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ABSTRACT 
The purpose of this study is to look into the significant of Continuous Assessment Tests on the academic performance of Business Studies students in Junior Secondary School in Ilorin East Local Government, Kwara State. The sample consisted to one-hundred and two (102) students, who were randomly selected from Business Studies class. The instrument used for data collection was a structured questionnaire based on the study, responses to the questions asked. Simple percentage frequency counts and chi-square statistical method was adopted for data analysis. Results showed that Continuous Assessment Tests influenced the performance of students in the class. This study recommends that more teaching rooms should be built and furnished and that the number of enrolment in the class should correlate with the available human and non-human resources in the school. Also, the textbooks prepared by the Business Studies teachers in the schools should be made voluntary to every student and no work should be attached to such.
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CHAPTER ONE
INTRODUCTION
Background to the Study
Business Education are integral part of general education that is concerned with education for business and education about business. Business Education can be traced from the time when commercial secondary modern school were established in some part of the country and commercial subjects such as typewriting, shorthand, commerce, principles of account and the use of English were being offered at that moment in the secondary schools in the country. Education is an important aspect of economic development. An educated of a country is a key to social economic and political stability (Ojiambo, 2020).
According to Onywoki (2021), the introduction of Business Studies programme was based on the results of the manpower survey and its aim was to produce highly skilled manpower required for the growing commercial enterprises in the country. Specifically, the project was aimed at introducing Business subjects in selected general secondary schools in Nigeria, for example accounting, shorthand and typing with office practice and commerce. Because of the success of the project, there were about 1200 secondary schools teaching Business studies in Nigeria by 2000s (Oluoch, 2019).
The main objectives for offering the subject at the Junior Secondary School level are for the students to:
(i) acquire basic knowledge of business
(ii) prepare students for further training in Business Studies
(iii) have opportunity for gainful employment where they cannot proceed for further studies.
(iv) prepare students to be able to explore and learn about the world of work after graduation
(v) determine which occupation or trade that would be of benefit to them.
To achieve the above stated objectives, secondary schools need to be supplied with qualified teachers and should be equipped with relevant textbooks and other instructional materials such as Model Office, Photocopiers, Duplicating Machines among others. Students should be exposed to the use of computer and other communication gadgets during their period in the school.
Business Studies is a very important subject in Junior Secondary School level as well as in everyday activities of the students. The knowledge they acquired at the Junior Secondary School level will assist them in the understanding of business subjects in Senior Secondary Schools and in higher education levels in the areas like Accounting, Commerce, Economics, etc. Therefore, the study of Business Studies has become a necessity in a developing nation like Nigeria.
According to the Nigeria National Policy on Education (FRN, 2019), Vocational subjects are to be taught in secondary schools in order to move the nation forward in the area of technological development and at the same time for self reliance. National Policy on Education (2019) stated five objectives for vocational subjects. They are:
(1) A free and democratic society
(2) A just and egalitarian society
(3) A united, strong and self-reliance nation
(4) A great and dynamic economy and
(5) A land of bright, full of opportunities for all citizens.
Students’ academic achievements in Business Studies as shown in the results of Junior Secondary School Certificate Examinations (JSSCE) in recent times are in the decline. The attitude of a person towards certain things reflects one’s perception of that thing. Therefore, students’ attitudes or interests towards a subject seem to be a determining factor of students academic performance or achievement and the effective teaching of that subject as empirically revealed by AbdulKareem (2019).
Clem, (2020) stated that highly emotional students will find business subjects such as Typewriting and Commerce difficult until such students are able to develop control over their emotions. This indicates that students who are highly emotional will always lack the ability to concentrate on the study of business subjects in schools. Ushal, (2021), stressed that students themselves contribute to their poor performance, level of their actions and exposure. He stressed further that learning involves acquisition, retention and retrieval and these are personal. It depends on the ability of the individual to perceive the signals and symbols as the stimulus being presented and responded adequately; internalizing the message before learning can take place.
Statement of the Problem
The performance of the students in JSSCE is a function of the efforts injected into teaching/learning system by teachers of Business Studies in Secondary Schools. Therefore, factors that affect effective teaching and learning of Business Studies in Junior Secondary Schools in Ilorin East Local Government Area Kwara State is very important and needs to be investigated.
The specific problems are the failure may be as a result of inadequate qualified teachers, inadequate teaching and learning facilities, inadequate infrastructure, and poor method of teaching, and lack of confidence on the part of teachers and students. Thus, there is the need to address this problem on what can be done to halt the situation.
Purpose of the Study
This study is on the survey of the factors influencing the teaching of business studies in Junior Secondary Schools in Ilorin East Local Government Area of Kwara state.
This study was guided by the following specific research purpose:
· To examine the factors affecting teaching and learning of business studies
· To identify social -based factors in teaching and learning of   business studies
· To determine the non-institutional factors in teaching and learning of business studies
Research Questions
	Specifically, this study investigated the following questions:
· What are the teacher-related factors that influence the effective teaching of Business Studies in Junior Secondary Schools?
· What social-based factors influence the teaching and learning of business studies among secondary school students?
· To what extent do non-institutional factors (such as family background, socio economic status, and community environment affect the teaching and learning of business studies among secondary school students?
Research Hypotheses
	This study intends to investigate the existing factors that affect the effective teaching and learning of Business Studies in Secondary Schools in Ilorin East Local Government Area of Kwara State.  To do this, the following research hypotheses were raised:
HO1:	There is no significant relationship between the factors affecting teaching and learning of business studies in Ilorin East Local Government Area
HO2:	There is no significant influence of social based factors affecting teaching and learning of business studies in Ilorin East Local Government Area of Kwara State.
HO3:	There is no significant influence of non-institutional based factors affecting teaching and learning of business studies in Ilorin East Local Government Area of Kwara State.


Significance of the Study
This study is significant because its outcome will benefit teachers of Business Studies and make them understand factors that could affect the effective teaching and learning of Business Studies in Junior Secondary Schools (JSS).
Education policy makers will also find it useful in the areas of quality and quantity of teachers and instructional materials required in each school for effective teaching and learning of the subject.
This study will also equip the curriculum planners and teachers with vital tools that will help them in their plannings. Finally, it will be useful to future students who have been exposed to problems facing them and find possible solutions to such problems for effective performance in schools.
Delimitation of the Study
	This study covers ten (10) secondary schools in Ilorin East Local Government, due to financial constrains. The study is restricted to possible factors that can affect effective teaching and learning of Business Studies at the Junior Secondary School levels in Ilorin.


Operational Definition of Terms
Business Studies: Is the subject that prepares students for roles in enterprises such as employee entrepreneur on self-employment.
Social-Based Factors: encompass the influences of individuals and groups on each other, shaping thoughts, behaviors, and outcomes within social contexts. These factors include interpersonal relationships, cultural norms, social structures, and the impact of groups like family, peer groups, or social classes. They are distinct from individual characteristics and external environmental factors.
A non-institutional Factor: is any aspect or element that is not directly related to or regulated by formal institutions like government agencies, established financial institutions, or standardized organizations. These factors often involve informal networks, relationships, and practices that exist outside the formal structures of society.
Teaching: is the process of imparting knowledge, skills, or experiences to another person or group.
Junior Students: These are the students at the Junior Secondary School levels in Secondary School.


CHAPTER TWO
REVIEW OF THE RELATED LITERATURE
It has been noted that different people, authors and writers possess different views and opinions on different issues. They have always experienced brain storming on the topics that are so important to them, especially when it comes to teaching and learning in education.
Educationists and researchers have repeatedly emphasized or talking on issues relating to failures, success and factors affecting effective teaching and learning in the field of education. They have shown great interest on the learners, teachers and the learning environment especially, the study of Business Studies in our Junior Secondary Schools in the State.
	This chapter will be conducted under the following sub-headings:
· Concepts of Business Studies
· Exploring Non-Instructional Factors in Student Evaluations
· Impact of Social Factors on Behavior Change
· Teacher Attitude another Inhibition to Effective Teaching of Business Studies
· Inadequate Mastery of the Subject
· Instructional Materials
· Summary of the Literature Review
Concepts of Business Studies
According to Bamidele (2017), Business Studies is a conglomeration of many subjects such as Commerce, Typewriting, Accounts, Bookkeeping, Economics and Marketing. He opined that Business Studies is a vocationally oriented course that equips the students with pre-requisites knowledge and skills in appropriate occupation. It is a main subject offered at the Secondary School level in view of its role in the socio-economic development of the nation and the demand of its significance (Taiwo, 2016).
According to Boone and Kurtz (2019) business consists of all profit-seeking activities and enterprises that provide goods and services necessary to an economic system, of course at a profit. The profit is made on behalf of the owner (Symons and Adams 2018). Business provides people with food, clothing, housing, medical care and transport and almost everything else that makes life easier and better. There are businesses that will produce goods such as automobiles (Toyota), breakfast cereals (proctor & Gamble), computers (dell), cooking oil (Bidco) others will provide services such as insurance (Madison, BlueShield), banking services (KCB, Equity), carrental (Kenatco and Avis).
The present system of education based on 9-3-4 confirmed the importance of Business Studies in the school curriculum. According to Kayode (2014), Salami (2016) and Muhammed (2018), a teacher is a unique human being who has learnt to use himself effectively and efficiently to carry out his own society’s purpose in the education of others.
Exploring Non-Instructional Factors in Student Evaluations
The use of student ratings to measure instructors’ teaching performance and effectiveness has been an important but controversial tool in the improvement of teaching quality during the past few decades (Spooren et al., 2007). However, most tertiary institutions rely on student ratings as an indicator of faculty teaching performance (Benton, 2011, p. 41). Empirical research has shown that there is a significant correlation between student evaluations of teaching (SETs) and student grades (Isely & Singh, 2005, p. 29). Student evaluations have a negative and a pernicious effect on teaching if they are not adjusted appropriately and accurately to measure teaching effectiveness (Arreola, 2007; Schneider, 2013). If student evaluations can be increased by giving higher grades, then they are a flawed instrument for evaluating teaching. Moreover, this process may contribute to the inflation of grades in higher education institutions if faculty members have an incentive to improve their evaluations and attract students (Krautmann & Sander, 1999). The findings of Krautmann and Sander (1999) indicated that grades affect student evaluations, and faculty have the ability to “buy” higher evaluations by lowering their grading standards (p. 61). Schneider (2013) claims that faculty at higher education institutions that place significant weight on student evaluations often report that they give out easy grades, avoid controversial material, and dumb down courses in order to get higher student evaluations (p. 122). He criticises student evaluations as a practice poisonous to the teaching environment, inaccurate, easily manipulated, and lacking psychometric sense, reliability, and validity. Furthermore, D’Apollonia and Abrami (1997, cited in Germain & Scanduran, n.d) claim that student evaluations are unsophisticated and provide little insight for teaching improvement; they are, in their view, only crude judgements of instructional effectiveness. All these are considered to be disadvantages of student evaluations aside from their impact on grade inflation. However, it is important to keep in mind when judging student evaluations that just because “good teaching is hard to measure doesn’t mean that we should give up trying to assess it” (pp. 124-128). Some scholars, such as Arreola (2007), claim that student evaluations can offer slightly valid and reliable assessments of teaching if they are “properly constructed, appropriately administered, and correctly interpreted” (p. 98). If the purpose of student evaluations is to improve and reward the quality of teaching, it is important for higher education institutions to develop a system for evaluating teaching that emphasizes the amount students learn and the amount of work they do in a course (Schneider, 2013).
The problem explored in this study stems from the fact that student evaluations have gained controversy among teachers and practitioners. Students need to separate the quality of instruction in their evaluations from the grade they received or expect to receive. A substantial number of teachers have expressed their fear and concerns about these evaluation forms containing non-instructional elements which may not measure teaching effectiveness or help to improve teachers’ pedagogical and instructional skills. Critics believe that students, especially freshmen, cannot judge any aspect of teaching (Trout 1997, cited in Al-Issa & Suleiman, 2007, p. 303). Students do not have the knowledge or experience to evaluate the multidimensionality of teaching. Additionally, they argue that student evaluations of teachers are often influenced by non-instructional factors, and data obtained from student ratings should not be used by those making decisions about teachers (Crumbley, Henry, & Kratchman, 2001; Emery et al., 2003, cited in Al-Issa & Suleiman, 2007, p. 304). Ewing claims that student ratings are positively correlated with students’ expected grades (2012, p. 141). Therefore, this paper is an attempt to explore and identify these non-instructional factors according to teachers’ perspectives, and to discover some possible ways of eliminating these factors and improving current student evaluations and evaluation practices.
Impact of Social Factors on Behavior Change
Social factors encompass a wide range of influences, including family dynamics, peer relationships, community context, and societal norms. These factors play a pivotal role in shaping an individual’s motivation to change behavior. Key social influences on behavior change include:
Social Support: Support from family, friends, and peers can significantly enhance motivation for behavior change. Individuals who perceive they have strong social support are more likely to engage in and sustain positive behavioral changes. This support can take various forms, including emotional encouragement, informational assistance, and tangible resources.
Peer Influence: The behaviors and attitudes of peers can strongly affect an individual’s choices. Positive peer influence can motivate individuals to adopt healthier behaviors, while negative peer pressure can lead to detrimental choices. Understanding the dynamics of peer relationships can help practitioners leverage positive influences to encourage behavior change.
Cultural Norms: Cultural beliefs and values shape individuals’ perceptions of acceptable behaviors. Norms within a community can either encourage or hinder behavior change. For example, cultures that prioritize health and well-being may promote healthier lifestyles, while those that do not may create barriers to change. Awareness of these cultural norms is crucial for tailoring interventions that resonate with specific populations.
Interpersonal Relationships: The quality of interpersonal relationships can impact motivation for behavior change. Supportive, trusting relationships foster open communication and facilitate discussions about change, while toxic or unsupportive relationships can create barriers to motivation. Building positive relationships can enhance individuals’ willingness to pursue behavior change.
The Role of Social Learning in Behavior Change
Social learning theory posits that individuals learn and adopt behaviors through observing and modeling others within their social environment. This theory emphasizes the importance of social influences on behavior change and motivation.
Key elements of social learning include:
Observational Learning: Individuals are likely to imitate behaviors exhibited by role models, especially those they admire or relate to. Positive role models who demonstrate successful behavior change can inspire others to follow suit, fostering a culture of change within a community.
Social Reinforcement: The reinforcement individuals receive from their social environment can either encourage or discourage behavior change. Positive feedback, encouragement, and recognition from peers and family can enhance motivation, while criticism and negative feedback can undermine it.
Reciprocal Determinism: This concept highlights the interplay between individual behavior, personal factors, and the social environment. Behavior change is influenced by interactions among these elements, demonstrating that social context is integral to the change process.
Strategies to Leverage Social Factors for Behavior Change
Understanding the role of social factors in behavior change can empower practitioners to design interventions that harness these influences effectively. Here are several strategies:
Fostering Social Support Networks: Encourage individuals to build and maintain supportive social networks. Group therapy, support groups, and community initiatives can create environments that promote positive behavior change.
Utilizing Peer Mentoring: Establish peer mentoring programs that connect individuals seeking change with those who have successfully navigated similar challenges. Peer mentors can provide relatable support and encouragement, enhancing motivation.
Engaging Families: Involve family members in the behavior change process. Family dynamics play a crucial role in motivation, and involving loved ones can enhance commitment to change and foster a supportive environment.
Cultural Competence: Develop culturally tailored interventions that respect and reflect the values and beliefs of the target population. Understanding cultural norms can enhance the effectiveness of behavior change initiatives.
Promoting Positive Role Models: Highlight success stories and positive role models within the community. Sharing narratives of individuals who have successfully changed their behaviors can inspire others and provide a roadmap for achieving similar goals.
Qualification of Teachers Influencing Teaching and Learning of Business Subjects
	Qualified teachers are required for the teaching of Business Studies.  A study conducted by Ajiboye (2015) revealed that about 20% of Business Studies teachers in the schools were certified to teach Business Studies successfully.  Furthermore, the findings revealed that a good number of other teachers possessed Degree Certificate, Higher National Diploma (HND) and National Diploma (ND) Certificates without teaching qualifications.
	Titilayo (2017), stressed that about 26.1% of Business Studies teachers in the schools were certified to teach Business Studies subjects, a good number of other teachers possessed Degree Certificates and in addition to this deficiency, some of them had no teaching experience.  
Teacher Attitude another Inhibition to Effective Teaching of Business Studies
This is lack of commitment on the part of the teachers.  Teachers are not committed because they are not encouraged by the government i.e. there is no or inadequate incentives for teachers.  Government through the appropriate agencies like the Ministry of Education from Local, State or Federal levels are responsible for proper monitoring and implementation of educational activities in their various constituencies.
The experience of a teacher plays a major role in the teaching-learning process. It is sometimes expressed that the productivity of a teacher relies heavily on the teaching experience of the teacher (Khursid, 2016). The more experienced teachers are better informed on classroom management, teaching strategies, test construction, students’ assessment and others. The experience of Business Studies teachers also determines how much they can utilize various teaching strategies.
Teaching strategies have been identified over the years as an integral component of teacher factors and it has a way of influencing the academic performance of students. For there to be effective teaching of Business Studies, Business Studies’ teachers have to explore and utilize various teaching strategies towards the realization of the overall goals of Business Studies. Some of the notable teaching strategies that are perceived to be effective in the teaching and learning of Business Studies include: demonstration, modeling, discussion, project, field trip, assignment and brain-storming.
	The Ministry has contributed in one way or the other to the failure in educational performance and especially in Business Studies, in particular, primary and post primary.	Adeyemi (2015) opined that lack of dedication to duties could be viewed from different perspectives; he classified them into three different sections as follows: There were opinions in several quarters that teachers throughout the nation have not been rated well to compensate them.  In most cases, they were denied of their promotion and some necessary allowances.  Their cases are not promptly attended to because the children in public schools are those of the poor and downtrodden in the society who could not afford to put their children in the private schools.  Materials needed to promote teaching and learning ae not provided by the government.
Adeyemi, (2019) went further to ascertain that some teachers are lazy.  They develop non-challant attitudes to their duties.  In most cases, they choose to be away from schools for no good reasons.
Finally, he mentioned that 50% of the teachers presently in our schools and colleges are not properly trained for the job and as a result of lack of professional touch, students are taught poorly.
Government Attitude
Another problem inhibiting to effective teaching of Business Studies in schools is lack of commitment. Teachers are not committed because they are not encouraged by the government i.e. there is no or inadequate incentives for them. Government, through the appropriate agencies like the Ministry of Education, Local, State or federal levels are responsible for proper monitoring and implementation of educational activities in their various constituencies.
The Ministry has contributed in one way or the other to the failures in education sector and especially in Business Studies, in particular. Adeyemi (2017), opined that lack of dedication to duties could be viewed from different perspectives. He classified them into three different sections as follows.
There were opinions in several quarters that teachers throughout the nation have not been related well to compensate them. In most cases, they were denied of their promotion and some necessary allowances. Their cases are not promptly attended to because the children in public schools are those of the poor and downtrodden in the society who could not afford to put their children in the private schools. Materials needed to promote teaching and learning are not provided by the government.
Adeyemi (2019), went further to stress that some teachers are lazy. They develop non-challant attitudes to their duties. In most cases, they choose to be away from schools for no good reason. Finally, he mentioned that 50% of the teachers presently in our schools and colleges are not properly trained for the job and as a result of lack of professional touch, students are taught poorly.
Inadequate Mastery of the Subject
The subject teacher must ensure that they have adequate knowledge and understanding of the subjects they teach so that they can be able to impact the expected knowledge to the students appropriately. Deaden (2017), stressed the individual’s mastery of knowledge as imperative for students’ performance in the class. What the teachers say is specific enough to focus the attention and efforts in the desired direction and also teacher will be reasonably confident to teach based on what he or she knows.
Therefore, teachers must be master of the subject he teaches so that effective learning can take place. It is what the teacher of a particular subject knows and the continuous updating and research in that field that give the teacher or instructor an edge in teaching that subject. Also, Enaibe (2018), maintained that “any of the business subjects requires that such a business teacher has good mastery of the subject matter.” This means that the teacher of Business Studies should be competent and should not be a figure phobia. He, should also have a good command of language especially English Language. As a result of this, a well-trained teacher must be sound both academically and professionally and possess the potential to know the contents and methodologies of impacting knowledge, skills and attitudes in the classroom.
Instructional Materials
Olayiwola (2019), stated that instructional materials can be used to facilitate effective teaching and learning. A good instructional material must aid both the teacher and the learners. He further explained that good instructional materials make the teachers to impact knowledge easier because learners are also aided to grasp the teaching easily. According to Oyedeji (2017), adequate and effective uses of instructional materials go a long way in improving students’ academic achievement in Business Studies. He further stressed that such instructional materials must embrace all those facilities that can make easy the process of learning in school environment such as duplicating machines, office cabinets, photocopying machines, typewriters, computer sets, perforating machines, adequate laboratories and workshops, various textbooks and other relevant materials.
Tiamiyu (2016), asserted that learning facilities can help to make the message the teacher is trying to put across to the learner more vividly, interestingly and intelligently. Aruhogbo (2017), believed that teaching should not be mere storytelling and reading activities. It should involve the introduction of a lot of activities through the use of audio-visual materials, through which the teacher can stimulate the interests of the learners.
With the above assertion, it is clear that the level of success of students cannot improved without suitable and adequate instructional materials. More so, teachers cannot effectively teach and students cannot quickly and immediately assimilate without the help of the instructional materials like textbooks that will guide them to success.
Summary of the Literature Reviewed
This section of the research summarized the review of literature as follows:
Business Studies is a combination of many subjects like Commerce, Typewriting, Accounts and Economics (Bamidele, 2017), it is a major course offered in Junior Secondary School and equips the students with pre-requisite knowledge and skills appropriate for occupations.
The factors were defined as one of the several things that cause or influence the outcome of something. It determines the level of increase or decrease to which an instance could be affected. Several factors have been indentified as being responsible for effective teaching and learning of Business Studies in Junior Secondary Schools and these include:
· Inadequate mastery of the subject by the teacher, i.e. the subject teacher must ensure that they have adequate knowledge and understanding of the subject so that he or she can be able to impact knowledge to the students.
· Students’ attitudes towards the subject also contributes to the effective teaching and learning of Business Studies.
· Clem (2018), stated that highly emotional students will find Business Studies as a subject difficult until such students is able to develop control over his or her control.
· Teachers’ attitudes towards the teaching of the subjects reflect in the performance of the subject. Comb (2017), described effective teacher as a unique human being. Therefore, whatever attitude a student cultivates towards a school subject is depends on the prevailing circumstance.
The study therefore is set to investigate the factors that affect effective teaching and learning of Business Studies in Ilorin East Local Government, Kwara State with a view of determining ways of improving the academic performance of the students in the subject.


CHAPTER THREE
RESEARCH METHODOLOGY
Introduction
This chapter presents information on research design, population of the study, sample and sampling techniques, research instrument, validity of the instrument, reliability of the instrument, administration of the instrument and data analysis.
Research Design
Survey design was used for this study due to the large number of the respondents involved. This method enables information to be collected from the sample population.
Population of the Study
The population of the study comprises all the JSS II students of Junior Secondary School in Ilorin East Local Government.
Sample and Sampling Techniques
The researcher used (10) Junior Secondary Schools in Ilorin East Local Government area of Kwara State and ten (10) students are selected in each school making (100).
Purposive Sampling Technique was used to select ten secondary schools in Ilorin East Local Government, Kwara State. The use of purposeful sampling procedure was used because there is evidence that a good representative of the population have been sampled. Therefore, the following secondary schools were chosen from the list of secondary schools in Ilorin East Local Government Area of Kwara State.
1. Ansarul Islam Junior Secondary School, Marafa Oja 
2. Junior Secondary School, Akerebiata 
3. Junior Secondary School, Alalubosa 
4. Community Junior Secondary School, Aiyetoro Ile 
5. Community Secondary School, Okeoyi 
6. Government Secondary School, Lajiki 
7. Government Day Secondary School, Oke Ogbe 
8. Sentu Junior Secondary School, Sentu 
9. Government Day Secondary School, Amule 
10. Government Junior Secondary School, Alalubosa
However, the study was limited to Junior Secondary School students only, the subjects business studies is offer in Junior schools.


Research Instruments
Adewunmi (2018), described research instrument as the process of selecting or developing meaningful materials for evaluation of research. Therefore, questionnaire was the main research instrument used and was developed after due consultations with the project supervisor.
The questionnaire consists of two main sections, i.e. A and B. Section A was on the respondents’ bio data while Section B was on the statement of the problem been studied. There were different alternatives to each statement, i.e. Strongly Agree (SA), Agree (A), Strongly Disagree (SD) and Disagree (D) and the respondents were expected to tick the most appropriate response applicable to them.
Validity of the Instruments
Draft questionnaire be given to the project supervisor and other specialists in the area of Business Education in order to ensure the instrument was devoid of ambiguity. The supervisor’s and other comments, observations and corrections by those that matters were incorporated to produce a modified questionnaire.
Reliability of the Instruments
The reliability of the instrument was carried out on thirty students and the administration of the questionnaire was repeated after two weeks interval to determine its reliability. Pearson Product Moment Correlation was used to correlate the two scores in order to determine the reliability level of the instrument. The co-efficient stood at 0.75 which shows that the instrument was reliable.
Administration of the Instrument
 Official permission was obtained from the sampled schools to administer the questionnaire on the students. The sampled students (respondents) in each class and the researcher personally distributed the questionnaire to them.
The researcher, to enhance the supply of information on the questionnaire provided additional explanation. The respondents were given sufficient time to supply necessary information on the questionnaire and all the copies of the questionnaires were collected immediately for analysis.
Data Analysis
Simple percentage was used to analyze the personal data of the respondents while chi-square analyses was employed to test the hypotheses formulated for the study.





CHAPTER FOUR
INTERPRETATION AND ANALYSIS OF DATA
This chapter presents the results and discussion as obtained from the analysis of data and interpretations of results formed the first part of the chapter while discussion of the results followed.
Results
Table 1
Distribution of Respondents by Sex
	Sex
	Number
	Percentage

	Male
	50
	50%

	Female
	50
	50%

	Total
	100
	100%


Source: Field Survey, 2025
The above table, shows that 50 percent of the total respondents were male while female were 50 percent of the total respondents.


Table 2
Class of Respondents
	Sex
	Number
	Percentage

	JSS I
	50
	50%

	JSS II
	50
	50%

	Total
	100
	100


Source: Field Survey, 2025
From the table 2 above, the respondents consist of 50 students from JSS I and the same 50 students from JSS II with 50 percent respectively.
Table 3
School of Respondents
	Name of School
	Number
	Percentage

	Ansarul Islam Junior Secondary School
	10
	10

	Junior Secondary School
	10
	10

	Junior Secondary School
	10
	10

	Community Junior Secondary School
	10
	10

	Community Secondary School
	10
	10

	Government Secondary School
	10
	10

	Government Day Secondary School
	10
	10

	Sentu Junior Secondary School
	10
	10

	Government Day Secondary School
	10
	10

	Ganmo Community Junior Secondary School
	10
	10

	Total
	100
	100


Source: Field Survey, 2025
Table 3 above shows that equal number of students was selected from the sampled schools.
Hypothesis 1
There is no significant relationship between the factors affecting teaching and learning of business studies in Ilorin East Local Government Area.
Table 4
Chi-square analysis showing relationship between the factors affecting teaching and learning of business studies in Ilorin East Local Government Area.
	Variable
	Degree of Freedom
	Alpha Level
	Calculated X2 Value
	Chi-Square Table Value
	Decision Sig. Exists

	Teachers’ qualities and students’ attitudes
	12
	0.05
	74.48
	21.03
	Rejected


Source: Field Survey, 2025
The table above shows that the calculated chi-square value is 74.48 while chi-square table value is 21.03 at 12 degree of Freedom and 0.05 significant level since the calculated value is greater than table value, the hypothesis postulated above is hereby rejected.
	In conclusion, we can say that the quality of teachers when teaching can influence students’ attitudes towards students performance in Business Studies in Junior Secondary Schools.
Hypothesis 2
There is no significant influence of social based factors affecting teaching and learning of business studies in Ilorin East Local Government Area of Kwara State.
Table 5
Chi-square analyses showing significant influence of social based factors affecting teaching and learning of business studies in Ilorin East Local Government Area of Kwara State.
	Variable
	Degree of Freedom
	Alpha Level
	Calculated X2 Value
	Chi-Square Table Value
	Decision Sig. Exists

	Instructional materials and students’ attitudes
	3
	0.05
	23.60
	7.81
	Rejected


Source: Field Survey, 2025
Table 5 above shows that the calculated value is 23.60 percent while table value is 7.81 at 3 degree of freedom while 0.05 significant level. Since the calculated value is greater than table value, the hypothesis postulated in chapter one is hereby rejected. Meaning that instructional facilities like textbooks can influence students’ attitudes towards the offering of Business Studies in Junior Secondary Schools.
Hypothesis 3
There is no significant influence of non-institutional based factors affecting teaching and learning of business studies in Ilorin East Local Government Area of Kwara State.
Table 6
Chi-square analyses shows the significant influence of non-institutional based factors affecting teaching and learning of business studies in Ilorin East Local Government Area of Kwara State
	Variable
	Degree of Freedom
	Alpha Level
	Calculated X2 Value
	Chi-Square Table Value
	Decision Sig. Exists

	Job opportunities and attitudes of students
	9
	0.05
	91.11
	16.92
	Rejected


Source: Field Survey, 2025
The above table shows that the calculate value is 91.11 while table value is 16.92 at 9 degree of freedom and 0.05 significant level. Since the calculated value is greater than table value, the hypothesis is hereby rejected.
We can therefore conclude that recognition and possibility for job opportunities after graduation can influence students’ attitude towards the offering of Business Studies in Junior Secondary Schools in the State.
Discussion of Results
Hypothesis 1: States that there is no significant relationship between the factors affecting teaching and learning of business studies in Ilorin East Local Government Area towards Business Studies. However, the result shows that the students’ perceptions were different. This could be attributed to the level of students’ exposures and abilities to evaluate the adequacy of teachers’ methods of teaching. Students perceive the teachers’ methods differently learning in mind the personality and disciplinary approaches. This result indicates that teachers’ interests can enhance better students’ attitudes towards Business Studies in our Junior Secondary Schools in Ilorin East Local Government area of Kwara State.
Hypothesis 2: Analysis of hypothesis two shows that students that the use of instructional materials like textbooks in teaching on Shorthand, Typewriting Computer, etc. can have significance and will automatically influence students attitudes towards the offering of Business Subject.
Hypothesis 3: States that job opportunities for students do not significantly influence their attitudes towards the offering of Business Studies. The result shows that job opportunities can significantly influence students attitudes towards the offering of Business Studies in Schools. This result can be contributed to the abundant job opportunities available to the students after graduation.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
Summary
The study surveyed the attitudes of secondary school students towards the offering of Business Studies in Junior Secondary Schools in Ilorin East Local Government area of Kwara State in order to determine the variables involved in the low enrolment recorded in the subjects. This study becomes imperative in order to correct the misconceptions held by the popularity on the status of the graduates in the society.
Review of related literature was carried out on sub-topics such as teaching and learning and factors influencing learning survey research was adopted for the study. Junior Secondary School students were the target population and Simple Random Sampling Technique was used to select one-hundred respondents that supplied information on the research instruments.
Self-developed questionnaire was the main research instrument and the project supervisor validated it. The questionnaire was administered personally by the researcher after due permission was received from the concerned school principals.
Chi-square statistical analysis was used to test all the hypotheses. Below is the summary of the results.
(i) Male and female students perceived teachers’ qualities as a factor influencing attitudes of students towards the offering of Business Studies in our Junior Secondary Schools in the State.
(ii) Job opportunities significantly influenced students’ attitudes towards the offering of business Studies in Junior Secondary Schools.
(iii) Presence of instructional materials has significant effect on students’ attitudes towards the offering of Business Studies in Junior Secondary Schools.
(iv) Peer group has influence on the attitudes of students in offering Business Studies as a subject in Junior Secondary School.
(v) The last hypothesis shows that availability of job opportunities after graduation has significant effect on the attitudes of students towards the offering of Business Studies in Junior Secondary Schools.
(vi) Qualities and experience of teachers that teach the subject determine students’ performance in schools.
(vii) The study also revealed the need make the students to develop interests in the subject especially by the teachers and the parents.
Conclusion
Based on the results, the following conclusion is drawn: 
i. Teachers methods determine to a great extent, students’ interests in a subject and their level of performance. Effective teaching methods are one that provides for the uniqueness of the learners in order to allow students perform according to their abilities. Hence, students show keen interest  in teachers that are considerate and passionate in their dealings.
ii. Students interest is an important factor that can influence attitudes towards Business Studies in Schools. Interest could be developed by students that are motivated by their teachers. Therefore, interest is the motivating force behind students’ success in schools.
iii. Adequate teaching material like textbooks, computers, can influence attitudes towards the offering of Business Studies in Schools. The use of teaching materials will make teaching to be impressive and enhance better performance and the coverage of the syllabus adequately also facilitated better students performance in Business Studies in Junior Secondary Schools in the Sate.
iv. Job opportunities can significantly influence students attitudes towards offering of Business Studies because, today, parents and guardians show keen interests on careers that can promote self-employment for their children in future after graduation.
Recommendations 
In the light of the obtained results, the following recommendations are made:
i. Business Studies teachers should employ varying instructional approaches that are capable of promoting effective performance of students. They should employ instructional strategies that can cater for individual differences in the students. Also, the teachers should make themselves accessible to the students so that they could be free to share their concerns with them.
ii. Government should expose Business Studies teachers to innovations in teaching technology through attendance of seminars and workshops. This will provide adequate knowledge and skills needed to make them effective as Business Studies teachers.
iii. In the same vein, Business Studies teachers should endeavour to sustain students’ interests in the subject through appropriate use of instructional strategies capable of enhancing the accomplishment of students’ inspirations. Also, the appropriate use of instructional aids to supplement teachers’ instructions and prompt feedbacks of students’ performance are tit-bit towards developing and sustaining students’ interests in Business Studies in schools.
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APPENDIX
AN INVESTIGATION INTO THE FACTORS AFFECTING THE LEARNING OF BUSINESS STUDIES IN JUNIOR SECONDARY SCHOOLS IN ILORIN EAST LOCAL GOVERNMENT AREA OF KWARA STATE

Dear Respondent,
This questionnaire is designed to obtain your views on the attitudes of Junior Secondary Schools students towards the learning of Business Studies in Junior Secondary Schools in Ilorin East Local Government Area of Kwara State.
You are therefore requested to provide answers to the question items to enable the researcher arrive at the conclusion for research purpose.
Please respond appropriately. Your confidentiality is guaranteed.
SECTION A
Respondent Personal Data
1. Sex:	Male (  )	Female (  )
2. Age:	(i) 30-40 years (  )	(ii) Over 40 years (  )
3. Educational Level: (i) New Student (  )	(ii) Final Year Student (  )
SECTION B
You are requested to tick (√) any of the following alternatives of your choice
Strongly Disagree	-	SD	1
Strongly Agree	-	SA	5
Agree 		-		A	4
Disagree		-	D	2
	S/N
	STATEMENT
	SA
	A
	D
	SD

	WHAT ARE THE FACTORS AFFECTING THE TEACHING AND LEARNING OF BUSINESS STUDIES IN ILORIN EAST LOCAL GOVERNMENT AREA?

	1.
	Teachers’ ways of teaching make me have positive attitudes in Business Studies.
	
	
	
	

	2.
	Mastery of the subject matter made students have positive attitude in Business Studies.
	
	
	
	

	3.
	Teachers’ abilities to manipulate skills made students to have positive attitudes towards the offering of Business Studies.
	
	
	
	

	4.
	Teachers’ that are fond of giving students assignments encourage students to have positive attitudes towards Business Studies in Schools.
	
	
	
	

	5.
	Teachers’ punctualities make students to have positive attitudes towards the offering of Business Studies in Junior Secondary Schools.
	
	
	
	

	WHAT ARE THE SOCIAL BASED FACTORS AFFECTING TEACHING AND LEARNING OF BUSINESS STUDIES IN ILORIN EAST LOCAL GOVERNMENT AREA OF KWARA STATE?

	6.
	Availability of relevant textbooks on Business Studies encourage students’ attitudes towards the offering of the subject in Junior Secondary Schools in the State.
	
	
	
	

	7.
	Availability of facilities for students to practice with encourage the offering of Business Studies in Junior Secondary Schools.
	
	
	
	

	8.
	Job availability after graduation encouraged students to have positive attitudes towards the effective of Business Studies in Junior Secondary Schools in Ilorin. 
	
	
	
	

	9.
	Opportunity for self-employment after graduating enhanced students’ attitudes towards Business Studies in Junior Secondary Schools.
	
	
	
	

	10.
	Scarcity of secretaries influenced students towards offering of Business Studies.
	
	
	
	

	WHAT ARE THE NON-INSTITUTIONAL BASED FACTORS AFFECTING TEACHING AND LEARNING OF BUSINESS STUDIES IN ILORIN EAST LOCAL GOVERNMENT AREA OF KWARA STATE?

	11.
	Recognition of secretaries made students to have positive attitudes towards the offering of Business Studies in schools. 
	
	
	
	

	12.
	Encouragement by friends made me to like Business Studies as a subject.
	
	
	
	

	13.
	The rate at which my friends do pass the Business Studies in their Junior Secondary School Examinations made me to offer the subject.
	
	
	
	

	14.
	Shorthand and Typewriting are areas to pass in Business Studies.
	
	
	
	

	15.
	Difficulty of Shorthand and Typewriting discouraged me from offering Business Studies in my School.
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