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Abstract
The study examined relevance of business education on entrepreneurship and vocational aspiration of Kwara State Tertiary Institution.  Three research questions and three hypotheses guided the study. The population of the study consisted of 200 Level and 300 Level students in the school of vocation in colleges of education offering Business Education programme. The sampling technique used was a simple random sampling techniques method of sampling. The population size of 50 students were used as the sample size due to the manageability of the population size. The instrument for data collection was a researcher--structured questionnaire titled Influence of Relevance of Business education on entrepreneurship and vocational aspiration Questionnaire’. The research questions were answered using frequency counts and percentage; and the hypotheses tested using chi-square statistics at the 0.05 level of significance. The results showed that the exploration of innovative ideas and application of new technology influenced the career aspiration of Business Education students in higher institutions in Kwara State to a high extent. Furthermore, there was significant relationship exist between the business education in strengthens the entrepreneurship and vocational aspiration of Kwara State Tertiary Institution on the extent to which innovative ideas and new technology influenced the career aspiration of Business Education students in higher institutions in Kwara State. Based on the findings, it was recommended that management, marketing, creativity and digital entrepreneurship skills shown to align well with self-employment and the government should train more teachers and provide funds for more innovative programmes to increase the students’ entrepreneurship knowledge and skills.
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CHAPTER ONE
INTRODUCTION

Background to the Study
Business education is described as an education for business and about business. It equips its recipients with creative skills that would make them to perform well as entrepreneurs. Entrepreneurship is encouraged in Nigeria because it could lead to self-employment, help in reducing unemployment and contribute towards development of the country. One of the major objectives of business education is to provide technical competencies to undergraduates to have a successful career as professionals (McVay et al., 2018). 
Business education is widely acknowledged as a pivotal factor in the development of professional or trained labour in all aspects of the commercial, industrial, and managerial sectors. According to Osuala (2004), the introduction of business studies emphasizes the need of providing children with an educational experience that qualifies them with marketable skills and abilities. He continued, Business studies is a vocational subject taught in junior secondary schools in Nigeria with the goal of providing youths who may go on to senior secondary school with the necessary prevocational skills that will enable them to be useful to themselves and to the community in which they live to graduate with the necessary prevocational skills that will enable them to be useful to themselves and to the community in which they live to be useful to themselves and to the community in which they live to be useful to. He stated that all students in school would be exposed to educational experiences that would provide them a competitive advantage in the workplace. The growing interest in student performance necessitates determining the role of business education and evaluating business subjects in the educational system. Insufficient instructional quality, students’ negative attitude toward school, overcrowded classrooms, and poor facilities are among the variables impacting students’ academic performance, according to (Olujuwon, 2010).  

Business curriculum content provides students with an elementary theoretical framework for understanding business management and, at the same time, provides students with knowledge and techniques indispensable to starting up and managing small business effectively (Venter, 2011). While valid questions remain as to how effectively institutions of higher education prepare graduates to meet the challenges in constantly evolving and highly demanding workplaces (Rubin & Dierdorff, 2019), a lack of business knowledge and skills typically rank as the main reasons for.

According to Abdullahi (2012), Business education is an aspect of total educational programme which provides the recipient with knowledge, skills, understanding and attitude needed to perform well in the business world as a producer or consumer of goods and services.  Furthermore, Osuala (2004) is of the opinion that Business education is a broad area of knowledge that deals with a nation’s economic system and also identifies and explains the rate of business contentment and experience that prepare individuals for effective participation as citizens, workers and consumers.

According to Adegun and Akomolafe (2013) explained the concept of entrepreneurship development as a gradual growth of creative and economic and social venture. It involves establishing an individual to explore, opportunities successfully through making a profitable or suffering loss of invested capital. It has to do with system of ideas and values that are now given attention recently as part of the tertiary institution curriculum (Mkpa, 2014). According to Onifade (2010), part of the problem stems from the inability of governments at all levels to put in place teaching and learning facilities at all shorthand, and accountancy, do not improve students’ ability to comprehend and understand the material. Shorthand and typewriting are conventionally intended skill topics.

Therefore, in Nigeria where the research was carried out, the activities that was conducted is to know the Relevance of Business Education on Entrepreneurship and Vocational Aspiration of Kwara State Tertiary institution.

Statement of the Problems 
Investigation revealed that the failure of students in business education examinations is one of the most concerning developments in the education industry in recent years.  As a result, there are student failures in public secondary schools, which may be due to a lack of qualified teachers, insufficient teaching and learning  facilities, insufficient infrastructure, poor teaching methods, non-completion of the of teachers and students.

In the teaching and learning of business education, a lack of equipment such as typewriters, computers, and other devices causes challenges. Internal and external influences have caused a lack of interest in various business education disciplines.

Ineffective teaching and learning of business education in tertiary institutions is caused by a lack of updated text books on business education courses in the school library. As a result, there is a need to address this issue and see what can be done to stop the situation from worsening. True, compared to the concentration on scientific and vocational topics, many public secondary schools have not paid sufficient attention to business studies.

Purpose of the Study

The aim of the study is to examine the Relevance of Business Education on Entrepreneurship and Vocational Aspiration of Kwara State Tertiary institutions. In achieving this aim, the following specific objectives were laid out as follows:

i. To examine the impact of Business Education on the understanding of Busienss operational and mindset for entrepreneurial success. 
ii. To examine effect of business education in strengthen economic viability of vocational trade by teaching cost management, marketing and record keeping 
iii. To examine impact of modern business practice in vocational training improve employability and productivity of business education students   
Research Questions
The study came up with research questions so as to be able to ascertain the above stated objectives. The specific research questions for the study are stated below as follows:

i. What are the impact of Business Education on the understanding of Business operational and mindset for entrepreneurial success? 
ii. What are the effect of business education in strengthen economic viability of vocational trade by teaching cost management, marketing and record keeping 

iii. To extent does the modern business practice in vocational training has impact in improve employability and productivity of business education students?
Research Hypotheses

In order to pursue the objective of this study, the following generalized statements have been designed to guide and aids in obtaining the result for the experiment to be conducted. For this work, the null hypothesis will be represented with H0 while the alternative hypothesis will be represented with hypothesis H1.
H01: There is no significant impact of Business Education on the understanding of Business operational and mindset for entrepreneurial success 
H02: There is no significant relationship effect of business education in strengthen economic viability of vocational trade by teaching cost management, marketing and record keeping 

H03: There is no significant impact of modern business practice in vocational training improve employability and productivity of business education students
Significance of the Study

The relevance of this study in the field of business education curriculum content will be beneficial for understanding business management and, at the same time, provides undergraduates with the knowledge, skills, and techniques arguably indispensable to start up and manage small businesses effectively (Venter, 2011). The business education training enables students to acquire relevance vocational skills that will enhances the entrepreneurial aspiration of students so as to establish their vocational aspirations.

This study will be of immense benefit to other researchers who intend to know more on this study and can also be used by non-researchers to build more on their research work. This study contributes to knowledge and could serve as a guide for other study.

Scope of the Study

This study is to assessing the relevance of business education on entrepreneurship and vocational aspiration. Due to time factors and financial constraint the study limited the scope to Kwara State tertiary institutions. Simple random sampling techniques would be used to select 50 respondents to participate in this study. A self-designed questionnaire title “relevance of business education on entrepreneurship and vocational aspiration questionnaire (ROBEEVAQ) will be used to collect data from the respondents.
Operational Definition of Terms

Business Education: Business education is a branch of education that involves teaching the skills and operations of the business industry.
Entrepreneurship Education: Seeks to provide students with the knowledge, skills and motivation to encourage entrepreneurial success in a variety of settings. Variations of entrepreneurship education are offered at all levels of schooling from primary or secondary and tertiary education.

Vocation Education: Vocational education is education that prepares people for a skilled craft. Vocational education can also be seen as that type of education given to an individual to prepare that individual to be gainfully employed or self-employed with requisite skill.
Tertiary Institution: Tertiary education refers to all formal post-secondary education, including public and private universities, colleges, technical training institutes, and vocational schools. Tertiary education is instrumental in fostering growth, reducing poverty, and boosting shared prosperity.
CHAPTER TWO
REVIEW OF RELATED LITERATURE

This chapter focuses on the review of related literature. The rationale is to establish a foundation on which this research is to take off. Thus, the chapter is organized under the following sub-headings:
· Concept Business Education

· Entrepreneurship Education

· Entrepreneurship Curriculum Contents on Students ‘Critical Thinking and Business Idea Generation 

· Business Education and Entrepreneurial Development 

· Entrepreneurship Skills Provided by Business Education Programme

· Relevance of Business Education to Entrepreneurship Development
· Relevance to Vocational Skills Development
· Theoretical Review

· Appraisal of Literature Reviewed
Concept Business Education

Business education is an integral part of vocational and technical education that deals with acquisition of knowledge, skills and attitudes that are needed in this dynamic economy. Business education as a course is divided into four specializations i.e. accounting option, entrepreneurship option, and secretarial option and marketing option. Business education as a concept cannot be subjected to a single definition. Business education has been defined by different scholars; Nanassy (2016) in Ibrahim (2021) defines business education as a part of the total educational programme that provides the knowledge, skills, understanding and attitude to perform in a business world as a producer and consumer of goods and services that the world offers. In a related manner, Aina (1986) in Ibrahim (2021) defined business education as a subject that permeates the entire life of the nation, that touches every one collectively and individually, be it in the field of sports, in the place of worship, or even at home doing domestic duties. 
According to Aliyu (2004) in Ibrahim (2020), states that business education is the deliberate intent of teachers to inform students about business concepts and skills that might be of use in their later life. Aliyu (2004) in Ibrahim (2020) further emphasized that business education is an aspect of education that prepares people to enter into the business world, to participate in productive activities in an attempt to meet up with the nation’s needs, and also to be able to make wise use of financial rewards in order to attain successful living.

Business Education is that branch of educational programme that aids an individual with functional and suitable skills; knowledge, attitude and value that would enable him or her operate in the environment they find themselves. Business Education represents a broad and diverse discipline that is included in all type of educational delivery systems, elementary, secondary and post-secondary. It is that area of education which concerns itself with vocational and professional preparation for a career which is important for every citizen and consumer in order that he may better understand and use his business and economic surroundings. Business Education programme at University level involves courses in accounting, management, marketing and office technology and management (Esene, 2017). Students are expected to have possessed relevant skills and competencies in their areas of specialization after graduation. Business Education in management option, are expected to have wide knowledge of how to handle business operation. 
Business Education is conducted on two distinct levels; education for administrative support personnel in business and industry received in Universities, Colleges of Education and Polytechnics for business administration and for business teacher preparation (Cross, 2008). The National Open University of Nigeria (2018) defined Business Education as an aspect of vocational education that equips people with necessary skills and theoretical knowledge needed for performance in business world either for job occupation or self-employment. Okoro (2019) stated that Business Education means education for and about business, or training in business skills and competencies required for use in offices, clerical occupations and business policy analysis, it is a training that gives an occupational identity. 
Therefore, Business Education is very important since it prepares individuals for the world of work. Aliyu (2013) stated that the purpose of Business Education stresses the need for specialized instruction to prepare students for career in business; fundamental instruction to enable students assume their economic roles as consumers, workers and citizens and background instruction to assist students in preparing them for professional careers and advance study. 
Ogwunte and Ile (2017) defined Business Education as that aspect of the total educational programme that provides the knowledge, skills, understanding and attitude needed to perform in the business world as a producer or consumer of goods and services that business offers. Epelle, Orlu, and Okparanta (2017) defined Business Education as a programme and all over the world is facing new challenges and innovations. Experience shows that young people who though studied Business Education were irrelevant in the past in finding their knowledge and training a veritable tool for self-employment as well as an avenue to managerial jobs. Also, the high graduate unemployment rate in Nigeria indicates an urgent need for positive work option, which is possible through Business Education training.
Entrepreneurship Education

Entrepreneur is one who undertakes to organize, manage, and assume the risk of a business. The entrepreneur is the aggressive catalyst for change in the world of business. He or she is an independent thinker who dares to be different in a background of common events. The literature of entrepreneurial research reveals some similarities, as well as great differences, in the skills of entrepreneurs. Chief among these skills are personal initiative skills, ability to consolidate resources, management skills, a desire for autonomy, risk taking, aggressiveness, competitiveness, customer service skills, goal oriented behaviors, confidence, opportunistic behaviour, intuitiveness, and reality based actions, the ability to learn from mistakes and the ability to employ human relation skills. It requires a complete understanding of innovative behaviour in all forms.

Entrepreneurial activity occurs when something new and creative happens as a result of an individual or group taking an initiative, to bring together resources to form an organization to accomplish their goals. The drive towards achievement is the basis of activity for most entrepreneurs. Entrepreneurship is based on the concept of need for achievement and goal setting. An entrepreneur is one who engages in business undertaking with an active and enterprising spirit while on the other hand, the general purpose of business education is to provide training and necessary skills for specific jobs and to develop ability to use these skills in the environment of business. Entrepreneurship in Nigeria is often carried out by micro and small scale businesses and therefore SMEDAN’s focus is on the development of micro, small and medium- scale enterprises. (MSMEs) where it co-ordinates (MSME) activities in order to develop their full potentials and competitiveness. 

The education of individuals to be an intelligent consumer of the services of business and to have a clear understanding of the nation’s economy is Business Education. It is very important to note that a successful business educator is an individual who can navigate his ways in the face of economic difficulties to be self-reliant. Shane and Venkataraman (2000) in Ali (2020) defined entrepreneurship as the creation and management of a new organization designed to pursue a unique, innovative opportunity and achieve rapid, profitable growth. The entrepreneur specializes in judgmental decision making about resource coordination and allocation in markets where the costs of information acquisition are different for different people. Njoku (2022) asserted that an entrepreneur is any person who coordinates other factors of production and bears the risk of uncertainty by investing his scarce resources in business ventures. In doing so, he combines the managerial functions of planning, organizing, staffing, controlling and directing the business enterprise.

In his contribution, Agomuo (2002) in Unachukwu (2009) added that entrepreneurship involves taking advantage of the next opportunity before it becomes apparent to everyone else. Agomuo (2002) in Unachukwu (2009) further explained that entrepreneurs, therefore, possess a willingness to take risks while others stand to talk, identify opportunities to which others are blind, and develop optimum confidence in him well beyond others. Thus, the concept of entrepreneurship is used broadly in connection with the innovative and creative modern industrial leader, who alone bears the non-insurable risk in his enterprise and directs the human and material resources of his business objective. Entrepreneurship has helped many developed nations of the world. There is no gain saying the fact that many vibrant economies of the world today owe their enrichment and sustenance to small business entrepreneurship.

In a related development, Inyamah (2002) in Abdullahi (2012) said that an entrepreneur is primarily an innovator whose dynamic environment makes him central to the promotion of material growth. An entrepreneur is a person who undertakes the risk of starting a new business venture, he takes decision of what to produce, and formulates strategies to achieving the target objectives. The decision of the entrepreneur leads to innovation that stimulates pervasive economic change and progress; he alone directs risk, his personal energy and financial resources to achieve desired results. 

Ali (2010) viewed an entrepreneur as the most active factor of production. He combines land, capital and labour in the process of production. Till the commodities reach the final consumer(s) entrepreneur has not finished his production activities. The importance of entrepreneurs in any economy cannot be overemphasized. It is based on this natural truth that the curriculum of business education should provide adequate opportunities for the students to acquire necessary skills that will make themself reliant after their course of training. 
Udoh (2010) asserted that entrepreneurship is the willingness and ability of an individual to seek out investment opportunities to establish and the ability of an individual to seek out investment opportunities to establish and run an enterprise successfully by creating something different. Udoh (2010) equally stated that entrepreneurship is the process of identifying, developing and bringing a vision to life. The vision may be an innovative idea, an opportunity, or simply a better way to do something. The end result of this process is the creation of a new venture, formed under conditions of risk and considerable uncertainty. In support of Udoh (2010) Yayock and Umar (2013) identified an entrepreneur as someone who assumes the financial risk of beginning and managing a new venture. The venture can be based on a new idea; new way of doing things, a new location, or attempting something no one else had done before. 

From the various definitions one could draw a conclusion that entrepreneurship is an attempt to create value through recognition of a business opportunity and untapped opportunity and the ability to manage risk and mobilize human resources effectively for the growth of the business.
Entrepreneurship Curriculum Contents on Students ‘Critical Thinking and Business Idea Generation

Entrepreneurship education describes the scope of lectures, curricular or programmes that attempt to provide students with the necessary entrepreneurial competencies, knowledge and skills geared towards the pursuit of a career in entrepreneurship; Ooi, Selvarajah & Meyer, 2011). It also refers to the conscious effort of an educator targeted at inculcating entrepreneurial skills in learners (Ekpoh & Edet, 2011). Entrepreneurship curriculum contains information on how students can identify and shape opportunities, assess business concepts, develop operational plans, fund and launch ventures, and grow new enterprises (Kourilsky, 2015; Henry, Hill, & Leitch, 2013). Critical thinking is closely linked to the concept of unlearning through which individuals consciously and proactively question older routines and status-quo as well as assertions and individual beliefs (Sinkula & Baker, 2017; Sarasvathy, 2008). 

Entrepreneurial Self-Efficacy

 Entrepreneurship education equips potential entrepreneurs with the skills necessary to succeed in business. With perceived ability to succeed in business after acquiring the necessary skills through entrepreneurship education, entrepreneurial intention of students are found to have increased (Hamidi et al., 2018).Entrepreneurial self-efficacy is the essential antecedent and has favorable predictive power regarding entrepreneurial intention (Freling & Forbes, 2015; Wilson, Kickul & Marlino, 2017). Self-efficacy is the belief that one owns the skills they have to perform certain actions in order to achieve something (Bandura, 1997). Entrepreneurial Self-efficacy is the belief in one’s skills to be an entrepreneur. Bagheri and Pihie (2014) write how lack of a strong Entrepreneurial self-efficacy among females may impose more constraints for females to enter the entrepreneurship process. Self-efficacy refers to people’s judgments regarding their ability to perform a given activity (Peng, Lu & Kang, 2012) and is proposed to influence individual choices, goals, emotional reactions, effort, ability to cope, and persistence (Gist, Stevens & Bavetta, 2011). As defined by Bandura (2012), self-efficacy is the task specific consideration of perceived fitness to perform a particular activity.
Business Education and Entrepreneurial Development 

Although, Business Education is often described as education for, and about business (Nwosu, 2023). Its primary purpose is to prepare individuals for gainful employment in business occupations. Business Education is an aspect of total education programme that provides functional and saleable skills, knowledge, understanding, attitudes or values needed to perform in the business world as producer and/or consumer of goods and services that all business offers. Business education includes education for office occupations, distribution and marketing occupations, accounting, business teaching, business administration and economic understanding. 
The foregoing points out that Business Education cover wide spectrum of economic activities in any society and also refer to pedagogical and desirable business competence necessary for a sustainable development (Eteyi, 2011). Ajoma (2010) also viewed Business Education as that education which provides its graduates with training in business skills and economic competencies necessary for them to advance a business career or establish a business enterprise. To Osuala (2004), Business Education cover all spheres of life activities in any nation, and so, it is important to everybody and every nation. It also prepares students with necessary skills and knowledge to take active parts in entrepreneurial ventures. 
Business Education has a significant role to play in entrepreneurial development. Ojukwu (2020) and Osuala (2009) concurred that Business Education should create and emphasize entrepreneurship awareness because it is through the programme that youths can develop and acquire entrepreneurial skills, which will enable them to establish small business ventures  Godpower in Okiridu & Godpower (2020) defined Business Education as a process of building skills, knowledge, ethics, values and attitude that will help an individual to be able to face life challenges around them and function effectively as an entrepreneur, professional teachers and function as operators in organizations such as: Accountants, Managers, marketers, secretaries etc. 
Business Educator as a matter of importance should evaluate the programme from time to time and also review the curriculum to meet up with the present technological trend, in order that graduates of business education accounting will be relevant in the labour market. More so, continuous entrepreneurial innovation and practical skills that is related to modern technology should be carrying out in teaching especially the practical teaching of automated accounting software and digital entrepreneurship by so doing developing technological skills (Okiridu & Godpower, 2020). 
Business Education curriculum should therefore be expanded/restructured to include entrepreneurship education, so that the graduates can gain employment or establish their business or combine both on graduation. Business education remains the appropriate means of equipping beneficiaries with entrepreneurial skills, because through its instructions, graduates are taught self-reliant skills (that is, skills for self-employment), so that if jobs are not readily available, they will be able to set up their own businesses, thereby reducing unemployment and improving the economy of the nation. For Business Education to meet the needs of our present day society, it should be able to equip the students with entrepreneurial skills, which according to Akinola (2021) are the understanding of the nature of small business, determining one’s potentials as an entrepreneur and acq uisition of the competencies in marketing, sales, finance, record keeping, management, security and protection of the small business. In the words of Ubulom (2023), entrepreneurial skills are business skills which an individual acquires to enable him function effectively in the turbulent business environment as an entrepreneur.
Business Management Skills and Employment opportunity These skills include finance, control, accounting, management, human relations, decision making, negotiation, planning and goal setting, venture launching, growth management (Epelle, Orlu & Okparanta, 2017). Business management skills include the ability to supervise business effectively, ability to source funds for running of small-scale business knowledge of business registration, ability to plan for small-scale or medium-scale business, ability to be resourceful and creative, ability to develop skills for the graduate growth and development of firm, ability to develop skills of keeping accounting records of small-scale business, ability to redefine risk as opportunity to make use of the expertise, ability to handle crises whenever they occur, ability to identify and use market opportunities, ability to set appropriate goals, and ability to manage customers and maintain business ethics. Business management skills also encompass decision making, human relations, marketing, planning and goal setting skills (Ogwunte & Ile, 2017). 
Entrepreneurship Skills Provided by Business Education Programme
Business education inculcates in its recipients entrepreneurial skills. Skills do not depend solely upon a person’s fundamental, innate capacities but must be developed through training, practice and experience an individual acquires. According to Bolt-Lee and Foster (2003), skill is the art of possessing the ability, power, authority, or competence to do the task requires of an individual on the job. An entrepreneur who will succeed in business required a synergy of skills. Successful entrepreneurs become successful because they invest time and resources to develop their entrepreneurial skills. Entrepreneurship is simply the willingness and ability of individuals or group of persons to search for investment opportunities, establish and run business units successfully. The need to stay connected to the rest of the world and ability to transact business online and make payments make it imperative for an entrepreneur to acquire ICT skills. Oyelola, Ajiboshin, Raimi, Raheem and Igwe (2013) stated that development of entrepreneurial skills married with excellent knowledge of information and communication technology (ICT) is an additional key to entrepreneurial successes.

Adeshina (2013) stressed that it is important to note that the labour market had stepped into a new era of unprecedented changes as national boundaries disappear and globalization has become the vogue. Future jobs now require more diverse vocational abilities and knowledge, calling for educational reforms and a guaranteed system of lifelong learning. Skills do not depend solely upon person’s fundamental innate capacities but must be developed through training, practice and experience an individual acquired. These entrepreneur skills were intended to be provided by business education curriculum. The curriculum content contains topics such as entrepreneurship theory, venture growth, opportunity recognition and exploitation, pilot study and feasibility report. These topics were intended to address entrepreneurship skills.

Business education as a practical educational imparts skills, knowledge and attitudes, but where these skills are not well tailored to meet the demands of the labour market, the programme ends up producing graduates that are unemployable. One can adjudge employable skills those that are against the backdrop of a curriculum that is being regularly updated to reflect changes in the society that will employ the services of these graduates. In a strict sense, business education is a discipline that prepares individuals for jobs in the business world like accounting, marketing, business administration, business teaching, information processing, stenography, secretarial, clerical works, economics and consumerism (Adeshina, 2011). A business educator with secretarial skills can enter into the Information Technology business to demonstrate the world processing skill by accessing relevant and up-to-date information needs of several target consumers. They can also manage a cybercafé. To buttress the views of Adeshina (2011), Ladzani & Van-Vuuren (2002) Andrea, F (2010) suggested that an entrepreneur should be trained in the following skills to be effective in this globalized market.

1. Entrepreneurship skills in idea development recognizing opportunities for improvements 

2.  Non-traditional specialist business 

3. General business ventures 

4. Generational business skills such as marketing, time management

5. Confidence enthusiasm, hardworking 

6.  Idea development, leadership, negotiation, planning, organizing, self-belief, confidence skills 

7. General business skills 

8. Alliance building, confidence, leadership 

9. Idea development, creativity, confidence skills 

10. Willingness to work hard skills 

11.  Ideas development, creativity, confidence, willingness to work hard

Business education curriculum contains the following topics such as management and administration of small and medium business, the future of business and succession issues, consumer behavior, human resource management and communication, types of risks and their management, opportunity recognition and exploitation. These topics were provided in the curriculum content of business education to deliberately instill these skills into the business education graduates of colleges of education. 
The curriculum of any programme specifies what skills to be taught. A sound curriculum should enable business educator to acquire the skills l discussed. This implies that curriculum is the foundation on which education is anchored on.

Relevance of Business Education to Entrepreneurship Development
Several studies highlight the positive impact of business education on the development of entrepreneurial capacity:

Oviawe et al. (2017) argue that business education provides a foundational understanding of how businesses operate, thereby nurturing the mindset needed for entrepreneurial success. Olaniyan & Okemakinde (2008) observe that individuals exposed to business education are more likely to identify business opportunities and convert them into viable enterprises. Ekpenyong (2011) adds that the entrepreneurial component of business education helps students develop self-confidence, innovation, and leadership, all crucial for venture creation and management.

Relevance to Vocational Skills Development
Business education also enhances vocational skills in various ways:

· Uwaifo (2019) explains that vocational and business education complement each other, as the former provides technical know-how while the latter develops managerial capabilities needed to commercialize those skills.

· Amoor (2010) notes that incorporating ICT and modern business practices into vocational training improves employability and productivity.

· Nwadiani (2021) emphasizes that business education strengthens the economic viability of vocational trades by teaching cost management, marketing, and record-keeping.

Theoretical Review
Human capital entrepreneurship theory is based mostly on two elements, specifically training and experience. The concept holds that knowledge acquired via education and experience is seen as a resource that is distributed differentially across individuals and establishes the basis for understanding variations in opportunity recognition and take-up. According to Anderson and Miller (2013), human capital considerations are beneficial to emerging and embryonic businesses. This suggests that the human capital theory of entrepreneurship, which is especially pertinent to the setting of entrepreneurship education, lays the groundwork for the role that education plays in the growth of entrepreneurship (Chandler & Hanks, 2018). This according to Anderson and Miller (2013) suggests that a major part of an entrepreneurship program's components is to enhance the development of skills related to successful entrepreneurial results hence this theory is related to this study.
Appraisal of Literature Reviewed
It is believed worldwide that Business Education is in the heart of every nation for bringing about national development. This kind of development is evident in the role it plays in the political, socio-cultural, economic aspects of human society in the building of a nation. The role of Business Education is therefore interwoven with employment opportunities. Many scholars have identified Business Education as a veritable aspect of education that can bring about employment generation and socio-economic changes in the world. Business Education which is an essential aspect of education is concerned with the impartation of business orientation and knowledge for personal and national development. It involves teaching students the rudiments, fundamental, concepts, theories and processes of business. It is an important part of the general education which emphasizes on skills and competencies acquisition for use in offices and business related occupation (Okenwa, 2018).

It is pertinent to note that one remarkable important and functional characteristic of business education programme is that its products can function independently as self-employed and employer of labour, hence the tenet of Business Education includes basic education for teaching career, entrepreneurship, business understanding and vocational practices. Ajua (2020) opined that business education plays a significant role in the economic development of a country by providing knowledge and skills to the learners which enables them to impact knowledge to others, handle sophisticated office technologies and information system aimed at producing competent, dynamic and skilful business teachers, office administrators, businessmen and women that can comfortably compete in the workplace. 
According to Okoro (2013), Business Education programme can prepare students with business skills that will enable them to create and develop new enterprises. The emphasis here is that the programme has a way of shifting the focus of students from paid employment to self-employment, with sound knowledge of the programme. A post primary and post-secondary level of Business Education programme can compete maximally in the world of work even without the paid employment based on what the country is facing now currently.

Evidently, Business Education equips individuals for gainful employment in the public sector, to be self-employed and to be teachers of business subjects. Business Education creates ample opportunity for employment. According to Lawal (2014), Business Education is the pillar to any developmental undertaking in every society. It is a vital element in the broad development of the nations and creates an enabling environment for its graduates such that they possess the ability to handle and solve the problems or difficulties within their environment. In order to function, live well, earn a living and contribute to the societal growth, Business

Education constantly builds knowledge, skills, values and attitudes learnt. Business Education makes people to think, speak and behave in different dimensions which can support the growth, efficiency and effectiveness in an organization. International Labour Organisation (2020) noted that employment opportunity can be boosted by: implementing effective, properly targeted active labour market policies; enhancing the competence and increasing resources available to public employment services so that jobseekers receive adequate support and, where they are working with private employment agencies, ensuring that quality services are provided and rights respected; and implementing vocational and entrepreneurial skills programmes for paid and self-employment; investing in workers’ skills development, skills upgrading and reskilling to improve employability, in particular for those having lost or at risk of losing their job and vulnerable groups; limiting or avoiding job losses and supporting enterprises in retaining their workforce through well- designed schemes implemented through social dialogue and collective bargaining. 
CHAPTER THREE

RESEARCH METHODS

This chapter will describe the method adopt by the researcher in carrying out the study    and is subdivided into design of the Opted study area by of the researcher in carrying out the study instrument for data collection, validation of the instrument, reliability of the instrument, method of data collection and method of data analysis.

Research Design

This study employs a survey research design. This design according to Osuala (2004) is used for studies dealing with people's opinions, beliefs, attitudes, motivation and behaviour. Survey research design is suitable far this study since it intends to find out the effect of naira redesign on the economic and citizens in Nigeria, a case study of Ilorin metropolis. Descriptive research entails collection of research data that describes acts, events, or issues as they occur without any manipulation (Clarke, 2015). Descriptive survey is important in educational researches and it can be done either through the use of questionnaire, interview, or observation.

Population for the Study

In research, a population refers to the entire group of individuals, objects, events, or elements that possess one or more characteristics of interest to the researcher. It is the complete set from which a sample may be drawn for study, and about which the researcher aims to make generalizations or draw conclusions (Creswell, 2014).

According to Polit & Hungler (1999), a population is the aggregate or totality of all the objects, subjects or members that conform to a set of specifications."

The population of this study is made up of all the business education students in kwara state tertiary institution which comprises Kwara state college of education, Ilorin, Nana Aishat College of Education, Imam Hamzat College of Education Muyideen College of Education, University of Ilorin.  
Sample and Sampling Techniques 
Sampling techniques are the methods or procedures used to select individuals or items from a population to form a sample. The goal is to choose a sample that accurately represents the population so that the research findings can be generalized. Kothari (2004) defines sampling as “the process of obtaining information about an entire population by examining only a part of it.

According to Creswell (2014), a sample techniques is “a subgroup of the target population that the researcher plans to study for generalizing about the target population.”
The sample for this study will be fifty of the business education students. In view of the fact that the researcher could not cover all the business education students in tertiary institution in Kwara state, fifty respondents will be selected by using simple random sampling techniques from five randomly selected business education students in Tertiary School in Kwara state.
Research Instrument

According to Creswell (2014), “A research instrument is a tool for collecting, measuring, and analyzing data. Similarly, Kumar (2011) explains that a research instrument is “a tool used for data collection, which can take various forms such as a questionnaire, interview schedule, observation checklist, or test.”

A structured item questionnaire was developed based on research questions and hypotheses and literature reviewed. The questionnaire was administered to the Business education students. The questionnaire is divided into two parts. Section A sought for the bio data of the respondents while Section B. contains information concerning information on the relevance of Business Education on Entrepreneurship and Vocational Aspiration of Kwara State Tertiary institutions. There are four different alternative responses to each statement in the questionnaire (Strongly Agreed, Agreed and Strongly Disagreed, Disagreed). The respondents were expected to tick the most appropriate response.
Validity of the Instrument

Validity refers to the degree to which a research instrument measures what it is intended to measure. In other words, if your questionnaire, test, or interview guide is valid, it accurately captures the concept or variable you are studying. According to Creswell (2014), validity is the degree to which evidence and theory support the interpretations of test scores for their intended purposes. Kumar (2011) defines validity as “the ability of an instrument to measure what it is designed to measure.” If an instrument lacks validity, the data collected may be misleading or inaccurate, which affects the quality of the entire research.
Content validity was carried out for the purpose of this study. The researcher write the items of the questionnaire and gave it to some expert for vetting. After vetting, a new one will be develop and submitted to our project supervisor for final correction.  Thus, the researcher comes up with a modified and improved set of items which will be approved as achieving its content validity.

Reliability of the Instrument

Reliability refers to the consistency, stability, and dependability of a research instrument. In other words, a reliable instrument will produce the same results when applied repeatedly to the same subject or group under the same conditions. According to Creswell (2014) defined reliability refers to the extent to which scores are consistent over time and across different observers. Kumar (2011) defines reliability as the ability of an instrument to produce the same results consistently when used under similar conditions. If a research instrument lacks reliability, it may produce random or unstable results, which weakens the research.
In determining the reliability of the instrument employed in this study, a test re-test techniques was used. The instrument was administered twice with an interval of four weeks. The two sets of score would be correlated by using Pearson Product Moment Correlation Techniques. A correlation co-efficient of 0.5 obtained will be considered high enough to make the questionnaire usable.

Procedure for Data Collection

Information would be collected through questionnaire: which will be distributed to business education students in each sample tertiary institution in order to enhance a good percentage of return of the questionnaire, distribution and collection will be made by hand.  

Method of Data Analysis

Simple percentage method was used to analyze the demographic data of the respondents, mean and standard deviation will be used to justify the research question raised for the study while chi – square methods will be used to test the hypotheses raised in the study.
CHAPTER FOUR

RESULT AND DISCUSSION
This chapter focuses on the presentation of analysis and interpretation of the research finding on the Relevance of Business Education on Entrepreneurship and Vocational Aspiration of Kwara State Tertiary institutions. The data used in this analysis were obtained from fifty questionnaires that were distributed to the staffs in selected departments in tertiary institution in Kwara state. The students’ responses were subjected to statistical analysis using chi – square. The results were carried out in line with the research questions raised for the study.
Presentation of Results 

The presentation started with the biological data and information characterized of the respondents. 

Table One: Distribution of Respondents by Sex 

	Sex
	Frequency
	Percentage (%)

	Female 
	37
	74%

	Male 
	13
	26%

	Total 
	50
	100


Source Field Survey, 2025

The above table shows that 37(74%) of the respondents were female students while only 13(26%) of the respondents were Male. The distribution shows that there were more female students than male in the selected tertiary institutions.

Table Two: Distributions of Respondents by Age

	Age 
	Frequency
	Percentage (%)

	Below 20 years
	7
	14%

	21 – 30  
	13
	26%

	31 and above
	30
	60%

	Total 
	50
	100


Source: Field Survey, 2025

Table 2 shows that 14% of the respondents falls into the range below 20 years of age, follow closely by 21 – 30 years of age with 26% of the respondents while 31 and above are 60% of the respondents.
Table Three: Distribution of Respondents by Working of Experience 

	Qualification 
	Frequency
	Percentage (%)

	NCE
	33
	66%

	Bachelor Degree   
	14
	28%

	M.sc
	3
	6%

	Total 
	50
	100


Source: Field Survey, 2025

Table 4, shows that only 33(66%) of the respondents were and 14(28%) of the respondents possess Bachelor Degree while few of the respondents possesses master Degree in the population respectively.

Data Analysis
Research Question One: What are the impact of Business Education on the understanding of Business operational and mindset for entrepreneurial success? 
Table Five: Summary of the respondents’ responses on the impact of business education on a foundational understanding of how businesses operate, and the mindset needed for entrepreneurial success
	S/N
	Items
	SA

%
	A

%
	D

%
	SD

%

	1
	Business education helped me understand how businesses function.
	19 (38%)
	17

(34%)
	11
(22%)
	3
(6%)

	2
	Business education has equipped me with the confidence to start a business.
	7 

(14%)
	30 (60%)
	8

(16%)
	5

(10%)

	3
	I have learned to take initiative and identify business opportunities.
	13 (26%)
	19 (38%)
	15 (30%)
	3 

(6%)

	4
	My coursework improved my understanding of marketing, finance, and HR.
	11 (22%)
	16 (32%)
	18 (36%)
	5
(10%)

	5
	Business education improved my problem-solving and analytical skills.
	15

(30%)
	13

(26%)
	10

(20%)
	12

(24%)

	6
	I feel prepared to manage a small or medium-scale enterprise.
	17 (34%)
	16

(32%)
	9

(18%)
	8

(16%)

	7
	I am able to develop a business plan and pitch it to investors
	15

(30%)
	14

(28%)
	11

(22%)
	10

(20%)

	8
	Business education improved my resilience and adaptability.
	18

(36%)
	19

(`38%)
	8

(16%)
	5

(5%)


Source; Field Survey, 2025.
From the above analysis above, most of the respondents unanimously strongly agreed that Business education helped me understand how businesses function. With the view of 19(38%) of the respondents strongly agreed while 17(34%) of them agreed but 11(22%) of the respondent disagreed to the statement and 3(6%) of the respondents strongly disagreed to the statement respectively.

Meanwhile, Business education has equipped me with the confidence to start a business, with the support of 7(14%) of the respondents strongly agreed and 30(60%) of them agreed but 8(16%) and 5(10%) of the remaining respondents disagreed and strongly disagreed to the postulation respectively. 
In addition, most of the respondents learned to take initiative and identify business opportunities. From this point, 13(26%) of the respondents strongly agreed that statement while 19(38%) of the respondents agreed the statement but 15(30%) of the respondents disagreed to the motion and 3(6%) of them strongly disagreed to the statement. 
Most of the respondent affirmed that their coursework improved their understanding of marketing, finance, and HR.  By virtue of this, 11(22%) of the respondents strongly agreed the statement while 16(32%) of the respondents agreed the statement while 18(36%) of the respondents disagree to the statement and 5(10%) of them strongly disagreed to the statement.
In response, to item five above, most of the respondents unanimously agreed that business education improved their problem-solving and analytical skills with the support of 15(30%) strongly agreed, while 13(26%) agreed but 10(20%) and 12(24%) of the respondents disagreed and strongly disagreed respectively.

  
Item six stress further that, businesses education students feel prepared to manage a small or medium-scale enterprise with the support of 17(34%)  of the respondents strongly agreed while 16(32%) of the respondents agreed but 9(18%) of the disagreed and 8(16%) strongly disagreed to the statement respectively. 
Meanwhile, most of the respondents posited that they were able to develop a business plan and pitch it to investors with the support of 15(30%) of the respondents strongly agreed, 14(28%) of them agreed while 11(22%) of the respondents disagreed to the statement but only 10(20%) of the remaining respondents degreed to the statement respectively.

Business education play a big role in human life because it equips people with the knowledge, skills and mindsets to make informed financial, careers and entrepreneurial decision. From the assertion, most of the respondents affirmed that business education improved their resilience and adaptability.  In view of this assertion, 18(36%) of the respondents strongly agreed wile 19(8%) of the respondents agreed but 8(16%) of the respondents disagreed the statement and 5(10%) of the respondents strongly disagreed the assertion. 
Research Question Two: What are the effect of business education in strengthen economic viability of vocational trade by teaching cost management, marketing and record keeping 

Table Seven: summary analysis from the respondents in respect of the business education are in strengthens the economic viability of vocational trades by teaching cost management, marketing and record-keeping.
	S/N
	Items
	SA

%
	A

%
	D

%
	SD

%

	9
	Business education has helped me understand how to set prices for my products/services.
	9 

(18%)
	15 (30%)
	18 (36%)
	8 

(16%)

	10
	Knowledge of budgeting from business education helps me plan for sustainability.
	11 (22%)
	21 (42%)
	12 (24%)
	6 

(12%)

	11
	Business education has taught me how to promote my business effectively.
	14 (28%)
	19 (38%)
	12 (24%)
	5

(10%)

	12
	I can now identify customer needs and tailor my products/services accordingly.
	7

(14%)
	26

(52%)
	10

(20%)
	7

(14%)

	13
	I have learned the importance of branding and packaging in attracting customers.
	19 (38%)
	16 (32%)
	11 (22%)
	4
(8%)

	14
	Business education has helped me understand the importance of keeping records.
	16

(32%)
	14

(28%)
	7

(14%)
	13

(26%)

	15
	Proper record-keeping has improved how I manage stock and inventory.
	17

(34%)
	19

(38%)
	6

(12%)
	8

(16%)

	16
	Record-keeping skills have helped me monitor the growth of my business.
	21

(42%)
	17

(34%)
	7

(14%)
	5

(10%)


Source; Field Survey, 2025

From the above analysis, some of the respondents unanimously agreed that business education has helped me understand how to set prices for my products/services. By virtue of 9(18%) of the respondents strongly affirmed the statement while 15(30%) of them affirmed the statement but 7(14%) of the respondents disputed the statement and 8(16%) of the remaining respondents strongly disagreed the statement.  
Meanwhile, Knowledge of budgeting from business education helps me plan for sustainability with the support of 11(22%) of the respondents strongly agreed the statement while 21(42%) of the respondents agreed but 12(24%) of the respondents disagreed to the statement and 6(12%) of them strongly disagreed to the statement. 
Business education has taught me how to promote my business effectively. 14(28%) of the respondents strongly agreed to the statement while 19(38%) of them agreed but 12(24%) of them disagreed and 5(10%) of them strongly disagreed.
Most of the respondents are of the opinion that they can now identify customer needs and tailor my products/services accordingly with the posited by 7(14%) of the respondents strongly agreed while 26(52%) of them agreed to the statement but 10(20%) of the respondents disagreed to the statement and 7(14%) of them strongly disagreed to the statement.
Meanwhile, most of the respondents posited that they have learned the importance of branding and packaging in attracting customers with the support of 19(38%) of the respondents strongly agreed the statement while 16(32%) of the respondents agreed but 11(22%) of the respondents disagreed to the statement and 4(8%) of them strongly disagreed to the statement. 
More so, business education has helped them understand the importance of keeping records. In view of this point, 16(32%) of the respondents strongly affirmed the statement while 14(28%) of the respondents agreed the statement but 7(14%) of the respondents disputed the statement and 13(26%) of them strongly against the statement.  

Meanwhile, most of the respondents affirmed the important of the proper recording in managing the stock and inventory perfectly. In view of this, most of the respondents are of the opinion that proper record-keeping has improved how I manage stock and inventory. In view of this, 17(34%) of the respondents strongly agreed the statement while 19(38%) of them agreed the statement but 6(12%) of the respondents disagreed the statement while only 8(16%) of the respondents strongly disagreed the statement respectively.  
In addition, record-keeping skills have helped the respondents to monitor the growth of their business with the support of 21(42%) of the respondents strongly agreed while 17(34%) of them agreed the statement but 7(14%) and 5(10%) of the remaining respondents disagreed and strongly disagreed the statement respectively. 
Research Question Three: To extent does the modern business practice in vocational training has impact in improve employability and productivity of business education students?
Table Nine: summary analysis of respondents on the impact of modern business practices into vocational training improves employability and productivity on business education students.
	S/N
	Items
	SA

%
	A

%
	D

%
	SD

%

	17
	Modern business practices were incorporated into vocational training.
	15 (30%)
	18 (36%)
	10 (20%)
	7 

(14%)

	18
	Digital tools such as Excel, POS, QuickBooks, etc. was taught in vocational training 
	19 (38%)
	16 (32%)
	11 (22%)
	4
(8%)

	19
	Skills in digital marketing and e-commerce are gained in business education.
	8 (16%)
	25 (50%)
	12 (24%)
	5

(10%)

	20
	Modern business training has made me more competitive in the job market through business education 
	12

(24%)
	22

(44%)
	13

(26%)
	3

(6%)

	21
	Business education has enhanced my ability to work independently.
	22

(44%)
	17

(34%)
	3

(6%)
	8

(16%)

	22
	Productivity level has increased due to exposure to new tools.
	16

(32%)
	13

(26%)
	11

(22%)
	10

(20%)

	23
	I can complete vocational tasks more efficiently using modern techniques.
	13

(26%)
	23

(46%)
	9

(18%)
	5

(10%)


Source; Field Survey, 2025

From the above analysis, some of the respondents unanimously agreed that modern business practices were incorporated into my vocational training. By virtue of 15(30%) of the respondents strongly affirmed the statement while 18(36%) of them affirmed the statement but 10(20%) of the respondents disputed the statement and 7(14%) of the remaining respondents strongly disagreed the statement.  
More so, most of the respondents belief that the use of digital tools such as Excel, POS, QuickBooks, etc. was taught in vocational training with the support of 19(38%) of the respondents strongly agreed the statement while 16(32%) of the respondents agreed but 11(22%) of the respondents disagreed to the statement and 4(8%) of them strongly disagreed to the statement. 
Most of the respondents are of the opinion that they gained skills in digital marketing and e-commerce are gained in business education. In response to this, 8(16%) of the respondents strongly agreed to the statement while 25(50%) of them agreed but 12(24%) of them disagreed and 5(10%) of them strongly disagreed.
        Furthermore, Modern business training has made me more competitive in the job market through business education, this has posited by 12(24%) of the respondents strongly agreed while 22(44%) of them agreed to the statement but 13(26%) of the respondents disagreed to the statement and 3(6%) of them strongly disagreed to the statement.
Meanwhile, business education has enhanced my ability to work independently with the support of 22(44%) of the respondents strongly agreed while 17(34%) of them agreed but 3(6%) of the disagreed and 8(16%) of them strongly disagreed the statement. 

Item 22 posited that most of the respondents’ belief that business education increased productivity level has increased due to exposure to new tools. In view of this, 16(32%) of them strongly agreed while 13(26%) of them agreed but 11(22%) of the respondents disagreed the statement but only 10(20%) of them strongly disagreed the statement.
Research Hypothesis One

H01: There is no significant impact of Business Education on the understanding of Business operational and mindset for entrepreneurial success 
Table six: showing chi – square analysis of the responses of respondent on impact of Business Education on the understanding of Business operational and mindset for entrepreneurial success
	Variable
	N
	Df
	X2
Table Value
	X2
Calculated Value
	Remark 

	Business Education 
	50
	21

	32.6715


	57.372
	Hypothesis Rejected 

	Entrepreneurial Success 
	50
	
	
	
	

	Total
	50
	
	
	
	


  Source: Field Survey, 2025

 Decision Rule: if tabular value greater than calculated value accept the H1, if otherwise reject the H1 
Comment: Since calculated value x2 is greater than tabular value x2 i.e. Cal x2 = 57.372 and Tab x2  = 32.6715, hence rejected the H1, which means there is great significant impact of business education on a foundational understanding of how businesses operate and the mindset needed for entrepreneurial success. With the support of Fayoile et’al (2017) posited that business education equip aspiring entrepreneurs with critical skilss such opportunity identification, market analysis, strategies planning and risk management.
Research Hypothesis Two: 

H02: There is no significant relationship effect of business education in strengthen economic viability of vocational trade by teaching cost management, marketing and record keeping 

Table 8:  showing chi – square analysis of the responses of respondent on effect of business education in strengthen economic viability of vocational trade by teaching cost management, marketing and record keeping 

	Variable
	N
	df
	
X2

Table Value
	X2
Calculated Value
	Remark 

	Business Education   
	50
	21

	32.671

	52.58
	Hypothesis Rejected

	Management Marketing and recoding Keeping 
	50
	
	
	
	

	Total
	50
	
	
	
	


Source: Field Survey, 2025

Decision Rule: if the tabular value X2 is greater than calculated value X2 accept the H2, if otherwise reject the H2.
Comment: since the tabular value X2 is less than calculated value X2 i.e. Cal X2 = 52.58 and Tab X2 = 32.671, hence reject the H2, which means there is significant relationship in the role of Business education in strengthens the economic viability of vocational trades by teaching cost management, marketing and record-keeping.. According to Mahmud & Hilmi (2014) business educatizon teaches vocational entrepreneurs how to plan, monitor and control operational costs, enabling them to maximize profits and minimize waste. 
Research Hypothesis Three: H03: There is no significant impact of modern business practices into vocational training improves employability and productivity on business education students
Table 8:  Showing chi – square analysis of the responses of respondent on relationship between modern business practices into vocational training improves employability and productivity on business education students.
	Variable
	N
	Df


	
X2

Table Value
	X2
Calculated Value
	Remark 

	Modern Business Practice (vocational training)
	50
	18

	28.869

	32.363
	Hypothesis Rejected 

	Employability and productivity
	50
	
	
	
	

	Total
	50
	
	
	
	


Source: Field Survey, 2025

Decision Rule: if the tabular value X2 is greater than calculated value X2 accept the H2, if otherwise reject the H3.
Comment: Since the tabular value X2 is less than calculated value X2 i.e. Cal X2 = 32.636 and Tab X2 = 28.869, hence reject the H3, which means there is significant impact of modern business practices into vocational training improves employability and productivity on business education students.
Discussion of Findings

The result in hypothesis one posited that there is significant impact of business education on a foundational understanding of how businesses operate and the mindset needed for entrepreneurial success. Business education provides individuals with the foundational knowledge of how businesses operate, covering essential areas such as management, finance, marketing, operations, and human resources. This broad understanding enables aspiring entrepreneurs to view business as an integrated system where strategic decisions in one area such as pricing or supply chain affect the entire enterprise. Through this knowledge, individuals learn to interpret financial statements, assess market opportunities, manage resources efficiently, and comply with regulatory requirements, all of which are critical for sustainable operations (Atrill & McLaney, 2019).

Beyond technical knowledge, business education also shapes the entrepreneurial mindset—the attitudes, values, and approaches that drive entrepreneurial success. It instills traits such as resilience, opportunity recognition, risk tolerance, and innovative thinking. Entrepreneurship courses and experiential learning activities encourage learners to think proactively, adapt to uncertainty, and pursue value creation in dynamic markets (Nabi et al., 2017). 
Additionally, business education enhances strategic thinking and problem-solving abilities, enabling entrepreneurs to identify viable business models, develop competitive advantages, and respond to market changes effectively. Research shows that exposure to entrepreneurial case studies, simulations, and mentorship during business education significantly increases both entrepreneurial intentions and business performance outcomes (Fayolle & Gailly, 2015).

In hypotheses two, H02 it was revealed that there is significant relationship role of Business education in strengthens the economic viability of vocational trades by teaching cost management, marketing and record-keeping. Business education plays a significant role in strengthening the economic viability of vocational trades by equipping practitioners with essential managerial and entrepreneurial skills. Vocational trades such as carpentry, tailoring, welding, catering, and hairdressing often rely on technical expertise, but without sound business practices, and many fail to achieve sustainable profitability.

One of the critical contributions of business education is the teaching of cost management skills. Through budgeting, expenditure tracking, and break-even analysis, vocational entrepreneurs can control operational expenses, set competitive prices, and avoid unnecessary financial losses. Effective cost control ensures that trades remain profitable even in competitive markets (Atrill & McLaney, 2019; Mahmud & Hilmi, 2014).

Business education also strengthens marketing competencies, enabling vocational practitioners to identify target markets, develop unique selling propositions, and implement effective promotion strategies. Knowledge of branding, customer service, and market positioning expands clientele and improves revenue streams (Kotler & Armstrong, 2020; Olowu & Aliyu, 2015).

Proper record keeping, as taught in business education, is essential for monitoring business performance, ensuring compliance with legal requirements, and accessing credit facilities. Accurate records of sales, expenses, and inventory help entrepreneurs make informed decisions, identify growth opportunities, and build financial credibility (Holmes & Nicholls, 1988; Ibadin & Oladipupo, 2015).

In-conclusion in the hypothesis three H03, the result affirmed that there is significant impact of modern business practices into vocational training improves employability and productivity on business education students. Integrating modern business practices into vocational training significantly enhances both the employability and productivity of business education students. Vocational training traditionally focuses on hands-on technical skills, but the inclusion of contemporary business practices such as digital marketing, e-commerce, lean management, customer relationship management (CRM), and financial technology (FinTech) equips students with competencies that align with the demands of today’s labor market (ILO, 2021).
CHAPTER FIVE

SUMMARY, CONCLUSSION AND RECOMMDENTIONS

This Chapter presents the summary of the findings, conclusion drawn from the findings and recommendations.
Summary of Findings 

The study was designed to find out the Relevance of Business Education on Entrepreneurship and Vocational Aspiration of Kwara State Tertiary institutions. It was descriptive research design. A review of literature conducted enhanced the identification of an appropriate procedure and strategies as well as the construction of the instrument used in the study. Due to the nature of the problem and depth of information gathered in the review of relevant literature, three research questions and hypotheses were formulated and statistically tested at 0.05 level of significance.


The population of the study consisted of all the business education student in tertiary institution in Kwara state. Out of total number of the students in Kwara state tertiary institutions, stratified random sampling technique was used to select 50 students to participate in the study. A self-design questionnaire titled “Relevance of Business Education on Entrepreneurship and Vocational Aspiration of Kwara State Tertiary Institutions Questionnaire” (RBEEVAKSTIQ) was used to collect data from the respondents. Copies of the instrument was submitted to two experts and the supervisor of this study for validation, there suggestions were incorporated in the final draft. Frequency table and percentage was used to analyze demographical data of the respondents, also used to test all the research questions, while Chi-square statistics was used to test the research hypotheses at 0.05 level of significance. The results of the finding were as follow:

 H01: review that there is significant impact of business education on a foundational understanding of how businesses operate and the mindset needed for entrepreneurial success as result obtain shows a calculated Cal x2 = 57.372 is greater than the critical tab x2  = 32.6715 at 0.05 level of significance for 21 degrees of freedom.
H02: Shows a calculated Cal X2 = 52.58 is greater than the critical Tab X2 = 32.671 at 0.05 level of significance for 21 degrees of freedom. Therefore, the hypothesis which states that there is no significant relationship in the role of Business education in strengthens the economic viability of vocational trades by teaching cost management, marketing and record-keeping. is rejected, which means that a significant relationship exist between the role of Business education in strengthens the economic viability of vocational trades by teaching cost management, marketing and record-keeping.
 H03: Shows a calculated Cal X2 = 32.363 is greater than the critical Tab X2 = 28.869 at 0.05 level of significance for 18 degrees of freedom. Therefore, the hypothesis which stated that There is no significant impact of modern business practices into vocational training improves employability and productivity on business education students is rejected, which means that a significant relationship exist between modern business practices into vocational training improves employability and productivity on business education students.
Conclusion 
In conclusion, business education not only equips individuals with the operational knowledge necessary to run a business but also cultivates the mindset needed for entrepreneurial success. By combining theoretical foundations with practical, mindset-focused learning, it increases the likelihood that entrepreneurs will launch, manage, and grow ventures that are innovative, sustainable, and profitable.

The integration of cost management, marketing, and record keeping into vocational training through business education creates a strong foundation for economic viability. This relationship ensures that vocational trades not only survive but thrive in dynamic economic environments, contributing to employment generation and local economic development.

Incorporating modern business practices into vocational training transforms business education students into well-rounded professionals who can meet industry standards, adapt to technological advancements, and contribute meaningfully to organizational growth. This integration is therefore a strategic pathway to enhancing employability and productivity in the 21st-century economy.

Recommendation 

Based on the findings and conclusion of the study the following recommendations were made:  
i. Emphasized management, marketing, creativity and digital entrepreneurship skills shown to align well with self-employment.

ii.  Addressing gaps and provide better institutional support for start-ups and entrepreneurial ventures
iii. Engage with local businesses to workshops and mentorship a proven boost for vocational readiness.

iv. Ensure facilities and programs are accessible and encouraging to all students, regardless of gender.

v. Rebrand technical trades as valuable career paths, improve apprenticeship and integrate vocational elements into business curricula.   
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APPENDIX
I am a student from the Department of Business education, Kwara State College of Education, Ilorin, currently conducting a research study titled “Relevance of Business Education on Entrepreneurship and Vocational Aspiration of Kwara State Tertiary institutions” as part of the requirements for the award of Nigeria Certificate in Education (NCE).

The purpose of this study is to assess the impact of business education on entrepreneurial mindset among vocational students. You have been selected as a participant due to your relevance to the topic under study.

You are kindly requested to complete the attached questionnaire as honestly and accurately as possible. The information provided will be treated with the utmost confidentiality and used solely for academic purposes. You are not required to fill the blank space and your participation is completely voluntary.

Your cooperation in completing the questionnaire will be highly appreciated.

Thank you for your time and support.

Yours Sincerely,

Abdulrafiu Ismail
SECTION A

DEMOGRAPHIC DATA
Please tick (✔) the appropriate option:

1. Gender: Male (  ), Female (   ).
2. Age Group: Below 20(  ), 21–30 (   ), 31–40 (   ), 41 and above (   )
3. Level of Education: NCE (  ), Bachelor's (   ),  Master’s Degree (  ), Others (Please specify): _____________
	S/N
	ITEMS
	SA
	A
	SD
	D

	Q1
	What are the impact of business education on a foundational understanding of how businesses operate, and the mindset needed for entrepreneurial success?

	1
	Business education helped me understand how businesses function.
	
	
	
	

	2
	Business education has equipped me with the confidence to start a business.
	
	
	
	

	3
	I have learned to take initiative and identify business opportunities.
	
	
	
	

	4
	My coursework improved my understanding of marketing, finance, and HR.
	
	
	
	

	5
	Business education improved my problem-solving and analytical skills.
	
	
	
	

	6
	I feel prepared to manage a small or medium-scale enterprise.
	
	
	
	

	7
	I am able to develop a business plan and pitch it to investors
	
	
	
	

	8
	Business education improved my resilience and adaptability.
	
	
	
	

	Q2
	Business education help in strengthens the economic viability of vocational trades by teaching cost management, marketing and record-keeping?

	9
	Business education has helped me understand how to set prices for my products/services.
	
	
	
	

	10
	Knowledge of budgeting from business education helps me plan for sustainability.
	
	
	
	

	11
	Business education has taught me how to promote my business effectively.
	
	
	
	

	12
	I can now identify customer needs and tailor my products/services accordingly.
	
	
	
	

	13
	I have learned the importance of branding and packaging in attracting customers.
	
	
	
	

	14
	Business education has helped me understand the importance of keeping records.
	
	
	
	

	15
	Proper record-keeping has improved how I manage stock and inventory.
	
	
	
	

	16
	Record-keeping skills have helped me monitor the growth of my business.
	
	
	
	

	Q3
	To what extent does the impact of modern business practices into vocational training improves employability and productivity on business education students?

	17
	Modern business practices were incorporated into vocational training.
	
	
	
	

	18
	Digital tools such as Excel, POS, QuickBooks, etc. was taught in vocational training 
	
	
	
	

	19
	Skills in digital marketing and e-commerce are gained in business education.
	
	
	
	

	20
	Modern business training has made me more competitive in the job market through business education 
	
	
	
	

	21
	Business education has enhanced my ability to work independently.
	
	
	
	

	22
	Productivity level has increased due to exposure to new tools.
	
	
	
	

	23
	I can complete vocational tasks more efficiently using modern techniques.
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