, follow among etc.  
	Corporate bodies such as Nigerian Union of Journalists, Nigerian Institute of Public Relations, CDHR and other advocacy bodies will through the research know how best to utilize social media and other information technology to mobilize people on political matters such as winning mobilizing people for the use of Card Reader during Poll e.t.c
	Government through its agencies is expected to see social media as one of the targeted media of dissemination of information to be used in disseminating socio-political economic information to the public. The National Assembly should as a matter of urgency pass a bill as is been sponsored by the INEC to prevent people from announcing part or all election results without prior announcement from INEC due to abuse of the media by so many citizens in the last general election.  
	Future researchers who many what to carry out research in this area or related aspect will find this material very useful and serve as reference material.
1.7	Scope of the Study
The study which examines the impact of social media on political mobilization in Nigeria” has been narrowed in scope to the people of Kwara State particular. The demographical variables of the respondents will be examined before the preparation and administration of research instrument (questionnaire) to the selected respondents.
1.8	Operational Definition of Terms
To effectively do justice to this research project, there is need to explain some of the key words: 
Social Media: A group of internet-based applications that build on the ideological and technological foundations of web 2.0 and that allow the interaction, creation and posting of political messages and other information such as Facebook, Twitter, Instaggram, Tictok etv.
Political Mobilization: In this study, it refers to how people to take part or in the process of political activities.
Electoral education: It refers to the process of sensitizing and enlightens the public on electoral matters such as how to vote, how to use Card reader, importance of PVC among others.
Political Aspiration: This is the use of social media to enhance political desire, interest and participation and mobilization in the 2023 general election.  












CHAPTER TWO
LITERATURE REVIEW
2.0	INTRODUCTION
	This chapter presents review of related literature that deals with Impact of Social Media on Political Mobilization in Nigeria. The literatures used in this study consist of conceptual, empirical and theoretical framework which was taken from textbooks, magazines, newspapers and journals. Other sources is online materials using Google Search Engine to access relevant materials that might not be easily located in the library and because internet offers access to lots of latest ideas, articles and books in this technological advanced era. The main study was sub-divided into conceptual review, empirical review and theoretical framework.
2.1	CONCEPTUAL REVIEW  
2.1.1	Concept of Politics 
	According to Herbert and Thomas (1975) cited in Lawal (2016) writes that politics is a struggle between actor pursuing conflicting desires on issues that may result in an authoritative allocation of values.
	Wikipedia (2015) writes that politics as a term is generally applied to the art or science of running governmental or state affairs, including behaviour within civil governments. It consists of “social relations involving authority or power” and to the methods and tactics used to formulate and apply policy. Politics is the ability to persuade and influence in the sovereign electorate to provide political power and authority in the governmental affairs of the state. 	
	Christopher (2012) describes politics as the political administration and management of the governmental affairs based on the development agenda of the party affiliation of public officials. It is the management of the political parties to deal with the peoples’ interest in government through manipulation and influence to obtain, power and control of the society.
However, instability, injustice, killings and confusion have in truth been the mortal disease under which popular governments and politics everywhere perished. 	In the late 18th-century, rule by the people was thought to lead to disorder and disruption. Yet a democratically-based government was seen as superior to the monarchies of Europe and other forms of government (Independence Hall Association in Philadelphia, 2008).

2.1.2	Concept of Democracy
	The popular define for democracy is that it is the government of the people for the people and by the people. Democracy is a political system in which the people in a country rule through any form of government they choose to establish. In modern democracies, supreme authority is exercised for the most part, by representatives elected by popular suffrage      (Osakwe, 2011). 
	Oxford English Dictionary (7th edition) defines “Democracy is "a system of government in which all the people of a state or polity are involved in making decisions about its affairs, typically by voting to elect representatives to a parliament or similar assembly". 
	Democracy is further defined as a government by the people; especially rule of the majority. It also means a government in which the supreme power is vested in the people and exercised by them directly or indirectly through a system of representation usually involving periodically held free elections. According to political scientist Diamond (2004), says democracy consists of four key elements: 
1. A political system for choosing and replacing the government through free and fair elections. 
2. The active participation of the people, as citizens, in politics and civic life. 
3. Protection of the human rights of all citizens. A rule of law, in which the laws and procedures apply equally to all citizens. In the simplest and most popular form, democracy is said to be the government of the people, for the people and by the people.   
Hence, democracy is rule by the people. Democracy is not for instance, rule by the elite, even when representatives elected by popular suffrage have formed part of the political elite. 
2.1.3	Characteristics of Democratic Government
Below are some of the features or characteristics of democracy as put by Iipdigital, (2008)
i. Democracy is government in which power and civic responsibility are exercised by all adult citizens, directly, or through their freely elected representatives.
ii. Democracy rests upon the principles of majority rule and individual rights. Democracies guard against all-powerful central governments and decentralize government to regional and local levels, understanding that all levels of government must be as accessible and responsive to the people as possible.
iii. Democracies understand that one of their prime functions is to protect such basic human rights as freedom of speech and religion; the right to equal protection under law; and the opportunity to organize and participate fully in the political, economic, and cultural life of society.
iv. Democracies conduct regular free and fair elections open to citizens of voting age.
v. Citizens in a democracy have not only rights, but also the responsibility to 	participate in the political system that, in turn, protects their rights and freedoms.
vi. Democratic societies are committed to the values of tolerance, cooperation, and compromise. In the words of Mahatma Gandhi, "Intolerance is itself a form of violence and an obstacle to the growth of a true democratic spirit."
	From the above features of democracy, it inferred that democracy stands on voting by the adults and in Nigeria the adult begin from 18 years and above. Therefore, voting can be achieved through election.
2.1.4	Concept of Election
	Election is the process of reaching a consensus on the representation of the citizen of a particular state in public offices. 
Ujo, (2010) posits that election is a procedure that allows member of an organization or community to choose representative who will hold position of authority within it.
	Election is a system of choosing a person or group of people for positions in the society by a legal way of voting. In a healthy democratic society, election represents the starting point of good governance (Cross Roads Magazines 2011:3). Elections in their various forms and sizes whether in secular world, religious organizations or in families serve as a participatory tool for individuals or groups in the decisions that must affect their lives. Robert and John (1974) in Ntete-Nna (2004,) report that “the essential role of election is to act as a mechanism whereby leaders are circumscribed and made aware that their position is a contingent one, at least where there is real possibility that they may be outside from office”. They further state that:
Election is an essential element in a democratic myth which the masses or the led use to choose their leaders and give the chosen the right to rule them with the approval and that this approval can also be withdrawn and when this approval is withdrawn, the rulers or leaders are likely to face defeat in election and accept it in a good faith. 
	Elections are more than a simple ritual or solidarity, allow the translation of at least the majority interest into public policy.
	Election is the act of choosing or selecting one or more persons from a greater number of people to serve as representatives in the taking of decisions that affect public interest and the allocation of national power and resources in acceptable manner (Israel 2009)


2.1.5	Purpose and Functions of Election	
i. Elections provide an opportunity for the aggrieved masses or the led to put 	forward conditions of their own hopefully to become governors themselves.
ii. Elections provide opportunity for the aggrieved or the led to bring their grievances to 	those seeking office, who are likely to be especially sensitive at such a time.
iii. The elected government in anticipation of the first two possibilities may be 	disposed to cut their policies to just their constitution.
iv. Elections help to produce the electorates among the people and provide the 	electorates the opportunity to make choice among alternatives presented to them.
v. Election as a mass mobilization and participatory tool usually starts where an electoral system is put in place and serves as a mechanism for shaping political competition. 
	Power sharing and resource allocation various other tools and media are used for mass mobilization and political participation in electioneering matters, these include the television, radio, internet, telecommunications, technology, bill boards, posters etc.
2.2	Overview of Kwara State Governorship Election 2023
	The Kwara State governorship election took place on March 18 2023. The major contestants in the poll include Abdulrahman Abdulrasaq of the All Progressives Congress (APC), Abdullahi Shuaibu Yamar of the Peoples’ Democratic Party (PDP), Ayo Joel of the ADC; Oniye Hammed Shine of the ADP and Lawal Hakeem Oladimeji of the SDP, Abdulraheem Shuaibu Oba of the NNPP, Abubakra Basambo Kabir of the LP among others. (Toromade, 2023).
	However, at the end of the tally of votes, Abdulrahman Abdulrasaq of the APC scored a total of 273,424 votes to beat his closest rival Alhaji Yaman Abdullahi of the PDP who scored 155,490 votes, in the election. The INEC had on Saturday night stated an announcement of the 2023 governorship election results with only that of three local government areas with the governor clearing the three local government area of Ekiti, Isin and Offa local government areas. At the resumed announcement of the election results on Sunday morning, which lasted till evening the APC governor also won in additional 13 local government areas
2.2.1	Political Communication, Election Campaign and Mobilization
	The "winner-take-all" system of elections in the United States was adopted in Nigeria election system which has many benefits, including a stable government. Elections form the foundation of the modern democracy and are scheduled every four year in Nigeria. Campaigns means where candidates launch efforts to convince voters to support them precede most elections (Althaus, 2005).
 	A political campaign is an organized effort which seeks to influence the decision-making process within a specific group. In democracies, a political campaign often refers to electoral campaigns, wherein representatives are chosen or referendums are decided. In modern politics, the most high profile political campaigns are focused on candidates for head of state or head of government often a President or Governor. This will lead us to extensive discussion on what the political communication is all about, different forms of political communication and propaganda. 
	Pippa (2004) writes that political communications is an interactive process concerning the transmission of information among politicians, the news media and the public. The process operates down-wards from governing institutions towards citizens, horizontally in linkages among political actors, and also upwards from public opinion towards authorities.
	Political communication is the role of communication in the political process. Tuman, (2007) defined political communications a discursive process, primarily aimed at elections. The critical artefacts of this process include political speeches, the interaction between candidates/ campaigns and mass media, and the role of political debates. The process itself, in turn, works at targeting an increasingly apathetic audience of voters all with the hope of targeting and attracting those who still bother to vote. Of course, such a view leaves out discussion of the real players and forces behind the process that help foster this political discourse and electoral outcome. The next chapter identifies these people and considers how we might describe their influence and role in this process called political communication.
	It should come as no surprise that the definition of political communication is as wide and controversial as the subject matter making up the political discourse in our country. For example, some would argue that political communication refers to the tools employed by different groups and individuals to express their differences and celebrate their unity. This view holds that political communication is key to participation in a democracy (Althaus, 2005).
	Political communication as a way of describing the interaction of different groups that influence political decision making in this country. Here, it is seen as a three-way discussion between political elites, the media, and the public. By this view, the study of political communication would therefore focus on the interactions between elites (like politicians and their powerful supporters or detractors), the media (print and broadcast), and the average voting public. Others prefer to see this discussion or dialogue mostly in terms of the effect it has on public policy. The emphasis is on how this discussion leads to and shapes the direction of public laws and government initiatives (Clio Kenterelidou, 2005).
	Althaus (2005) said many see political communication as a misnomer suggesting that no information is being shared; rather, it is argued that distortion, propaganda, exaggeration, and half-truths make up the nature of American political communication, in an attempt to unethically manipulate and influence voters in elections. Such a perspective is inherently distrusting of the motives behind any kind of political communication, seeing it as an exercise in sophistry (persuasion and argument for its own sake), with the intent of winning over the audience and nothing more.
	Political communication is perhaps the most “encephalic combination of art and science”. Countries all over the world are becoming the land of the “politics overbuying” (Keriakakis, 2000) cited in Clio Kenterelidou, (2005) The offspring of the latter is the notion of political communication to be always current. Political communication has emerged as a focal point to scholars in political science, communications, and allied social sciences. The label political communication first appeared to describe an intervening process by which political institutions and citizens interact with each other and political influences are mobilized and transmitted.


2.2.2	Popular Political advertising media or channels in Nigeria 
Laaro, (2017) offers the following as some of the mass media that are used for political campaigns.
a.	Television
b.	Radio
c.	Newspaper
d.	Magazine 
e.	One by one
f.	House to house
g.	Unit by unit
h.	Ward to ward
i.	Local government by local government 
j.	Mega rally 
k.	Billboard and other outdoor like posters
l.	Internet (social media, blog, website)
m.	GSM (robot voice -campaign)
n.	GSM (SMS) e.t.c. 
	Therefore, for the purpose of this research, efforts is on ICTs particularly social media as emerging tool for political mobilization and voting in Nigeria most especially in Kwara state.      
2.2.3	Concept of ICT, New Media and Social Media
	Human existence has continued to move from archaic ways of life to align with modem innovation, invention and social change introduced by technology. This technology popularly known as Information and Communication Technologies (ICTs) have continued to transform every facet of our life and concern to the notion and concept of a great scholar Marshal McLuhan when he conceptualise “Global Village”. Stressing McLuhan position on “Global Village” Olayinka (2013) posits that the world has been comprised into a single electronic room where information from far and near can be shared with either a click of mouse or a torch pad on a mobile phone. 
	Also, Aishat, (2012) in Dominick (2009) define digital technology as a system that encodes information – sound, text, data, graphics, video- into a series of on-and off pulses that are usually denoted as zeros and ones. Once digitized, the information can be duplicated easily and transported at extremely low cost. This is the revolution taking over the world today.
	Social media are elements of the new media and according to Danny (2010) have become the highest activity on the internet today. The concept of “social media” or “social network site” is broadly used to refer to Web sites that enable users to articulate a network of connections of people with whom they wish to share access to profile information, news, status updates, comments, photos, or other forms of content.
	Elshout, (2012) writes that social networks form a good platform for organizing countervailing power by political activists and consumers. Social media is a form of electronic communication which facilitates interaction based on certain interests and characteristics. Boyd & Ellison (2007) Social media are media for social interaction, using highly accessible and scalable publishing techniques. They use web-based technologies to transform and broadcast media monologues into social dialogues. They support the democratization of knowledge and information and transform people from content consumers to content producers.
 	Olayinka (2013) observes that the rapid growth of social media activities that has been observed over the last two to three years is indicative of its entry into mainstream culture and its integration into the daily lives of many people because it disseminated information at a very high speed, cheaper and enhance immediate feedback been an interactive media. 
	Social media are web-based and mobile technologies that facilitate interaction between organizations, communities and individuals. Important characteristics are that the technologies are ubiquitous, communication instantaneous and that they enable the creation and exchange of user-generated content. Social media such as Facebook, Twitter, Google+, WordPress, and YouTube are just a few of the hundreds of applications that make participatory information sharing and social networking possible. 
2.2.4	Popular Social Media and Rank
Below are some of the popular social media platforms and they are used during the 2023 governorship election Kwara State. 
a.	Facebook
Facebook.com started as a local social network made for the students of Harvard. It was developed by a sophomore, Mark Zuckerberg. Facebook was actually made by hacking Harvard’s data base containing identification images of students. The initial idea was actually to compare the faces of students with images of animals, for entertainment purposes. However, due to the potentially damaging contents of the site, the creators decided to put it down before it caught the attention of school authorities but today it is a tool and platform for political debate, mobilization and education. Today, various researches have shown than facebook.com is the most used social media for political participation in Nigeria.  
b.	YouTube
	The history of YouTube began on February 14, 2005 when three former PayPal employees - Chad Hurley, Steve Chen and Jawed Karim activated the internet domain name “YouTube.com” and started to create a video-sharing website on which users could upload, share and view videos. The first YouTube video was titled “Me at the Zoo” which showed co-founder Jawed Karim at the San Diego Zoo. The video was uploaded on April 23, 2005.
	According to July 16, 2006 survey, 100 million video clips were views daily on YouTube with an additional 65,000 new videos uploaded every 24 hours. The website averaged nearly 20 million visitors per month.  It should be recalled that political speeches, discussions, messages of different parties and stakeholders are uploaded and downloaded on youtube for those who missed the actual events in the real live scenes. It is a platform for streaming live political campaigns, rallies, television programmes such as “Nigeria Decides” or Kwara Decide”   
c. 	WhatsApp
	WhatsApp is a propriety, cross-platform instant messaging subscription service for Smartphone and selected feature phones that uses the internet for communication. In addition to text messaging, users can send each other images, video and audio media messages as well as their location using integrated mapping features. WhatsApp Inc. was founded in 2009 by Brian Action and Jan Koum both former employees of yahoo.  The company is based in Mountain View, California and employ 55 people. Currently the company “Whatsapp” is being acquired and controlled by Facebook having paid $19 billion to the former owners.
	As of September 2014, WhatApp is the most globally popular messaging application with 600 million users, followed by china’s weChat with 438 million users and Japan’s LINE with 400 million users. Several political discussions, interactions and debates took place on this platform during the electioneering period. Politicians and political parties create whatsapp group as online campaign room. Equally, 2023 Governorship poll in Kwara state enjoy participations and comments.
d.	Instagram
	Instagram is an online mobile photo-sharing, video-sharing and social networking service that enables its users to take pictures and video and share them on a variety of social networking platforms such as Facebook, Twitter, Tumbir and Flickr.
	A distinctive feature is that it confines photo to square shape similar to Kodak instamatic and polaroid images, in contrast to the 4:3 aspect ratio typically used by mobile device cameras. Users can also apply digital filters to their images. The maximum duration for Instagram videos is 15 seconds. Instagram was created by Kevin Systrom and Mike Krieger and launched in October 2010. The service gained rapid popularity with over 100 million active users as of April, 2012.
	The service was acquired by Facebook in April 2012 for approximately $1billion in cash and stock. It should be noted that at the time of electioneering in 2023 in Kwara state, political Photography and short videos were showcased while pictures of campaigns, rallies and show on. It enables the public to know the contestants and so on. 
e.	Twitter 
	Twitter is an online social networking service and microblogging service that enables its users to send and read text-based messages of up to 140 characters, known as "tweets". It was created in March 2006 by Jack Dorsey and launched that July. The service rapidly gained worldwide popularity with over 500 million active users as of 2012, generating over 340 million tweets daily and handling over 1.6 billion search queries per day. 
	Twitter is one of the social media that witness high traffic as politicians, party candidates, voters, INEC, security agencies among others invaded twitter for latest update on their programmes, activities and policies. 

2.2.5	Uses of Social Media in Nigeria Political Domain 
	According to Omojuwa, J. (2015). Describes how social media have further liberalize access to information when he posits that imaging a space that was all about power brokers and media moguls has become so deregulated you could consider it the freest space in Nigeria right now.
Social media is that space, the many tools helping to amplify the voices of average Nigerians, taking ordinary voices and making them extraordinary by bringing them to homes, offices, and places most of them would have probably never reached under different circumstances. Today, it has become the platform for political debate and political mobilization especially in the last Presidential election in Nigeria. The mock influence of social media on the political sphere was tested in the gubernatorial election in both Ekiti and Osun while its unprecedented landmark recorded especially in collating and generating the election results from each polling unit which helps to know the result of the election even before the electoral umpire officially announce the results.  
The main opposition party, the All Progressives Congress (APC) is probably the biggest beneficiary of the value social media bring to the table. Long before the party was formed in February of 2013, young Nigerians used to congregate on social media platforms like Twitter and Facebook to express their anger against the government. They used the platforms to organize protests like “Enough Is Enough” in April of 2010 to campaign for the then-Vice President Goodluck Jonathan to be made Acting President, a move that eventually led to the “doctrine of necessity” that got the National Assembly to name him Acting President. The force of Nigeria’s young people rose to a crescendo with the #OccupyNigeria movement in January of 2012. That anger has since been sustained and indeed spread to other young people who would ordinarily not be interested in politics.
2.2.6	INEC and Social Networking Platform
	This has not just been about the battling titans. The Independent National Electoral Commission (INEC) has been up to the game, too. Omojuwa, J. (2015). Working with partners, the organization has used social media to good effect. For Permanent Voter’s Card (PVC) distribution, web and text messaging platforms were built for potential voters to locate centres where they could pick their cards. The INEC has done reasonably well in its use of social media.
2.2.7	Other Usefulness of Social Media/Micro-Blogging on 2023 Governorship Election 
i.	It helps to mold the opinion of people (voters)
ii.	Opinions are sampled beyond locality and national borders on presidential pool.
iii. It helps to mobilize people on issues like bio-metric voting machine, collection of  PVC. 
2.2.8 Problems Facing Effective Use of Social Media as Information Media
Olayinka, (2015) established the following as the major problems facing effective use of social media as information platform. 
i	It depends on electricity to power computer or charge mobile phone
ii.	It depends on internet/ GPRS facilities
iii.	Internet provider/ Network provider may have problem
iv.	Browsing charges applies 
v.	It require little knowledge of Internet/mobile charting
vi	One must have GSM or a computer set before communication can be established
vii.	It prone to lie or decisiveness as they cannot see each other. 
2.2.9	How to Improve Social Media as Tool of Communication in Nigeria
i.	Register on blog/social media you know: People should learn how to join and the 	type of social and websites they should join to prevent unknown people have access 	to their personal details.
ii.	Chat with moderation i.e users are advice to log in to social media or website when 	they are less busy.   
iii.	Don’t add or accept unknown people as Friends
iv	Government should provide stead electricity, to power computer or charge mobile 	phone.
v.	It GSM and Internet service providers should provide good network at a very cheaper rate. 
vii.	Browsing charges should be reduced for ordinary people in the society to enjoy.

2.3	EMPIRICAL STUDIES
According to Odeyemi, and Mosunmola, (2015). Stated that innovations in ICTs have effects on different aspects of life in Nigeria, one of which is governance. Particular concern to democratic governance, is the conduct of credible, free and fair elections; and one way in which this has been enhanced is in the use of ICTs platforms. The utility of these platforms was specifically acknowledged by President Buhari at his inauguration, thanking ―those who tirelessly carried the campaign on the social media‖ (Buhari, 2015). Stakeholders simply adjusted to the global trend, with parties and INEC in particular, adopting innovations and techniques in ICTs, thus enhancing the conduct, credibility and acceptability of the elections. INEC‘s online accounts functioned as information dissemination platforms and tools of civic education and enlightenment, while also receiving feedbacks from the public on election-related issues. Notices and announcements made on the traditional media were equally and simultaneously made on social media accounts. In some cases, the commission‘s press briefings were tweeted live. 
	The accounts also functioned as complaints response mechanisms, with the handlers responding promptly in most cases to issues of registration, non-functional smart card readers and the attitude of INEC staff. Candidates and parties found ICTs platforms useful in campaigning, crowdfunding, mobilising, educating and gauging the opinion of prospective voters. The use of ICTs platforms for crowdfunding by parties was particularly novel to electoral politics in Nigeria. The media utilised ICTs platforms in enhancing their basic role of informing and educating the public. CSOs and the electorates used ICTs tool in providing information, election observation, reporting and receiving election related information. The mass deployment of ICTs tools for the federal elections were equally replicated, but to a lesser extent, at state elections.
	ICTs use were not without challenges. ICTs platform were used in articulating hate speeches and disparaging the personality of candidates. This created confusion and heated up the polity. In addition, as ICTs platforms were used to spread information so also was misinformation spread, with the tools amenable to being vehicles for information as they are for misinformation. As INEC Chairman, Jega noted, ―a number of alarms received in the Situation Room during elections turned out to be red herrings‖ (SMYF, 2012, p.7). The biggest challenge with ICTs deployment, perhaps, is its use in disseminating unofficial and inaccurate results in violation of the provisions of the Electoral Act guiding elections in. While supervisory and regulatory functions helped in limiting the spread of unofficial results on traditional media as experienced in past elections, ICTs platforms became a new ground for propagating falsehood in relation to elections. This created controversies among and between stakeholders including political parties and candidates with accusations and counter accusations of deliberate spreading of false results to instigate confusion. 
	Thus, the absence of censorship and regulation which has been a major appeal of these platforms could also be a limiting factor. Notwithstanding the popularity of ICTs platforms, this study observes that the dominance of some political parties and candidates in the electoral system also reflect in ICTs use for election functions and day-to-day activity as most of the registered political parties and candidates had no websites and were not visible on social media platforms. This represents a digital divide that one can expect to narrow as the ICTs and social media crusade spreads further in future elections. There were also a proliferation of social media platforms in ways that made it an herculean task linking several platforms with the banner of the candidates they represent.
	Beyond elections, while the growing recognition of tools and trends in ICTs have seen top-ranking government officials creating offices of assistants and advisers to anchor their social media platforms, the freedom that social media brings has also led to controversies. Reuben Abati, President Jonathan‘s senior special adviser on media famously described online activists as ―cynics, the pestle-wielding critics, the unrelenting, self-appointed activists, the idle and idling, twittering, collective children of anger, the distracted crowd of Facebook addicts, the BBM-pinging soap opera gossips of Nigeria, who seem to be in competition among themselves to pull down President Jonathan‖ (Abati, 2012). 
	There were also reports of attempts at censoring the social media and legislating jail terms for online critics. Newspapers report how the Senate had to bow to pressure in deleting a clause of a bill on electronic fraud. Section 13 (3) of the draft bill stipulated that ―any person who intentionally propagate false information that could threaten the security of the country or that is capable of inciting the general public against the government through electronic message shall be guilty of an offence and upon conviction, shall be sentenced to seven years imprisonment, or a fine of N5m, or both (Aborisade, 2013). 
	There were also allegations of the Jonathan administration awarding an Israeli firm a $40million contract to help it spy on citizens-computers and Internet communications as part of intelligence gathering and national security (Ogala, 2013). These are in addition to the challenges of infrastructure, digital divide and access gap, as well as illiteracy which continue to hinder the use of ICTs tools for everyday human activity in Nigeria.
2.4	THEORETICAL FRAMEWORK 
2.4.1	Technological Determinism Theory
	In line with above theory, this research is anchored on Technological Determinism Theory which states that media technology shapes how we as individuals in a society think, feel, act, and how society are operates as we move from one technological age to another (Tribal- Literate- Print- Electronic-Internet). The theory was developed by Marshall Mcluhan in (1962) cited in Anaeto, Onabanjo and Osifeso (2008:179).
	We learn and feel and think the way we do because of the messages we receive through the current technology that is available. The radio required us to only listen and develop our sense of hearing. On the other hand, television engages both our hearing and visual senses, internet and social media offers us information anywhere and anytime with just a click or touch. We then transfer those developed senses into our everyday lives. New media change the information distribution as citizens are not only consuming information but are now part of the information generation and dissemination. 
	It should be recalled that one of the uniqueness of the social media in this century is that it makes citizens not only consumers but also producers of media contents and they are now part of the agenda setters which used to be shaped by the mass media experts before.    
	Nigerians are using the social media platforms to express their opinion, offer support and criticizing those occupying government apparatus of power. In fact, it was recorded by several researches that for the first time in the history of Nigeria politics that social media or online platforms were used to mobilize, educate, sensitize and criticize politicians, political parties, parties’ candidates and discussed politics to the fullest though with some inches etc. 
	It is safe conclude by saying that technology shapes our behaviour, activities, interaction, communication, actions and reaction to a larger extent and everyone actually wants to explore the new media no wonder Internet Live Stats, (2016) established that as of August 07, 2015 there was an estimated three billion, one hundred seventy nine million thirty five thousand two hundred (3,179,035,200) Internet users worldwide. The number of Internet users represents nearly 40 percent of the world's population because (world meters.info) confirmed that the world population is below 7.4 billion with projection that more than 5 billion people will be online by 2020. (CiCso, 2015). Nigeria is one of the leading countries on the continent with highest record of Internet users.




[bookmark: _Hlk175359251]CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction 
This chapter consists of all procedures employed in the course of this study. This is done under the following sub-headings:-
1 Research Design
2 Population of the Study
3 Sample and Sampling Techniques
4 Research Instrument
5 Validity of Instrument
6 Reliability of Instrument
7 Procedure for data collection and
8 Data Analysis Techniques
3.1	Research Design
 	The type of research design adopted for this study is the descriptive survey. Descriptive survey according to Landu, Ibrahim and Opadokun (2004) aimed at describing the characters or features of a subject. Descriptive research is also good in the aspect of describing the subject because of its sole function of explaining the natural characteristics or features of the subject.
 3.2	Population of the Study
	Population is the entire group of people, object or geographical area that serves as the target of the researcher. The population for this study covered all Ilorin West Local Government, Kwara State. 
3.3	Sample and Sampling Techniques
	For easy coverage and time at the researcher disposal, 10 location were selected. The sample of the study is made up of ten (10) peoples from each area. Each people were given (10) ten questionnaire. 
 At the end, one hundred (100) questionnaires were given to the geographical locations  which include:
· Pakata, Ilorin West Local Government, Kwara State. 
· Oloje, Ilorin West Local Government, Kwara State. 
· Ansarudeen, Ilorin West Local Government, Kwara State. 
· Oke-ebo, Ilorin West Local Government, Kwara State. 
· Ogidi, Ilorin West Local Government, Kwara State. 
4 Oko-Olowo, Ilorin West Local Government, Kwara State.
5 Balogun Ajikobi, Ilorin West Local Government, Kwara State.
6 Balogun Alanamu, Ilorin West Local Government, Kwara State.
7 Alore LGEA School
8 Ansaru Islam Primary School Oke Aluko
3.4	Research Instrument
	Research Instrument is the device used in collecting data. The research instrument used for this study was the structured questionnaire which is in two sections. Section A consisted of the respondent’s personal information such as school, age, gender, etc. while Section B dealt with questions relating to the use of impact of social media on National security: Nigeria perspective. 
3.5	Validity of the Instrument
	The validity of the instrument by Landu, Ibrahim and Opadokun (2014) is said to be the appropriateness, meaningfulness and usefulness of the research instrument. Therefore, to ascertain the validity of the research instrument a copy of the questionnaire was given to the researcher’s supervisor for necessary corrections and approval. The corrected version was typed out and administered to the respondents.
3.6	Reliability of Instrument
	Reliability means the degree to which the instrument yields consistent scores/result when it is administered over a number of times. A study cannot be valid without being reliable. Reliability also means that the findings could consistently be the sample if the study was done over again. The instrument was administered to some students outside the sample. The result of the pilot study was analyzed using Pearson product moment correlation (PPMC) for data collection.
	In organising data in research process, it entails adequate collection of necessary information that will make the researcher to analyze the data properly and correctly. The researcher administered the questionnaire to the respondents personally with special permission by the schools heads in order to achieve the optimum attention from the student.
3.7	Data Analysis Techniques
	The techniques adopted for the analysis and interpretation of data obtained is through percentage and t- test analysis.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	Introduction 
This chapter focuses on presentation and analysis of data gathered from the respondents through questionnaire administered on them. In order to streamline the presentation and analysis of data, this chapter is discussed under the following sub-headings: Presentation of Demographic Information of Respondents, Answering Research Questions, and Discussion of Findings. 
4.2	Presentation of Demographic Information of Respondents
Table 1: Distribution of Respondents Based on Gender
	S/N
	Gender
	Frequency
	Percentage (%)

	1
	Male 
	48
	46.0%

	2
	Female
	52
	54.0%

	
	Total
	100
	100.0%


Source: Field Survey, 2024
Table 1 shows that 48 (46.0%) of the total respondents were male, while 52 (54.0%) of the total respondents were female. That is, Table 1 reveals that more female participated on impact of social media on political mobilization in Nigeria in Ilorin West Local Government Area of Kwara State.
Table 2: Distribution of Respondents by Age Range
	S/N
	Age Range 
	Frequency
	Percentage (%)

	1
	 Under 30 years 
	09
	18.0%

	2
	30 – 40 years 
	35
	70.0%

	3
	41– 50 years 
	32
	6.0%

	4
	51 years and above 
	24
	6.0%

	
	Total
	100
	100.0%


	    Source: Field Survey, 2024



Table 2 reveals that 9 (18.0%) of the respondents were in the age range between under 30 years. Also, Table 2 shows that 35 (70.0%) of the respondents were in the age range between 30 and 40 years. Moreover, the table shows that 32 (6.0%) of the respondents were in the age range between 41 and 50 years, while 24 (6.0%) of the total respondents were in the age range between 51 years and above. Table 2 reveals that majority of the respondents (70.0%) were in the age range between 30 and 40 years. The implication of this is that the respondents were believed to understand the contents of the research instrument, that is, impact of social media on political mobilization in Nigeria in Ilorin West Local Government Area of Kwara State.
1. Research Question 1: What is the Level of Social Media Usage in the 2023 General Elections in Kwara State?
Table 3: Level of Social Media Usage in the 2023 General Elections in Kwara State?
	S/N
	Questionnaire Items
	SA
4
	A
3
	D
2
	SD
1
	

	A
	I frequently used social media to get information about the 2023 General Elections in Kwara State.
	23
(92)
	19
(57)
	25
(50)
	33
(33)
	2.32

	1
	Social media was my primary source of news regarding the 2023 General Elections in Kwara State.
	33
(132)
	27
(81)
	18
(36)
	22
(22)
	2.72

	2
	Social media influenced my opinions about the candidates in the 2023 General Elections in Kwara State.
	21
(84)
	19
(57)
	31
(31)
	29
(29)
	2.01

	3
	I used social media to follow updates and results of the 2023 General Elections in Kwara State.
	34
(136)
	15
(45)
	26
(52)
	25
(25)
	2.58

	4
	Social media platforms helped me to understand the electoral process better for the 2023 General Elections in Kwara State.
	21
(84)
	17
(51)
	24
(48)
	38
(38)
	2.21

	5
	I frequently used social media to get information about the 2023 General Elections in Kwara State.
	
	
	
	
	

	
	Average Mean
	
	
	
	
	2.4


Source: Research survey (2024) 

Table 3 shows that the five (5) items of the questionnaire had highest mean of 2.72 and lowest mean of 2.01. The rule is that any mean below 2.50 is disagreed, while any mean equal to or greater than 2.50 is agreed.  This implies that two of the five questionnaire items with mean scores (2.72, and 2.58) agreed to the statements, while three item had mean score that disagreed to the statements (2.32, 2.01, 2.21). Therefore, there are majority of people who does not used social media in the 2023 General Elections in Kwara State. This fact is buttressed by the responses of the respondents considering the average mean, 2.40, which is less than 2.50.  
1. Research Question 2: To What Extent Has Social Media Usage Enhanced the Level of Awareness, Education and Political Mobilization of Electorate in Kwara State?

Table 4: Social Media Usage Enhanced the Level of Awareness, Education and Political Mobilization of Electorate in Kwara State.
	S/N
	Questionnaire Items 
	SA
(4)
	A
(3)
	D
(2)
	SD
	Total
	x
Mean

	1
	Social media has increased my awareness of political events in Kwara State.
	25
(100)
	18
(60)
	27
(44)
	30
(30)
	100
(262)
	2.62
(2.62)

	2
	I have become more educated about political issues in Kwara State through social media.
	21
(112)
	20
(87)
	23
(52)
	36
(16)
	100
(267)
	2.4
(2.4)

	3
	Social media has provided me with information that has enhanced my understanding of the electoral process in Kwara State.
	25 (100)
	25
(75)
	23
(46)
	27
(27)
	100
(273)
	2.7
(2.7)

	4
	Through social media, I have learned more about the candidates running for office in Kwara State.
	26
(104)
	28
(84)
	26
(52)
	20
(20)
	100
(260)
	2.6
(2.6)

	5
	Social media has mobilized me to participate in political activities in Kwara State.
	24
(96)
	19
(57)
	24
(48)
	33
(33)
	100
(234)
	2.3
(2.3)

	
	Average mean ∑X2/N
	
	
	
	
	
	2.5


Source: Research survey (2024)
Table 4 shows that the five (5) items of the questionnaire had highest mean of 2.7 and lowest mean of 2.3. The rule is that any mean below 2.50 is disagreed, while any mean equal to or greater than 2.50 is agreed.  This implies that three of the five questionnaire items with mean scores (2.62, 2.7, and 2.6) agreed to the statements, while two items had mean scores that disagreed to the statements (2.4, 2.3). Therefore, there are some Social media usage which enhanced the level of awareness, education and political mobilization of electorate in Kwara State. This fact is buttressed by the responses of the respondents considering the average mean, 2.50, which is greater than 2.50.   

Research Question 3: To What Extent is Information Sharing and Tweeting on Social Media/Blogs Posts are Credible? 
Table 5: Information Sharing and Tweeting on Social Media/Blogs Posts are Credible.
	S/N
	Questionnaire Items
	SA
(4)
	A
(3)
	D
(2)
	SD
	Total
	
Mean

	1
	I find the information shared on social media platforms to be credible.
	32
(128)
	20
(60)
	22
(44)
	30
(30)
	100
(262)
	2.62
(2.62)

	2
	Tweets from verified accounts are generally trustworthy.
	17
(68)
	32
(96)
	32
(64)
	19
(19)
	100
(247)
	2.7
(2.7)

	3
	Blog posts often provide reliable and accurate information.
	16
(64)
	34
(102)
	31
(62)
	19
(19)
	100
(247)
	2.4
(2.5)

	4
	I usually verify information shared on social media before believing it.
	21
(84)
	19
(57)
	31
(62)
	29
(29)
	100
232
	2.3
(2.3)

	5
	The sources of information in blog posts are often credible and well-researched.
	21 (84)
	20
(60)
	23
(46)
	36
(36)
	100
(226)
	2.3
(2.3)

	
	Average mean ∑X2/N
	
	
	
	
	
	2.5


Source: Field Survey, (2024)
Table 5 shows that the five (5) items of the questionnaire had highest mean of 2.72 and lowest mean of 2.3. The rule is that any mean below 2.50 is disagreed, while any mean equal to or greater than 2.50 is agreed.  This implies that two of the five questionnaire items with mean scores (2.74, and 2.6) agreed to the statements, while 3 items had mean score that disagreed to the statements (2.4, 2.3, 2.3). Therefore, there are some information sharing and tweeting on social media/blogs posts that are credible. This fact is buttressed by the responses of the respondents considering the average mean, 2.5, which is greater than 2.50.
Testing of Hypothesis
 4.1	Data Analysis and Presentation
Hypothesis One: There is no Significant in Social Media Usage in the 2023 General Elections in Kwara State.


Table 1: T-test Analysis of Association Between the Social Media Usage in the 2023 and the General Elections in Kwara State.
	Variables
	N
	


	SD
	Df
	t-cal
	t-crit
	Decision

	
 Social media usage in the 2023
	100


100
	2.5


2.7
	0.58

0.64

	98
	2.63
	1.98
	H0
Rejected 

	General Elections in Kwara State.
	
	
	
	
	
	
	


	L.S = 0.05
			From the analysis of table 1 above, the t-calculated value of 2.63 is greater than the critical value of 1.98 at 0.05 levels of significance and 98 degree of freedom. Based on this, the null hypothesis was rejected. This means there is a significant difference in social media usage in the 2023 and the General Elections in Kwara State.
Hypothesis Two: There is no Significant in Social Media Usage to Enhanced the Level of Awareness, Education and Political Mobilization of Electorate in Kwara State

Table 2: T-test and analysis of association between the Social Media Usage to Enhanced the Level of Awareness, Education and the Political Mobilization of Electorate in Kwara State.
	Variables
	N
	
	SD
	Df
	t-cal
	t-crit
	Decision

	
  Extremist groups
	100


100
	1.98


2.0
	0.40


0.41
	98
	2.77
	1.98
	H0
Rejected 

	 Use social media for activities in 	Nigeria
	
	
	
	
	
	
	


	
L.S = 0.05	
			From the analysis of table 2 above, the t-calculated value is 2.77 which t-critical value is 1.98. Since the t-calculated value is greater than the t-calculated value is greater than the t-critical value, the null hypothesis was rejected. This means that there is a significant difference in social media usage to enhanced the level of awareness, education and the political mobilization of electorate in Kwara State. 
4.3	Discussion of Findings
			The analysis of the data gathered from the hypothesis one revealed that, there is significant difference in social media usage in the 2023 and the General Elections in Kwara State. This result is in support to the opinion of Omojuwa, (2015) which posits that imaging a space that was all about power brokers and media moguls has become so deregulated you could consider it the freest space in Nigeria right now. Social media is that space, the many tools helping to amplify the voices of average Nigerians, taking ordinary voices and making them extraordinary by bringing them to homes, offices, and places most of them would have probably never reached under different circumstances.
			The analysis of the data gathered from the hypothesis two revealed that, that there is a significant difference in social media usage to enhanced the level of awareness, education and the political mobilization of electorate in Kwara State. This result is in support to the opinion of Olayinka (2013) observes that the rapid growth of social media activities that has been observed over the last two to three years is indicative of its entry into mainstream culture and its integration into the daily lives of many people because it disseminated information at a very high speed, cheaper and enhance immediate feedback been an interactive media. Social media are web-based and mobile technologies that facilitate interaction between organizations, communities and individuals.
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
	The research is on the thrust to examine social media as emerging tools for political mobilization in Nigeria. The emergency and rising of social media otherwise known as new media, citizen media in this digital era has revolutionalised the social, economic and particularly political development of Nigeria. 
It offers platform for political debates, cyber activism, political campaign and political mobilization. Citizen media or consumer generated media are designed in such a way that it becomes very easy to generate and share information, Connect with thousands of people and also mobilize them towards a particular cause through social networks. For example, Facebook has an application called Facebook Causes; group this connects people with common interest, Videos from Youtube has helped different group of people and organizations promote social and political causes successfully in their society. Social media makes for openness and democratization of information like never before resulting in citizen journalism  
	Social media now a powerful tool for political and social mobilization in Nigeria and Africa in general. This is because it has the potential for crystallization of political consciousness, as well as democratization of values that connects to popular struggles which is what most African societies need.
	In fact, political office holders, politicians, including president and governors now have and manage social media account such as facebook, twitter, Instagram among others. Political leaders and political candidate now share their political agenda and mobilize people towards it propagation.
Conclusion 
	Having examined the responses from the respondents and reviewed some literatures on the topic and analyze some responses from the selected respondents.	
	It is safe to conclude that social media play and continue to play a crucial role in political development of Nigeria. Results on election from unit to ward level and from local government to state level are monitored by electorate and post or tweet on social media even before the official announcement of election result by the electoral umpire the outcome of election is easy to predict the winner. This was completely demonstrated in the last 2023 governorship election although some result were announced prematurely because they were considered that such result can never be ready at the time they were posted. For instance, after two hours of the poll at around 6-7 pm Saturday, result of a whole local government and some state were seen on Facebook posted.   
	Analysis showed that many respondents login to one social networking site or the other during the 2023 general election in Nigeria.  It was also evidence that majority of the respondents use Facebook, twitter and whatsapp more than any other social network site during the 2023 governorship elections. 
	It was clear that almost all respondents participated in 2023 general election as voters and party agents while many share views and opinion about election through social media. Social network site usage has enhanced the level of political awareness, education and political mobilization of electorate in the 2023 general election. Although, must information post, share, tweet on social media during election especially election result are credible while some are partially credible.    
	Similarly, larger percentage of the respondents established that some information are provided online base on half trust during the poll, despite the lapses yet the future of social media in Nigeria political development and electoral process is very bright. 
Recommendations
	Social media can be improved to enhance better public mobilization, sensitization and true democracy in Nigeria through citizen sensitization programmes, registration that involve national identity card.  
	It was established that posting unverified election results and abusive words are some of the negative use of social media during election which can be corrected through proper online education. 
	Also, political terrain of Nigeria demands lots of adjustment and formulation of law to will guide against the abusive of social media in the future election. The electorate, politician, political parties and interest group including civil society, human right and even INEC should be educated on the best use of this these tools before, during and after the elections to make sure that our democracy is not only sustained but also set a pace for Africa democracy. Other related tools including but not limited to websites, blogs, Google maps, SMS, MMS, mobile phones, Instagram, camera, VoIP, wikipedia, mobile and computer broadcasting platform and others. 
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APPENDIX
QUESTIONNAIRE
KWARA STATE COLLEGE OF EDUCATION ILORIN
DEPARTMENT OF POLITICAL SCIENCE EDUCATION.


Dear Respondent, 
	We are from the above-mentioned department and institution. a final year student currently writing on a research project “Impact of social media on political mobilization in Nigeria. 
This work is purely for academic purpose while any information volunteered by you will be treated with utmost confidentiality. 
	Thanks
Yours Sincerely

					Hamidat Muhammed Jamiu Ize
								And 
					        Oluwasegun Damilola Racheal

Section A: personal Information
	Please fill in by ticking (  ) on the appropriate place the items that best suits your response. 
Gender:	Male (  )	Female(  )
Age Range:	under 30 Years (  )	  30-40 Years (  ) 	41-50 Years (  )	    51 Years and Above (  )






Section B:
Please read and indicate the extend to which you agree or disagree with each of the following statements:

Strongly Agree –  	SA
Agree – 		A
Disagree – 		D 
Strongly Disagree – SD 
	Each respondent is expected to tick (  ) the most appropriate in his/her opinion.
   
	S/N
	ITEMS
	SA
	A
	D
	SD

	A
	What is the Level of Social Media Usage in the 2023 General Elections in Kwara State?
	
	
	
	

	1
	I frequently used social media to get information about the 2023 General Elections in Kwara State.
	
	
	
	

	2
	Social media was my primary source of news regarding the 2023 General Elections in Kwara State.
	
	
	
	

	3
	Social media influenced my opinions about the candidates in the 2023 General Elections in Kwara State.
	
	
	
	

	4
	I used social media to follow updates and results of the 2023 General Elections in Kwara State.
	
	
	
	

	5
	Social media platforms helped me to understand the electoral process better for the 2023 General Elections in Kwara State.
	
	
	
	

	B
	To What Extent has Social Media Usage Enhanced the Level of Awareness, Education and Political Mobilization of Electorate in Kwara State?
	
	
	
	

	1
	Social media has increased my awareness of political events in Kwara State.
	
	
	
	

	2
	I have become more educated about political issues in Kwara State through social media.
	
	
	
	

	3
	Social media has provided me with information that has enhanced my understanding of the electoral process in Kwara State.
	
	
	
	

	4
	Through social media, I have learned more about the candidates running for office in Kwara State.
	
	
	
	

	5
	Social media has mobilized me to participate in political activities in Kwara State.
	
	
	
	

	C
	To What Extent is Information Sharing and Tweeting on Social Media/Blogs Posts are Credible?
	
	
	
	

	1
	I find the information shared on social media platforms to be credible.
	
	
	
	

	2
	Tweets from verified accounts are generally trustworthy.
	
	
	
	

	3
	Blog posts often provide reliable and accurate information.
	
	
	
	

	4
	I usually verify information shared on social media before believing it.
	
	
	
	

	5
	The sources of information in blog posts are often credible and well-researched.
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