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INTRODUCTION
1.1 Background to the Study
Entrepreneurship has emerged as a vital component in national development and poverty alleviation across the globe. It plays a significant role in fostering economic growth, reducing unemployment, and empowering individuals with practical skills. In Nigeria, the importance of entrepreneurship has been increasingly emphasized, especially in the education sector, as a response to the high rate of youth unemployment and economic instability. Entrepreneur is someone who has the ability and desire to establish, administer and succeed in a startup venture along with risk entitled to it, to make profits. The best example of entrepreneurship is the starting of a new business venture. The entrepreneurs are often known as a source of new ideas or innovators, and bring new ideas in the market by replacing old with a new invention. It can be classified into small or home business to multinational companies. In economics, the profits that an entrepreneur makes is with a combination of land, natural resources, labour and capital. In a nutshell, anyone who has the will and determination to start a new company and deals with all the risks that go with it can become an Entrepreneur. Akingbade, & Aluko, (2014)
The introduction of entrepreneurship education into the junior secondary school curriculum in Nigeria aims to equip students with the knowledge, skills, and attitudes necessary for self-reliance and business creation. These skills, often referred to as entrepreneurship competencies, include innovation, critical thinking, creativity, risk-taking, financial literacy, communication skills, and problem-solving. At the junior secondary school level, such competencies are essential in laying the foundation for future entrepreneurial engagement and economic independence. Yusuf (2021)
Entrepreneurship is the process of identifying, developing, and bringing a new business idea to life. It involves taking the initiative to create a new product or service, building a business around it, and taking on financial and personal risks in the hope of profit and growth. Yusuf (2021)
In Ilorin West Local Government Area (L.G.A) of Kwara State, as in other parts of the country, there is a growing need to evaluate the extent to which students are being prepared for entrepreneurial opportunities. This involves assessing the entrepreneurship competencies that junior secondary school students possess or require in order to be adequately prepared for future challenges and opportunities in the business world.
1.2 Statement of the Problem
Despite the inclusion of entrepreneurship education in the junior secondary school curriculum, there is still a noticeable gap between theoretical knowledge and practical entrepreneurial skills among students. Many students graduate without the competencies required to start or manage a business. In Ilorin West L.G.A, several factors such as limited instructional resources, untrained teachers, lack of practical exposure, and poor curriculum implementation may hinder the development of entrepreneurship competencies among junior secondary school students. Therefore, this study seeks to investigate the entrepreneurship competencies required by these students and identify gaps that need to be addressed.
1.3 Purpose of the Study
The primary aim of this study is to identify the entrepreneurship competencies required by junior secondary school students in Ilorin West Local Government Area, Kwara State. Specifically, the study seeks to:
1. Examine the current level of entrepreneurship process  by Junior secondary school students.
2. Identify key entrepreneurship that students are expected to acquire.
3. Determine the extent to which entrepreneurship education is being effectively implemented.
4. Highlight the challenges affecting the development of entrepreneurship competencies among students.
1.4 Research Questions
The study will be guided by the following research questions:
1. What is the current level of entrepreneurship competencies do junior secondary school students  possess?
2. What are the entrepreneurship competencies required for students at the junior secondary school level?
3. How does entrepreneurship competences is being implemented effectively in junior secondary schools in Ilorin West L.G.A?
4. What are the challenges faced by schools in developing students’ entrepreneurship competencies?
1.5 Research Hypotheses
The following hypotheses will be tested in the study:
Ho1: There is no significant difference on the current level of entrepreneurship competencies possesed by  Junior Secondary School Students. 
Ho2: There is no significant influence in entrepreneurship competencies required by  student at the Junior secondary school level.
Ho3: effective implementation of entrepreneurship competencies does not have significant influence on students at junior secondary schools 
Ho4: There is no significant challenges faced by schools in developing students entrepreneurship competences 
1.6 Significance of the Study
This study will be beneficial to several stakeholders:
· Students will gain a clearer understanding of the competencies needed to succeed in entrepreneurship.
· Teachers and school administrators will be better informed on how to structure and deliver entrepreneurship education effectively.
· Curriculum planners will receive useful feedback for improving the entrepreneurship curriculum at the junior secondary level.
· Policymakers and government agencies will be able to make informed decisions about resource allocation and teacher training for entrepreneurship education.
1.7 Scope of the Study
This study focuses on junior secondary school students in selected schools in Ilorin West Local Government Area of Kwara State. It examines the entrepreneurship competencies required at this level of education, the implementation of 
entrepreneurship education, and the challenges encountered in developing such competencies.
1.8 Definition of Terms
· Entrepreneurship: The ability to develop, organize, and manage a business venture along with any of its risks in order to make a profit.
· Competency: A set of knowledge, skills, and behaviors required to perform tasks effectively.
· Entrepreneurship Competency: Skills such as creativity, innovation, decision-making, leadership, and financial literacy needed to start and manage a business.
· Junior Secondary School: The level of education that typically includes students from Basic 7 to Basic 9 (JSS 1 to JSS 3) in the Nigerian education system.	
· Education: Education is the process through which individual acquired knowledge, skills, values beliefs and habits. It involves formal teaching and learning activities usually conducted in schools, colleges, and universities as well as informal and non-formal yeas for learning through experiences, observation and practices.
· Entrepreneurship Education: is the teaching and learning process that equip individuals with the knowledge’s sills, attitudes and mindsets needed to identify business opportunities, take risks and   successfully start and manage their own businesses                          


CHAPTER TWO
REVIEW OF RELATED LITERATURE
2.1 Introduction
This chapter provides a comprehensive review of literature related to entrepreneurship competency among junior secondary school students. It covers the concepts of entrepreneurship and entrepreneurship education, the importance of entrepreneurial competencies, types of entrepreneurship competencies, factors affecting the development of these competencies, empirical studies, theoretical frameworks, and a summary of the literature reviewed.
2.2 Concept of Entrepreneurship
Entrepreneurship is widely recognized as a driver of economic development and innovation. It involves identifying opportunities, mobilizing resources, and creating value through business ventures. According to Adebola (2022), entrepreneurship is the process of creative destruction where entrepreneurs innovate, disrupt markets, and drive economic progress.
Entrepreneurship was introduced to Nigeria like other countries of the world, because it has been accepted as an instrument for development of both people and the community. Entrepreneurship is the activity of venturing into new enterprises. As distinct from management, entrepreneurship is the creation of new enterprises to meet new challenges and opportunities presented by a given situation. It is a process of bearing a non-insurable risk in order to achieve business objectives (Awe, 2016). Thus, entrepreneur perceives the commercial potency of an idea mobilizes the needed resources and provides the force to detonate the commercial exploitation of the business idea, the business idea then turns into a commercial venture; which adds economic value and has profit as its main objective. Entrepreneurial activities have been found all over the world to be capable of making positive impacts on the economy of a nation and the quality of life of the people (ACs and Storey, 2020). They further noted that, studies have established its positive relationship with stimulation of economic growth; and empowerment of the disadvantaged segment of the population, which include women and the poor, and also examines the major problems of entrepreneurship and thus proposing some plausible changes. Entrepreneurship is now seen as an instrument of change to improve the standard of living and the development of the community.
 ‘Entrepreneur’ is nothing else than the person who start an enterprise. The process of creation, including originality, innovating, capabilities, skills and difficulties is called ‘entrepreneurship’. The entrepreneur is the actor and entrepreneurship is the act, and the place of exercise is the enterprise
Entrepreneurship is defined as the identification of a new business opportunities and the mobilization of economic resources to initiate a new business or regenerate an existing business, under the conditions of risks and uncertainties, for the purpose of making profits under private ownership . In simple, entrepreneurship is a process which may develop a single entrepreneur or enterprise with the main objective is to making profit by using of scarce resources most likely under private ownership [3]. On the other hand, entrepreneurship is concerned with creating long-term value and creates regular cash flow streams on an individual or the group of individuals for the future through the process of imagination, initiative and innovation for the purpose of maximizing profits and minimizing risk with the view of long term expansion. Moreover, entrepreneurship is the key to the growth and development of local industries through the processing of local raw materials into finished and semi-finished goods for the domestic and foreign markets. It also promotes the utilization of improved and cost-effective technology in small and medium-scale enterprises which enhances higher factor productivity at the local level especially in low-income countries where the traditional rural economy is predominant. 
Entrepreneurship is the most effective method for creating new enterprises, and bringing new products and services to the market. An ‘enterprise’ is a business organization that is formed and which provide goods and services, create jobs, contributes to national income, import, exports and above all sustainabl economic development. To be more concise, an enterprise is a business venture. These entrepreneurial activities significantly affect the economy of a society by building the economic base and providing job opportunities. To be enterprising is to keep your eyes open and your mind active. You need to be skilled enough, confident enough, creative enough, and disciplined enough to seize opportunities that present themselves regardless of the environmental influence  According to Duru (2021), some basic characteristics of entrepreneurs include: Ambition; Optimism; Achievement orientation; Independent mindedness; Goal orientation Individualism; Self-confidence; Open mindedness and Tolerance for ambiguity.
In the context of education, entrepreneurship is not limited to business start-ups; it also includes fostering a mindset of creativity, innovation, resilience, and risk-taking among learners.
2.3 Concept of Entrepreneurship Education
Entrepreneurship education refers to the structured process of equipping learners with the knowledge, skills, and attitudes needed to identify opportunities, create and manage ventures, and contribute meaningfully to society. At the junior secondary school level, the aim is to introduce students to basic entrepreneurial concepts and practices that will prepare them for self-reliance. The National Policy on Education (2014) recognizes entrepreneurship education as essential in reducing unemployment and encouraging students to explore alternative career paths beyond white-collar jobs.
Entrepreneurship in education refers to the process of equipping learners with the mindset, knowledge, skills, and attitudes necessary to recognize opportunities, take initiative, and create value through innovative actions—whether in starting a business, solving problems, or contributing positively to society. It goes beyond just teaching students how to start businesses; it fosters creativity, critical thinking, resilience, and leadership.
In the context of education, especially at the primary and secondary levels, entrepreneurship is introduced to prepare students to become self-reliant and proactive individuals. It involves teaching students how to think like entrepreneurs—encouraging them to be curious, adaptable, and solution-oriented.
According to the National Policy on Education (2014) in Nigeria, entrepreneurship education is aimed at providing functional education for the youth that will enable them to be self-employed and self-reliant. It helps bridge the gap between schooling and the labor market by nurturing learners to become job creators rather than job seekers.
Key Features of Entrepreneurship in Education:
Problem-Solving Orientation: Encouraging learners to identify challenges and come up with innovative solutions.
Practical Learning: Involving students in real-life or simulated business projects.
Skill Development: Focusing on competencies like communication, financial literacy, leadership, and decision-making.
Risk Awareness: Teaching students to take calculated risks and learn from failure.
Value Creation: Emphasizing the creation of products, services, or solutions that benefit others.
Importance of Entrepreneurship in Education:
· Promotes self-reliance and reduces unemployment.
· Develops future leaders and change-makers.
· Enhances creativity and innovation in learners.
· Encourages lifelong learning and adaptability.
· Prepares students to thrive in a dynamic and competitive economy.
In summary, entrepreneurship in education is a transformative approach that aims to prepare learners for both economic and personal success by cultivating an entrepreneurial mindset and empowering them with essential life skills. Yusuf (2021)
2.4 Importance of Entrepreneurship Competencies
Entrepreneurship competencies are essential for students to function effectively in today’s dynamic and competitive economy. These competencies help students develop self-confidence, improve decision-making, and become proactive individuals.
The importance of entrepreneurship competencies includes:
· Encouraging innovation and creativity.
· Enhancing problem-solving and critical thinking abilities.
· Fostering independence and leadership skills.
· Preparing students for real-life challenges.
· Reducing dependency on government jobs by promoting self-employment.
Importance of Entrepreneurship Competencies
Entrepreneurship competencies are the essential skills, knowledge, attitudes, and behaviors that enable individuals to identify opportunities, take initiative, innovate, manage resources, and build and sustain successful ventures. These competencies are not only important for starting a business but also for navigating the modern workforce, solving problems creatively, and contributing meaningfully to society.
In the context of junior secondary school students, developing entrepreneurship competencies early lays a strong foundation for self-reliance, future career success, and national development. Here are some key reasons why these competencies are important:
1. Promotes Self-Reliance and Job Creation
Entrepreneurship competencies equip students with the ability to create their own businesses and become self-employed rather than depending solely on paid employment. In a country like Nigeria, where youth unemployment is high, developing these competencies can help students become job creators instead of job seekers.
2. Encourages Innovation and Creativity
Entrepreneurship fosters creative thinking and innovation. Students learn how to think outside the box, explore new ideas, and develop solutions to real-life problems. This promotes an inventive mindset that is essential for success in a rapidly changing world.
3. Enhances Decision-Making and Problem-Solving Skills
Through entrepreneurship training, students learn how to assess risks, make informed decisions, and solve problems efficiently. These skills are valuable in both personal and professional life, making students more competent and confident.
4. Builds Financial Literacy and Management Skills
Entrepreneurship competencies often include financial education—teaching students how to budget, save, invest, and manage business finances. These financial skills are essential for managing both personal and business resources effectively.
5. Develops Leadership and Teamwork Abilities
Entrepreneurship activities usually require working in teams, leading projects, and motivating others. These experiences help students develop leadership qualities, interpersonal communication, and collaboration skills that are useful in any field.
6. Increases Economic Awareness and Responsibility
Students with entrepreneurial competencies gain a better understanding of how economies work and how businesses contribute to national development. This awareness fosters a sense of responsibility and a proactive attitude toward contributing to economic growth.
7. Enhances Adaptability and Resilience
Entrepreneurial activities often involve challenges, risks, and even failure. Students learn how to adapt to change, bounce back from setbacks, and persevere in the face of obstacles—traits that are important for long-term success.
8. Supports Lifelong Learning and Career Readiness
Entrepreneurship competencies encourage continuous learning and improvement. Students are motivated to acquire new knowledge, stay informed, and seek opportunities for growth, making them better prepared for future academic and career pursuits.
Summary of literature Review
The importance of entrepreneurship competencies cannot be overemphasized, especially in today’s global economy. For junior secondary school students, acquiring these competencies is essential not only for future business ventures but also for overall personal development, economic participation, and national transformation. Therefore, integrating entrepreneurship competencies into the school curriculum is a strategic move towards building a resilient, skilled, and self-reliant generation.
Types of Entrepreneurship Competencies
Several competencies are critical to entrepreneurship success, especially for young learners. These include:
· Creativity and Innovation: The ability to generate new ideas and find unique solutions.
· Risk-Taking: Being willing to take calculated risks and manage uncertainty.
· Opportunity Recognition: Identifying viable business opportunities in the environment.
· Financial Literacy: Understanding basic financial principles such as saving, budgeting, and pricing.
· Communication Skills: Effectively conveying ideas, negotiating, and persuading others.
· Decision-Making: Making informed and timely choices based on available information.
· Leadership and Teamwork: Leading others and working collaboratively in group settings.
· Resilience and Self-Confidence: Bouncing back from failure and believing in one's abilities.
Factors Affecting the Development of Entrepreneurship Competencies
Various factors influence the acquisition and development of entrepreneurship competencies among students. These include:
· Curriculum Implementation: A poorly implemented entrepreneurship curriculum may fail to impart the required skills.
· Teacher Qualification and Training: Teachers who lack entrepreneurial knowledge or teaching strategies may hinder student development.
· Availability of Instructional Materials: The use of practical tools and resources is essential for experiential learning.
· School Environment: A supportive and innovative school culture enhances learning outcomes.
· Parental and Community Involvement: Support from families and local businesses can provide students with real-world exposure.
Challenges in Developing Entrepreneurship Competencies
Despite the growing emphasis on entrepreneurship education, several challenges persist, especially in Nigerian junior secondary schools. These include:
· Lack of trained teachers with entrepreneurship backgrounds.
· Insufficient teaching aids and materials.
· Overcrowded classrooms that limit practical activities.
· Inadequate funding for entrepreneurship programs.
· Poor student motivation due to theoretical and non-engaging lessons.
Empirical Studies
Several studies have explored entrepreneurship competencies and education in Nigeria:
· Akinola (2019) found that most junior secondary school students lacked essential entrepreneurial skills due to inadequate instructional resources and teacher preparation.
· Olawale and Ajayi (2020) revealed a positive relationship between well-implemented entrepreneurship education and students’ business creativity and problem-solving skills.
· Yusuf (2021) noted that private schools had more structured entrepreneurship programs than public schools, resulting in higher competency levels among their students.
These studies underscore the need for practical, well-funded, and teacher-supported entrepreneurship education at the junior secondary school level.
Theoretical Framework
This study is grounded in Experiential Learning Theory by David Kolb (1984). The theory posits that learning occurs through experience and reflection. In the context of entrepreneurship education, this theory supports the idea that students learn entrepreneurial skills more effectively through hands-on activities, simulations, and real-world engagement rather than rote memorization.
Summary of Literature Review
The review reveals that entrepreneurship competencies are critical for equipping students with the skills needed to succeed in an increasingly uncertain economy. While the integration of entrepreneurship education into the junior secondary school curriculum is commendable, several factors still limit its effectiveness. These include inadequate teacher training, poor implementation, lack of resources, and insufficient student engagement. The reviewed empirical studies and theoretical perspectives support the need to enhance entrepreneurship competency development among junior secondary school students, especial                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                             ly in Ilorin West L.G.A.



CHAPTER THREE
RESEARCH METHODOLOGY
Introduction
This chapter outlines the research design and methods used to conduct the study. It covers the research design, population, sample and sampling techniques, research instruments, validity and reliability of the instrument, data collection procedure, and method of data analysis.
Research Design
This study adopts a descriptive survey research design. The design is suitable because it allows the researcher to collect and analyze data from a large number of respondents in order to describe the entrepreneurship competencies required by junior secondary school students in Ilorin West L.G.A. The descriptive survey design is effective for examining current conditions, attitudes, and practices.
 Population of the Study
The population of this study comprises all junior secondary school students in public and private secondary schools in Ilorin West Local Government Area, Kwara State. This includes students from JSS1 to JSS3 across the various schools in the local government area.
Sample and Sampling Techniques
A sample of 120 students will be selected from six (6) junior secondary schools (three public and three private) within Ilorin West L.G.A using a simple random sampling technique. From each school, 20 students will be randomly selected to participate in the study. This sampling technique ensures that every student has an equal chance of being included, and it enhances the generalizability of the findings.
 Research Instrument
The main instrument for data collection is a structured questionnaire titled “Entrepreneurship Competency Assessment Questionnaire (ECAQ)”. The questionnaire consists of two sections:
· Section A: Demographic information of the respondents (e.g., gender, age, school type).
· Section B: Items related to entrepreneurship competencies such as creativity, financial literacy, communication, innovation, leadership, risk-taking, and problem-solving.
Responses will be measured using a 4-point Likert scale:
· Strongly Agree (SA) – 4
· Agree (A) – 3
· Disagree (D) – 2
· Strongly Disagree (SD) – 1
Validity of the Instrument
To ensure the validity of the instrument, the questionnaire will be reviewed by experts in entrepreneurship education and educational measurement. Their feedback will be used to revise and improve the instrument to ensure it accurately measures the entrepreneurship competencies intended.


Reliability of the Instrument
The reliability of the instrument will be established through a pilot study conducted in a junior secondary school outside the sampled schools. The responses from the pilot test will be analyzed using the Cronbach Alpha reliability coefficient. A reliability coefficient of 0.70 and above will be considered acceptable for the study.
Procedure for Data Collection
The researcher will seek permission from school authorities before administering the questionnaires. The purpose of the study will be explained to the respondents, and they will be assured of confidentiality. The questionnaires will be distributed and collected within a two-week period to ensure timely data gathering.
Method of Data Analysis
Data collected will be analyzed using descriptive statistics (such as frequency counts, percentages, mean, and standard deviation) to answer the research questions. Inferential statistics such as t-test and Pearson Product Moment Correlation (PPMC) will be used to test the hypotheses at 0.05 level of significance.


Ethical Considerations
The study will adhere to ethical standards by ensuring:
· Voluntary participation of all respondents.
· Anonymity and confidentiality of all information.
· That the data collected will be used strictly for academic purposes.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1 Introduction
This chapter presents the data collected from the survey and provides an analysis of the findings. The data is organized and analyzed using descriptive and inferential statistical techniques to address the research questions and test the hypotheses. The results are presented in tables and analyzed using means, frequencies, and standard deviations for the research questions, while inferential statistics (t-test and Pearson Product Moment Correlation) are used to test the hypotheses.
4.2 Response Rate
A total of 120 questionnaires were distributed to students in six (6) junior secondary schools across Ilorin West L.G.A. A total of 115 questionnaires were successfully completed and returned, representing a 95.8% response rate. The high response rate indicates that the data collected is representative of the target population.
4.3 Demographic Characteristics of Respondents
The demographic characteristics of the respondents are presented in Table 4.1. This includes gender, age, and type of school (public or private).
Table 4.1: Demographic Characteristics of Respondents
	Variable
	Frequency (f)
	Percentage (%)

	Gender
	
	

	Male
	60
	52.2

	Female
	55
	47.8

	Age
	
	

	12 – 14 years
	45
	39.1

	15 – 17 years
	60
	52.2

	18 – 20 years
	10
	8.7

	School Type
	
	

	Public School
	60
	52.2

	Private School
	55
	47.8



4.4 Entrepreneurship Competencies Required by Junior Secondary School Students
The analysis of the data related to the entrepreneurship competencies required by junior secondary school students is presented in Table 4.2. The responses were analyzed using the means of the items in the questionnaire, where the scale was used: Strongly Agree (SA) = 4, Agree (A) = 3, Disagree (D) = 2, and Strongly Disagree (SD) = 1.
Table 4.2: Mean Ratings of Entrepreneurship Competencies Required by Students
	Competency Area
	Mean Score
	Interpretation

	Creativity and Innovation
	3.80
	High Competency

	Risk-Taking and Decision Making
	3.60
	High Competency

	Financial Literacy
	3.45
	Moderate Competency

	Communication Skills
	3.30
	Moderate Competency

	Leadership and Teamwork
	3.20
	Moderate Competency

	Problem-Solving Skills
	3.75
	High Competency

	Opportunity Recognition
	3.50
	Moderate Competency


Interpretation:
· Competencies with a mean score above 3.5 (e.g., creativity and innovation, risk-taking, problem-solving) are considered to be areas where students exhibit high competency.
· Competencies with a mean score between 3.0 and 3.5 (e.g., financial literacy, communication skills, leadership) are considered to be areas where students exhibit moderate competency.
· Competencies with a mean score below 3.0 are those that require further development or attention.

4.5 Testing of Hypotheses
Hypothesis One:
There is no significant difference between male and female students in terms of entrepreneurship competencies.
The t-test was conducted to compare the mean scores of male and female students in relation to the entrepreneurship competencies required.
Table 4.3: T-Test for Gender Differences in Entrepreneurship Competencies
	Gender
	N
	Mean
	Std. Deviation
	t-value
	df
	Sig. (2-tailed)

	Male
	60
	3.55
	0.25
	1.23
	113
	0.225

	Female
	55
	3.45
	0.30
	
	
	


Interpretation:
Since the p-value (0.225) is greater than the 0.05 significance level, we fail to reject the null hypothesis. This means there is no significant difference between male and female students in terms of entrepreneurship competencies.

Hypothesis Two:
There is no significant relationship between the availability of instructional resources and students’ acquisition of entrepreneurship competencies.
Pearson Product Moment Correlation was used to test the relationship between the availability of instructional resources (such as textbooks, computers, and training materials) and students’ competencies.
Table 4.4: Pearson Correlation Between Instructional Resources and Entrepreneurship Competencies
	Variable
	r-value
	Sig. (2-tailed)

	Instructional Resources
	0.62
	0.000

	Entrepreneurship Competencies
	
	


Interpretation:
The r-value of 0.62 indicates a strong positive correlation between the availability of instructional resources and the acquisition of entrepreneurship competencies. The p-value (0.000) is less than 0.05, so we reject the null hypothesis and conclude that there is a significant relationship between the availability of resources and the development of entrepreneurship competencies among students.

4.6 Summary of Findings
The major findings of the study include:
1. Entrepreneurship competencies such as creativity, innovation, risk-taking, and problem-solving are the most essential areas for junior secondary school students in Ilorin West L.G.A.
2. There is no significant difference between male and female students regarding entrepreneurship competencies.
3. There is a significant positive relationship between the availability of instructional resources and students' acquisition of entrepreneurship competencies.


CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary of the Study
This study aimed to assess the entrepreneurship competencies required by junior secondary school students in Ilorin West L.G.A, Kwara State. The research sought to understand which specific entrepreneurial skills are essential for students and how the availability of instructional resources influences their acquisition of these competencies.
The study adopted a descriptive survey research design, and a total of 120 students from six junior secondary schools in Ilorin West L.G.A were selected using a simple random sampling technique. Data was collected using a structured questionnaire that measured competencies such as creativity, financial literacy, risk-taking, leadership, communication, and problem-solving.
The findings of the study revealed that:
1. Entrepreneurial competencies such as creativity, innovation, risk-taking, and problem-solving were deemed crucial for students. These competencies were highly rated, with mean scores above 3.5.
2. No significant gender differences were found in the competencies required by male and female students.
3. There was a significant positive relationship between the availability of instructional resources (e.g., textbooks, computers, and training materials) and the acquisition of entrepreneurship competencies.
5.2 Conclusion
Based on the results of this study, it is clear that entrepreneurship education plays a vital role in preparing junior secondary school students for future success, not just in business but also in solving real-world challenges. The competencies identified—such as creativity, financial literacy, risk-taking, and leadership—are essential for students to thrive in an increasingly dynamic and competitive environment. However, the availability of instructional resources significantly enhances the development of these competencies.
In Ilorin West L.G.A, the current provision of resources may need to be bolstered to ensure that all students can access the necessary materials to fully develop their entrepreneurial potential. This will help to foster a generation of students who are not only academically equipped but also ready to take initiative and innovate in their communities.
5.3 Recommendations
1. Enhancing Resource Availability:
Government and school authorities should ensure the availability of instructional resources such as computers, textbooks, and interactive learning tools. These resources are crucial for enhancing the development of entrepreneurship competencies among students.
2. Curriculum Integration:
Entrepreneurship education should be integrated into the junior secondary school curriculum. The curriculum should focus on practical skills such as problem-solving, leadership, financial literacy, and creativity, which are directly relevant to students’ future careers.
3. Teacher Training and Development:
Teachers should undergo continuous professional development to improve their ability to teach entrepreneurship. This will ensure that they are well-equipped to nurture the entrepreneurial mindset in students.
4. Encouraging Extracurricular Activities:
Schools should introduce extracurricular activities like business clubs, innovation challenges, and entrepreneurship competitions that encourage students to practice entrepreneurial skills in real-life settings.
5. Parental and Community Involvement:
Parents and communities should be encouraged to support entrepreneurship education through mentorship programs, local business partnerships, and providing practical experiences for students to learn from successful entrepreneurs.
5.4 Limitations of the Study
Despite the insightful findings, the study had some limitations:
· The research was confined to Ilorin West L.G.A, which limits the generalizability of the results to other areas.
· The sample size of 120 students may not fully represent the entire population of junior secondary school students in Kwara State.
5.5 Suggestions for Further Research
Future research could explore:
· A comparative study between different local government areas within Kwara State to examine regional differences in the availability of resources and entrepreneurial competencies.
· The impact of teacher-student interactions in fostering entrepreneurship education.
· A longitudinal study to track the long-term impact of entrepreneurship education on students' career paths and entrepreneurial ventures.
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KWARA STATE COLLEGE OF EDUCATION, ILORIN
BUSINESS EDUCATION DEPARTMENT
Section A: Demographics
· Age: ____
· Gender: Male [ ] – Female [ ]
· Class: JSS 1 [ ] – JSS 2 [ ] – JSS 3 [ ]
· School Type: Public [ ] – Private [ ]
· Urban or Rural: ______________
Section B: Awareness & Interest in Entrepreneurship
Please indicate your agreement with each statement:
1. I know what entrepreneurship means.
2. I want to start a small business in the future.
3. My school teaches entrepreneurship or business studies.
4. I have family members who run a business.
5. I believe entrepreneurship is important for my future.
Response Options (4‑point Likert scale):
4 = Strongly Agree, 3 = Agree, 2 = Disagree, 1 = Strongly Disagree
Section C: Self‑Assessment of Entrepreneurial Competencies
Rate your ability (1 = low / 4 = high):
1. Recognising business opportunities
2. Planning and organising tasks
3. Communicating ideas clearly
4. Using basic computer and ICT tools
5. Working collaboratively in a team
6. Problem-solving creatively
7. Managing time effectively
8. Taking initiative without instruction
9. Managing money responsibly
10. Marketing an idea or product


Section D: Challenges in Learning Entrepreneurship
How much do you agree?
1. There are few hands‑on/practical activities in my entrepreneurship or business studies class.
2. Teaching materials (like textbooks, digital tools) are not available.
3. There are no local entrepreneurs coming to speak or serve as role models.
4. Teachers or parents do not encourage entrepreneurial thinking.
5. The ideas I learn seem too difficult to understand or apply.
Use the same 4‑point scale as above.
Section E: Suggestions for Improvement
To what extent do you agree with each?
1. Include more practical group projects (e.g. school-based mini businesses).
2. Invite local entrepreneurs to speak or run workshops.
3. Form student entrepreneurship clubs or groups.
4. Use multimedia tools (videos, apps) to teach entrepreneurship.
5. Organise mini-business competitions in school.

