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ABSTRACT
This study examined the effects of social media on Islamic studies students performance in secondary schools in Edu LGA, Kwara state. Internet is indeed a powerful tool for academics, students and researchers. A questionnaire was designed on the relationship between the use of internet and academic performance of Islamic Studies students in Edu LGA, Kwara state and administered on students in five secondary schools where Islamic Studies is taken. A total of 100 respondents answered the questionnaire. The two research hypotheses formulated were tested using Pearson product moment correlation coefficient. The data collected were analyzed with the use of descriptive statistics of frequency count and percentage, and the hypotheses were tested using the inferential statistics of Chi-square (χ²) at 0.05 level of significance. The results obtained showed that, Students’ addictiveness to social network has a significant effect on their academic performance in Islamic studies; based on the findings it is therefore recommended among others that; students should be educated on the influence of Social media on their academic performance on Islamic studies in Edu LGA, Kwara. Students should also not be restricted in their access to the internet but could be closely monitored to control their use of internet, so that the use of internet is not at the expense of their academics
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CHAPTER ONE
INTRODUCTION
Background to the Study
The world is today celebrating the developments in communication technology which has broadened the scope of communication through Information and Communication Technologies (ICTs). Ufuophu and Ayobami, (2012) enumerate that the ICTs include internet, satellite, cable data transmission and computer assisted equipment. Modern Technology in communication no doubt has turned the entire world into a “Global village”. It helps people to be better informed, enlightened, and keeping abreast with world developments. Technology exposes mankind to a better way of getting connected to friends and family at all times. But as it is, technology bring with it both negative and positive sides.
The Islamic thought framework symbolises a broad view of life and that of the universe (Bidmos, 2006 as cited by Abdulazeez, 2020). A Muslim is hence expected to pursue both worldly and religious knowledge. In fact, Islam campaigned for knowledge when the whole universe was in the shackle of ignorance. Within a short span of time, the early Muslims generation became learned and sophisticated since Islam had aroused the active use of the intellect in them. Through the teachings of Islam, they understood the fact that beneficial knowledge is sacrosanct for individual and communal progress. Hence, they pursued the knowledge to such an extent that they outshined other nations in terms of productivity and development, while they also extended the torch of civilization to many other centuries in the world.
No modern invention is opposed by Islam as much as such invention is useful to mankind and do not contradict the dictates of the Creator (Musa, 2010). In reality, technologies are not restricted to a particular religion or race can be utilised for either the good or the bad motives, which in return will affect humanity positively or negatively. For example, a glass could be filled with either a poison or a nourishing drink. Also, modern technologies could be deployed for harmful or beneficial purposes. The Internet is a means of communication that uses digital technology, which is among the critical elements of knowledge delivery. Internet without doubt has become an important element among the Islamic Studies students in tertiary institution. This is one of the exceptional changes currently experienced globally that can affect knowledge.
Internet provides a platform for its users to share ideas, events, activities, files, and interests within their personal networks. Several learning theories specially stress the effects of individual interaction on the outcomes of learning. For instance, collaborative learning theory presumes that learning take place through interpersonal interactions. Online collaborative learning was also studied and significant interaction differences were observed when compared with in-class collaborative behaviours.
Constructivism views learning as a social practice that occur through interpersonal communication. By translating ideas into words, the learner actively builds knowledge, while responses and reactions of others form the basis of these ideas. Hence, learning is both active and interactive. From the constructivism and collaborative learning perspectives, interpersonal communication is a critical element of learning. More so, the evaluation of students‘ performance is indeed open to several definitions, which is dependent on the course content, students‘ nature, course withdrawals or successful completion, grades, added knowledge, as well as skill building are all parts of the evaluation process of students‘ performance. This study however, does not intend to assess the perceptions of the students about learning experiences; rather, it aims to assess the students‘ credit achievements (Larsson, 2016).
According to Aqil and Ahmad (2011), the internet is the transport vehicle for the information stored in files or documents on a computer. It carries together various information and services, such as electronic mail, online chat, file transfer, the interlinked Web pages and other documents of the World Wide Web. In today world, the Internet plays a vital role in the teaching, research and learning process in academic institutions. Thus, the advent of the Internet has heralded the emergence of a new form of knowledge production and distribution –the soft form. This new form of information resources has, as its greatest advantage, a virtually unlimited wealth of information resources which is widely readily available and accessible to hundreds of millions of people simultaneously in many parts of the world (Kumar & Kaur, 2006). The Internet is a powerful and efficient tool for searching, retrieving, and disseminating information, with a significant impact on students and scholar‘s worldwide.
The Internet can be consulted and like a reference resource, it is broader and highly dynamic. It also provides a means of scholarly communication (Brunning, Schraw, Norby & Ronning, 2014). The Internet has liberated scholarship from the academic, social, legal, political, economic and geographical constraints associated with traditional print media (Kumar & Kaur 2016). This liberation has had a major effect on scholar‘s research capacity and productivity. It has also aided scholars, who want to stay at the forefront of research and keep up to date with developments in his or her research fields by utilizing the Internet (Kumar & Kaur 2016). In most of the Nigerian Universities, students of Islamic Studies spend many hours browsing and skimming on the internet. They glue so well to their smart phones to receive and send information on internet but use less time studying in the library or elsewhere, particularly in leisure hours. The duration on the internet therefore, may have negative effect on their academic achievement. The online activities have successfully taken some of the students‘ miles away from their classes and studies in general, as many students are seen in the libraries, halls of residence, computer labs, and even in their lecture rooms surfing the webs. Both the virtual and real campus communities are available to the students of tertiary institution, distorting the lines existing between the two dissimilar communities (Larsson, 2016).
Statement of the Problem
Social media sites are visited every time by students and it has been a daily means of communication so far. However, lack of regulation of the internet has led to its excessive use. Mc Quail (2018) avers that the internet penetrates more homes. It is a common sight to see a youth chatting in sensitive and highly organised places like churches, mosques and lecture venues. Some are so carried away that even as they are walking along the high way, they keep chatting.
Attention has been shifted from visible to invisible friends, while important ventures like study and writing are affected in the process.  Many students are addicted to social media and are being distracted from their studies because of it (Osharive, 2015), as a result of available opportunities to be harnessed from social media. Whether these opportunities promote studies is a question that needs to be answered. The negative academic implications of internet addiction are therefore pertinent to be painted so that the school management and other concern could assist students manage the situation effectively and efficiently. It is therefore, on this note that this study examined the effects of social media on Islamic studies students’ academic performance in secondary school in Edu LGA, Kwara state.
Purpose of the Study 
The purpose of this study is to investigate the effect of social media on Islamic studies students’ academic performance in secondary school in Edu LGA, Kwara state.
Specifically, the research will 
i. To examine the level of student addictiveness to social media and the influence on their academic performance.
ii. To determine the social media network that the students are more exposed to and the influence on their academic performance.
iii. To ascertain how the use of social media has influence the academic performance of the secondary students in Edu local Government Area of kwara State
Research Questions
The following research questions were raised;
1. To what extent would student addictiveness to social network influence their academic performance?
2. [bookmark: page18]Does the social media network that the students are more exposed to influence their academic performance?
3. How has the use of social media influence the academic performance of the secondary students in Edu local Government Area of kwara State

Research Hypotheses
The following hypotheses are generated by the researcher and tested in this study:
HO1: Students’ addictiveness to social network has no significant influence on their academic performance.
HO2: Student’s exposure to social media network has no significant influence on students’ academic performance.
HO3: Use of social media do not significantly influence academic performance of Islamic studies students in Edu local Government Area of kwara State. 
Significance of the Study
This study is significant to the teachers, parents and students. This study will help the teachers of the school to know the influence that social media has on their students, so as to assist them to enlighten and create awareness to the students on the possible influence it has on them. The study is of significant to parents in the sense that they will know the possible effects these social media usage has on their children, so as to serve as watch-dog to their children on the usage of the social networking site.
The study will enable the students of the senior level so that they will be aware that, apart from the social benefits of this social networking site, using the sites more than necessary will pose possible dangers to their health. It will be relevant in assisting students in understanding the diversity of social media. It will provide relevance material for students and other researchers undertaking similar research. The study will help researchers with more information on the Influence of social media on student’s academic performance in Islamic studies.
Scope of the Study
The focus of this research work is to primarily study the Influence of social media on Islamic studies students academic performance. The study will comprise of selected secondary school students in Edu local Government Area of kwara State.


Operational Definition of Terms
As words may mean differently in different contexts, the following definitions are given as the words used as intended to be understood for the purpose of this study.
Islamic studies:	
Social Media:	They are forms of electronic communication which facilitate interactive base on certain interests. Social media include web and mobile technology
Social Networking Sites:	A website where people put information about them and can send to others.
Social Networking: 	The  use  of  internet  to  make  information  about  yourself available  to  other  people especially people  you  share an interest with to send messages to them
Media: 	Are all those media technologies that are intended to reach a large audience by mass communication. “They are messages communicated through a mass medium to a number of people.
Academic: 	It is concerned with Studying from books as opposed by a practical work.
Students: 	Someone who is Studying at a University or School. Someone who is very interested in a particular subject.
Computer: 	A computer is a machine that receives or stores or process data quickly according to a stored program.
Twitter: 	A short message posted on Twitter (a micro blog).
ICT: 	Information and Communication Technology.



CHAPTER TWO
REVIEW OF RELATED LITERATURE
Introduction
This chapter reviewed some of the numerous works done by scholars and researchers which are directly related to this research work. In doing so, this chapter examined and reviewed the following areas;
· The Concept of Social Media
· Islam and Internet
· The Study of Islam and Internet
· Students and Internet
· Internet Usage and Students’ Academic Achievement

Concept of Social Media
Social media are interactive computer-mediated technologies that facilitate the creation or sharing of information, ideas, career interests and other forms of expression via virtual communities and networks. Social media has become one of the most important communication means in recent times. Users usually access social media services via web-based technologies on desktops and laptops, or download services that offer social media functionality to their mobile devices (e.g., smartphones and tablets). As users engage with these electronic services, they create highly interactive platforms through which individuals, communities, and organizations can share, co-create, discuss, participate and modify user-generated content or self-curated content posted online.
However, social networking exists so as to provide communication among people regardless of the distance, making it open to people easily share information, files and pictures and videos, create blogs and send messages and conduct real-time conversations. These systems are referred to as social, simply because they allow communication with buddies and co-workers so easily and effectively. (William, Boyd, Densten, Chin, Diamond, & Morgenthaler, 2009). Social networking sites include: Twitter, Yahoo Messenger, Facebook Messenger, Blackberry Messenger (BBM), Whatsapp messenger, 2go messenger, Skype, Google talk, Google Messenger and so on. These social networking sites have brought the idea of a virtual village into a reality, in which billions of people communicate and connect to each other through the use of internet technology and are used by most people to interact with old and new friends, physical or internet friends (Adeboye, 2012, cited in Asemah and Edegoh, 2012).
Social Media Platforms
Instagram (also known informally as IG or Insta) is an American photo and video-sharing social networking service owned by Facebook, Inc. It was created by Kevin Systrom and Mike Krieger, and launched in October 2010 exclusively on iOS. A version for Android devices was released a year and half later, in April 2012, followed by a feature-limited website interface in November 2012, a Fire OS app on June 15, 2014 and an app for Windows 10 tablets and computers in October 2016. The app allows users to upload photos and videos to the service, which can be edited with various filters, and organized with tags and location information. An account's posts can be shared publicly or with pre-approved followers. Users can browse other users' content by tags and locations, and view trending content. Users can like photos, and follow other users to add their content to a feed.
Facebook is an American online social media and social networking service based in Menlo Park, California and a flagship service of the namesake company Facebook, Inc. It was founded by Mark Zuckerberg, along with fellow Harvard College students and roommates Eduardo Saverin, Andrew McCollum, Dustin Moskovitz and Chris Hughes. The Facebook service can be accessed from devices with Internet connectivity, such as personal computers, tablets and smartphones. After registering, users can create a customized profile revealing information about themselves. They can post text, photos and multimedia which is shared with any other users that have agreed to be their "friend", or, with a different privacy setting, with any reader. Users can also use various embedded apps, join common-interest groups, buy and sell items or services on Marketplace, and receive notifications of their Facebook friends' activities and activities of Facebook pages they follow. Facebook claimed that it had more than 2.3 billion monthly active users as of December 2018.
WhatsApp Messenger is a freeware, cross-platform messaging and Voice over IP (VoIP) service owned by Facebook, Inc. It allows users to send text messages and voice messages, make voice and video calls, and share images, documents, user locations, and other media. WhatsApp's client application runs on mobile devices but is also accessible from desktop computers, as long as the user's mobile device remains connected to the Internet while they use the desktop app.
Twitter is an American microblogging and social networking service on which users post and interact with messages known as "tweets". Registered users can post, like, and retweet tweets, but unregistered users can only read them. Users access Twitter through its website interface, through Short Message Service (SMS) or its mobile-device application software ("app").Twitter, Inc. is based in San Francisco, California, and has more than 25 offices around the world. Tweets were originally restricted to 140 characters, but was doubled to 280 for non-Asian languages in November 2017.
Twitter was created in March 2006 by Jack Dorsey, Noah Glass, Biz Stone, and Evan Williams, launched in July of that year. The service rapidly gained worldwide popularity. In 2012, more than 100 million users posted 340 million tweets a day, and the service handled an average of 1.6 billion search queries per day. In 2013, it was one of the ten most-visited websites and has been described as "the SMS of the Internet". As of 2018, Twitter had more than 321 million monthly active users.
2go is a free mobile social networking application developed by 2go Interactive (Pty) Ltd in Cape Town, South Africa. 2go supports over 1,500 different devices, including feature phones, in addition to Android, BlackBerry OS and BlackBerry 10 smartphones.2go has over 50 million registered users across Africa with 13 million active users based within Nigeria.
BBM formerly known by its full name BlackBerry Messenger, was a proprietary mobile instant messenger and video-telephony application included on BlackBerry devices that allows messaging and voice calls between BlackBerry OS, BlackBerry 10, iOS, Android, and Windows Mobile users. The consumer edition for iOS and Android, BBM Consumer, was developed by Indonesian company Emtek under license from BlackBerry Limited (formerly known as Research In Motion). The consumer edition for BlackBerry OS and BlackBerry 10, as well as the paid enterprise edition, called BBM Enterprise (formerly known as BBM Protected), were developed fully by BlackBerry Limited. BBM Consumer shut down on 31 May 2019, however the paid enterprise version of the software, BBMe, is still running.
Different researchers have conducted research to ascertain the influence of social media on users; for example, Moon (2011) in a study on “impact of Facebook on undergraduate academic performance”, averred that social media have negative impact on students. According to the result, the more students use Facebook, the more it affects their academic performance. Similarly, Oye (2012) notes that most of the younger students use social networking sites mainly for socialising activities, rather than for academic purpose.
According to Davis, Deil-Amen, Rios-Aguilar, and Canche(2012), social media technology is “web-based and mobile applications which allow people to make and release new or existing content created by users in virtual environments through complex communication.” Social media platforms, such as Facebook, Twitter, and Youtube, have specific purposes although their roles are mostly similar or related.
Schill, (2011) states that the social media sites encourage negative behaviours for teen students such as procrastination (catching up with friends), and they are more likely to drink and drug.  However, every day, many students are spending countless hours immersed in social media.
Social networking gets the attention of the student and changes their mind to use this for a non-educational purpose (Kuppuswamy & Shankar, 2010). Khan (2012) explores the impact of social networking websites on students. A research questionnaire was designed to determine the factors of social networking websites that have impact on students. Variables identified are age, gender, education, social influence and academic performance. The result of the study shows that Respondents whose Age ranges between 15 to 25 mostly use social networking website, an individual whose age is between15 to 25 generally uses social networking websites for entertainment while Gender analysis shows that male mostly uses social networking websites. Students have become social media addicts and technology have generally changed their way of life which made them quite withdrawn from academics and attached to the social media.
Islam and Internet
Social Media remains a viable tool for social interaction, utilizing highly scalable and accessible communication techniques. It is also involves the use of mobile and web-based technologies to transform communication into an interactive dialogue (Ashitari, et al. 2019.). WhatsApp, Facebook, Twitter, and YouTube are among the most used social media platforms. It is a very easy way to retrieve and disseminate information to groups, friends, business associates, and organisations etc. Hitherto, the invention of the internet and the spread of information at the speed of light had been predicted by the Prophet Muhammad (peace be upon him) according to Sheikh Hamza Yusuf, in the book of Imam Ibn Hibbaan. The Prophet (peace be upon him) said "The end of time will not come until someone will tell a lie and it will immediately reach the horizons of the Earth." Definitely, one would need internet to achieve such things, and the internet was unavailable then. Recently, a survey found that the amount of internet users is over one billion people worldwide and which is rapidly increasing, and this really enhance the spread of information, true and false information alike.
The Study of Islam and Internet
Concerning the study of Islam and the Internet, it is obvious that groups and individuals that stressed their Muslims were part of the foremost internet users. According to Eickelman and Anderson (2013), Muslim guest students in the US had signed up to technological programs at universities that were to become foremost departments in the growth and promotion of the Internet. As Bunt (2019) and Roy (2014) have documented, Muslims represent a huge variety of linguistic, religious, ethnic, and political background using the Internet to discuss the affairs of Islam and Muslim, as well as for argumentative or apologetic reasons. An increasing population of Muslim scholars and well-established Islamic institutions have also invested in the use of Internet and cable television in the promotion of their Islamic understanding (Skovgaard-Petersen, 2014).
It is incumbent to reach out to the Muslims living in Europe and the United States. Mandaville (2011) argues that the Internet gives new chances to explore the understanding and various interpretations of Islam and as well ask questions about issues bothering them. This however, also has its demerits, which is majorly proliferation of wrong understanding of Islamic. Brückner and Pink (2019); Larsson (2016); Eickelman and Anderson (2013) highlighted the complexity and tension of the new media with respect to Islam.
Students and Internet
Throughout the world, the Internet is accepted as a youth-dominated technology, and moat especially students who are highly inclined to utilize Internet resources for teaching and learning, social relations, and entertainment (Salako & Tiamiyu, 2017). Shitta (2012) claims that the Internet is a super highway for communication that hooks, links, and transforms the whole world into a global village, where people irrespective of their races or geographical location can easily and swiftly get connected and share ideas or information. Lancaster and Sandore (1997) in Osunade, Ojo, and Ahisu (2019) stressed the potential of the Internet to provide a means of communication that has enhanced the functionalities of the libraries to both physical and virtual users.
Jagboro (2013) found that 66.3% of the sampled University students used the internet for email, while 39.7% of them use it in getting research and course materials. The recorded low usage of the Internet was due to the high cost of internet facilities, which led to low connectivity with the internet. Furthermore, Hanaver, Dible, Fortin, and Col, (2014) studied various community colleges to evaluate students‘ use of the Internet for health-related information. The study revealed that 83.0% of the Internet users had Internet access at their home, while 51.0% of them had internet access at the library or college. Salako and Tiamiyu (2017) assessed search engines usage for research purposes among postgraduates of University of Ibadan, Nigeria. 327 copies of questionnaires were administered to the students and the analyses revealed that the majority of the students were aware of the Internet, and were acquainted with it prior to their enrolment for postgraduate studies. Over 50.0% of them learnt about search engine from friends, less than 50.0% of them learnt to use search engines through trial and error method, while a few of them leant about it at computer schools. Salaam and Adegbore (2010) found that Internet facilities are available to the students virtually in all Nigerian universities, and students were not restricted to access the Internet within the university and particularly in the library.
Internet Usage and Students’ Academic Achievement
The impact of Internet on students’ academic performance differs based on the population. Some previous studies found no significance effect, while others affirmed the impact of access to Internet among students on their academic performance (Ehrman, 2015). Warren, Brunner, Mair, and Barnet (2018) opines that internet provides platforms that enhance group discussion irrespective of the time and distance barriers. The World Wide Web service which the Internet provided with more than 5 million web sites allows students across all disciplines to source relevant information. 
Busari (2011) views the internet as a means through which students and lecturers can meet without seeing one another. This is achieved through such Internet platform such as teleconferencing, webinar, etc. Sanni et al (2019) in his study found that gender difference exists in Internet use and as a result, it should be accorded adequate attention to ensuring equal access to Internet use among male and female students. The use of the Internet for learning is seen as a means to improve accessibility, efficiency and quality of learning by facilitating access to resources and service as well as remote exchanges and collaboration (Kamba, 2019). Within the Nigerian context, many people have attributed students‘ non-challant attitude to reading which culminates in mass failure of students in examinations to the use of the Internet (Alakpodia, 2010). Internet's seemingly infinite information offers access to up-to-date research reports and global knowledge so it has become an important component of electronic services in academic institutions. Therefore, the Internet has become a valuable tool for learning, teaching and research (including collaborative research) in Nigeria (Nwokedi, 2017).
Ogedebe (2012) in his study found that 79% of the respondents accepted that their academic performance has been improved by using the internet, while 13% believed otherwise, 8% made no response to that question. The study also revealed that 65% of the respondents were computer literate, while 29% were not, 6% of the respondents neglected the question. The study further revealed that 8% of the respondents believed that their GPA has been improved remarkably as a result of the internet, 6% agreed that their GPA has been declining, 28% responded that it aids them in preparing better for CA and semester examination while 22% were indifferent about the options and therefore did not respond. In the study of Aqil and Ahmad (2011) it was found that 47 (52.64%) users rated the utility of Internet based information services as average for their academic purposes, while 36 (39.56%) users rated the Internet as high. Moreover, 6 (6.59%) and 2 (2.19%) rated it as low and very low respectively.
















CHAPTER THREE
RESEARCH METHODOLOGY
Introduction
This chapter presents the method and procedure that was applied in this study. It was organized under the following sub-headings: Research Design, Population of the Study, Sample and Sampling Technique, Research Instrument, Validity of the Instrument, Reliability of the Instrument, Method of Data Collection, and Method of Data Analysis
Research Design
The research design adopted for the study was a descriptive survey. This design is considered apt because it enables the researcher to generate data through the standardized collection procedures based on highly structured research instrument(s) and well defined study concepts and related variables.
Population of the Study
The population in this research will be secondary school students in Edu Local Government Area of Kwara State.
Sample and Sampling Technique
Simple random sampling technique will be used in selecting five secondary schools from the whole secondary school in Edu Local Government Area of Kwara State. Purposive sampling technique will be used in selecting forty Islamic studies students each from SS1 and SS2 students of the selected school. A total sample size of 200 students was selected using confidence interval of 5 and confidence level of 95% (0.05) from the total population of secondary students in Edu Local Government Area of Kwara State.
[bookmark: page52]Research Instrument
A well-constructed and self-developed questionnaire titled “Social Media and Academic Performance of Students Questionnaire (SMAAPOS)” was used to get the desired information from the students. The questionnaire was divided into two sections (A and B). Section A was for collection of information on personal data of respondents while Section B consisted of questions that elicited responses from the respondents with response options: Strongly Agree (SA), Agree (A), Disagree (D) and Strongly Disagree (SD).
Validity of the Instrument
To ensure high degree of validity, the structured questionnaire and interview questions were first sent to experts in English and literary studies education for proper vetting. The experts after going through the instruments ensured its high degree of validity both in content and construct. The designed questionnaire was submitted to the project supervisor for vetting, correction and approval before distributing it to the respondents.
Reliability of the Instrument
The reliability of the research instrument was determined using a split half test using the odd and even numbered items to form the two halves. The two halves were administered to a sample of students other local government. The Pearson Correlation Coefficient was used to determine the reliability of the instrument. A co-efficient value of 0.65 indicated that the research instrument was reliable; hence it was adopted for getting the desired information for the study.


Method of Data Collection
[bookmark: page53]The researcher collected the needed data through the use of questionnaire and its administration in the selected faculties. The administrations of the questionnaire were carried out by the researcher. A total of 200 copies of the questionnaire were distributed to elicit responses from the students and retrieved on the spot by the researcher. 
Method of Data Analysis
Responses from the questionnaire were analyzed using the descriptive statistics of frequency counts and percentage, and inferential statistics of Chi-square(x2). Descriptive statistics of frequency counts and percentages were used in analyzing demographic variables and research questions while the inferential statistics of Chi-square(x2) was also used to test the stated hypotheses at 0.05 level of significance.



CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
Introduction
This chapter presents the results and discussions from this study in three sections under the following subheadings:
· Presentation of Demographic Data
· Analysis of Data and Testing of Hypotheses
· Discussion of Findings
SECTION A: Presentation of Demographic Data
	[bookmark: page55]Table 2: Presentation of Demographic Data.
	

	Sex
	Frequency
	Percent (%)

	Male
	120
	60

	Female
	80
	40


Source: Field survey, 2024
	Age
	Frequency
	Percent (%)

	10-15 years
	146
	73

	16-20 years
	54
	27

	Total
	200
	100


Source: Field survey, 2024
	Level
	Frequency
	Percent (%)

	SS1
	100
	50

	SS2
	100
	50


Source: Field survey, 2024
The table shows the demographic data of the participants: 120 representing (60%) of the respondents were Male and 80 representing (40%) were Female; 146 which represents (73%) of the respondents were between 10-15years, 54 which represents (27%) were between 16-20years; 100 (50%) of the respondents are from Senior Secondary School one and 100 (50%) are from Senior Secondary School two.
SECTION B: ANALYSIS OF DATA AND TESTING OF HYPOTHESES
In testing the hypotheses stated, the researcher used chi-square (x2) inferential statistics.
Hypothesis 1: Students’ addictiveness to social network has no significant influence on their academic performance in Islamic studies.
Table 2: Chi-square Analysis for the influence of students’ addictiveness to social network on academic performance of student in Islamic studies.
	Variables
	N
	Df
	Ls
	Critical X2 Value
	Cal. X2 value
	Decision

	Students addictiveness to social network and academic performance  
	200
	2
	0.05
	5.991
	151.907
	Rejected 


Source: Field survey, 2024
Table 2 above showed that the calculated chi-square value of 151.907 is greater than the Critical chi-square value of 5.991, hence, the null hypothesis which states that Students’ addictiveness to social network has no significant influence on their academic performance in Islamic studies is hereby rejected. This implies that Students’ addictiveness to social network has a significant influence on their academic performance.
Hypothesis 2: Student’s exposure to social media network has no significant influence on their academic performance.
Table 3: Chi-square Analysis for the influence of Student’s exposure to social media network on students’ academic performance in Islamic studies 
	Variables
	N
	Df
	Ls
	Critical X2 Value
	Cal. X2 value
	Decision

	Students exposure to social media network and their academic performance  
	200
	2
	0.05
	5.991
	75.907
	Rejected 


Source: Field survey, 2024
[bookmark: page62]Table 3 above showed that the calculated chi-square value of 75.907 is greater than the Critical chi-square value of 5.991, hence, the null hypothesis which states that Student’s exposure to social media network has no significant influence on students’ academic performance in Islamic studies is hereby rejected. This implies that Student’s exposure to social media network has significant influence on students’ academic performance.
Hypothesis 3: Use of social media do not significantly influence on the academic performance of the secondary students in Islamic studies in Edu local Government Area of kwara State. 
Table 4: Chi-square Analysis for influence of the use of social media on the academic performance of the secondary school students in Islamic studies in Edu Local Government Area of Kwara State.
	Variables
	N
	Df
	Ls
	Critical X2 Value
	Cal. X2 value
	Decision

	Use of social media and academic performance  
	200
	2
	0.05
	5.991
	14.130
	Rejected 


Source: Field survey, 2024
		Table 4 above shows that the calculated chi-square value of 14.130 is greater than the Critical chi-square value of 5.991, hence, the null hypothesis which states that Use of social media do no significantly influence on the academic performance of the secondary students in Edu local Government Area of Kwara State is hereby rejected. This implies that Use of social media has significantly influence on the academic performance of the students. 
Discussion of Findings
The hypothesis that states Students’ addictiveness to social network has no significant influence on their academic performance was tested using table 2. The finding of this study shows that Students’ addictiveness to social network has a significant influence on their academic performance.
[bookmark: page64]Social media have become a major part of the lives of the students of today. The hypothesis which states that Student’s exposure to social media network has no significant influence on students’ academic performance was tested. In testing this hypothesis, table 3 was used. The finding of this study shows that Student’s exposure to social media network has significant influence on students’ academic performance. This corresponds with the findings of Olubiyi (2012) which states that these days’ students are so engrossed in the social media that they are almost 24 hours online. Even in classrooms and laboratory, it has been observed that some students are always busy pinging, 2going or Facebooking, while teaching are on. Times that ought be channeled towards learning, academic research and innovating have been crushed by the passion for meeting new friends online, and most times busy discussing trivial issues. Hence most students’ academics suffer setback as a result of distraction from the social media.
[bookmark: page66]The third hypothesis which states that Use of social media do no significantly influence the academic performance of the students in senior secondary school in Edu Local Government Areal of Kwara State was tested as well. In testing this hypothesis, table 4 was used. The finding of this study shows that Use of social media has significant influence on the academic performance of the students in Edu Local Government Areal of Kwara State. This goes in line with the observations of Nicole Ellison, (2017) which noted that, the improved usage of Websites has become a worldwide phenomenon for quite some time. What began out as being a hobby for several computer literate people has converted to a social norm and existence-style for individuals from around the globe.















CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
Summary 
This study investigated the effects of social media on Islamic studies students academic performance of the students in senior secondary school in Edu Local Government Areal of Kwara State. The descriptive survey research design was adopted in the study. A sample of 200 respondents was selected from senior secondary school one and two in the selected secondary schools in Edu Local Government Area of kwara State using confidence interval of 5 and confidence level of 95% (0.05).A simple random sampling technique was used for the selection. A self-developed Likert-type scale titled “Social Media and Academic Performance of Students Questionnaire (SMAAPOS)” thoroughly scrutinized by the project supervisor was used for data collection. The instrument was validated and found to be reliable. It was personally administered by the researcher. The data collected were analyzed with the use of descriptive statistics of frequency count and percentage, and the hypotheses were tested using the inferential statistics of Chi-square (χ²) at 0.05 level of significance.
[bookmark: page67]The results obtained showed that, Students’ addictiveness to social network has a significant influence on their academic performance; Student’s exposure to social media network has significant influence on students’ academic performance; Use of social media has significant influence on the academic performance of the students.
Conclusion 
The use of social media has become very popular all around the world due to a great development of technology in recent years. The result from the findings of this study showed that, though Social media have negative effects on teenagers such as lack of privacy, distracting students from their academic work, taking most of their productive time, and such like, they also have benefits and can be used appropriately. For instance, students can form online communities in order to plan for a project, have group discussions about class material, or use the Social networking sites(s) as a way to keep in contact when a student who has been absent needs to be updated on current academic information. The findings revealed that the time spent on social media can negatively affect student academic activities. Therefore, it is our suggestion that for students to be more productive, the need to minimize the time they spend engaging on social media activities.
Sequel to the findings of this study, it is concluded that most of the Islamic Studies students in secondary school in Edu LGA, Kwara State had access to the internet; there was a strong, positive, and significant relationship between access to the internet and the quality of time spent on the internet, while the use of internet also has a very strong, direct, and significant correlation with academic achievement of Islamic Studies students.
Recommendations 
In the light of the findings of this study, the following recommendations are made: 
1. Students should not be restricted in their access to the internet but could be closely monitored to control their use of internet, so that the use of internet is not at the expense of their academics.
2. The students should also endeavour to explore the benefits of the internet for academic purpose and personal development, as well as for the betterment of their academic performance.
3. Parents should not also leave their children to take absolute control of their lives, rather, they should create time to monitor the activities of their children on the internet and should also show adequate concern for their academic progress.
4. Students should also desist from the use of internet while class is ongoing.
5. Students should be educated on the influence of Social media on their academic performance in Islamic studies. 
6. Students should be monitored by teachers and parents on how they use Social media. 
7. Teachers should ensure they use the social media as a tool to improve the academic performance of Islamic studies of students in schools. 
8. Social Networking Sites should be expanded and new pages should be created to enhance academic activities and avoid setbacks in the students’ academic performance in Islamic studies. 
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