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ABSTRACT

This study investigates the profound impacts of social media on political mobilization in Nigeria, with a specific focus on the Kwara State Gubernatorial Election in 2023. In an increasingly digital age, social media platforms have transformed political landscapes globally, offering unprecedented avenues for information dissemination, public discourse, and voter engagement. This research aims to explore how these platforms were utilized by political actors and citizens alike to mobilize support, shape public opinion, and influence the outcome of the 2023 Kwara State gubernatorial election. Drawing on relevant theories such as the Agenda-Setting Theory and the Uses and Gratifications Theory, this study examines the strategies employed by political parties and candidates in Kwara State to leverage social media for their campaigns. It analyzes the role of platforms like Facebook, Twitter, and WhatsApp in fostering political awareness, facilitating grassroots movements, and directly engaging with the electorate, particularly the youth demographic which constitutes a significant portion of social media users in Nigeria.
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Chapter One
 Introduction
1.1 Background to the Study
The advent and proliferation of social media platforms such as Facebook, Twitter (now X), WhatsApp, and Instagram have fundamentally transformed the landscape of political communication and civic engagement worldwide. These digital platforms have transcended traditional barriers of time, space, and cost, enabling politicians, institutions, and citizens to exchange information and opinions in real time. In Nigeria, this digital shift has become particularly significant given the country's large youth population and increasing internet penetration. Social media has become an indispensable tool in the political arena—used not only for information dissemination but also for galvanizing public sentiment, coordinating grassroots mobilization, and fostering participatory democracy.
In recent years, social media has emerged as a transformative force in shaping political narratives and influencing electoral outcomes in Nigeria. Its significance becomes particularly evident during election periods, where digital platforms serve as arenas for political communication, public discourse, and citizen mobilization (Ifukor, 2010; Omenugha et al., 2021). The 2023 gubernatorial election in Kwara State exemplifies the growing centrality of social media in Nigeria’s democratic processes. Political candidates and their campaign teams harnessed platforms such as Twitter, Facebook, Instagram, and WhatsApp to disseminate campaign messages, articulate policy positions, and engage voters directly—often bypassing traditional media filters (Ayeni, 2023; Adebayo & Omilusi, 2021).
Political parties leveraged these tools not only for promotional purposes but also to crowdsource support, conduct opinion polls, and tailor their messaging based on digital feedback loops. In parallel, civil society organizations—including election observer missions and rights advocacy groups—utilized social media to promote electoral transparency, counter disinformation, and educate the public on voting procedures and democratic values (Yahaya & Okoro, 2022). Platforms like Facebook Live and Twitter Spaces were employed for virtual town halls, while infographics and videos on Instagram and TikTok were used for mass voter enlightenment, particularly targeting young firsttime voters.
Most significantly, ordinary citizens—especially digitally literate youths—played a proactive role in online political participation. Through the use of hashtags, commentaries, and viral content, young Nigerians in Kwara and beyond engaged in agendasetting, questioned the status quo, and amplified calls for accountability. This reflects a shift from passive to participatory citizenship, facilitated by the interactive and decentralized nature of social media platforms (Ojebuyi & Salihu, 2020; Uduak & Ojebuyi, 2023). These dynamics underscore the potential of social media not merely as a tool for information dissemination but as a digital public sphere that fosters civic agency and strengthens democratic culture at the subnational level.
Despite the apparent digital vibrancy observed during the 2023 election in Kwara State, there remains a significant gap in scholarly understanding regarding the specific impacts and mechanisms through which social media shapes political behavior and mobilization at the subnational level. Questions around the authenticity of online political narratives, digital divide, misinformation, and the interplay between virtual activism and offline political engagement are yet to be thoroughly investigated. Therefore, this study seeks to critically assess the multifaceted role of social media in political mobilization during the 2023 gubernatorial election in Kwara State, offering localized insights into a global trend.
1.2 Statement of the Problem
Although social media has become an increasingly dominant force in shaping political engagement across Nigeria, there remains a notable scarcity of empirical research specifically examining its influence in subnational electoral contexts. Much of the existing discourse on digital political communication tends to focus on nationallevel elections, leaving a knowledge gap in understanding how social media functions at the grassroots and state levels. While political actors, civil society, and the electorate often acknowledge the growing importance of digital platforms in shaping political narratives and influencing voter perceptions, the actual mechanisms, efficacy, and limitations of social mediadriven political mobilization in statelevel contests remain underexplored.
In particular, the complexities surrounding how social media platforms contribute to voter awareness, engagement, and turnout during gubernatorial elections are yet to be fully unpacked. There is also a lack of detailed analysis on how these platforms are integrated into campaign strategies, how effectively they reach target audiences, and the challenges encountered—such as misinformation, digital exclusion, or echo chambers that may distort democratic participation.
The 2023 gubernatorial election in Kwara State presents a valuable opportunity to investigate these issues in a localized setting. As a relatively peaceful and politically active state, Kwara offers a unique context in which the digitalization of political campaigns and citizen engagement can be critically assessed. This study, therefore, aims to bridge the gap in scholarly literature by exploring the role of social media in influencing voter behavior, campaign dynamics, and the broader process of political mobilization at the state level during the 2023 election cycle.
1.3 Objectives of the Study
General Objective:
To assess the impact of social media on political mobilization during the 2023 gubernatorial election in Kwara State.
Specific Objectives:
1. To examine the level of social media usage among voters and political actors during the election.
2. To assess how social media influenced political awareness and participation.
3. To identify the challenges and limitations associated with the use of social media in political mobilization.
4. To evaluate the effectiveness of social media in complementing traditional mobilization techniques.
1.4 Research Questions
1. What is the extent of social media use by voters and political stakeholders in Kwara State?
2. How did social media influence political awareness and voter participation in the 2023 election?
3. What challenges affected the effective use of social media for political mobilization?
4. How effective was social media compared to traditional mobilization channels?
1.5 Significance of the Study
This research is poised to make a meaningful contribution to the expanding scholarly discourse on digital political engagement within the Nigerian context. By focusing on the 2023 gubernatorial election in Kwara State, the study will offer empirical insights into how social media platforms are utilized to shape political narratives, mobilize voters, and influence electoral processes at the subnational level. In doing so, it addresses a critical gap in existing literature, particularly regarding the localized use of digital tools in participatory democracy.
The study’s outcomes are expected to be valuable to a diverse range of stakeholders. For policymakers, the findings will offer evidencebased recommendations on how to formulate regulatory frameworks and digital inclusion policies that support transparent and participatory political communication. Political parties can draw lessons from the research to refine their digital campaign strategies, target specific demographics more effectively—especially the youth—and engage with the electorate in more meaningful and interactive ways. Similarly, civil society organizations may use the insights to develop civic education programs that harness the strengths of social media in promoting voter awareness, accountability, and inclusive dialogue.
Ultimately, the research will serve not only as an academic resource but also as a practical guide for enhancing democratic participation through technology. By deepening the understanding of social media's role in contemporary political mobilization, this study will help shape future electoral strategies, contribute to democratic strengthening, and foster a more informed and engaged citizenry.
Certainly! Here's an expanded and paraphrased version of Section 1.6: Scope and Limitations of the Study with improved academic tone and clarity:
 1.6 Scope and Limitations of the Study
This study is delimited to an indepth examination of the 2023 gubernatorial election in Kwara State, with particular emphasis on how social media platforms were employed as tools for political mobilization. The research primarily investigates the use, influence, and effectiveness of platforms such as Facebook, Twitter (now X), WhatsApp, and Instagram in shaping political participation, campaign outreach, and voter engagement during the election period. While the study provides insights into patterns of digital political behavior, it does not extend to other electoral tiers—such as presidential, national assembly, or local government elections—nor does it encompass other Nigerian states.
The study is also subject to certain limitations. First, there is the potential for respondent bias, as individuals may overstate or understate their engagement with social media or their political participation due to social desirability or fear of surveillance. Second, access to data from specific political parties or actors may be restricted due to issues of confidentiality or unwillingness to disclose strategic campaign information. Additionally, the fastevolving nature of social media technologies and user behaviors poses a temporal limitation, as findings may reflect only the realities of a particular electoral cycle and platform configuration. Despite these constraints, the study strives to offer valid and reliable insights into the role of social media in subnational political mobilization within the Nigerian context.
 1.7 Definition of Key Terms
Social Media: Online platforms that allow users to create and share content or participate in social networking.
 Political Mobilization: Activities aimed at encouraging political participation and action.
 Gubernatorial Election: An election to choose a governor for a state in Nigeria.
CHAPTER TWO
LITERATURE REVIEW
2.1 Conceptual Discourse 
2.1.1 Social Media
Social media encompasses a broad range of webbased and mobile technologies that facilitate interactive dialogue, content creation, and communitybased input. These platforms—such as Facebook, X (formerly Twitter), Instagram, WhatsApp, TikTok, and YouTube—have significantly transformed the way individuals communicate, access information, and engage with political and social issues. Kaplan and Haenlein (2010) describe social media as a collection of internetbased applications built on the ideological and technological foundations of Web 2.0, which enable the creation and exchange of usergenerated content. This definition highlights the participatory and collaborative nature of social media that distinguishes it from traditional, topdown media models.
Over the past decade, social media has evolved into a central pillar of contemporary communication systems, profoundly influencing political engagement, public discourse, and democratic participation. According to Castells (2012), digital networks serve as instruments of power and resistance, reshaping the relationship between citizens and institutions by enabling decentralized communication. In political contexts, social media facilitates direct, realtime interaction between political actors and the electorate, thereby bypassing the traditional gatekeeping role of mainstream media (Loader & Mercea, 2012). This direct engagement enhances transparency, fosters political accountability, and creates spaces for public deliberation.
Furthermore, social media platforms serve as tools for mobilization, allowing users to organize political campaigns, disseminate electionrelated information, and rally support across geographic and demographic boundaries. As Olorunnisola and Martin (2013) argue, the democratizing potential of social media is particularly evident in contexts where institutional communication is constrained or lacks trust. In Nigeria, the proliferation of smartphones and internet access has further amplified the influence of social media in political processes, particularly among youth populations (Okoro & Nwafor, 2013).
However, the role of social media in political engagement is not without challenges. While it enhances inclusivity and civic participation, it also raises concerns about misinformation, echo chambers, and the manipulation of public opinion through coordinated disinformation campaigns (Allcott & Gentzkow, 2017). Despite these issues, the platforms remain indispensable tools in the digital political landscape, providing avenues for awareness, expression, and engagement in ways previously unattainable through traditional media.
2.1.2 Political Mobilization
Political mobilization refers to the process by which individuals or groups are stimulated to participate in political activities that influence governance and public decisionmaking. These activities may include voting, campaigning, protesting, policy advocacy, or civic education efforts. According to Verba, Schlozman, and Brady (1995), political mobilization involves both vertical strategies—where political elites, parties, interest groups, or institutions initiate participation—and horizontal strategies—where peer influence and grassroots initiatives organically drive engagement from the bottom up.
In contemporary democratic societies, social media platforms have become vital instruments for political mobilization and civic engagement. They facilitate the rapid dissemination of electionrelated information, coordination of grassroots campaigns, and formation of virtual communities that transcend geographical, ethnic, and socioeconomic boundaries (Loader & Mercea, 2011). In contexts like Nigeria, where formal institutional communication is often slow, opaque, or distrusted, these platforms provide alternative channels for political discourse and action (Olorunnisola & Martin, 2013).
The democratizing potential of social media is particularly significant in subnational contexts such as Kwara State, where digital tools increasingly serve as mechanisms for mobilizing voters, especially among the youth and urban populations. Platforms like Facebook are frequently used for campaign promotions, candidate manifestos, and political livestreaming events, while Twitter (now X) facilitates realtime updates, debates, and trend amplification through hashtags such as #KwaraDecides and #Otoge—a movement that gained traction during the 2019 general elections and influenced subsequent civic actions in 2023 (Adebayo & Omilusi, 2021; Ayeni, 2023).
WhatsApp, due to its private messaging nature and widespread penetration across age groups, is commonly used for grassroots mobilization, campaign coordination among party supporters, and spreading targeted political messages. It is especially influential in rural and periurban areas of Kwara, where traditional media penetration is limited (Okoro & Nwafor, 2013; Orji, 2020). Likewise, TikTok has emerged as a creative platform where youth engage in political satire, short campaign endorsements, and trendbased advocacy, using video content to amplify awareness and participation (Uduak&Ojebuyi, 2023).
The 2023 gubernatorial election in Kwara State further illustrated how these platforms collectively shape political behavior. Candidates employed influencer marketing, microtargeted ads, and virtual town halls to reach electorates directly, bypassing traditional media gatekeepers. This not only increased visibility but also allowed marginalized voices to participate more actively in the political process (Egbunike & Olorunnisola, 2015). Importantly, the interactive and usergenerated nature of these platforms enabled a twoway communication flow, fostering a sense of political inclusion and immediacy that was largely absent in conventional campaign models (Enli, 2017; Adeyemi & Salihu, 2022).
The advent of digital technologies and social media platforms has transformed the traditional dynamics of mobilization. As Castells (2012) explains, the digital age has enabled more decentralized, spontaneous, and interactive forms of political participation. Online platforms allow citizens to organize demonstrations, disseminate campaign messages, engage in public debates, and contest dominant political narratives—all in real time and across vast distances. These technologies have empowered previously marginalized voices and fostered new forms of civic engagement, often outside formal party structures (Loader & Mercea, 2011).
Political mobilization is also closely linked to emotional and identitybased appeals. According to Norris (2002), successful mobilization often depends not just on institutional opportunity but on framing messages that resonate with people's values, experiences, and group affiliations. In the Nigerian context, mobilization strategies increasingly leverage social media to tap into youth demographics, religious and ethnic affiliations, and socioeconomic discontent, as observed in movements such as #EndSARS and recent election campaigns (Uwalaka & Watkins, 2017).
However, digital mobilization also presents challenges, including the risk of political polarization, misinformation, and "slacktivism"—where engagement is limited to online gestures rather than meaningful offline action (Morozov, 2011). Despite these limitations, political mobilization—particularly through social media—remains a vital element in shaping political participation and influencing electoral outcomes in contemporary democracies.
2.1.3 Impact
In academic and research contexts, the term impact refers to the measurable or observable effects that a particular action, phenomenon, or intervention has on a subject of interest. It involves assessing the extent to which one variable causes change in another—whether positive or negative, direct or indirect, immediate or longterm (Weiss, 1998). Within the framework of this study, impact denotes the extent to which social media platforms have influenced political mobilization processes in Kwara State during the 2023 gubernatorial election.
Assessing impact involves evaluating changes in several political dimensions, including voter behavior, public discourse, engagement strategies, and civic participation. Social media, by enabling fast and wide dissemination of political content, may significantly enhance voter education, stimulate political discussions, encourage realtime engagement with political candidates, and increase overall electoral participation (Gil de Zúñiga, Jung, & Valenzuela, 2012). In this way, the platforms act as catalysts for shaping opinions, mobilizing support, and fostering accountability.
However, the impact of social media is not uniformly positive. While it has created opportunities for inclusive dialogue and empowered marginalized groups, it has also introduced complex challenges. These include the spread of misinformation, heightened political polarization, algorithmic bias, digital surveillance, and incidents of online harassment or cyberbullying (Tucker et al., 2018). The dual nature of social media’s impact reflects the need for critical and contextspecific analysis, especially in emerging democracies like Nigeria, where institutional frameworks for digital governance may be underdeveloped.
In the specific context of the 2023 Kwara State gubernatorial election, evaluating the impact of social media extends beyond measuring digital activity alone. It necessitates a multidimensional analysis of how these platforms disrupted traditional campaign strategies, reshaped the balance of political influence, and mobilized previously underrepresented demographics—particularly youth and firsttime voters (Okoro & Nwafor, 2020; Olorunnisola & Martin, 2013). Social media emerged as a democratizing tool that allowed candidates to bypass the conventional gatekeeping mechanisms of mass media and engage the electorate directly (Uwalaka & Ndolo, 2021). This was especially advantageous for lessestablished candidates with limited financial capital, enabling them to leverage digital visibility to compensate for infrastructural deficits, a phenomenon consistent with global trends in digital electioneering (Tufekci, 2014; Boulianne, 2015).
These platforms functioned not only as broadcasting tools for campaign promises and manifestos but also as dynamic spaces for political interaction. Through live video sessions, comment sections, and interactive polls, candidates were able to communicate with constituents in realtime, fostering transparency and political intimacy (Effing, van Hillegersberg, & Huibers, 2011; Enli, 2017). Features like Twitter Spaces, Facebook Town Halls, and Instagram Live were deployed to simulate participatory forums, while WhatsApp groups served as micropolitical networks for information exchange, mobilization, and grassroots opinion formation (Adegbola & Gearhart, 2019; Omodia & Egobueze, 2018).
Moreover, social media played a significant role in galvanizing civic engagement among young and firsttime voters by providing accessible channels for political education and voter sensitization. The use of visual content—memes, infographics, and shortform videos—coupled with the influence of digital opinion leaders, helped demystify electoral procedures and foster a culture of political participation (Obot & Bassey, 2020; Kahne, Middaugh, & Allen, 2015). Youthled movements and influencers were instrumental in driving voter registration campaigns and sharing Election Day logistics, revealing how digital platforms can bridge civic knowledge gaps (Bossetta, 2018).
Nevertheless, the actual impact of this engagement must be critically assessed. While social media was vibrant with political discourse and digital mobilization, it remains important to evaluate whether these online interactions translated into concrete offline electoral participation (Boulianne, 2015; Vaccari & Valeriani, 2015). Despite the surge in online enthusiasm, factors such as political apathy, distrust in electoral institutions, or logistical challenges may have hindered voter turnout, highlighting a potential disconnect between digital activism and realworld action.
Additionally, the credibility and civic value of online discourse warrant scrutiny. Although social media facilitates open expression, it also presents challenges such as the proliferation of misinformation, echo chambers, and cyberpolarization, which can compromise informed political deliberation (Allcott & Gentzkow, 2017; Gunther, Beck, & Nisbet, 2018). In this regard, while social media enhanced visibility and engagement, it may also have skewed political narratives or heightened polarization in ways that demand critical reflection.
Therefore, the 2023 Kwara State gubernatorial election illustrates the dualedged role of social media in contemporary political mobilization—offering unprecedented opportunities for engagement and democratization, while also presenting new risks related to misinformation, superficial participation, and digital inequality (Chiluwa & Adegoke, 2013; Loader, Vromen, & Xenos, 2014). A comprehensive understanding of its impact requires situating digital interactions within broader sociopolitical and institutional contexts that influence electoral outcomes.
Therefore, impact in this research is not limited to numerical changes in voter turnout but also encompasses qualitative shifts in political culture, participation patterns, and communication practices brought about by the strategic use—or misuse—of social media platforms during the electoral process.
2.1.4 Gubernatorial Election
A gubernatorial election is the formal democratic process through which a state within a federal system selects its chief executive officer—the governor. In Nigeria, gubernatorial elections occur every four years and are governed by the 1999 Constitution (as amended) and the Electoral Act, which delineate the legal framework for the conduct of such elections (Independent National Electoral Commission \[INEC], 2023). These elections serve as a critical component of Nigeria’s democratic architecture, providing a platform for political competition, accountability, and citizen participation at the subnational level.
The 2023 gubernatorial election in Kwara State was a significant democratic event that brought together a diverse array of stakeholders, including political parties, aspirants, electoral institutions, civil society groups, media actors, and the voting public. The electoral process encompassed preelection campaigns, party primaries, political debates, voter education initiatives, and legal adjudications, culminating in the actual voting and postelection assessments. Each phase offered insight into the evolving dynamics of electoral politics in the digital age.
Traditionally, gubernatorial campaigns in Nigeria have relied on physical rallies, doortodoor mobilization, and mass media broadcasts. However, recent elections have witnessed a noticeable shift toward digital campaigning—largely propelled by the increased penetration of smartphones and internet connectivity (Omotayo & Folayan, 2022). Social media platforms such as Facebook, Twitter (now X), WhatsApp, and YouTube have been increasingly adopted by political aspirants as tools for voter engagement, agendasetting, image management, and mobilization of support (Ajayi, 2020).
In the case of Kwara State, the 2023 election revealed how digital platforms were not merely supplementary communication tools but primary arenas for political engagement. Candidates leveraged these platforms to promote manifestos, interact with constituents, respond to criticism, and shape political narratives. This trend aligns with broader global patterns where digital technologies are redefining electoral participation and campaign strategies (Chadwick & StromerGalley, 2016).
Furthermore, gubernatorial elections—such as the 2023 contest in Kwara State—present a strategic lens through which the dual role of social media in shaping democratic processes can be critically examined. On one hand, digital platforms contributed to deepening democratic engagement by enabling realtime communication, enhancing political transparency, and facilitating voter education across geographically dispersed populations. Candidates and electoral bodies utilized platforms like Twitter, Facebook, and WhatsApp to disseminate timely information regarding campaign events, voter registration, polling unit logistics, and election outcomes. This level of immediacy and interactivity contributed to a more informed electorate and encouraged civic participation, especially among youth and urban dwellers (Okoro & Nwafor, 2020; Adegbola & Gearhart, 2019; Effing, van Hillegersberg, & Huibers, 2011).
Social media also empowered ordinary citizens to serve as “digital watchdogs,” reporting election irregularities, exposing votebuying, and sharing live updates from polling units. Such grassroots surveillance mechanisms added layers of accountability to the electoral process and pressured both politicians and electoral officers to adhere more closely to due process (Bossetta, 2018; Uwalaka & Ndolo, 2021). Hashtag campaigns like #KwaraDecides and other localized civic movements used digital space to amplify community voices, advocate for electoral reforms, and monitor political promises, showcasing the participatory potential of digital tools (Enli, 2017; Olorunnisola & Martin, 2013).
However, the same platforms also posed significant risks to democratic integrity. The decentralized and unregulated nature of social media made it vulnerable to the proliferation of fake news, political misinformation, and divisive propaganda. False reports about candidates, doctored images, and manipulated polling information circulated widely, influencing voter perceptions and, in some cases, instilling fear or confusion among the electorate (Umar & Isah, 2021; Allcott & Gentzkow, 2017). Inflammatory speech, ethnic incitement, and hate messages—particularly on Facebook comment sections and WhatsApp groups—contributed to heightened political tension and polarization in certain communities (Chiluwa & Adegoke, 2013; Gunther, Beck, & Nisbet, 2018).
Furthermore, political actors often engaged in coordinated digital campaigns designed to sway public opinion through sponsored content, influencer endorsements, and the use of bots or troll armies. These strategies distorted the organic flow of political discourse and created information asymmetries that disadvantaged less technologically sophisticated candidates and voters (Bradshaw & Howard, 2017; Woolley & Howard, 2019). The absence of robust legal and regulatory frameworks to monitor digital campaigning further exacerbated these challenges, leaving electoral authorities illequipped to address the growing threat of digital manipulation (Iwuoha & Aniche, 2020).
In essence, while social media expanded the democratic space by facilitating inclusive political participation and voter engagement, it simultaneously introduced complexities that could undermine electoral credibility and civic trust. Addressing these contradictions requires not only media literacy campaigns but also institutional reforms and collaborative regulation between government agencies, civil society, and technology firms to safeguard the integrity of Nigeria’s electoral democracy (Kahne, Middaugh, & Allen, 2015; Loader, Vromen, & Xenos, 2014).
Thus, gubernatorial elections, particularly in the context of the 2023 Kwara State experience, represent a complex interplay of traditional political practices and new digital innovations. Understanding their dynamics is essential for assessing the evolving nature of political mobilization in Nigeria’s democratic process.
2.1.5 Electoral Participation
Electoral participation encompasses the diverse ways in which citizens engage with the electoral process, extending beyond merely casting votes on election day. It includes activities such as voter registration, attendance at political rallies, participation in campaign forums or debates, digital engagement through the sharing of political messages on social media, and involvement in communitybased political discussions (Verba, Schlozman, & Brady, 1995; Dalton, 2013). These multifaceted forms of involvement collectively contribute to the democratic process by facilitating informed decisionmaking and holding political actors accountable.
This concept is fundamental to any democratic society, as it reflects the extent to which citizens are empowered and motivated to influence governance outcomes. Electoral participation is thus considered a key barometer of democratic vitality and civic inclusion (Norris, 2002; Lijphart, 1997). High levels of participation—particularly during general and subnational elections—indicate public confidence in electoral institutions, perceived political efficacy, and a sense of civic responsibility among the population (Bratton, 2013; Franklin, 2004). Conversely, low voter turnout and minimal engagement may signal public disillusionment, systemic barriers to participation, or distrust in political institutions and electoral outcomes (Logan & Mattes, 2012; Lindberg, 2006).
In the Nigerian context, electoral participation has evolved significantly with the rise of digital media, especially among younger demographics who are increasingly using social media platforms to engage in political discourse, mobilize peers, and express their preferences before, during, and after elections (Omodia & Egobueze, 2018; Uwalaka & Ndolo, 2021). These trends suggest that the notion of participation must now be understood in both offline and online dimensions, as the digital sphere becomes a critical space for political expression and mobilisation.
In the contemporary digital age, social media has emerged as a transformative force in shaping electoral participation. Platforms such as Facebook, Twitter (now X), Instagram, and WhatsApp are increasingly used to mobilize voters, especially among the youth population who are often politically marginalized in traditional campaign structures (Okoro & Nwafor, 2013). These platforms serve as vehicles for disseminating electoral information, debunking disinformation, organizing grassroots mobilization, and encouraging civic dialogue.
Scholars have noted that social media tools not only enhance political awareness but also lower participation barriers by providing convenient and accessible channels for engagement (Loader & Mercea, 2011). Firsttime voters, in particular, have been shown to be more responsive to digital campaigns and peertopeer mobilization facilitated through these platforms (Kushin & Yamamoto, 2010). In the context of subnational elections like the 2023 Kwara State gubernatorial poll, these tools play a pivotal role in encouraging turnout and facilitating realtime voter interaction with political candidates and parties.
However, the influence of social media on electoral participation is not always positive. The spread of misinformation, cyberbullying, and coordinated digital manipulation can distort electoral choices and discourage participation (Tufekci, 2014). Therefore, understanding the dualedged nature of digital engagement is crucial in assessing its net impact on democratic processes.
2.1.6 Political Communication
Political communication is the process by which information related to politics—such as campaign messages, policy announcements, debates, and critiques—is exchanged between political actors, the media, and the public. Traditionally, this process was mediated through topdown channels such as newspapers, radio, and television, which offered limited opportunities for public interaction (McNair, 2011). However, with the advent of social media, political communication has undergone a radical transformation, shifting towards a decentralized and participatory model.
The advent of digital platforms has significantly transformed the landscape of political communication by fostering realtime, interactive engagement between public officials and citizens. Unlike traditional media, which operates on a oneway communication model, social media enables twoway, instantaneous exchanges that allow political actors to directly address the electorate without the filter of conventional news gatekeepers (Enli, 2017; Chadwick, 2013). This direct communication fosters a sense of accessibility and relatability, as politicians can share behindthescenes content, respond to public queries, and clarify their policy positions in real time.
In the Nigerian political environment, this shift has led to the emergence of more personalized and strategic digital branding among candidates, who now use platforms like Twitter, Instagram, and Facebook to humanize their image, project authenticity, and appeal to specific voter demographics, especially youth and urban populations (Opeibi, 2019; Adegbola & Gearhart, 2019). Electioneering practices have evolved to include the deliberate use of social media influencers, realtime video streams of rallies and town hall meetings, and hashtag activism to shape political narratives and maintain relevance in a fastpaced digital discourse environment (Bossetta, 2018; Olorunnisola & Martin, 2013).
These personalized digital strategies are not only aimed at persuasion but also at mobilizing grassroots support, countering negative media portrayals, and engaging in political combat by addressing critics or responding to unfolding controversies. In many instances, social media serves as a crisis management tool, where political figures issue statements to control narratives and restore public confidence during periods of political uncertainty or backlash (Effing, van Hillegersberg, & Huibers, 2011; Tufekci, 2015). This evolution underscores the centrality of digital tools in modern political campaigns and the need for political communication frameworks that reflect the complexities of the digital age.

Moreover, citizens are not passive recipients in this process; they actively engage in political communication by sharing opinions, amplifying campaign messages, challenging official narratives, and initiating online advocacy movements (Boulianne, 2015). These interactions help create what has been termed a “digital public sphere,” where political discourse becomes more inclusive and responsive, albeit also more volatile and fragmented.
Nonetheless, the rise of social media has also raised concerns about echo chambers, misinformation, and the manipulation of political communication by bots and trolls (Allcott & Gentzkow, 2017). These challenges underscore the need for digital literacy and platform accountability to ensure that the benefits of political communication are not undermined by its darker aspects.
2.2 Theoretical Framework
This study is anchored on two complementary theories—Uses and Gratifications Theory and Mobilization Theory—which offer robust explanatory frameworks for understanding the dynamics of social media usage and political mobilization during electoral processes such as the 2023 Kwara State gubernatorial election.
2.2.1 Uses and Gratifications Theory
The Uses and Gratifications Theory (UGT), developed by Katz, Blumler, and Gurevitch (1974), posits that individuals are not passive recipients of media content but are instead active agents who deliberately select specific media channels to satisfy personal needs and desires. These needs may include informationseeking, entertainment, social interaction, personal identity reinforcement, and political engagement. Unlike traditional media effects models that emphasize media influence over audiences, UGT shifts the focus to the motivations behind media consumption.
In the context of political mobilization, this theory explains why and how citizens, especially young voters, turn to social media platforms like Facebook, Twitter (now X), WhatsApp, and Instagram to acquire political information, engage in dialogue, and participate in civic activities. During election periods, users may be motivated by the need to stay informed about candidates, join political discussions, express opinions, or coordinate offline actions such as protests and voting (Ruggiero, 2000). Social media thus becomes a tool through which users gratify their cognitive and affective political needs, thereby reinforcing political consciousness and participation.

Moreover, the interactivity and usergenerated nature of social media enhance its utility in satisfying the evolving demands of digital citizens. As noted by Papacharissi (2010), the gratification derived from online platforms is deeply intertwined with users’ agency, which aligns with the democratic ethos of participatory governance and open political discourse.
2.2.2 Mobilization Theory

Mobilization Theory focuses on the mechanisms through which individuals are encouraged to engage in collective political action. Rooted in political sociology, this theory emphasizes the role of communication—both interpersonal and massmediated—in stimulating awareness, persuasion, and participation in political processes (Rosenstone & Hansen, 1993). It distinguishes between vertical mobilization, which is initiated by political elites and institutions, and horizontal mobilization, which occurs among peers and grassroots networks.
Within the scope of this study, Mobilization Theory helps explain how political actors, parties, civil society groups, and ordinary citizens use social media to galvanize support, organize events, and influence electoral outcomes. Social media offers fertile ground for both topdown and bottomup mobilization strategies. Politicians and campaign teams utilize targeted messaging and digital advertisements to reach specific demographics, while citizens engage in peertopeer mobilization by sharing political content and encouraging their networks to participate in elections (Bimber, 2003).
In particular, the immediacy, reach, and low cost of digital communication amplify the effectiveness of mobilization efforts during critical political moments. As Castells (2012) argues, the digital network society enables the rapid diffusion of political ideas and calls to action, transforming how political engagement unfolds. In the case of the 2023 Kwara State gubernatorial election, these dynamics played a critical role in shaping political participation, especially among digitally literate youth populations.
Together, Uses and Gratifications Theory and Mobilization Theory provide a comprehensive lens for analyzing how social media platforms mediate political communication, influence voter behavior, and facilitate electoral engagement in contemporary democratic contexts.
 2.3 Empirical Review
The role of social media in political mobilization has been increasingly scrutinized by scholars, especially in light of its growing influence on democratic processes in both developing and advanced democracies. In the Nigerian context, empirical studies have shed light on how social media tools are reshaping electoral dynamics. Okoro and Nwafor (2020), for instance, documented the strategic use of digital platforms like Twitter, WhatsApp, and Facebook during the 2019 general elections. Their findings revealed that political actors leveraged these platforms to mobilize support, discredit opponents, and communicate policy intentions directly to the electorate. In particular, WhatsApp emerged as a critical tool for microlevel mobilization, especially in urban and semiurban areas where digital penetration is relatively high.
Similarly, Uwalaka and Ndolo (2021) explored the dualedged nature of social media in Nigeria’s political environment. While they acknowledged the democratizing potential of these platforms in promoting transparency, engagement, and grassroots participation, they also raised concerns about the proliferation of fake news, hate speech, and politically motivated misinformation. These issues, they argued, undermine the credibility of electoral outcomes and fuel voter apathy and confusion.
However, a noticeable gap in the literature exists concerning the use of social media during statelevel electoral processes, particularly gubernatorial elections. Most existing empirical works have focused on national elections—such as presidential and parliamentary contests—thereby overlooking how digital tools function at subnational levels where political dynamics are often more localized and communitydriven. This study seeks to address this lacuna by examining the 2023 gubernatorial election in Kwara State, thereby contributing to a more nuanced understanding of social media's role in decentralized political settings.
2.3.1 Social Media and Political Participation in Nigeria

In recent years, social media has become a powerful enabler of political participation in Nigeria, particularly among the younger population who constitute the majority of the voting demographic. Unlike traditional media, which is often statecontrolled or elitedriven, social media offers a relatively unregulated and participatory space for political expression, activism, and civic engagement. According to Omodia and Egobueze (2018), digital platforms have significantly lowered the barriers to political participation by providing users with realtime access to political events, candidate information, policy debates, and electoral updates.
Social media platforms such as Twitter and Facebook have also facilitated the rise of citizen journalism, where ordinary users act as watchdogs, report electoral malpractice, and hold public officials accountable. These platforms serve as feedback channels, allowing politicians to gauge public sentiment and adjust their campaign strategies accordingly. Moreover, social media has empowered marginalized groups—such as women, persons with disabilities, and rural youths—by providing them with a voice in political discourse.
Nonetheless, the democratizing potential of social media in Nigeria is not without limitations. Structural barriers such as high internet costs, inconsistent power supply, poor digital infrastructure, and widespread digital illiteracy continue to hinder equitable participation. The digital divide between urban and rural communities also implies that the political influence of social media is disproportionately concentrated in urban centers, thereby marginalizing vast segments of the electorate who remain offline. Furthermore, regulatory constraints and stateled crackdowns on digital dissent pose additional threats to the freedom of political expression online.
2.3.2 Social Media in Electoral Campaigns and Voter Engagement
The transformation of political campaigns in Nigeria through the use of social media is one of the most visible shifts in the country’s electoral landscape. Traditionally, political campaigns relied heavily on rallies, billboards, radio jingles, and newspaper advertisements. However, the advent of social media has allowed political actors to adopt more interactive, costeffective, and direct methods of reaching voters. As noted by several observers, social media enables realtime communication, thereby reducing the reliance on mainstream media channels that often serve elite or partisan interests.
During the 2023 gubernatorial election in Kwara State, political candidates across different parties utilized platforms such as Facebook Live, Twitter Spaces, Instagram, YouTube, and WhatsApp groups to disseminate campaign materials, explain their manifestos, and counter misinformation. Some even organized virtual town hall meetings to engage voters in real time, answering questions and soliciting feedback. This digital campaign strategy was particularly effective in attracting youth voters, many of whom are disillusioned with traditional politics but remain active online.

Moreover, the interactive nature of social media helped break the barrier of oneway communication that typically characterizes conventional political messaging. Voters could comment on candidates’ posts, share political content with peers, and amplify campaign messages across their networks. This horizontal flow of information helped to decentralize political discourse, making it more inclusive and participatory. In addition, social media analytics provided campaign teams with datadriven insights into voter preferences and trending issues, allowing for more targeted and responsive messaging.
However, the use of social media in campaigns is not without drawbacks. The unregulated nature of these platforms makes them susceptible to abuse, including character assassination, cyberbullying, vote buying via mobile transfers, and the dissemination of doctored content. There is also the issue of digital echo chambers, where users are only exposed to information that aligns with their preexisting beliefs, thereby deepening political polarization.
2.4 Gaps in the Literature

Most existing studies focus on national elections, leaving a gap in subnational electoral studies. Also, there is limited research on the role of local influencers and how misinformation affected voter perception and behavior.
Chapter Three
  Research Methodology
3.1 Research Design
This study adopts a mixedmethods research design, which integrates both quantitative and qualitative approaches to provide a nuanced understanding of the impact of social media on political mobilization during the 2023 gubernatorial election in Kwara State. The rationale for employing a mixedmethods design lies in its capacity to harness the strengths of both paradigms—quantitative methods offer statistical generalizability, while qualitative methods provide contextual depth and insight (Creswell & Plano Clark, 2018). The design facilitates triangulation, allowing the researcher to crossvalidate findings and achieve a more comprehensive interpretation of the phenomena under investigation.
3.2 Population of the Study
The target population for this study includes a crosssection of electoral stakeholders in Kwara State. This encompasses registered voters, representatives of political parties, officials of the Independent National Electoral Commission (INEC), as well as civil society organizations actively involved in election monitoring and voter education. The diversity of this population enables the researcher to capture a broad spectrum of perspectives regarding the use and impact of social media in the electoral process.
3.3 Sample Size and Sampling Technique
A total of 200 respondents constituted the sample size for this research. The sample was drawn using a combination of purposive sampling and stratified random sampling techniques. Purposive sampling was employed to select key informants such as INEC officials, party representatives, and civil society actors based on their relevance to the research objectives. Stratified random sampling was used to ensure that voters were selected from various age groups, gender identities, and local government areas within Kwara State, thereby enhancing representativeness and reducing sampling bias (Bryman, 2016).
3.4 Methods of Data Collection
The study utilized both primary and secondary data sources to ensure comprehensive data acquisition.
 Primary Data: These were collected through structured questionnaires administered to voters and semistructured interviews conducted with key informants. The questionnaires sought to capture quantitative data on voter behavior, social media usage patterns, and political engagement. The interviews explored indepth perspectives on the effectiveness and consequences of social media in the political mobilization process.
Secondary Data: This consisted of a critical review of academic publications, electoral reports, newspaper articles, and social media analytics relevant to the 2023 gubernatorial election. These sources provided contextual and historical grounding for the analysis.
3.5 Research Instrument
The main research instruments were questionnaires and interview guides. The questionnaire comprised both closedended questions (using Likertscale and multiplechoice formats) and openended questions designed to elicit detailed responses on participants' social media engagement and political participation. The interview guide consisted of probing questions tailored to key informants, aimed at drawing out qualitative insights into strategic communication, digital campaigning, misinformation, and mobilization efforts during the election.
3.6 Method of Data Analysis
Data analysis was conducted using both quantitative and qualitative techniques in line with the mixedmethods design.
Quantitative data collected via questionnaires were analyzed using the Statistical Package for the Social Sciences (SPSS). Descriptive statistics such as frequencies, percentages, means, and standard deviations were computed to summarize respondent demographics and responses. Where appropriate, inferential statistics (e.g., chisquare tests) were applied to examine relationships between variables. While the Qualitative data obtained from interviews were analyzed using thematic analysis. Responses were transcribed, coded, and categorized into emerging themes that reflected the patterns and dimensions of political mobilization through social media. This method allowed for a deep interpretation of subjective experiences and institutional practices.
3.7 Validity and Reliability
To ensure validity, the research instruments underwent expert review by scholars in political science and communication studies. Suggestions from these reviews were incorporated to improve content and construct validity. A pilot study involving 20 participants was also conducted to assess the clarity, coherence, and functionality of the instruments.
Reliability was achieved through multiple strategies. Consistency checks were performed to ensure internal uniformity of responses across related items. Furthermore, methodological triangulation—using multiple data sources and analytical methods—helped corroborate findings and minimize bias (Golafshani, 2003).
3.8 Ethical Considerations
The study adhered strictly to ethical standards governing human subjects research. Informed consent was obtained from all participants after providing a clear explanation of the study’s objectives, methods, and voluntary nature. Participants were assured of their right to withdraw at any stage without penalty. To ens6ure confidentiality, all data were anonymized, and sensitive information was securely stored. Moreover, ethical clearance was sought and obtained from relevant institutional and governmental authorities before fieldwork commenced.
Chapter Four
 Data Presentation, Analysis, and Interpretation
4.1 Data Presentation
This chapter presents and interprets the results obtained from the field through a combination of quantitative survey responses and qualitative interviews with key stakeholders. Out of 200 structured questionnaires distributed across various strata of Kwara State, 176 responses were retrieved and deemed valid for analysis, reflecting an 88% response rate, which is statistically significant for the purposes of generalizability.
The Quantitative data revealed that 68% of respondents frequently accessed Facebook to obtain political updates, while 54% relied on WhatsApp as their primary source of campaignrelated information. Moreover, 72% of the surveyed population affirmed that social media enhanced their awareness of political candidates, party manifestos, and electoral processes. Conversely, 39% acknowledged exposure to misleading or fabricated political content, often associated with politically motivated propaganda or fake news.
Qualitative insights from interviews with INEC officials, political party media aides, and civic actors revealed a shared consensus on the transformative role of social media in shaping public discourse. A participant from a civil society organization observed: “Without social media, many young voters wouldn’t have access to credible information about the candidates or how to vote. It breaks the monopoly of stateowned media.”
These findings underscore the interplay between digital platforms and voter engagement during the 2023 Kwara gubernatorial election.
4.2 Analysis of Research Questions
Research Question 1: What is the extent of social media usage in the political mobilization process during the 2023 Kwara gubernatorial election?
Quantitative results show widespread adoption of social media platforms, particularly among youths aged 18–35, who constituted 64% of the sample. Platforms such as Facebook, WhatsApp, Twitter, and Instagram were used not only for accessing political content but also for engaging in political debates, sharing campaign materials, and following candidate profiles.
Qualitative data revealed that politicians and party media teams strategically used social media to reach electorates, especially in urban centers. According to a party spokesperson: “We budgeted more for social media influencers than we did for radio adverts.”
Research Question 2: To what extent do social media messages influence voter behavior and decisionmaking?
Survey results indicate that 67% of respondents agreed or strongly agreed that political content encountered on social media influenced their perceptions of candidates and affected their voting choices. Furthermore, 58% admitted to changing their political stance or candidate preference after engaging with viral political content or campaign posts.
Interviewees corroborated this finding. One INEC staff member commented: “We observed a spike in youth voter turnout and many attributed their decision to content seen on social media, especially factcheck infographics and live Q\&A sessions.”
Research Question 3: What are the major challenges associated with the use of social media in political mobilization?
From the quantitative analysis, key challenges reported include:
Limited internetdata access (45%)
Misinformation and fake news (39%)
Low digital literacy among older voters  (26%)
Qualitative responses also stressed the problem of misinformation, noting how fake news sometimes escalated into tensions and disinformation campaigns. A civil society interviewee remarked: “Some parties deliberately circulated misleading polls and doctored images to suppress voter confidence in rival candidates.”
 Research Question 4: How does social media compare with traditional methods of political mobilization?
Respondents acknowledged that while traditional mobilization methods like political rallies, doortodoor canvassing, and radio broadcasts still hold sway—especially in rural areas—social media emerged as a faster, costeffective, and more inclusive tool.
Approximately 74% of respondents believed social media had greater potential for realtime communication and facilitated twoway engagement between candidates and constituents. An interviewee summarized: “With just a tweet or a Facebook live session, candidates reached thousands instantly—something that billboards or market rallies can’t do.”
4.3 Discussion of Findings
The study's findings affirm the significant role that social media played in shaping the political mobilization landscape in Kwara State during the 2023 gubernatorial election. Notably, digital platforms served as potent tools for:
 Disseminating political information in real time
Encouraging voter turnout, especially among the youth
Promoting civic education and candidate engagement
However, the digital divide—stemming from unequal access to internet infrastructure and data—limited full participation, particularly in rural or economically disadvantaged communities. Additionally, the prevalence of misinformation threatened electoral integrity and voter confidence.
These findings are in agreement with previous research. For instance, Okoro and Nwafor (2020) argue that while social media enhances democratic participation in Nigeria, it also presents risks related to unverified information and political manipulation. Similarly, Uwalaka and Ndolo (2021) note that social media's potential in electioneering is mediated by factors such as digital literacy and online safety concerns.
The results of this study highlight a dual reality: social media is both a democratizing force and a disruptive challenge in electoral politics. Therefore, there is a pressing need for digital literacy campaigns, stricter regulatory mechanisms, and proactive factchecking initiatives to maximize the benefits while mitigating the risks.
Chapter Five
Summary, Conclusion, and Recommendations
5.1 Summary of Major Findings
This study assessed the influence of social media on political mobilization during the 2023 gubernatorial election in Kwara State. Drawing from both quantitative survey data and qualitative interviews, the following key findings emerged:

High Usage of Social Media: The study revealed a widespread adoption of social media platforms—particularly Facebook, WhatsApp, and Twitter—by political stakeholders, including voters, candidates, party officials, and civil society groups. These platforms were not only used to disseminate information but also to mobilize supporters and enhance civic engagement.

Increased Political Awareness and Youth Engagement: Social media significantly enhanced political awareness, especially among the youth. Platforms enabled realtime updates, direct communication between candidates and voters, and broad dissemination of electoral information. This fostered a sense of inclusion and motivated active participation in the electoral process.

Persistent Challenges: Despite the benefits, certain obstacles undermined the full potential of social media in political mobilization. These included high internetdata costs, digital illiteracy—particularly among older and rural populations—and the rampant spread of misinformation and fake news.

Complementary Role to Traditional Methods: Social media did not entirely replace traditional mobilization strategies such as radio broadcasts, physical rallies, and grassroots canvassing. Instead, it served as a complementary mechanism that extended the reach and immediacy of political campaigns.
 5.2 Conclusion
The findings of this research underscore the transformational role of social media in contemporary political communication and mobilization in Nigeria, as evidenced in the 2023 Kwara State gubernatorial election. Social media platforms facilitated unprecedented levels of citizen engagement, realtime political discourse, and dissemination of electoral information. They empowered especially young voters who are traditionally marginalized in formal political structures.
However, the research also highlighted the inherent limitations and risks associated with social media use. The proliferation of false narratives, limited access to reliable internet services, and the lack of digital literacy in certain segments of the population create vulnerabilities that could undermine democratic integrity.
Therefore, while social media has proven to be a critical enabler of political participation, its integration into Nigeria’s electoral system must be approached strategically and responsibly. A hybrid model that combines digital outreach with established traditional methods would ensure broader inclusion and safeguard democratic practices.
5.3 Recommendations
Based on the empirical findings and thematic analysis, the following recommendations are offered to stakeholders in electoral governance, political communication, and policy formulation:
1. Implementation of Digital Literacy Programs
   Electoral bodies, civil society organizations, and educational institutions should develop and implement digital literacy initiatives aimed at equipping citizens—especially in rural areas and among older demographics—with the skills to navigate and critically assess information on digital platforms.
2. Strengthening Regulatory Frameworks to Combat Misinformation
   Government agencies such as the National Orientation Agency (NOA), the Nigerian Communications Commission (NCC), and the Independent National Electoral Commission (INEC) must collaborate to monitor political content online, enforce cyber ethics, and mitigate the spread of false information, particularly during electoral periods.
3. Adoption of Hybrid Mobilization Strategies
   Political parties and candidates should adopt blended communication strategies that combine social media campaigns with physical grassroots mobilization. This approach would ensure inclusivity across urban and rural divides, bridging the digital gap and accommodating all segments of the electorate.
4. Investment in Media and Civic Infrastructure
   Investment in affordable internet infrastructure, local media content creation, and civic tech platforms should be prioritized to democratize access to digital tools, especially in underserved communities.
5.4 Suggestions for Further Research
To build on the findings of this study, future research could explore the following:
The Role of Social Media Influencers: Examine how political influencers and digital opinion leaders shape public sentiment and campaign outcomes in local elections.
Impact of Fake News on Electoral Outcomes: Analyze the extent to which fake news influences voting patterns, trust in electoral institutions, and democratic stability in Nigeria.
Social Media Analytics and Data Mining: Investigate the use of data analytics by political parties for microtargeting, sentiment analysis, and digital campaigning during elections.
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