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CHAPTER ONE
INTRODUCTION
1.1 Background to the Study
Business Studies is one of the important subjects taught at the junior secondary school level in Nigeria, aimed at equipping students with basic economic, entrepreneurial, and business management skills (Ojo & Bello, 2022).The aim is to prepare students for future careers, self-employment, and higher education in business-related fields.
In Ilorin West Local Government Area of Kwara State, Business Studies plays a vital role in the development of students’ understanding of business principles and practices. However, the effectiveness of teaching and learning this subject is influenced by several key factors known as determinants. These determinants either promote or hinder students’ academic performance and interest in Business Studies.
Despite the importance of Business Studies, there are still challenges affecting its effective teaching and learning in junior secondary schools within Ilorin West (Adebayo & Yusuf, 2023).. Some schools face problems such as shortage of qualified Business Studies teachers, lack of instructional materials, poor classroom environment, insufficient use of technology, and low student motivation. These challenges often lead to poor understanding of business concepts, low academic achievement, and lack of interest among students.
Moreover, some schools lack functional business laboratories or modern equipment needed for practical lessons. In some cases, large class sizes and limited time for practical activities also reduce students' ability to fully participate and learn effectively.
Therefore, this study seeks to examine the determinants of effective teaching and learning of Business Studies in Junior Secondary Schools in Ilorin West. It aims to identify the factors that promote or hinder learning, assess the availability of teaching resources, and provide suggestions for improving the teaching and learning of Business Studies in the area.
1.2 Statement of the Problem
Business Studies is a vital subject in the Junior Secondary School curriculum, designed to equip students with basic business knowledge, entrepreneurial skills, and the ability to apply these skills in real-life situations (Ojo & Bello, 2022). In Ilorin West Local Government Area of Kwara State, Business Studies is offered in many secondary schools. However, despite its importance, the teaching and learning of Business Studies in Junior Secondary Schools seem to face several challenges that affect students' performance and interest in the subject.
It has been observed that many schools in Ilorin West lack qualified and experienced Business Studies teachers. In some cases, teachers from unrelated disciplines are assigned to teach the subject, leading to ineffective delivery of lessons. Furthermore, the unavailability of adequate teaching and learning materials such as textbooks, business documents, computers, and other instructional aids has negatively impacted students' understanding of the subject.
Additionally, the absence of modern teaching methods and insufficient use of technology in delivering Business Studies lessons contribute to students' lack of interest and participation in the learning process. Overcrowded classrooms, poor classroom management, and limited time allocated to the subject further worsen the situation.
Another major problem is the lack of business laboratories or resource rooms where students can have practical experiences. This limits their exposure to real-life business activities and reduces the development of relevant entrepreneurial skills. (Ahmed and Olaleye 2021)
Given these challenges, there is a need to examine the specific determinants that affect the effective teaching and learning of Business Studies in Junior Secondary Schools in Ilorin West. It is important to identify the factors responsible for the poor teaching and learning conditions and to suggest practical solutions for improving students' academic performance and interest in the subject.
Therefore, this study seeks to investigate the determinants of effective teaching and learning of Business Studies in Junior Secondary Schools in Ilorin West, Kwara State, with a view to providing recommendations that will enhance the quality of Business Studies education in the area.
1.3 Purpose of the Study
The main purpose of this study is to investigate the determinants of effective teaching and learning of Business Studies in Junior Secondary Schools in Ilorin West Local Government Area of Kwara State. The study aims to identify the key factors that influence the teaching and learning process of Business Studies and to provide possible solutions for improving students’ academic performance and interest in the subject.
Specifically, the study seeks to:
1. Examine the teacher-related factors that determine effective Business Studies teaching and learning
2. Assess the student-related factors that affect Business Studies learning 
3. Examine the school-related factors that influence the teaching and learning of Business Studies
4. Determine  the challenges faced in teaching and learning Business Studies
1.4 Research Questions
The following research questions will guide this study on the determinants of effective teaching and learning of Business Studies in Junior Secondary Schools in Ilorin West Local Government Area, Kwara State:
1. What are the teacher-related factors that determine effective Business Studies teaching and learning?
2. What are the student-related factors that affect Business Studies learning?
3. What are the school-related factors that influence the teaching and learning of Business Studies?
4. What are the challenges faced in teaching and learning Business Studies?
1.5 Delimitation of the Study
This study is specifically delimited to investigating the determinants of effective teaching and learning of Business Studies in Junior Secondary Schools within Ilorin West Local Government Area of Kwara State. The study is limited to only public Junior Secondary Schools that offer Business Studies as a subject. The focus of the study will be on factors such as availability and qualification of Business Studies teachers, availability and adequacy of teaching and learning materials, teaching methods and strategies used, the role of school environment and infrastructure. The study will not cover other subjects taught in Junior Secondary Schools or schools outside Ilorin West Local Government Area. In addition, the study will focus mainly on teachers of Business Studies, students of Junior Secondary School (JSS 1 – JSS 3), and school administrators within the selected schools in Ilorin West. The findings of this study may not be generalized to all schools in Kwara State or Nigeria as a whole, but it will provide useful insight into the determinants of effective teaching and learning of Business Studies within the context of Ilorin West Local Government Area.
1.6 Significance of the Study
This study is significant for several stakeholders in the educational sector, particularly in the context of improving the teaching and learning of Business Studies at the junior secondary school level. The importance of this research is outlined as follows:
1. The findings of this study will provide insights into the factors that enhance effective Business Studies instruction. It will help teachers reflect on their teaching methods, use of instructional materials, and classroom management strategies to improve student engagement and academic performance.
2. This research will assist educational planners, school heads, and curriculum developers in identifying and addressing the key challenges that hinder effective Business Studies teaching. It will also inform policy decisions regarding teacher training, resource allocation, and school infrastructure development.
3. The study will highlight the importance of curriculum relevance and help ensure that Business Studies content aligns with contemporary business practices, thereby making it more meaningful and applicable to students' lives and future careers.
4. By identifying and addressing the determinants of effective teaching, this study indirectly benefits students by improving the quality of instruction they receive. Enhanced teaching practices are likely to boost student interest, understanding, and performance in Business Studies.
5. This study will serve as a useful reference for future research in business education and pedagogy. It will also contribute to the existing body of knowledge on teaching effectiveness in junior secondary schools.
1.7 Definition of Operational Terms
1. Determinants:
These are the various factors or conditions that influence or contribute to the effectiveness of teaching and learning. In this context, they may include teacher qualification, instructional materials, school environment, student interest, and government policies.
2. Effective Teaching:
This refers to the ability of a teacher to successfully impart knowledge and skills to students in a way that leads to measurable academic improvement and understanding. It may involve use of appropriate teaching methods, student engagement, classroom management, and assessment techniques.
3. Effective Learning:
This is the process whereby students acquire knowledge, skills, attitudes, or values effectively. It is reflected in students' performance, understanding of concepts, participation in class, and ability to apply knowledge in real-life situations.
4. Business Study
A subject offered at the Junior Secondary School level that combines elements of commerce, accounting, entrepreneurship, office practice, and economics, aimed at equipping students with foundational knowledge of business and economic activities.
5. Junior Secondary Schools:
These are educational institutions that cater to students in the lower secondary level, typically from JSS1 to JSS3 in Nigeria, covering ages approximately 11 to 14.






















CHAPTER TWO
LITERATURE REVIEW
2.1     CONCEPT OF BUSINESS STUDIES
Business Studies is a broad and multidisciplinary subject that focuses on the principles, practices, and processes involved in the operation, management, and organization of businesses. It helps learners understand the environment in which businesses operate and the decisions that drive their success or failure. According to Oluigbo (2015), Business Studies is defined as “the study of the principles, practices, techniques, and environments of business organizations aimed at preparing students for roles as entrepreneurs, managers, and informed consumers.”
Business Studies integrates elements from various fields such as:
· Accounting

· Marketing

· Economics

· Office practice

· Commerce

· Entrepreneurship

· Business communication
COMPONENTS OF BUSINESS STUDIES
According to the National Policy on Education (NPE, 2013) in Nigeria, Business Studies at the secondary school level comprises:

· Office Practice

· Commerce

· Book-keeping

· Shorthand

· Typewriting

· Business Communication
 Importance of Business Studies
The importance of business studies is multifaceted, addressing both individual career development and broader societal needs. As the global economy evolves, business education must adapt to prepare students not only for profitability but also for ethical and responsible decision-making. This transition is crucial for fostering a generation of business leaders who can navigate complex socio-economic landscapes. Business Studies is essential because it:

· Encourages entrepreneurial thinking (Nzewi, 2016).

· Promotes self-reliance and reduces unemployment.

· Enhances understanding of how businesses function in the economy.

· Develops managerial and financial skills.

· Helps students understand consumer rights and responsibilities.

Relevance of Business Studies in Modern Society
Business Studies plays a pivotal role in shaping the economic landscape of modern society by intertwining the principles of economics with the operational realities of businesses. This discipline not only informs business practices but also influences societal norms and expectations, thereby fostering a symbiotic relationship between business and society.As Okafor (2017) observed, Business Studies is vital in preparing individuals to:

· Start and manage businesses.

· Participate actively in the global economy.

· Adapt to changes in technology and business environments.

· Develop problem-solving and critical-thinking skills.

2.2 Objectives of Business Studies
The objectives of business studies encompass a range of skills and competencies essential for preparing students for successful careers in the business environment. These objectives not only focus on individual skill development but also aim to align educational outcomes with market needs and societal goals. According to Osuala (2004), the main objectives of Business Studies include:

· To develop basic business skills and knowledge.

· To prepare students for further education in business.

· To help learners acquire entrepreneurial skills.

· To equip students with relevant skills for employment and self-reliance.
  Determinants that Influence the Effectiveness of Business Studies Education
Business Studies is a vital subject offered in junior secondary schools aimed at equipping students with entrepreneurial, managerial, and financial skills necessary for both self-reliance and economic development (Osuala, 2004). Effective teaching and learning of Business Studies are essential in ensuring that students acquire the required knowledge, attitudes, and skills. Scholars have identified several determinants that influence the effectiveness of Business Studies education, ranging from teacher quality to the learning environment.
2.3 Teacher-Related Determinants
Teachers' Academic & Professional Qualification
Teachers' qualifications have been widely recognized as a major determinant of effective teaching and learning. According to Nzewi (2016), professionally trained Business Studies teachers possess the pedagogical skills and content knowledge required to teach effectively. Qualified Business Studies teachers are essential for the development of students’ business knowledge and skills. Their academic, professional, and pedagogical competence determines the effectiveness of Business Studies education in preparing learners for the challenges of the business world.
Teachers' qualification refers to the minimum academic, professional, and pedagogical training required for an individual to teach a particular subject effectively. According to Osuala (2004), “A qualified teacher is one who has undergone appropriate academic and professional training and is certified to teach a subject at a specific level.”
According to Federal Republic of Nigeria (FRN, 2013) in the National Policy on Education (NPE), a qualified Business Studies teacher must possess:

· Academic Qualifications
Nigeria Certificate in Education (NCE) in Business Education

Bachelor of Science (B.Sc.) in Business Education or related fields

Bachelor of Education (B.Ed.) in Business Studies or related disciplines

Higher National Diploma (HND) with Postgraduate Diploma in Education (PGDE)

· Professional Qualifications
As stated by Oluigbo (2015):

Teaching practice experience

Registration with the Teachers Registration Council of Nigeria (TRCN)

Possession of Teacher’s Professional License

Pedagogical and classroom management skills

· Other Desirable Skills and Competencies
As outlined by Okafor (2017), Business Studies teachers should also possess:

ICT skills for modern business education

Knowledge of entrepreneurship and financial literacy

Good communication and interpersonal skills

Ability to develop practical and student-centered teaching strategies
Oluigbo (2015) also observed that unqualified teachers tend to use outdated methods, leading to poor learning outcomes.
Teaching Methods
Teaching strategies refer to the methods and techniques adopted by teachers to facilitate effective learning. In Business Studies, teachers utilize a variety of teaching strategies to ensure that students understand and apply business concepts effectively. One commonly used strategy is the lecture method, where the teacher explains concepts directly to students. However, modern Business Studies teachers are moving towards more interactive and student-centered approaches.
Discussion method is frequently adopted, allowing students to share ideas, experiences, and opinions on business-related issues. Role-play and simulation are also used, especially when teaching topics like marketing, customer service, and business communication, to give students practical exposure. Case study analysis is another effective strategy that helps students to analyze real-life business situations and make decisions.
Moreover, Business Studies teachers are increasingly integrating Information and Communication Technology (ICT) tools into their lessons. This includes the use of multimedia presentations, videos, online resources, and business simulation software to enhance teaching and learning. Project-based learning, where students carry out real or simulated business projects, is also widely used to promote creativity, problem-solving, and teamwork skills.
The teaching strategies adopted by teachers significantly influence students' engagement and understanding. Student-centered methods such as role-play, discussion, case studies, and ICT-based instruction have proven to enhance learners' participation and comprehension (Okafor, 2017). Overall, the effectiveness of these teaching strategies depends on the teacher's competence, availability of resources, and the active participation of students in the learning process.
Teachers’ Competence in ICT
Adamu (2019) emphasized that the integration of ICT in Business Studies makes learning more practical and enjoyable. Teachers with ICT skills can deliver interactive lessons using tools such as multimedia presentations and online resources. Information and Communication Technology (ICT) competence among Business Studies teachers is a crucial factor that enhances effective teaching and learning in modern classrooms. ICT competence refers to a teacher’s ability to use digital tools, devices, and online resources to deliver instruction, manage class activities, and engage students in meaningful learning experiences. In Business Studies, ICT skills enable teachers to present business concepts more clearly and practically using multimedia tools such as PowerPoint presentations, videos, virtual simulations, and online business games.
According to Adamu (2019), teachers who possess ICT skills are better able to incorporate real-life business examples and current industry trends into their lessons. This not only captures students' interest but also prepares them for the ICT-driven global business environment. Additionally, ICT competence helps teachers to create interactive and collaborative learning environments through online discussions, virtual group projects, and internet-based research activities.
However, lack of ICT skills among some Business Studies teachers remains a challenge, especially in schools with limited access to technology. Oluigbo (2015) stressed that regular training, workshops, and provision of ICT facilities are essential for improving teachers' digital competence. Ultimately, ICT-competent teachers make Business Studies lessons more engaging, relevant, and practical, equipping students with skills necessary for the 21st-century workplace.	
2.4 Student-Related Determinants
Students' Interest and Motivation
Students’ attitude toward Business Studies plays a vital role in their academic achievement. Okoro (2018) stated that motivated students are more likely to participate actively and retain knowledge better. Students’ attitude toward Business Studies plays a significant role in determining their level of interest, participation, and academic achievement in the subject. Attitude refers to a student’s feelings, beliefs, and disposition towards learning Business Studies. A positive attitude often leads to active participation, curiosity, and enthusiasm in class activities, while a negative attitude may result in poor performance, lack of interest, and absenteeism.
According to Okoro (2018), many students develop a positive attitude toward Business Studies when they perceive the subject as practical, relevant, and capable of equipping them with skills for future self-employment and business management. The teaching strategies adopted by the teacher, availability of instructional materials, and the use of real-life business examples can greatly influence students' perception of the subject.
On the other hand, some students may develop a negative attitude due to factors such as the use of outdated teaching methods, lack of practical exposure, poor teacher-student relationship, or misconceptions that Business Studies is difficult or irrelevant. Umar (2017) emphasized that teachers need to create a friendly and motivating classroom environment to help change students' negative attitudes. Promoting students’ positive attitude toward Business Studies requires interactive teaching methods, mentorship, and relating classroom lessons to real-world business experiences.
Learning Styles 
Learning styles refer to the various ways through which students prefer to receive, process, and retain information during the learning process. In Business Studies, recognizing and understanding students' different learning styles is essential for effective teaching and better academic performance. According to Umar (2017), students learn in diverse ways, and these learning styles can be categorized into visual, auditory, and kinesthetic styles.
Visual learners in Business Studies prefer to learn through seeing. They understand concepts better when teachers use charts, graphs, diagrams, pictures, and PowerPoint presentations. Auditory learners, on the other hand, grasp information more effectively through listening. They benefit from lectures, discussions, oral presentations, and recorded audio lessons.
Kinesthetic or tactile learners prefer learning through practical activities, hands-on experiences, role-play, and simulations. In Business Studies, these learners engage better in practical exercises such as business simulations, field trips, and project-based learning activities.
Okafor (2017) stressed that effective Business Studies teachers should incorporate different teaching methods to cater to these learning styles. This includes combining visual aids, class discussions, practical demonstrations, and the use of ICT tools. By addressing the varied learning styles of students, teachers can create a more inclusive learning environment that improves students’ understanding, retention, and application of Business Studies concepts.
Regular Attendance and Participation
Active involvement in classroom discussions, group work, and practical exercises enhances understanding of Business Studies concepts (Okoro, 2018). Business Studies, by its nature, is a subject that not only involves theoretical learning but also requires the application of knowledge to real-life situations. Therefore, engaging students in active learning methods is essential for meaningful and lasting comprehension.
One of the key benefits of active participation in classroom discussions is the promotion of deeper understanding. Rather than simply memorizing definitions and theories, students are encouraged to analyze ideas, ask questions, and connect concepts to real-world business scenarios. This kind of engagement helps them to think critically and understand the practical implications of business principles. For example, discussing a recent business news story in class allows students to relate textbook concepts to current events, making the learning process more relevant and impactful.
Group work is another valuable aspect of active learning. It allows students to collaborate with their peers, exchange ideas, and solve problems together. This interaction fosters teamwork and communication skills, which are essential in the business world. Through group projects such as developing a business plan or conducting a market analysis, students gain hands-on experience that helps them better understand business operations and decision-making processes. Working with others also exposes students to diverse perspectives, which can deepen their understanding and broaden their thinking.
Practical exercises, such as simulations, role-plays, and business games, further reinforce theoretical learning by providing students with opportunities to apply what they have learned. These activities allow students to experience real-life business challenges in a controlled environment, helping them to understand the consequences of various decisions and strategies. For instance, participating in a mock stock market activity can help students grasp complex economic concepts such as supply and demand, risk management, and investment strategies in a more engaging and memorable way.
In addition to enhancing academic understanding, active involvement also builds students' confidence and motivation. When students are given the opportunity to contribute to discussions, lead group activities, or present their ideas, they develop important soft skills such as public speaking, leadership, and critical thinking. These skills are not only valuable in academic settings but are also highly sought after in professional business environments.
2.5 Instructional Materials and Resources
Availability of Teaching Aids
Osuala (2004) noted that the availability and use of instructional materials like charts, business documents, and ICT tools contribute greatly to effective teaching. Nzewi (2016) further added that practical-oriented materials help in clarifying abstract concepts. The availability and utilization of instructional materials such as charts, business documents, and Information and Communication Technology (ICT) tools are pivotal in enhancing effective teaching, particularly in subjects like Business Studies. These resources not only aid in simplifying complex concepts but also foster interactive and practical learning experiences.
Simplifying Complex Concepts
Instructional materials like charts and business documents serve as visual aids that help in breaking down intricate business concepts. For instance, organizational charts can elucidate company hierarchies, while financial statements provide real-world examples of accounting principles. A study focusing on Business Studies teachers in Delta State, Nigeria, highlighted that while such materials are beneficial, their utilization was minimal, suggesting a need for increased support and training for teachers to effectively incorporate these tools into their teaching methodologies.
Bridging Theory and Practice
The integration of real business documents into the curriculum bridges the gap between theoretical knowledge and practical application. By analyzing actual invoices, receipts, and financial reports, students gain insights into real-world business operations. Research conducted in Enugu State, Nigeria, emphasized the importance of these materials in teaching Business Studies, noting that their availability and effective use significantly enhance students' understanding of the subject matter.
Enhancing Engagement through ICT Tools
The advent of ICT tools has revolutionized the educational landscape. Tools such as interactive whiteboards, educational software, and online learning platforms have made learning more engaging and accessible. A study examining the integration of ICT in teaching highlighted that the use of digital tools not only facilitated the teaching process but also improved students' performance and engagement levels. Moreover, the Global Education Monitoring Report (2023) by UNESCO underscores the transformative potential of technology in education, advocating for its strategic implementation to enhance learning outcomes.
Access to ICT and Business Laboratories
Business laboratories equipped with computers and relevant software provide students with hands-on experience, which is critical for mastering Business Studies skills (Adamu, 2019). In today’s technology-driven world, business laboratories equipped with computers and relevant software have become essential tools in teaching Business Studies. These labs offer students a chance to move beyond textbook learning and gain hands-on experience with real-world business tasks. Using software like Microsoft Excel, QuickBooks, or business simulation programs, students can practice accounting, budgeting, marketing, and data analysis. This practical exposure helps them understand how businesses operate and prepares them for careers or entrepreneurship in a digital economy.
Business labs also help develop vital skills such as critical thinking, decision-making, and digital literacy. Working in groups on business simulations mirrors real office environments, encouraging collaboration, communication, and adaptability.
Additionally, these labs support interactive and independent learning. Students can explore business tools, conduct market research online, or even create promotional content using publishing software. This kind of experiential learning makes lessons more engaging and memorable.
However, many schools still lack access to modern business labs due to funding or training challenges. For Business Studies education to remain relevant and effective, there must be greater investment in lab infrastructure and teacher development.
2.6 Learning Environment
Conducive Classroom Setting
A good classroom setting that is spacious, well-ventilated, and equipped with necessary teaching facilities creates a favorable environment for learning (Oluigbo, 2015). The environment in which business students learn plays a crucial role in shaping their understanding and readiness for the real world. Beyond just lectures and textbooks, the learning setting can significantly influence how well students grasp and apply business concepts. A practical learning environment such as simulation labs or entrepreneurship centers helps students experience real-world business challenges. Engaging in group projects, case studies, and presentations allows them to develop critical thinking, teamwork, and communication skills that are essential in today’s business landscape.
Exposure to the business world through internships, guest lectures, and company visits also enhances learning by bridging the gap between theory and practice. Moreover, access to modern technology like data analytics tools and virtual collaboration platforms prepares students for the digital demands of modern business.
Equally important is a supportive and inclusive atmosphere. When students feel safe to express ideas, ask questions, and make mistakes, they become more confident and engaged learners. Umar (2017) argued that students learn better in an environment free from intimidation, noise, and distractions.
 Assessment and Evaluation Techniques
Continuous assessment has gained prominence as a critical component in evaluating students' academic performance, particularly in skill-based and application-oriented subjects like Business Studies. Okoro (2018) emphasized the need to integrate continuous assessment techniques—such as tests, assignments, projects, and practical examinations—into the curriculum to ensure a more comprehensive evaluation of students’ knowledge and skills. These methods provide an ongoing measure of learning, allowing educators to monitor progress and adjust instructional strategies accordingly.
Several scholars support this perspective, highlighting that continuous assessment offers a more accurate and equitable representation of a student’s academic abilities compared to traditional summative methods (Akinsolu & Abe, 2015; Yusuf & Adigun, 2019). Akinsolu and Abe (2015) assert that continuous assessment promotes consistent engagement with course content, which leads to better knowledge retention and deeper understanding. Similarly, Yusuf and Adigun (2019) argue that frequent assessments encourage students to develop time management and self-regulation skills—both of which are vital in business careers.
The inclusion of practical components, such as business simulations, case studies, and entrepreneurial projects, aligns with educational philosophies that emphasize experiential learning. Kolb (1984) proposed that students learn more effectively when they are actively involved in applying theoretical concepts to real-life situations. In the context of Business Studies, practical assessments not only reinforce knowledge but also nurture key skills such as critical thinking, creativity, communication, and problem-solving (Ezeani, 2016).
Furthermore, the literature suggests that continuous assessment supports the provision of timely, constructive feedback, which is critical for student learning. Feedback from ongoing assessments enables students to recognize their strengths and areas for improvement, while also helping teachers evaluate the impact of their instructional methods (Black & Wiliam, 1998). This ongoing feedback loop supports a more student-centered and formative approach to education.
The integration of continuous assessment in Business Studies is well-supported by academic literature. These methods enhance the fairness and inclusivity of the evaluation process, promote active and experiential learning, and help prepare students for real-world challenges in business settings. Continuous assessment, therefore, serves both as an evaluative tool and as a strategy for improving teaching and learning outcomes in business education.
2.7 Administrative Factors and Their Role in Effective Teaching and Learning
The success of any educational system is significantly influenced by the quality of its administration and the support structures it provides to teachers and learners. Adamu (2019) emphasized that administrative factors such as adequate funding, access to training programs, and the organization of workshops are essential in fostering effective teaching and learning, particularly in fields like Business Studies, where practical and up-to-date knowledge is crucial.
Funding remains one of the most critical administrative elements affecting education. Without sufficient financial resources, schools often struggle to procure teaching materials, invest in technological tools, or support innovative instructional practices. According to Uko, Uko, and Essien (2015), inadequate funding in educational institutions leads to overcrowded classrooms, poor infrastructure, and a lack of essential resources all of which hinder the teaching-learning process. They argue that consistent government or institutional funding is a foundational requirement for academic excellence.
In addition to funding, professional development opportunities, such as training programs and workshops, play a crucial role in enhancing teacher effectiveness. Continuous professional development ensures that educators remain current with pedagogical trends, curriculum changes, and subject matter advancements. As noted by Darling-Hammond et al. (2017), professional learning that is sustained, collaborative, and focused on content positively impacts teacher practice and student achievement. Workshops and in-service training allow teachers to share best practices, explore new teaching strategies, and address specific classroom challenges.
Moreover, administrative support through effective leadership and organizational management contributes to a positive school climate, which is a key predictor of teaching quality and student success. Hallinger and Heck (2010) highlighted the indirect but powerful role school leadership plays in shaping instructional practices and learner outcomes by fostering an environment conducive to collaboration, innovation, and accountability.
Specifically in Business Studies, where practical and real-world knowledge is vital, administrative support enables the integration of relevant instructional materials, the use of up-to-date technology, and the arrangement of experiential learning activities such as business simulations, field trips, and mentorship programs. As Okoro and Agomuo (2020) assert, without active administrative engagement and support, the teaching of business-related subjects may become overly theoretical and disconnected from real-world business environments.
Administrative factors such as funding, training, and leadership support are indispensable for effective teaching and learning. The literature consistently underscores the need for systemic and well-coordinated administrative actions to empower teachers, enhance instructional quality, and improve student learning outcomes.
2.8 Curriculum Content and Relevance
An up-to-date and well-structured curriculum is another essential determinant. The Federal Republic of Nigeria (FRN, 2013) emphasized that the Business Studies curriculum must reflect current business practices and technological advancement. Okafor (2017) also suggested that curriculum content should be practical and relevant to students' real-life experiences. As the business world continues to evolve, the Business Studies curriculum must also keep pace. It is no longer enough to teach only traditional topics like bookkeeping or office management. Today’s students need to understand digital marketing, e-commerce, online collaboration tools, and the role of technology in business operations.
Modern businesses rely on software, data analytics, and global connectivity. Teaching students how to use tools like spreadsheets, accounting software, and social media platforms gives them a competitive edge in the job market. It also prepares them to start and manage their own businesses confidently in a digital economy.
Moreover, including real-world case studies, current trends, and innovative practices in the curriculum promotes critical thinking, creativity, and problem-solving. These are the skills needed to succeed in a fast-changing world.
A Business Studies curriculum that reflects current realities not only prepares students for the workforce but also supports national economic development. By aligning education with modern business practices, we give students the tools they need to thrive now and in the future.
2.9 Challenges Affecting Teaching and Learning of Business Studies
The effective teaching and learning of Business Studies at the junior secondary school level are critical for equipping students with foundational business knowledge and entrepreneurial skills. However, various challenges hinder both instruction and student achievement.
Inadequate Instructional Materials
The lack of appropriate instructional resources, such as textbooks, business simulation kits, multimedia aids, and internet access, significantly limits teachers' ability to deliver engaging lessons. According to Eze and Nwogu (2022), many secondary schools in developing contexts still suffer from poor provision of learning aids, forcing teachers to rely heavily on theoretical approaches rather than practical, student-centered learning.
Overcrowded Classrooms
Over-enrollment in many junior secondary schools leads to overcrowded classrooms, making it difficult for teachers to manage lessons effectively or give personalized attention to students. Research by Ahmed and Olaleye (2021) showed that high student-teacher ratios negatively impact lesson delivery, classroom interaction, and assessment of individual learning needs.


Students' Poor Attitude and Low Motivation
Student-related factors such as lack of interest, poor study habits, and viewing Business Studies as a "secondary" subject reduce engagement and performance. A study by Johnson and Afolabi (2023) emphasized that students' negative perceptions, often reinforced by peer pressure and inadequate career guidance, lower their achievement levels in Business Studies.
Inadequate Teacher Professional Development
Teachers' professional competencies significantly influence how effectively Business Studies content is taught. However, many Business Studies teachers lack opportunities for ongoing training, workshops, and exposure to new pedagogical strategies. Obi and Chukwu (2020) noted that the absence of continuous professional development programs limits teachers' ability to adopt modern teaching methods, leading to outdated instructional practices.
Poor Infrastructure and School Environment
The general condition of school infrastructure — including classroom buildings, libraries, and ICT facilities — directly affects the learning environment. Inadequate or dilapidated infrastructure creates distractions, reduces learning efficiency, and lowers both teacher and student morale (Okafor, 2021). For Business Studies, where practical exposure is essential (e.g., using computers for accounting exercises), poor facilities severely limit hands-on experiences.
Heavy Teacher Workload
Teachers often handle large classes and multiple administrative duties, leaving them with insufficient time for proper lesson planning, assessment, and student mentorship. Musa and Bello (2022) found that heavy workload contributes to teacher burnout, reducing the quality of Business Studies instruction.
Lack of Parental and Community Support
The limited involvement of parents and the local community in students’ academic affairs also poses challenges. Parental apathy toward business education subjects, often favoring sciences and traditional academic fields, weakens students' motivation to perform well. According to Ogunleye and Ojo (2024), strong parental encouragement correlates positively with students' business literacy and entrepreneurship aspirations.
2.10 Summary of Literature
Effective teaching and learning of Business Studies at the junior secondary school level are influenced by a range of interrelated factors. The literature identifies key determinants including teacher quality, instructional materials, teaching methods, student-related factors, school environment, and curriculum relevance.
Teacher competence, qualifications, and pedagogical skills are consistently highlighted as critical to effective Business Studies instruction. Studies show that teachers with specialized training in business education are better able to deliver content, use relevant examples, and engage students meaningfully (Okoro, 2016; Yusuf & Adigun, 2018).
The availability and proper use of instructional resources such as textbooks, charts, audio-visual aids, and ICT tools greatly enhance student understanding. According to Ezeani (2015), schools that integrate digital tools into teaching see improved performance in Business Studies.
Active learning approaches such as project-based learning, simulations, and case studies are found to be more effective than traditional lecture methods. Akinola (2017) suggests that participatory methods increase student interest and retention of business concepts
Student attitudes towards Business Studies influence their engagement and academic outcomes. Motivation can be boosted through relatable content, career relevance, and practical exposure (Obi & Ikehi, 2019).
A conducive learning environment, including classroom conditions, class size, and administrative support, affects teaching effectiveness. Schools with better infrastructure and supportive leadership tend to have more effective teaching outcomes (Adewumi & Alonge, 2020).
A curriculum that reflects current business practices and aligns with student interests and future career paths promotes better learning outcomes. Research stresses the importance of regularly updating the Business Studies curriculum to match the evolving business environment (Nwachukwu, 2014).


 







CHAPTER THREE
RESEARCH METHODOLOGY
 3.1 Research Design
This research adopted the survey research design. Survey research design according to Mills (2024) is a type of quantitative research that involves collecting data from a sample of individuals through their responses to questions. It is a flexible method that can be used in many different fields to gather data about the characteristics, preferences, opinions, or beliefs of a group of people  
3.2 Population 
All teachers and students in secondary schools in Ilorin West LGEA make up the population of the study
3.3 Sample and Sampling Techniques 
Ten (10) schools were randomly selected from the secondary schools Ilorin West LGEA while twenty (20) teachers were also randomly selected from the ten (10) schools. One hundred and twenty (100) students were randomly selected from the secondary schools the selected schools. 
3.4 Data Collection Instruments
The instrument used in this study was questionnaire. The instrument was self developed, structured questions which were based on the variables in the generated hypotheses.  The questionnaire is divided into two sections. Section A contains questions on demographic information while section B consists of research statements on Effect of Multimedia on Secondary School Students' Academic Performance in Social Studies within Ilorin Metropolis


3.5 Validity and Reliability of the Instrument
 The instrument was given to the project supervisor and experts in the field of social studies  who determines the content validity and removes items which are irrelevant. The instrument was later administered to fifty students in school selected for reliability. Their response was tested using test retest method and determining its reliability with correlation coefficient it yielded 0.74
3.6 Procedure for Data Collection 
Copies of the questionnaire were personally administered by the researcher. This enabled her to explain to the respondents how to fill the questionnaire. 
3.7 Data Analysis Techniques
The data collected was analysed using percentage and mean score.


















CHAPTER FOUR
RESULTS AND DISCUSSION
4.1 Demographic Information of Respondents
A total of 120 respondents participated in the study, comprising 20 Business Studies teachers and 100 Junior Secondary School students.
4.1.1 Gender Distribution
· Teachers: 60% female, 40% male
· Students: 55% female, 45% male
4.1.2 Qualification of Teachers
· Nigeria Certificate in Education (NCE): 35%
· Bachelor of Education (B.Ed/B.Sc Ed): 55%
· Postgraduate qualification: 10%
4.1.3 Teaching Experience
· 1–5 years: 30%
· 6–10 years: 45%
· Above 10 years: 25%

4.2 Result Presentation on Teacher-Related Factor
	Teacher-Related Factor
	Mean Score

	Teacher's mastery of subject content
	     4.45

	Use of varied teaching methods
	     4.23

	Teacher motivation and attitude
	     4.10

	Regular professional development
	     3.89

	Classroom management skills
	    4.02


Discussion:
The results reveal that teacher-related factors significantly influence the effectiveness of Business Studies instruction. The highest-ranked determinant was subject mastery, indicating that a teacher’s depth of knowledge in Business Studies plays a key role in student comprehension. Respondents also emphasized the importance of using diverse teaching methods and maintaining a positive attitude. Lack of professional development opportunities was noted as a constraint.




4.3 Result Presentation on student-related factors.
	Student-Related Factor
	Mean Score

	Student interest in the subject
	        4.20

	Regular class attendance
	        3.95

	Availability of textbooks
	       3.68

	Parental/guardian support
	       3.75

	Peer influence
	      3.45


Discussion:
Student interest in Business Studies emerged as a major factor influencing performance and engagement. Teachers observed that students who showed genuine interest were more likely to participate and perform well. Other influential factors include regular attendance and support from parents or guardians.
4.4 Result Presentation on school-related factors 
	School-Related Factor
	Mean Score

	Availability of instructional materials
	4.33

	Class size and seating arrangements
	3.92

	Use of ICT tools and equipment
	3.48

	Adequacy of time allotted for Business Studies
	3.75

	Support from school administration
	3.80


Discussion:
Instructional materials—such as textbooks, charts, and teaching aids—are considered essential for effective Business Studies teaching. Overcrowded classrooms and insufficient ICT tools hinder lesson delivery and limit student participation. The support provided by school management, such as allocating adequate time and encouraging staff development, also contributes positively to learning outcomes.
4.5 Result Presentation on the challenges affecting both teaching and learning of Business Studies.
Respondents identified several key challenges:
· Inadequate instructional materials and textbooks.
· Overloaded Business Studies curriculum.
· Limited access to ICT facilities and equipment.
· Lack of regular in-service training for teachers.
· Student indiscipline and poor classroom behavior.
Discussion:
These challenges negatively affect both teaching and learning. Teachers stressed the need for frequent workshops and seminars to update their skills. Additionally, there is a strong need for government and stakeholders to invest in educational infrastructure and learning materials to address the deficits in Junior Secondary Schools.





























CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
5.1 Summary
This study investigated the determinants of effective Business Studies teaching and learning in junior secondary schools in Ilorin West Local Government Area, Kwara State. The study examined key factors such as the availability and utilization of instructional materials, teacher qualification and experience, students’ attitude towards the subject, class size, and the learning environment. A descriptive survey design was employed, and data were collected through questionnaires administered to Business Studies teachers and students.
The findings of the study revealed that:
1. Availability and utilization of instructional materials significantly enhance students’ understanding and engagement in Business Studies.
2. Teacher qualification and years of experience play a crucial role in determining the effectiveness of Business Studies instruction.
3. Students' attitudes—including interest, motivation, and participation—greatly influence how well the subject is learned.
4. Large class sizes negatively affect effective teaching and learning due to limited teacher-student interaction and classroom management challenges.
5. A conducive learning environment, including adequate classroom space, furniture, and minimal distractions, contributes positively to learning outcomes.



5.2 Conclusions
Based on the findings of the study, it can be concluded that the effectiveness of Business Studies teaching and learning at the junior secondary school level in Ilorin West is influenced by multiple interrelated factors. The study confirms that adequate instructional resources, qualified teachers, and a supportive learning environment are foundational to improving students’ academic performance in Business Studies. Furthermore, students’ attitudes and class size significantly impact how well the subject is understood and retained
The research highlights the need for a holistic approach that addresses both teacher-related and environmental factors to enhance the quality of Business Studies education. Without addressing these determinants, efforts to improve student outcomes may be limited in effectiveness.
5.3 Recommendations
In light of the conclusions drawn from this study, the following recommendations are made:
1. Provision of Instructional Materials: Government and school authorities should ensure that adequate teaching aids and learning materials (e.g., charts, textbooks, computers) are available and effectively utilized in classrooms.
2. Teacher Recruitment and Training: Efforts should be made to employ qualified and experienced Business Studies teachers. Regular in-service training and workshops should be organized to update teachers on current teaching methods and curriculum trends.
3. Improving Students' Attitudes: Teachers should employ student-centered teaching strategies to foster interest and active participation in Business Studies. Schools can also incorporate career talks and interactive sessions to highlight the relevance of the subject in real life.
4. Reduction of Class Sizes: Government and education stakeholders should aim to reduce overcrowding by constructing more classrooms and recruiting additional teachers. This would help facilitate better teacher-student interaction.
5. Enhancing the Learning Environment: Schools should be equipped with basic facilities such as desks, boards, ventilation, and proper lighting. Clean and safe learning environments should be a priority to encourage concentration and participation.
6. Monitoring and Evaluation: There should be regular monitoring and evaluation of teaching processes in Business Studies to ensure standards are maintained and areas of improvement are promptly identified and addressed.
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APPENDICE
Questionnaire
Title: Determinants of Effective Business Studies Teaching and Learning in Junior Secondary Schools
Instructions: Please respond to the following questions honestly. Your responses will be treated confidentially and used strictly for academic purposes.
SECTION A: Demographic Information
1. Gender: ___ Male ___ Female
2. Age: ___
3. Educational Qualification:
· NCE
· B.Ed
· B.Sc + PGDE
· M.Ed
· Others (Specify) ___________
4. Years of Teaching Experience:
· 1–5 years
· 6–10 years
· 11–15 years
· Above 15 years
5. What type of school do you teach in?
· Public
· Private
SECTION B: Teacher-Related Factors
(Kindly select the most appropriate response: SA = Strongly Agree, A = Agree, D = Disagree, SD = Strongly Disagree)
	S/N
	Statement
	SA
	A
	D
	SD

	1
	I possess adequate knowledge of Business Studies content.
	
	
	
	

	2
	I regularly attend workshops/seminars on Business Studies teaching methods.
	
	
	
	

	3
	I use diverse teaching methods (e.g., group work, discussions, projects).
	
	
	
	

	4
	I adequately prepare lesson plans before teaching.
	
	
	
	

	5
	My level of interest and enthusiasm affects how students learn Business Studies.
	
	
	
	

	6
	I use instructional materials (charts, textbooks, multimedia) regularly.
	
	
	
	

	7
	I assess students’ understanding regularly through tests and assignments.
	
	
	
	


SECTION C: Student-Related Factors
	S/N
	Statement
	SA
	A
	D
	SD

	1
	Students are generally interested in Business Studies.
	
	
	
	

	2
	Students’ attendance in Business Studies classes is regular.
	
	
	
	

	3
	Students actively participate in Business Studies lessons.
	
	
	
	

	4
	Students have the necessary textbooks and study materials.
	
	
	
	

	5
	Students complete Business Studies homework/assignments promptly.
	
	
	
	

	6
	Students find Business Studies easy to understand.
	
	
	
	

	7
	Peer influence affects students’ interest in Business Studies.
	
	
	
	


SECTION D: School-Related Factors
	S/N
	Statement
	SA
	A
	D
	SD

	1
	The school provides enough instructional materials for Business Studies.
	
	
	
	

	2
	Classrooms are conducive for teaching and learning Business Studies.
	
	
	
	

	3
	The school organizes special programs (e.g., career talks, competitions) for Business Studies students.
	
	
	
	

	4
	The school timetable allocates adequate periods for Business Studies.
	
	
	
	

	5
	There is sufficient technological support (e.g., computers, projectors) for Business Studies teaching.
	
	
	
	

	6
	School management supports Business Studies teachers with needed resources.
	
	
	
	


SECTION E: Challenges Affecting Teaching and Learning of Business Studies
	S/N
	Statement
	SA
	A
	D
	SD

	1
	Lack of instructional materials hinders effective teaching.
	
	
	
	

	2
	Overcrowded classrooms affect Business Studies learning outcomes.
	
	
	
	

	3
	Students' lack of interest reduces Business Studies performance.
	
	
	
	

	4
	Teachers’ workload affects their ability to teach Business Studies effectively.
	
	
	
	

	5
	Inadequate professional training for Business Studies teachers affects lesson delivery.
	
	
	
	

	6
	Poor infrastructure (e.g., bad classroom conditions) hampers learning.
	
	
	
	

	7
	Lack of parental support affects students’ academic achievement in Business Studies.
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