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ABSTRACT
Media, as a communication tool, has a great impact on the society, from the traditional communication form such as T.V, radio, newspaper etc. to the most current bi-directional communication (social media), Media has a great amount of influence on society, it's a powerful tool that can influence a country’s policies, shape public opinion, increase politician’s acceptability and even set the standard for societal norms. The use of social media by politicians all over the world has experienced an exponential growth as it is used to skillfully manipulate and arouse emotions towards their political aspirations. Hence, this study primary purpose is to examine the educational role in shaping electorate view using social media as an instrument of political propaganda in Ilorin West Local Government. Thus, in order to fathom the research work, the researcher reviewed some works of which are related to the research work at hand which are; Kushin and Yamamoto on politicians in modern democracies across the world on adoptation social media for engaging their constituents,Warren (2009) whom investigated the use of social networking site, Larsson and Moe (2011) conducted a study on Twitter usage during 2011 Swedish election, Williams and Gulati (2009) research on the extent of facebook use by congressional candidates during election campaigns, Okoro and Nwafor (2013) research work which was conducted on a study titled social media and political participation in Nigeria during the 2011 general elections. To elicit information from respondent, the researcher make use of survey method thus quantitative research design was used through the use of questionnaire, the population of respondent in Ilorin East Local Government was 46,761, Simple random sampling technique was adopted to arrive at sampling size which happen to be 100, also tabular presentation was used to analysed the data gathered from the respondent, thus ,at the end of the project it was discovered that political parties make use of social media as a tools to communicate as well as to mobilize support for their candidate, facebook remain the most preferred platform of social media used by the political party as well as the audience in sending and accessing information, the majority of the respondent rely largely on the information gotten on social medial thereby shaping their view towards political party or candidate finally, the researcher recommended to every electorate to constantly view background information gathered online before its application into their live, politicians, nongovernmental organisation (NGO) and political parties as well as their supporters should be cautioned in using social media to post propaganda or dysfunctional messages that might hinder the peaceful co-existence of the community and Periodic public enlightenment on the use of social media platforms for educational purposes, especially among the youths, should be done routinely before elections in Nigeria. The government should be at the vanguard of this campaign, using such instruments like the ministries of information at both state and federal levels, the National Orientation Agency, the mass media, among others. 
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