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Background to the Study
Socialization is a lifelong process which continues as people changes jobs or roles and as society itself changes. It is an age long human activity which entails the relationship between human being and another in the environment in which they live (Haralambos, Holborn and Healed, 2008). Socialization has long been witnessed before the advent of new technologies which transformed socialization into a new system in the society. The transition to technological era brought about the advent of the internet as well as social media. The advancement in technology has made it easier for people especially the young people to have access to internet and thus social networking which they join in with friends (Ibrahim, 2012). Social media or networking has revolutionized the way social interaction takes place. It is a process by which people socialize online. Through it, people seek and enjoy the companionship of others online. It supports the sharing of information and services among individuals and groups having a common interest.
	Social media according to Kaplan and Helen (2010) is defined as a group of internet based application that allows the creation and exchange of user generated content. In the same vein, Arshin (2010) referred to social networking sites as virtual places where people find themselves and share information. These social networking sites have an open membership. As soon as one opens an account and uploads his or her data on the profile pages, the person is entitled to create a network of friends. However, some social networking sites are specifically designed for mobile phones, some are accessed via computers and others could be accessed using both mobile phones and computers or other information communication technologies.
	These social networking sites are so numerous but a few would be mentioned, which include; 2go, facebook, whatsapp, blackberry messenger, e-buddy, orbit, friend wise, nimbuzz, myspace and so on. There are no limitations or restriction as to which social networking sites one should belong; one can be a member of as many as possible. While the social networking sites have the same key aspects, the cultures and responses around them that become apparent are varied. Most sites help strangers connect with others based on shared personal interests, political and economic views, or simply recreational activities. Some sites accommodate distinct viewers while others attract people based on similarities, such as common languages or shared racial, sexual, religious, or nationality-based identities. Nonetheless, social networking sites have only common goal. It is to encourage new ways to communicate and share information. It also provide great opportunities for members including secondary school students and Librarians who use it to promote the services of the library and also get first class information about their users through interacting with them. The students on the other hand benefit from some of the postings in some sites because some postings can be informative and educative and the students after reading such posts can comment on them.


Purpose of the Study
The general purpose of the study is to unravel the effect of social media language use on the academic performance of selected secondary school students in Ilorin West Local English Area Kwara State
The specific purposes of the study are to;
(i). find out the extent to which social media influences student performance in English 
(ii). identify the most visited social networking sites by English students
(iii). determine the students’ purpose for using the identified social media sites by English students.
(iv). find out the amount of time English students invest into social media sites
(v). identify the Information Communication Technologies mostly used by English Students in secondary schools for social networking.
Justification of the Study
The study will be of immense benefits to Students, Parents, Guardians and School Teachers, because it will enable them to manage and balance their knowledge delivery to students and the society at large.



Statement of the Problem
Since the advent of social media sites in the 1990s, it is assumed in some quarters that the academic performance of students is wose-driving as a result of neglect and divided attention between social networking activities and their academic work. It is observed that students devote more time and pay more attention to social media sites than they do to their studies. 
Therefore, this study seeks to investigate the effect of this social media sites on the students in relation to their academic performance in English as a subject. This is the reason why the impact of social media on students’ academic performance in English catches the researcher’s attention, more especially the fact that social media effect has not be empirically investigated on English, particularly in Ilorin West Local English Area of Kwara State, hence this study is an effort to fill the research gap.


Research Questions
	The following research questions were formulated to guide this study;
(i). to what extent do the use of social media influence student performance in English?
(ii). which social networking sites English students visit most?
(iii). what purposes do English students use their chosen social media for?
(iv). what is the extent of time English students invest into use of social media?
(v). which Information Communication Technologies do English students mostly use to explore their social media
Aims and Objectives 
Aim and objective of the study is to find out the amount of time English students invest into social media sites and identify the Information Communication Technologies mostly used by English


Scope and Delimitation of the Study
		The scope of this study is on the impact of social media on students’ academic performance in English in Ilorin West Local English of Kwara State, Nigeria. The researcher intends to cover student of secondary schools taking English as a subject Ilorin West Local English Area. The choice of this scope is to allow for in depth study. However, the research is still of the hope to give a reliable outcome


CHAPTER ONE
INTRODUCTION
1.1 Background to the Study
Socialization is a lifelong process which continues as people change jobs and roles and as society itself changes. It is an age long human activity which entails the relationship between human being and other creatures in the environment in which they live. Socialization has long been witnessed before the advent of new technologies which transformed socialization into a new system in the society.
	The transition to technological era brought about the advent of the internet as well as social media. The advancement in technology has made it easier for people especially the young people to have access to internet and thus social networking which they join in with friends. Social media or networking has revolutionized the way social interaction takes place. It is a process by which people socialize online. Through it, people seek and enjoy the companionship of others online. It supports the sharing of information and services among individuals and groups with a common interest. (Ibrahim 2012)
	Social media according to Kaplan and Helen (2010), is defined as a group of internet based application that allows the creation and exchange of user generated content. In the same vein social networking sites referred as virtual places where people find themselves and share information. These social networking sites have an open membership. As soon as one opens an account and uploads one’s data on the profile pages, the one is entitled to create a network of friends. However, some social networking sites are specifically designed for mobile phones, some are accessed via computers and others could be accessed using both mobile phones and computers or other information communication technologies such as whatsapp, facebook etc. (Arshin 2010).
	These social networking sites are numerous but a few would be mentioned. They include but not limited to; 2go, facebook, whatsapp, twitter messenger, Y-tube, orbit, instragam and so on. There are no limitations or restriction on which social networking sites one should explore; one can be a member of as many social network group as possible. While the social networking sites have the same key aspects, the cultures and responses around them that become apparent are varied. Most sites help strangers connect with others based on shared personal interests, political and economic views, or simply recreational activities. Some sites accommodate distinct viewers while others attract people based on similarities, such as common languages or shared racial, sexual, religious, or nationality-based identities. Nonetheless, social networking sites have only common goal. It is to encourage new ways to communicate and share information. It also provide great opportunities for members including secondary school students and Librarians who use it to promote the services of the library and also get first class information about their users by interacting with them. The students on the other hand benefit from some of the postings in some sites because some postings can be informative and educative and the students after reading such posts can comment on them.
	Some secondary school students have formed the habit of visiting different social networking sites that which have started influencing their overall attitude; academically, physically and socially.
	A student’s primary objective should be focus on academics, especially at secondary school level because it is the stage of career building;therefore, the need to take their studies and reading more seriously cannot be over emphasized. Akintunde (2011) observed that the importance of developing a good reading habit by students cannot be overstated. As competence in reading enables learners to be successful and engage with the world beyond the classroom (Mabekoje 2011). He stressed further that developing a good reading habit broadens readers’ horizon; it is important for independence of other language skills, especially speaking and writing. The entire process of education and the development of literacy depend on printed words and reading is the crucial means through which student develops this literacy and the knowledge about his/her environment (Mabekoje 2019).
	Nevertheless, secondary schools that are offering English language as a subject  supposed to use social media and social networking sites to promote and uplift their academic career through various social networking sites but reverse is the case, as these set of students are often being observed during school time in various hiding places either discussing social networks or browsing with their phones. Dr. Keith Long (2012) postulated  that it is so common these days that many young people are addicted to social networking activities, abandoning homework and reading time in preference to chatting with friends, even at lectures times.
	Social networking with its numerous benefits should not be allowed to drift away the minds of students on which the development of the nation lies. Reading empowers everyone, it prepares the mind for societal challenges, therefore, there is need to ensure it is back in line in order to develop and move the nation forward. 
1.2 Statement of the Problem
Since the advent of social media sites in the 1990s, it is observed that students devote more time and pay more attention to social media sites than they do to their studies. It is assumed in some quarters that the academic performance of students is nose diving as a result of neglect and divided. Therefore the study seeks to investigate the effect of the social media sites on the students in relation to their academic performance in English as a subject
1.3    Purpose of the Study
The general purpose of the study is to unravel the effect of social media language use on the academic performance of selected secondary school students in Ilorin West Local Government Area Kwara State
More specially, this study involves around these purpose;
(i). to identify the extent to which social media influences student performance in English 
(ii). to identify the most visited social networking sites by English students
(iii). to determine the students’ reason for using the identified social media sites by English students.
(iv). find out the amount of time English students invest into social media sites
1.4    Research Questions
	The following research questions were formulated to guide this study;
(i). to what extent do the use of social media influence student performance in English?
(ii). which social networking sites do English students visit most?
(iii). what do English students use their chosen social media for?
(iv). what is the extent of time English students invest into use of social media?
1.5Research Hypotheses
	The following hypotheses are formulated to guide the researcher in her investigation. There will be no significant difference in the performance of male and female students in English as a result of their use of social media
(i)  There is no relationship between time spent on social media and academic performance of students in English
(ii) There is no relationship between the use of social media and excellent academic performance of students in English.
1.6   Significance of the Study
This study is significant because it will be of immense benefits to Students, Parents, Guardians and School Teachers, because it will enable them to manage and balance their knowledge delivery to students and the society at large. Therefore, the main focus of this study is to investigate the influence of social media on secondary school students.
1.7 Scope of the Study
		The scope of this study is on the impact of social media on students’ academic performance in English in Ilorin West Local Government Kwara State, Nigeria. The researcher intends to cover student of secondary schools taking English as a subject Ilorin West Local Government but five junior secondary schools were selected: Government Day Junior Senior Secondary School Odokun, Wasiri Junior Secondary School, Baboko Junior Secondary School, Sheik Abdulkodir Junior Secondary School and Odokun Junior Secondary School.
1.8 Definition of Terms
Social Media: They are forms of electronic communication which facilitate interactive based on certain interests. Social media include web and mobile technologies such as computers, G.S.M and mobile phones. 
Social Networking: This is the use of internet to make information about yourself available to other people especially people you share an interest with. The essence of social networking is to share idea and exchange messages.
Academic: It is concerned with studying from books as opposed to a practical work.
English language is  an Indo-European language in the West Germanic language group. Modern English is widely considered to be the lingua franca of the world and is the standard language in a wide variety of fields, including computer coding, international business, and higher education





CHAPTER TWO
LITERATURE REVIEW
The review of literature reviews the effect of social media language use on the academic performance of selected secondary school students in Ilorin West Local Government area Kwara State
 This chapter looks into contributions of the following variables as they are organized under the following sub – headings:
· The Concept of Social Media
· The Concept of Social Networking
· Concept of English
· Theoretical Framework
· Effects and Gains of Social Media for Students
· Efforts of English/School Management at Making Social Media Effective for Students
· Assessment/Perception of Students in the Use of Social Media
· Review of Related Literature
2.1 The Concept of Social Media
		According to (Kietzmannn, 2012), Social media is that means that employs mobile and web based technology to create highly interactive platforms through which individuals and community share, co-create, discuss and modify users’ generated contents. Social media is a phrase being used by many today. It is a website that does not just give you information but interact with you while giving you information.
	Social media refers to the means of interaction among people in which they create, share, exchange and comment among themselves in different networks. Andreas and Micheal (2010) are of the opinion that social media is a group of internet based application that builds on the ideological foundation and allows the creation and exchange of users generated content.
		Social media has become one of the major channels of chatting through platforms such as 2go, Facebook, Whatapp, BBM Chat etc. There has been an increase in the mobile social media which has created new opportunity for browsing.
2.2 The Concept of Social Networking
		Young (2010) referred to social networking as the process of finding friends and managing friendships through the internet. Stan (2012) defined social networking as the use of websites or other online technologies to communicate with people and share information resources.
		According to Anderson (2013), social networking is defined as the act of exchanging information, personal, or public through various forms of technology such as the internet, cell phones and other services. It is the way that many individuals make new friends and keep connected with existing ones through the use of the internet 
2.3 Concept of English/Historical Background
English is a West Germanic language in the Indo-European language family, The original speakers, called Anglophones, originated in the early medieval England. The namesake of the language is the Angles, one of the ancient Germanic peoples that migrated to the island of Great Britain.
According Daniel (2010) English is the most spoken language in the world, primarily due to the historical global influence of the British Empire and the United States, and the third-most spoken native language, after Mandarin Chinese and Spanish. It is also the most widely learned second language in the world, with more second-language speakers than native speakers. English is either the official language or one of the official languages in 59 sovereign states (such as in India, Ireland, and Canada). In some other countries, it is the sole or dominant language for historical reasons without being explicitly defined by law (such as in the United States or United Kingdom). It is a co-official language of the United Nations, the European Union, and many other international and regional organisations. 
It has also become the de facto language of diplomacy, science, international trade, tourism, aviation, entertainment and the internet. English accounts for at least 70% of total speakers of the Germanic language branch, and as of 2005, it was estimated that there were over two billion speakers of English worldwide. 
Old English emerged from a group of West Germanic dialects spoken by the Anglo-Saxons. Late Old English borrowed some grammar and core vocabulary from Old Norse, a North Germanic language. Then, Middle English borrowed words extensively from French dialects, which make up about 28% of Modern English vocabulary, and from Latin, which also provides about 28%. Thus, although most of its total vocabulary now comes from Romance languages, its grammar, phonology, and most commonly-used words keep it genealogically classified under the Germanic branch. English exists on a dialect continuum with Scots and then is most closely related to the Low Saxon and Frisian languages.
According to Florence (2015) English is accepted as the official language, a second language (L2) as well as a restricted lingua franca in Nigeria. English in Nigeria is not acquired in a native speaker environment so learners undergo more difficulties than native speakers do in acquiring the language. Mother tongue interference alongside a learner’s socio-cultural background contributes immensely to the difficulties encountered in learning the language.
The English language is not a native Nigerian language. It is a legacy of British colonisation. The language was introduced by British administrators and missionaries. English was adopted as the official language of Nigeria during the period of colonisation. However, it must be noted that English existed in Nigeria in one form or the other even before Nigeria officially became a British colony. Activities like slave trade, coastal trade, and the abolition of slave trade led to the implantation of the English language in Nigeria. Freed slaves that had learnt the language to an extent served as interpreters, messengers and clerks and even introduced the language to members of their family. According to Dadzie and Awonusi (2017), “some of these Nigerians, particularly the Yorubas locally known as Akus in Sierra Leone, returned to their villages where they were known as saros and Krios, and freely used the English language in their new settlements”(53).The English language is the only language that has been generally accepted officially in Nigeria to day. It has really broken language barriers between interactants from various ethnic and linguistic groups. As the official language in Nigeria, the English language is the language of the media, education, politics, et cetera. It is the commonest used language in the Nigerian media i.e. both the print and electronic media and it has been naturalized and domesticated to suit our socio-cultural context.
2.4	Theoretical Framework
		Two key theories formed the foundation for this study. They are:
i. Diffusion of innovation theory.
ii. Uses and gratification theory.	
Diffusion of Innovation Theory
		According to Katzeal (2013), Diffusion of innovation theory (DIO) developed by E.M Rogers in 1962, is one of the oldest social science theories. It originated in communication to explain how over time an idea or product gains momentum, and diffuses (spread) through a specific population or social system. Doing something differently than what they had previously. The key adoption is that one must perceive the idea, behaviour or product as new or innovative. It is through this that diffusion is possible. Diffusion is the process of spreading a given idea or practice over time, via specifiable channels, through a social structure such as neighborhoods. 
		Different types of innovations require different kinds of adoption units; Bittner (2011) recognizes that the media can lead someone into getting aware of the existence of  an item from there he gets interested in it makes attempt to evaluate it, and gives it a try before making up of mind to acquire it.
		The diffusion of innovation theory by Rogers (2013) was set to examine how new ideas are spread among people through media. It is a theory that seeks to explain how, why andat what rate new ideas and technology spread through cultures. Adoption of a new idea, behavior, or product does not happen simultaneously in a social system; rather it is a process whereby some people are more apt to adopt the innovation than others. Everett Rogers (2010), a professor of rural sociology popularized the theory in his 1962 book; Diffusion of Innovation.
		The change agent center around the condition which increases or decreases the likelihood that a new idea would be adopted or not. That is to say, they help the audience in deciding on the best idea to adopt by influencing the option about a particular situation. Good hart et-al 1975 and Bar wise et-al 1982 think that a great deal of media use is actually habitual and unselective. It relates the usefulness of the media to what extent it can affect man.
		However, uses and gratifications theory, holds a contrary view that media fulfills certain needs for people including need for social relationships or a sense of friendship and emotional attachment that develops between media users and media personalities. Though many arguments can be made about the possible risks of students’ social networking, it is important to point out the benefits of these websites as well. Many schools have started to use these sites to promote education, keep students up to date with assignment, and offer help to those in need (Boyd 2007). In general, the internet and the social media sites can be a possible influence on students.
		According to Boyd and Ellison (2007) Secondary school students use these sites as tool to obtain information and resources for future planning. For example, students applying to a college can visit the profiles of that college’s students to view pictures and read blogs of past students to determine whether the college would be a good fit. They also serve as a source of information to students and it costs less for students to use social networking sites (SNSs) to reach their school mates and friends. So many students using this friend networking sites and spending a significant amount of their time on them, users are meeting a need by using the site as a source of information.
		Having explored the various concepts and analyzed related works or studies on the “Impact of Social Media on Students’ Academic Performance in English” we can infer that social media sites have both positive and negative impacts on the students’ academic performance.
2.5	Effects and Gains of Social Media for Students
		Social media offers greater opportunities for learning. Students are exploring the world than just books. Students are learning and adapting to the world using a relatively new form of communication. Secondary school students gain from social media through the following ways;
(i) Since social media networks are designed for the purpose of communal connections. students assess facebook, twitter, whatsapp, 2go, instagram and so on to connect and share information with those around them. 
(ii) Students use social media day-in-day-out to interact with their peers including teachers about class related matter.
(iii) Social media users share knowledge among themselves in their day to day activities giving and receiving helpful information at rapid speeds.
	According to Deola (2011) reviewed that, some students who engaged in social media networks more often engage in more frequent and problematic drinking habits, have trouble managing their time, and have trouble developing effective study habit. Low academic performance is another attributed negative effect of social media on secondary school students. So use of social media may not result in all positive outcome and the “Sum” of it influence on any particular student is likely complex.
2.6 Efforts of School Management in Making Social Media Effective for Students
		There are developments in the Nigerian education sector which indicate some level of ICT application in the secondary schools. The Federal of Nigeria, in the National Policy on Education (Federal Republic of Nigeria, (2004), recognizes the prominent role of ICTs in the modern world, and has integrated ICTs into education system in Nigeria. In June 2003, at the African Summit of the World Economic Forum held in Durban, South Africa, the New Partnership for African Development (NEPAD) launched the e-schools initiative, intended to equip all African high schools with ICT equipment including computers, radio and television sets, phones and fax machines, communication equipment, among other things. It is meant to connect African students to the internet.
		Furthermore, the State of Osun, under the leadership of Governor Rauf Aregbesola, in his resolution to champion inspiring innovations from Africa, has taken a ground breaking step to utilize ICTs to concisely tackle the learning problem through the use of tablet (Opo Imo) initiative. The Osun state, through ‘Opo Imo’ Technology Enhanced Learning System (OTELS), has developed a learning tool that could revolutionize learning in developing states around the world.
		On the part of the school management, they embarked on continuous training and development of the teachers and non-academic staff on Information and Communication Technology (ICT) usage. 
	The school management also educates the students on the shortcomings and benefits of social media to students. Emphasize on the need for teaching computer studies in secondary schools in Nigeria. Although efforts have been made to ensure that ICTs are available and used in Nigerian secondary schools, the level of uptake is still low. It has been observed by Goshit (2016) that most schools where both private and governments do not offer ICT training programmes.				
2.7 Assessment/Perception of Students in the use Social Media.
		The students’ assessment and perception on the use of social media is extremely positive and the vast majorities of students users are member and would be sad should social media sites be closed down. It is clear that secondary school students are strong users of technology. They spend time daily using technology. McArthur and Bostedo-Conway, (2012), “encourage teachers to join the digital age and begin to experiment with any new tool that is available for students”. Academics should therefore, make use of social media sites software such as Facebook, Twitter, Whatsappetc both in their personal lives and in classrooms.
		Several studies have investigated influence of social networking on secondary school students. Although, it is said that active learning from reading books is better than passive learning, such as watching television. Some researchers have observed that the decline in the reading habits of students is as a result of technological innovations such as social networking. According to Agwu and Kalu (2011), the abuse of new technologies contribute to students’ poor reading. They opined that in this era of information and communication technology, the general orientation of young people has unconsciously changed from reading and the love of books are substituted to these new technologies. They further emphasized that people now live in the generation of Ipad, Laptop, iphone, Facebook, Twitter and other social networking sites, thereby reading has been literally sacrificed on the altar of modern technologies.
		Karpinski (2009) reported in her findings that the majority of students who use facebook every day are underachieving by as much as an entire grade compared with those who shun the site,facebook users may feel socially successful in cyberspace but they are more likely to perform poorly in exams. Some empirical studies have been conducted Pierce and Vaca (2007) carried out a study to examine the differences in academic performance between teen users and non-users of various communication technologies. 517 high school students were sampled, the ages of the participants ranged from 14-20 years. The sample consisted of 201 males and 316 females. This study was a purely survey research. The purpose of the study was to look at teens’ use of social networking sites, cell phones, and instant messaging (IM) to determine if there are differences in the academic performance between users and non-users of those communication devices. The results revealed that there is a difference in grade fluctuation between those who had My space account, IM account and those with a cell phone and text messaging.
		Those who had social networking site account or social media account recorded significantly lower than those who did not have any social media account.  While those who had a cell phone reported significantly lower grade than those who did not have a cell phone. Almost half of the students are reported text messaging someone during class time. This study suggested that students may not be paying attention as carefully in class as they could. This too may be an additional distraction to their studies and a factor that influences their grades.
		Sofela, T. (2012).  In his study “The Effect of Social Media on Students. (A Paper presented in Craft Magazine October 23, 2012.)”. Asserts that, the popularity of social media has grown expediently. The social networking sites such as Facebook, 2go, Myspace, BB chat allows social interaction among students.
		The study examined the possible effect of such sites on youths. He said, gone are those days when events happen and it stays a while before people begin to hear about it.But now, through social media, events and news are now known within splits second after they are shared. It offers youths a channel for entertainment, communication and meeting friends and those you have not seen for a long time.        
		The study also analyzed the negative consequences of such sites. Despite the positive gain, it comes with the negative impact of it.It was before now used by students for research but most students abandoned their home work to chat with friends.The study emphasized the need for students to create a balance between social media and their academics to prevent setbacks.



CHAPTER THREE
RESEARCH METHODOLOGY
This study is undertaken to examine the effect of social media language use on the academic performance of selected secondary school students in Ilorin West Local English area Kwara State, the presentation is itemized under these sub-heading:
· Research Design
· Population and Samplin Techniques 
· Research Instrument 
· Research Procedure 
· Method of Data Analysis.
3.1 Research Design
		The research design in this study is survey research design. An attempt was made to determine the opinion of respondents on the effect of social media language use on the academic performance of selected secondary school students in Ilorin West Local English area Kwara State
3.2 Population and Sample
According to Caben (2014), population is the total collection of all elements or number about which the researcher used to draw conclusions.
		The population for the study comprises of five junior secondary schools in Ilorin West Local Government, Kwara State, 20 students were randomly selected from each schools.
	The selected schools are as follows:
i.	Government Day Junior Senior Secondary School Odokun
ii.	Wasiri Junior Secondary School
iii.	Baboko Junior Secondary School
iv.	Sheik Abdulkodir Junior Secondary School
v.	Government Day Secondary Adewole 
3.3 Research Instrument
		The research instrument used in this was a set of structured questionnaire. It is preceded by covering letter, introducing the researcher, explaining the purpose of the research and soliciting assistance in providing the required information. The questionnaire has two sections. Section A contains personal data of the respondents such as; name, age, 



sex, class etc. While Section B contains twenty (20) statement items that were expected to throw light on the research questions.


3.4 Research Procedure
		The researcher personally takes the questionnaire to the selected schools. The hundred (100) questionnaires were given to students offering English with the assistance of their class teachers who helped to identify those English students, having sought the permission of the school principals. The questionnaires were administered face to face with the respondents and were collected on the spot to avoid getting lost.
3.5 Method of Data Analysis
		Simple tables, frequency count and percentages were adopted in the presentation and analysis of the data generated for the study while chi-square was used to test the hypotheses at 0.05 level of significance. These statistical tools were used because they were suitable means of interpreting data generated from the respondents.












CHAPTER FOUR
DATA ANALYSIS AND DISCUSSION
4.1 Analysis 
		The findings of the study are presented here under the following sub-sections in accordance with the research questions earlier prepared and hypotheses set  for the study
Table 1
		Responses of English students on sex as regards social media
	Sex
	Frequency 
	Percentage

	Male
	40
	40%

	Female
	60
	60%

	Total
	100
	100%


		Table 1 above shows that the male English students who are active users of social media represent 40% of the total population, while 60% of the total population represents the female who are active users of social media to a very extent.
Table 2: Frequency Distribution of Respondents by Age   
	Age group
	Frequency
	Percentage

	8 to 10 years
	35
	35%

	11 to 13 yrs
	20
	20%

	14 to 16yrs
	25
	25%

	17 and above 
	20
	20%

	TOTAL
	100
	100%


Table 2 revealed the frequency distribution according to age range of respondents. The result shows that respondents with age range of 8 to 10 years were 35 (35%,) while those with age range of 11 to 13 years were 20(20%) of the total respondents, and age range of 14 to 16 years were 25(25%) of the total respondents, while those with age range of 17 years and above were 20(20%) of the total respondents. This showed that respondents with age range of 8 to 10 and 17 years above responded have the highest percentage.
Table 3: Distribution of the Respondents by Class
	Class
	Frequency 
	Percentage

	J.S.S1
	20
	20%

	J.S.S2
	30
	30%

	J.S.S3
	50
	50%

	Total 
	100
	100%


  	The result of the distribution of the respondents by class reveals that the total number of 20(20%) of respondents were J.S.S1 students, 30(30%) of the respondents were J.S.S2 students while 50(50%) of the respondents were J.S.S3 students
Table 4
		The responses of junior secondary school English students on the most visited social networking sites.
	Response
	Frequency
	Percentage

	Facebook
	30
	38%

	WhatsApp
	25
	30%

	Instagram 
	11
	11%

	Google 
	15
	15%

	Yahoo Messenger
	2
	2%

	Others
	17
	17%

	Total
	100
	100%



		Table 2 shows that Facebook and Wahtsapp are the most visited social media by Junior secondary school English students in Ilorin West Local Government, Kwara State, Nigeria.
Table 5
		The responses of secondary school English students’ purposes for using social media.
	Response
	Frequency
	Percentage

	Chatting with friends
	30
	30%

	Communication
	16
	16%

	Entertainment
	14
	14%

	Academic
	20
	20%

	News
	20
	20%

	Undecided
	-
	-

	Total
	100
	100%



		From the Table 3 above, junior secondary school students scored 30%, 16%, 14%, 20% and 20% respectively. This shows that the students mostly use social media to relate with their peers and classmates. The table also shows that, 20% of the English students use social media for academic purpose and to be abreast of happening in the world (news).

Table 6
	Most used Information and Communication Technologies to explore social media
	Response
	Frequency
	Percentage

	GSM/Cell phones
	71
	71%

	Laptops
	9
	9%

	Desktop Computers
	9
	9%

	Ipad
	11
	11%

	Total
	100
	100%



		From the result in Table above, 71% of senior secondary school English students use GSM/Cell phones to explore social media. The table also shows that the students have less preference for Laptops, Computers and Ipad.
Table 7: This table shows the responses of Students on the extent do the use of social media influence student performance in English?
	S/N
	ITEMS
	YES
	NO
	TOTAL 

	1.
	Did you use social networking sites to relate with your peers and classmates
	65
65%
	35
35%
	100
100%

	2.
	Did you use social media sites for communication purposes
	70
70%
	30
30%
	100
100%

	3.
	Did you use social media sites basically for entertainment (pleasure) 
	55
55%
	45
45%
	100
100%

	4.
	Did you use social media sites mostly for your assignment 
	54
54%
	46
46%
	100
100%

	5.
	Did you use social media sites to be abreast of what happenings in the world (news)
	62
62%
	37
37%
	100
100% 


Table 7: shows the responses of students on how the use of social media influences their performance in English. Majority of the respondents  were agreed while minority disagreed that the social media influences them in English language  in Ilorin West Local Government?
Table 8: This table shows the responses on which social networking sites do English students visit most?
	S/N
	ITEMS
	YES 
	YES 
	TOTAL

	1.
	Did you have favourable social networking site you visited most 
	61
61%
	39
39%
	100
100%

	2.
	Did you visit virtually all social media sites daily
	59
59%
	41
41%
	100
100%

	3.
	Did you spend your leisure hours on social media sites 
	52
52%
	48
48%
	100
100%

	4.
	Does your social networking account is active all through the day
	55
55%
	45
45%
	100
100%

	5.
	Did you spend an average of one hour on social networking sites 
	70
70%
	30
30%
	100%
100


Table 8: shows the responses of students on which social networking sites do English students visit most. Majority of the respondents were agreed while minority disagreed that the minority of them have most visited social networking site they always visit often.
Table 9: This table shows the responses on what English students use their chosen social media for?
	S/N
	ITEMS
	YES
	NO
	TOTAL

	1.
	Did you rarely visit social networking sites 
	80
80%
	20
20%
	100
100%

	2.
	Does Social media have broadened your knowledge on different subject matters
	75
75%
	15
15%
	100
100%

	3.
	Does Social media has provided good learning experiences by consistently sharing ideas with peers
	75
75%
	15
15%
	100
100%

	4.
	Does Social media has enhanced your learning by getting do assignment done 
	80
80%
	20
20%
	100
100%

	5.
	Does Social media sites help you get involved in some competitions such as essay competitions
	60
60%
	40
40%
	10
100%


Table 9: shows the responses on what English students use their chosen social media for. Majority of the respondents choose Yes while minority choose No on the statement respectively.
Table 10: This table shows the responses on what is the extent of time English students invest into use of social media
	S/N
	ITEMS
	YES
	NO
	TOTAL

	1.
	Did you feel academically and socially integrated since you started to use social networking sites 
	59
50%
	41
41%
	100
100%

	2.
	Does social media is addictive 
	60
60%
	40
40%
	100
100%

	3.
	Does social media is a form of distraction
	70
70%
	30
30%
	100
100%

	4.
	Does constant use of social media sites, take away the time for reading
	75
75%
	15
15%
	100
100%

	5.
	Does social networking sites are the easiest point of pornographic access, drifting your mind away from reading 
	65
65%
	25
25%
	100
100%


Table 10: shows the responses on what is the extent of time English students invest into use of social media. Majority of the respondents choose Yes that they invest most of their social media networking while minority choose No on the statement respectively.
4.2 Result and Discussion
		The findings from this study are quite revealing. The result reveals that there is a significant difference in the performance of male and female students in English as a result of their use of social media. Majority of female English students use social media sites for academic purposes such as assignment, sharing of ideas, discussing class work activities etc. A greater number of male students use social media sites for communication and entertainment purposes. The findings of the study also reveals that female English use social media more than their male counterparts.
	These findings tally with that of Khan (2010). Who noted that majority of male students use social networking sites for communication and entertainment purposes. The results also revealed that secondary school English students use some social networking sites to a high extent. Some of these social networking sites are; Facebook, WhatsApp and Instragram. However, the results of this study relates with the findings of Flad (2010) and Poukhan (2010). Flad’s study found that Facebook is the most utilized social networking site by secondary school students prefer Facebook to other social networking sites.
		The results revealed the Information and Communication Technologies (ITCs) mostly used by secondary school English students. These information communication technologies are GSM/Cell phones, Laptops, Desktop Computers and Ipad. The result of this study indicated that these students prefer to use GSM/Cell phones. This is as posited by Pierce and Vaca (2007) that teens use their cell phones for their social networking activities.
		The results of this study revealed that the amount of time spent on social media sites interfere with the academic performance of students in English. In addition, the students develop the poor writing skills and their grammar usage becomes very poor due to the abbreviations they use in the process of chatting (social networking sites).
		The finding of this study is in line with Pokhan (2015), whose study revealed that social networking is most likely to affect students’ grammar usage, make the students take short cuts in school work and got distracted in their academic exercise















CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary 
		The research work was carried out in order to examine the impact of social media on students’ academic performance in English in Junior secondary school in Ilorin West Local Government Area Kwara State. Five schools were randomly selected in the area with a total number of 100 students.
		The researcher visited the schools and personally administered the questionnaire with the assistance of the class teacher. From the findings, it was discovered that social media have both positive and negative impacts on the academic performance of students in English. It was observed that the use of social media among English students and their academic performance, comparison was made and concluded that, the academic performance of English students suffer set back. However, if English students use social media judiciously, it will enhance students’ academic performance.
		It was also revealed that, there is a difference in the performance of male and female students in English as a result of their use of social media. It was observed that, female students use social media more than their male counterparts. The implication is that, the female students need to be closely watched for better performance than their male counterparts.
5.2 Conclusion
		This study showed that junior secondary school students in Ilorin West Local Government, appear to be different in the use of social media sites as a result of gender. Junior Secondary school students visit Histogram, Facebook and WhatsApp when compared to other social networking sites via their handsets or GSM.
		Junior Secondary school students of the sampled schools to a large extent visit these social networking sites to relate with their peers as well as for communication. They also use them for assignments (academic purpose) but far much lesser.
		Junior Secondary school students of the schools studied prefer the use of GSM/Cell phones in accessing social networking sites than Laptops, Desktop Computers and Ipad. Social media do have both positive and negative impact on students offering English but due to the misuse of social media, the students’ academic performance suffers set back. Most of the students are prone to use of short words called abbreviations and wrong spellings
5.3 Recommendation
		Based on the findings of this study, the following recommendations are offered. The stakeholders (school authorities, teachers, parents and guardians) should pay more attention to the female folk. Both male and female English students need to be guided properly and informed on the vulnerability they may face on these sites if not utilized in moderation.
		School teachers can introduce a group discussion forum on these networking sites for the students to contribute positively on different topics of interest; this will keep them active in a productive way.
		Teachers, parents, guardians and school management should teach students the importance of prioritizing their needs and visit social networking sites with good intents rather than for ulterior motives. They should be encouraged to explore the potential benefits of social media sites.
		Parents, teachers, school management and English bodies should monitor the students from falling to the dangers of wrong use of these social media sites. Schools teachers should also make sure that when students are in class they pay attention to teaching and not distracted by some social networking sites.
		Parents, teachers and school management need also to teach the students about time management. They should put a limitation to students activities while at school and at home so that they will not fritter away useful time on irrelevant activities like chatting.
		School management and teachers should checkmate English students’ use of GSM/Cell phones especially during school hours to ensure that students are not carried away by use of these technological devices. As some stakeholders have purposed, students should be discouraged from the use of GSM in schools. Most of them use these social media for ulterior purposes and this hinders them from attaining academic excellence.
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QUESTIONNAIRE
EFFECT OF SOCIAL MEDIA LANGUAGE USE ON THE ACADEMIC PERFORMANCE OF SELECTED SECONDARY SCHOOL STUDENTS IN ILORIN WEST LOCAL ENGLISH AREA KWARA STATE
This research instrument consists of twenty five items based on effect of social media language use on the academic performance of selected secondary school students in ilorin west local english area kwara state. Each item state is followed by two options of responses labeled Yes or No. Read through each statement and tick the appropriate option that matches your position. Your choice of option shall be treated with high confidentiality.
SECTION A
Name…………………………………………………………………………………………...
Name of School………………………………………………………………………………...
Class……………………………………………………………………………………………
Sex……………………………………………………………………………………………
Age……………………………………………………………………………………………..


SECTION B
	S/N
	ITEMS
	YES
	NO

	
	The extent do the use of social media
	
	

	1.
	Did you use social networking sites to relate with your peers and classmates
	
	

	2.
	Did you use social media sites for communication purposes
	
	

	3.
	Did you use social media sites basically for entertainment (pleasure) 
	
	

	4.
	Did you use social media sites mostly for your assignment 
	
	

	5.
	Did you use social media sites to be abreast of what happenings in the world (news)
	
	

	
	Which social networking sites do English students visit most?
	
	

	6
	Did you have favourable social networking site you visited most 
	
	

	7.
	Did you visit virtually all social media sites daily
	
	

	8.
	Did you spend your leisure hours on social media sites 
	
	

	9.
	Does your social networking account is active all through the day
	
	

	10.
	Did you spend an average of one hour on social networking sites 
	
	

	
	What English students use their chosen social media for
	
	

	11
	Did you rarely visit social networking sites 
	
	

	12
	Does Social media have broadened your knowledge on different subject matters
	
	

	13
	Does Social media has provided good learning experiences by consistently sharing ideas with peers
	
	

	14.
	Does Social media has enhanced your learning by getting do assignment done 
	
	

	15
	Does Social media sites help you get involved in some competitions such as essay competitions
	
	

	
	What is the extent of time English students invest into use of social media
	
	

	16
	Did you feel academically and socially integrated since you started to use social networking sites 
	
	

	17
	Does social media is addictive 
	
	

	18
	Does social media is a form of distraction
	
	

	19
	Does constant use of social media sites, take away the time for reading
	
	

	20
	Does social networking sites are the easiest point of pornographic access, drifting your mind away from reading 
	
	




Testing of Hypothesis
		Ho:  There will be no significant difference in the performance of male and female students in English as a result of their use of social media. This hypothesis was tested at 0.05 level of significance using chi-square statistical tool.
Presentation of Result
	
	Yes
	No
	Undecided
	Level Sig
	x2-cal
	t-cal

	Male
	76
	22
	2
	0.05
	101.6
	7.81

	Female
	84
	16
	0
	
	
	


		
		As represented in the table, the calculated value is 101.6, while critical value is 7.81. at 0.05 level of significance. The calculated value is greater than critical value. As a result, the null hypothesis is rejected. Therefore, there is significant difference in the attitude of male and female students in English as regard to the use of social media. This result also shows that female English students use social media more than their male counterparts.
Hypothesis II
		Ho: There is no relationship between time spent on social media and academic performance of students in English.
	
	Yes
	No
	Undecided
	Level Sig
	x2-cal
	t-cal

	Time spent
	46.6
	53.8
	0.6
	0.05
	114.3
	7.81

	Academic Performance
	81.8
	17.8
	0.4
	
	
	



		As represented in the table above, the calculated value is 114.3, while critical value is 7.81. at 0.05 level of significance. The calculated value is greater than critical value. Therefore, this hypothesis is rejected and the alternate hypothesis is upheld. That is, there is a significant relationship between time spent on social media and academic performance of students in English. The implication of this analysis is that spending much time on social media by English students is detrimental to their academic performance.Committing more time to the use of social media is not likely to be helpful to English students in secondary schools.
Hypothesis III
		Ho: There is no relationship between the use of social media and excellent academic performance of students in English.
	
	Yes
	No
	Undecided
	Level Sig
	x2-cal
	t-cal

	Social media
	76
	21.8
	1.6
	0.05
	100.76
	7.81

	Academic Performance
	81.8
	17.8
	0.4
	
	
	



		From the Table above, the calculated value is 100.76, while critical value is 7.81. at significance level of 0.05. The calculated value is greater than the critical value. Therefore, this hypothesis is rejected because there is a significant relationship between the use of social media and excellent academic performance of students in English. This implies that, the use of social media by secondary school students retard excellent performance in their learning of English as a subject.
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