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ABSTRACT
The study examines social media influence on political participation among students in Kwara State college of education, Ilorin. The study was anchored on the theory of Technological Determinism Theory which concern with the technological assistance for communication among people. The research was carried out using the survey design method with the population size of 411drawn from the Department of Political Science/Socia Studies, and the sample size of 120. The same administered questionnaire was returned by the respondents, the simple random techniques which gives the sample equal chances of being selected was employed and the data from the questionnaire was selected, collated and analyzed. The study showed that students affirmed that social media influence political participation but do not really have strong relationship with political participation. Students think that social media strategy for political participation is just a mere political activity, students accepted that despite the fact that social media do not have strong influence on students political participation, students participate in politics with their political posts, comments and shares and this have a way to influence some of the students that have appetite for politics and the heavy use of social media by the people has introduced a new way of political communication in Nigeria. The study therefore, recommended that students should cultivate the habit of frequently using the social media for political activity such as campaign, public opinion and reporting of political activities.















TABLE OF CONTENTS
Title page										i
Certification										ii
Dedication										iii
Acknowledgments									iv
Abstract										vi 
Table of contents									vii
CHAPTER ONE: INTRODUCTION
1.1 	Background to the Study							1
1.2 	Statement of Problem							4
1.3 	Objective of the Study							5
1.4 	Research Questions								5
1.5 	Significant of Study								6
1.6	Scope of the Study								6
1.7	Definition of Terms								7
CHAPTER TWO: REVIEW OF RELATED LITERATURE 
2.1	Understand the Concept of Social Media					8
2.2 	The Concept of Political Participation					9
2.3	Social Media Influence on Political Participation among Students	12
2.4	Challenges of using Social Media for Political Participation		20

CHAPTER THREE: RESEARCH METHOD
3.1 	Research Design								21
3.2	Population of the Study							21
3.3 	Sample and Sampling Technique						22
3.4 	Research Instruments							22
3.5	Validity of the Instrument							22
3.6 	Reliability of the Instrument						23
3.8	Data Analysis Techniques							23
CHAPTER FOUR: DATA PRESENTATION AND ANALYSIS 
4.1	Presentation of Demographic of Respondents				24 
4.2	Discussion of Findings							30
CHAPTER FIVE: SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary									34 
5.2	Conclusion									35
5.3	Recommendations								35
REFERENCES									36
APPENDIX (Questionnaire)							38




CHAPTER ONE
INTRODUCTION
1.1 Background to the Study	
Social media is a community of people sharing things in common with speed and intimacy. According to Nnanyelogo and Nwafor (2013), social media means those Internet-based tools and services that allow users to engage with each other, generate content, distribute, and search for information online. Social media are interactive web-based media platforms that offer citizens opportunity and place to connect, share opinions, experiences, views, contacts, knowledge, expertise, as well as other things like job and career tips.
According to Dunu (2018), social media is an inclusive Arena where social being uses
the Facebook in an exceptionally inclusive arena for groups meet, irrespective of age, class, educational level, religion and ethnicity. The lack of a clear hierarchy is a characteristic of social media that encourages freedom to comment and criticize. This inclusiveness means that people find themselves on the same arena as people from very different contexts of their lives; family, friends, old schoolmates and new colleagues form a unique and cooperative community.
According to Nnanyelogo and Nwafor (2013), social media belong to a new genre of media that focuses social networking allowing users to express themselves, interact with friends and share information with greater freedom as well as publish their views on issues on the World Wide Web. This interaction has be time consuming by the people and the people and the people are not offended. According to Chatora, (2017) observe that it is this interactive or collaborative nature of these tools that makes them social. Mayfield (2014) describes these media as online platforms that promote participation, openness, Conversation and Connectedness. Nation (2010), sees social media as social instruments of communication which are different from the Conventional instruments like newspapers or magazines. They are online content, created by people using highly accessible and scalable publishing technologies to disseminate information across geographical boundaries, providing interaction among people (Adibe, Odoemelam and Orji (2016). They support democratization of knowledge and information, thereby making the people both information producers and consumers, (Nnanyelugo and Nwafor, 2013). 
The heavy use of social media by the people has introduced a new way of political communication in Nigeria. According to Dunu (2018), the emergence of the Internet with its unique attributes had many envisioning it with democratizing powers. The argument is that the Internet had the ability to increase participation in the public sphere and such increased participation was seen to lead to more equality and less hierarchy.  In a research report by Pew Research Center, (2012), state that online news information sources have become an indispensable part of the American public's media diet. The results of a January 2012 survey conducted by the Pew Research Center for the People and the Press revealed that 25% of American adults were regularly learning about the presidential candidates and campaigns from the Internet. The regular use of the Internet as a source of campaign news has almost doubled since the 2004 presidential election.
Dunu (2018), the architecture of the Internet where all users are equal and may interact directly as argued may enable a level playing field where participation and deliberation can take place with less hierarchical distinction between people from different classes. Since social media are also Internet services the potential to increase participation and deliberations are possible. Scholars in political communication generally agree that both traditional and online media affect how people learn about and engage in the political process. However, research on the effects of traditional media Sources, primarily television, on political participation has produced different conclusions, (de Vreese & Boomgaarden, 2012). Good enough, the coming of social media in the last few years is fast changing the situation as we now have online platforms that serve as a new "political capital" where people now resort to and participate in political discourse              (Abubakar, 2011).
The essence of social media in politics especially political participation is to provide the platform for democracy. People who could afford television and radio air time can now use the social media to show either solidarity or counter campaign. In the political sphere it has become a veritable tool for interacting and mobilizing citizens towards active participation in the political process and democratic projects. This agrees with the submissions of Okoro and Dirim (2009) that it is through the media that people are able to participate freely in discussions relevant to public good. Social media is a channel for mass mobilization for political activities. This is because of the larger number of people on the social media. The users are eligible voters and this makes the people to participate in politics. According to Daniela and Hamilton (2013), in many parts of the world today, individuals, groups, organizations and even nations are taking advantage of the opportunities provided by social media and other e-media platforms to mobilize millions of people to support and advance their course.
In the political sphere it has become a veritable tool for interacting and mobilizing citizens towards active participation in the political process and democratic projects. This agrees with the submissions of Okoro and Dirim (2009) that it is through the media that people are able to participate freely in discussions relevant to public good.
According to Nnayelugo and Nwafor (2019), political participation include such activities like political discourse, political campaigns, voter registration, the actual voting, writing and signing of petitions, attending of civil protests, joining interest groups that engage in lobbying, political advocacy, monitoring and reporting of cases of violation of the electoral process such as frauds, rigging, intimidation, violence, monetary inducements, underage voting, etc.         Carpentier (2021), suggests becomes apposite as he argues in favour of what he refers to as maximalist democracy. The approach emphasizes both representation and participation in institutional politics and also in political dimension of the social. Within this Context the democratizing potential of these new media comes from an expectation that new media may enable ordinary people to participate in politics both institutionally and in social settings.                Onwukwe (2017), notes that prior to this period, political rallies, personal contacts and speeches were popularly used for mobilizing electorates' support on political issues, and that this was greatly propelled by the mass media force. At that time, political participation was more risky, expensive and required a great deal of investments from individuals willing to engage in political activities. The process engage in political activities. The process was quite demanding as far as time, money, knowledge and information are concerned. The endemic poverty in Africa prevented citizens from attending political meetings, and sometimes, from travelling to exercise their voting rights. 
1.2	Statement of the Problem
Social media have being seen as a platform for political participation. People easily gain access to social media and they are privilege to post issues relating to politics as well as declaring their political status. Mayfield (2020) attribute the social media capacity of boosting participation to its connectedness and textual/audio-visual characteristics appeal. For one, the Facebook, Twitter, YouTube, the 2go, GSM- SMS/calls, blackberries services, etc, have made political participation much easier, faster and even more cost effective than ever before. 
However, there are many cases of political character assassination, fake political news, discrimination, intimidation, privacy invasion and propaganda. These issues have discouraged many social media users from participating in politics as they think that social media politics are not censored. According Dunu (2018), in recent anecdotal evidence point to other emerging developments in ways the social media may have been used recently in Nigerian political election process especially the Nigerian Gubernatorial elections that have different dates from other general elections. For instance the just concluded Anambra State, South-East, Nigeria's Nov, 2017, gubernatorial polls have been criticized for being characterized and associated with Internet brigandage, fake news, social media nuisance, and character vilification majorly on Facebook, Whatssapp and other social media platforms.
Therefore, this study seeks to investigate the contributions and the dark side of social media to political participation in Nigeria with a view to close the gap in knowledge as regards the objective of the study.
1.3	Objectives of the Study
The followings are the objectives of the study.
1. To determine social media influence on political participation among
students in Kwara State College of Education Ilorin.
2. To ascertain the extent social media influence political participation among students in Kwara State College of Education Ilorin.
3. To determine the relationship between social media and political participation.
4. To ascertain whether social media help students in social media political participation.
1.4	Research Questions
The followings are the objectives of the study.
1. Do social media influence political participation among students in Kwara State College of Education Ilorin?
2. To what extent have social media influenced political participation among student in Kwara State College of Education?
3. What is the relationship between social media and political participation?
4. Do social media helped students in social media in political participation?
1.5	Significance of the Study
There has been need to research on this topic because of the new dimension of social media usage in all aspect of life including politics. Many scholars has rule out political function of the social media because of the radio and television. So, this study is to reveal the gap that exist as well as provide resolution adopted in recent time to close the gap using social media use in political participation.
The study will determine whether social media influence political participation
among students, ascertain the extent to which social media influence political participation among students, determine the relationship between social media and political participation and ascertain whether social media have help students in social media in political participation. The findings from this study will provide scholars with knowledge for further research. Also, it will be guiding principles to students and politician and other related profession.
1.6	Scope of the Study
The study covers students of Kwara state college of education, Ilorin. The coverage will be restricted to political science/social studies departments, school of arts and social sciences Kwara state college of education, Ilorin. The scope covers 2024/2025 academic session.



1.7	Definition of Terms
Political Participation: This is the involvement of citizens in the political activities of a state before, during and after electoral process and exercises.
Social Media: This means Social networking site design to create flow of information among users in their social quest. These include but not limited to facebook, whatsapp, instagram, twitter e.t.c.
Election: This is the process of electing new political office hold through voting be the electorate. It İs conducted by Independent National Electoral Commission (|NEC).
Influence: This is the art at which a variable affect another variable in cause a change of outcome.














CHAPTER TWO
REVIEW OF RELATED LITERATURE
This chapter reviews some related literature on social media influence on political participation among students in Kwara State College of Education Ilorin. 
This chapter shall focus on the following outline in reviewing the existing literature of authors.
· Understand the Concept of Social Media 
· The concept of political participation 
· Social media influence on political participation among students
· Challenge of using social media for political participation
2.1	Understanding the Concept of Social Media
Social media has been a social force since its inception. It covers the social interactions of human especially the young people. The concept of social media remains as a channel for gain accessing to other people’s attention through posting of contents such video, pictures and written words. Although social media was originally established for academic purposes; the uses for all aspect of human activities has brought the focus in political participation.  The use of social media has seen phenomenal uprise among young users - individuals, businesses, and government etc. in the current era (Kaplan and Haenlein, 2019). Social media is an online platform that provides users an online “soapbox” in which they disseminate and publicize their personal evaluations related to products and services (Chen, Ching, Tsai, and Kuo, 2015). This type of behavior is particularly relevant among young customers, who are active on social media platforms and whose brand preferences are heavily influenced by their friends and peers (Haven, 2013). Customers engage in many kinds of behaviors on social media such as browsing, interacting, information sharing and seeking that empower them about product/service offers (Schultz and Peltier, 2017),
2.2	The Concept Political Participation
Politics is any form of political activities to ensure that good governance is maintained in the political system. The involvement in the act of politicking is known as political participation. Political participation can be defined as the process of gathering and sharing of political information, interaction with politicians, participating in political campaign or taking part in voting exercise, (Dalton, 2015). Political participation according to Barret and Smith (2017), has taken different forms toward conventional form which involves electoral processes such as voting, election campaigning and non-conventional forms which occur outside electoral processes for instance signing petitions, participating in political demonstrations. This is on the hand of destructive. Some aggrieved fraction may want to exercise their political right by seeking for judicial sanction against those who they may see playing anti-party activities. This is the case of APC under Comr. Adams Oshenmole and the instances of the PDP during Sheriff Regime as the party chairman. 
Rasheed (2014), sees political participation as that involvement of the citizens in the political system. It is an aspect of political behavior which focuses on the way in which individuals take part in politics. It is a voluntary activity and one may participate in it either directly or indirectly. This looks more of civilized practices. This is the reason George-Genyi (2016), posited that in various ways people are involved in the political system, this includes electing political leaders, formulation of policies, community activities and other civic engagements. He also noted that political participation equally describes the voluntary or non-coercive involvement of citizens in the political affairs of their country.  The above definition does not rest on the use of force but on the platform that some people well respected in the society would rather play politics in such a way that may not be total support for a particular political party. Such persons are usually traditional rulers, religious leaders and others.
Political participation is drawn along four concepts which are voting, campaign activity, contacting officials, and collective activities. The science of politics is centered on two dimensions. These are conventional and unconventional. In such ground, politics directly or indirectly affect anyone person in the society irrespective of his social, political, economic classes in the society. Milbrath and Goel (2012) argue that many forms of political participation only focus on voting behavior. Actually, many activities can be considered as political participation. These include campaign, contacting public officials, reading and distributing political pamphlets, joining political organizations, donating money, working with local government, and engaging in community activities. In addition, demonstrations, protest, riots are also other types of political participation.
In explicit description of political participation, Abdu and Muda (2016), revealed that some literatures have categorized political participation into two types, conventional and unconventional political participation. The aspect of behavior is the conventional. This is measured in citizen full participation in national, state and local politics having the mind of belonging to a winning party. Dimitrova, Shehata, Stromback, & Nord, 2018), extensively distinguished the line between conventional and unconventional political participation. Conventional participation refers to a behaviour of being a responsible citizen by attending and participating in a regular election exercise, (while unconventional participation simply means any legal activity that sometime shows a sign of inappropriate manner such as signing petition, organizing and supporting boycotts and staging demonstration or protests in public places. 
According to Salman and Saad (2015), political participation is an activity carried out in order to influence decisions made by the government. This participation can be done through formal or informal association, individually, group, legally or illegally. Expanding the concept further, one can include online participation and the difference being a matter of platform in the sense that online involves a virtual space, whereas offline has to do with physical space. Politics as a concept has been conceptualized by different scholars from different perspectives and their different views portrays different messages on the concept. Bluhm (2013) sees as a social process, culminating in the decision making for a group. Similarly, Easton (2015) defines politics as an authoritative allocation of values for a society within the political system. Political participation describes the voluntary and non coercive involvement of citizens in the political affairs of their country (George-Genyi, 2016). This definition points to the fact that political participation should not entail the use of force. In the same vein, Uhlaner (2011) sees it as political engagement. Riley, Griffin and Moery (2010) noted that political participation is seen as a set of rights and duties that involve formally organized civic and political activities. While Verbaet. al. (20015) characterized political participation as an activity that has the intent or effect of influencing government action either directly by affecting the making or implementation of public policy or indirectly by influencing the selection of people who make those policies.
However, the essence of political participation in any society, either civilized or primitive, is to seek control of power, acquisition of power and to control decision making (Arowolo and Aluko, 2020). Consequently, political participation, particularly in the electoral process, is a fundamental requirement of representative democracy because it is a means of contributing one’s quota to the political system and the overall development of the Nation. This why Adelekan (2016) emphasized that ideally, democracy means individual participation in the decisions that involves one’s life. In a democratic system, there is a necessity for the citizenry to be fully involved in the democratic procedures of the choice of rulers and effective communication of the public policies and attitude. Any claim to democratic regime or state must essentially embrace a high degree of competitive choice, openness and enjoyment of civic and political liberties and political participation that involves all groups of the society (Arowolo and Aluko, 2010). Scholars studying political behavior have identified a number of ways in which political participation is important in a democratic society (Nwankwo 2002; George Genyi, 2016). Powell (1992) for instance, recognizes the participation by citizens in competitive elections as a distinctive feature of democratic policies, noting that substantial citizen’s involvement in meaningful elections both reflect and encourage a sense of democratic legitimacy that will help to contain violence and encourage regular competition.
Political participation is therefore, at the heart of democratic theory and at the heart of democratic political formula, (Verba and Nia,2007). This is why Patrick (2002) maintained that a combination of political knowledge and civic competence are necessary for democratic citizen with civic consciousness. In particular, knowledgeable citizens are better citizens of a democracy in regard to their possession and use of civil skills (Comber, 2005).
2.3	Social Media Influence on Political Participation among Students 
Base on the fact that political participation is an activities engagement in politics by people, social media is regarded as the home of politics. This is true because of the number of active users in Nigeria. Actually, political campaign is the gathering of electorate to a location for them to hear political manifestoes. The same can be done on the social media because the people are gathered already. According to Abdu and Muda (2016), there are two channels in participating in political activities in a society. This can be categorized into two offline and online political participation. According to Wyngarden, (2012), in recent years there has been a new development of political interest and participation among adults especially with the proliferation of social media such as Facebook, twitter, Instagram, YouTube and Linkedin.  Adelabu (2017) maintains that social media have become a main source of personal orientation, anonymous interactivities and social community on variety of issues that involve politics and political discourse. 
According to Olsson and Dahlgren (2020), the pattern and options for political participation have tremendously changed among student. A critical examination of the emerging trend in the use of social media generally in Nigeria shows that social media such as Facebook, Blackberry Messenger, WhatsApps, Twitter, Blog, MySpace, YouTube and Instagram are no longer mainly social with the primary purpose of creating and enabling participation in social networking sites for people to socialize and check out what friends are doing  Adelabu (2021) notes that the success of President Obama’s Presidential campaigns in 2008 and his eventual emergence as first black president of the United States was largely credited to his active use of facebook to mobilize millions of student volunteers, and voters. Politics has indeed greatly evolved in recent decade with the advent of the new technology. With it, information sharing has greatly improved, allowing citizens to discuss ideas, post news, ask questions and share links. The extent at which students participate in politics is as a result of the social media use in political participation strategy by politicians and political parties.
Social media is now playing important role refer to as “migration process” wherein the youth especially the students are using the site to participate in political affairs (Waller, 2013). Political posts frequently posted by political parties and politicians leaving the students to engage in them by liking, commenting and sharing. Furthermore, students are now increasingly using Facebook to influence social and political change and it is now facilitating new form of political participation among them (Dhaha & Igale, 2013). Recent years have witnessed a boom in the use of social networking sites. Most prominently, Facebook is now equivalent to the third most populous country in the world, numbering over 750 million members from around the globe (Facebook.com). Although social networking sites were not originally conceived of as political tools, politicians have quickly adapted to use them as such because they know student who are regarded to have high level of political education and awareness. Obama’s utilization of social networking in the 2008 election is often credited for his appeal among America’s youth and students even among those not yet old enough to vote (Dalton, 2019)
Social media have become powerful tools for political communication and engagement, for students and a useful means of policing election results in Nigeria and by extension, veritable tools for active political participation. In this instance, social media became not only “sites of information providing many Nigerians with political voice but also sites of action, (Signe Bock, 2015). With social media, politicians reach the masses with the aim of assessing the political atmosphere even before venturing into the campaign. Social media is perhaps the best tool to assess the popularity of a candidate especially by the young people especially the students and craft the best language to use as a campaign slogan. There is no doubt that
students will not make one or two social engagement on issues relating to political posts. Social media also provides a politician with the opportunity to be informally free with the public. This free connection through social media helps politicians to communicate their humour, indicating their approachability and accessibility to the public.
Daniela and Hamilton (2013), in contemporary politics, student voters have few chances to meet political candidates in person. Students voters increasingly need to rely on the social media for political information and forming or modifying their perceptions of candidate personal traits. Both of these factors political knowledge and candidate image play a key role in vote choice. Since, the accessibility of politicians is restricted by the numerous armed force men. The social media platforms are the reliable access way to politicians and consequently make favourable comments or speak to them. With social media, politicians appeal to citizens; this makes them seem more personable and gives them advantage of keeping in constant contact with their supporters. Social media grants many people the chance to participate actively and get involved fully in the political discourse by adding their voices on issues posted on the social media sites. Thus, advancing the tenets of participatory democracy that sees media as a debate avenue and aids tremendously in actualizing public-sphere journalism. It affords electorates a friendlier avenue of assessing candidates for political offices and promoting transparency in governance.
The 2011 general election in Nigeria was a remarkable turning point in the history of Nigerian politics. It was the first time digital media was used as a political platform in the electioneering process and campaign in the country. It thus, signaled a paradigm shift in the history of Nigeria political and electoral history and introduced Nigeria to the use of what has become known globally as “Internet elections” or “e-electioneering, (Macnnaram, 2018). That is the use of social media in electioneering campaigns and politics made popular by Obama in 2008 for his political campaign. Prior to 2011, elections in Nigeria had been associated with and characterized by malpractices of various kinds: rigging, ballot box snatching at gun points, violence and acrimony, thuggery, boycotts, threats and criminal manipulations of voters' list, brazen falsification of election results, the use of security agencies against political opponents and the intimidation of voters (Oni, Chidozie and Agbude, 2013). 
As suggested by political pundits, the use of social media in the 2011 elections significantly reduced the various malpractices that plagued the election process in the country and enthroned a more transparent process. Before the conduct of the 2011 polls, the 2003 and 2007 elections were particularly marked by dissatisfaction by candidates, voters and observers. The flaws that characterized the conduct of the 2007 elections severely dented the integrity of elections in Nigeria, and triggered demands for freer, fairer, and more transparent elections, and perhaps resulted in part to the adoption of the internet elections in 2011 which could also be seen as a reflection of the global trend towards internet campaign and electioneering.  While the 2011 elections, marked the establishment of digitalization of politics in Nigeria, the 2015 Nigeria general election, further entrenched digital media use as part of Nigerian political culture. In the 2015 elections, results were first announced through the social media before the official announcements from the Independent National Electoral Commission (INEC) – a remarkable departure from previous established practice. This was also evident in the 2017 Anambra gubernatorial polls. Either by twittering, facebooking or whatsapping, Nigerian citizens participated vigorously in these general elections.
Obviously, with the increasing role of Facebook in political activities, participation has now taken a new form. Like posting and commenting online, joining and creating online groups, organizing protest events, participation in online discussions with friends and ‘liking’ on a Facebook profile of a political figure or party indicating political preferences; certainly have become widespread, Chan, & Guo (2013). Social interaction occurring through social networks and social media has provided opportunities for individuals to be exposed to different sources of information (McClurg 2015). Political participation has greatly been influenced by social interactions. Marco and Grace (2018) have identified whether social sites like Facebook and video games are related to political participation. They found that Facebook and video game have relevance to political participation, either online or in traditional form. According to Dunu (2018), social media in Nigeria, particularly the Facebook, and WhatsApp, Instagram had a field day in the general election period by garnering supporters for the their political parties, and in this way distinguish itself as the major site for political news, deliberations and discussions. For political parties with the proper tracking software, what potential voters say on social media, can provide real-time feedback in digital election campaign to find out what is working and use in re-strategizing for future campaigns.  Students use social media much for more information sourcing about political activities. Research in this area has shown the importance of political expression in leading people to participate politically (Pingree, 2012). 
According to Abdu and Madu (2017), social media political participation by students can easily be seen, read and viewed by a large group of youth because of its high connectivity; therefore it has a strong chance of reaching and encouraging their friends to participate. Dunu (2018), at some point the social media platforms especially Facebook and WhatsApp became the alternative campaign battle ground for political parties and their candidates. Candidate’s popularity and chances of winning were at some point in the peak of the campaign period in predicted by the electorates based on the candidates and parties visibility in the social media.
In Nigeria, students have started embracing Facebook to engage in political activities; because they often received countless posts and these post are appealing to them . this has made students to consider it as a medium that make their voice heard in the political activities. In summary, political participation as a concept is dynamic and changing over the time with new form of communication system and it increases youth participatory political activities at the expense of traditional forms of participation (Vitak,  Zube, Smock, Carr, Ellison, & Lampe(2008). According to Leticia Bode, Vraga Borah and Shah (2014), the practice of public expression of beliefs inherent in political social media use may uniquely predispose youth to greater participation in more traditional political settings. Given to variety of factors that predict participation, including media use, interpersonal discussion, and exposure to homogeneous environments, it is now important to determine if political social media use constitutes another type of communication with the ability to translate media use into political
According to Abdu and Muda (2017), there is this idea of e- democracy which translates to an interactive online environment where youth for instance can inform themselves about topical political issues and at the same time correspond with political representatives. Facebook provides a great opportunity to politicians to reach out to their constituents and voters. The technology also link and facilitates interaction between community and elected political representatives by providing a public online ‘Wall’ a space where community members can easily write comments in favour or against their political leaders Lahabou and Wok (2015). According to Dunu (2018), these social media sites also made it easier for candidates in terms of campaign logistics and mobilization. They sometimes delivered their messages on a mobile phone and broadcast it, reducing the costs of actual campaigning. They also used the social media extensively to broadcast places for offline activities. These offline campaign activities were equally monitored and extensively discussed in the social media. 
Towner (2012) the use of social media recently for political participation, worldwide has greatly increased, especially among youth and they are particularly using it to influence social and political change. Studies have suggested that youth are now using Facebook to seek for political information, mobilize like minds, create user-generated content and share political views’ Political expression, while itself important, is also considered a key component of political participation. Looking specifically at the Internet as a source of political information and public expression, online media use complements traditional media in influencing political discussion and expression, and these variables in turn increase behavioral outcomes such as civic participation                          (Shah et al., 2015).
Increasingly, Facebook has been used to mobilize individuals to participate in politics and protest around the world. This, however, suggest that Facebook can help convert or mobilize the people that have been disengaged from offline politics to now participate in an online political activity. These social media sites also made it easier for candidates in terms of campaign logistics and mobilization. They sometimes delivered their messages on a mobile phone and broadcast it, reducing the costs of actual campaigning. They also used the social media extensively to broadcast places for offline activities. These offline campaign activities were equally monitored and extensively discussed in the social media. In support, Theocharis and Quintelier (2014), believe that Facebook provides suitability and accessibility for a sufficient number of students, improved access to information, online opportunities for political expression and political action. According to Dunu (2018), observes during Anambra Governorship election in 2018 and other state gubernatorial elections the conversation about the election was happening on Facebook – it really became the new town hall. While the 2015 election campaign set a new pattern for political discussion through social media, the 2016 and 2017 gubernatorial campaigns further enhanced political culture on the Internet. This was done by creating new campaign strategies for constantly advancing social media sites by candidates. In terms of the media changes that had occurred in this 2017, social media sites like Facebook, Twitter, and photo-distributing platform Instagram, were used as sources for the distribution of news stories and medium-based discussion and also for political mobilization and campaign. 
2.4	Challenges of Using Social Media for Political Participation
Regrettably, there is low level of political participation amongst Nigerian students      (Falade, 2014). Many Nigerians students are indifferent in political matters. Deceit and unfulfilled promises by political leaders discouraged the number of Nigerians from participating in election and other political activities. Falade (2008) argued that politicians make series of promises during election campaign whereas most of these promises are not fulfilled after they have been voted into power. As a result of this, some voter loss interest in the election process. The Independent National Electoral Commission (INEC), noted that Nigerian’s participation during the general election in 2015 was relatively low. This low voters turn out is in contrast with happenings across the globe with more countries taking their civic duties considerably more serious than Nigeria, (Zachary, 2012). Community engagement in public affairs serves as an important link between the government and the governed. It affords citizens in a democracy an opportunity to communicate information to government officials about their concerns and preferences, and put pressure on them to respond (Verba et. al. 2015). As a result it enables citizens to make input into the political system by appropriately channeling their demands and support. Understood in this sense therefore, community engagement enables the society to consciously set goals and civic target. Community engagement for civic consciousness is consequently, a source of procedural utility the valuation is for the political process in its own right rather than its political outcomes (Stutzer and Frey, 2006).




CHAPTER THREE
RESEARCH METHODOLOGY
This chapter consists of all procedures employed in the course of this study. This is done under the following sub-headings: -
i. Research Design
ii. Population of the Study
iii. Sample and Sampling Techniques
iv. Research Instrument
v. Validity of Instrument
vi. Reliability of Instrument
vii. Procedure for data collection and
viii. Data Analysis Techniques
3.1	Research Design
 	The type of research design adopted for this study is the descriptive survey. Descriptive survey according to Landu, Ibrahim and Opadokun (2016) aimed at describing the characters or features of a subject. Descriptive research is also good in the aspect of describing the subject because of its sole function of explaining the natural characteristics or features of the subject.
 3.2	Population of the Study
	The study consists of four hundred and eleven (411) political science/social studies education students at Kwara State College of Education Ilorin, distributed across NCE I, NCE II, and NCE III levels.
3.3	Sample and Sampling Technique
	For easy coverage and time at the researcher disposal, the sample for this study comprised 120 (one hundred and twenty) political science/social studies students were selected from Kwara State College of Education, Ilorin. The selection was made using appropriate sampling techniques, with 40 students drawn from NCE I, 40 students from NCE II, and 40 students from NCE III.
3.4	Research Instrument
	Research Instrument is the device used in collecting data. The research instrument used for this study was the structured questionnaire which is in two sections. Section A consisted of the respondent’s personal information such as department, age, gender, level, etc. while Section B dealt with questions relating to the Social Media Influence on Political Participation among Students at Kwara State College of Education, Ilorin. 
3.5	Validity of the Instrument
	The validity of the instrument by Landu, Ibrahim and Opadokun (2016) is said to be the appropriateness, meaningfulness and usefulness of the research instrument. Therefore, to ascertain the validity of the research instrument a copy of the questionnaire was given to the researcher’s supervisor for necessary corrections and approval. The corrected version was typed out and administered to the respondents.


3.6	Reliability of Instrument
	Reliability means the degree to which the instrument yields consistent scores/result when it is administered over a number of times. A study cannot be valid without being reliable. Reliability also means that the findings could consistently be the sample if the study was done over again. The instrument was administered to some students outside the sample. The result of the pilot study was analyzed using Pearson product moment correlation (PPMC) for data collection.
	In organizing data in research process, it entails adequate collection of necessary information that will make the researcher to analyze the data properly and correctly. The researcher administered the questionnaire to the respondents personally with special permission by the schools heads in order to achieve the optimum attention from the student.
3.7	Data Analysis Techniques
	The techniques adopted for the analysis and interpretation of data obtained is through percentage and t- test analysis.            






CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
This chapter focuses on presentation and analysis of data gathered from the respondents through questionnaire administered on them. In order to streamline the presentation and analysis of data, this chapter is discussed under the following sub-headings: Presentation of Demographic Information of Respondents, Answering Research Questions, and Discussion of Findings. 
4.1	Presentation of Demographic Information of Respondents
	S/N
	Gender
	Frequency
	Percentage (%)

	1
	Male 
	55
	55.0%

	2
	Female
	65
	65.0%

	
	Total 
	120
	120.0%


Table 1: Distribution of Respondents Based on Gender
	

Fieldwork, 2025
	Table 1 shows that 55 (55.0%) of the total respondents were male, while 65 (65.0%) of the total respondents were female. That is, Table 1 reveals that more female participated on social media influence on political participation among students.
	S/N
	Educational Level
	Frequency
	Percentage (%)

	1
	NCE I
	47
	47.0%

	2
	NCE II
	40
	40.0%

	3
	NCE III
	33
	33.0%

	
	Total 
	120
	120%


Table 2: Distribution of Respondents based on Level
	

                              Fieldwork, 2025
Table 2 reveals that 38 (47.0%) of the respondents were in the NCE I. Also, Table 2 shows that 40 (40.0%) of the respondents were in the NCE II. Moreover, the table shows that 33 (33.0%) of the respondents were in the NCE III. Table 2 reveals that majority of the respondents (47.0%) were in the NCE I.
	S/N
	Age Range 
	Frequency
	Percentage (%)

	1
	 18 – 20 years 
	13
	13.0%

	2
	21 – 25 years 
	47
	47.0%

	3
	26– 30 years 
	40
	40.0%

	4
	31 years and above 
	20
	20.0%

	
	Total 
	120
	120.0%


Table 3: Distribution of Respondents base on Age Range
	


Fieldwork, 2025
Table 3 reveals that 13 (13.0%) of the respondents were in the age range between 18 and 20 years. Also, Table 2 shows that 47 (47.0%) of the respondents were in the age range between 21 and 25 years. Moreover, the table shows that 40 (40.0%) of the respondents were in the age range between 26 and 30 years while 20 (20.0%) of the respondents were 31 years and above. Table 2 reveals that majority of the respondents (47.0%) were in the age range between 21 and 25 years.
Research Question 1: Do social media influence political participation among students in Kwara State College of Education Ilorin?
	S/N
	Questionnaire Items
	SA
4
	A
3
	D
2
	SD
1
	

	1
	Social media do not influence students to participate in politics.
	28
(112)
	24
(72)
	30
(60)
	38
(38)
	2.32

	2
	Social media have no relationship with political participation.
	38
(152)
	32
(96)
	23
(46)
	27
(27)
	2.72

	3
	Students think that social media politics is a mere activities
	26
(104)
	24
(72)
	36
(72)
	34
(34)
	2.01

	4
	Political post, comments and shares on social media have a way of influencing students for making preference to a particular candidate
	39
(156)
	20
(60)
	31
(62)
	30
(30)
	2.58

	
	Average Mean
	
	
	
	
	2.4


Table 3: social media influence political participation among students in Kwara State College of Education Ilorin.

Source: Research survey (2025) 
Table 3 shows that the four (4) items of the questionnaire had highest mean of 2.72 and lowest mean of 2.01. The rule is that any mean below 2.50 is disagreed, while any mean equal to or greater than 2.50 is agreed.  This implies that two of the four questionnaire items with mean scores (2.72, and 2.58) agreed to the statements, while two items had mean score that disagreed to the statements (2.32, and 2.01). Therefore, social media does not have influence on political participation among students in Kwara state college of education Ilorin. This fact is buttressed by the responses of the respondents considering the average mean, 2.40, which is less than 2.50.    
	S/N
	Questionnaire Items 
	SA
 (4)
	A 
(3)
	D 
(2)
	SD
	Total
	x
Mean

	1
	Social media have to some extent make students to like political issues
	30
(120)
	23
(69)
	32
(64)
	35
(35)
	120
(288)
	2.62
(2.62)

	2
	Students do not make use of the social media on regular basis for political issues
	26
(104)
	25
(75)
	28
(56)
	41
(41)
	120
(276)
	2.4
(2.4)

	3
	Social media have not to an extent influenced students to political participation
	30
 (120)
	30
(90)
	28
(56)
	32
(32)
	120
(298)
	2.7
(2.7)

	4
	Social media are not instrument to influence students’ political participation
	31
(124)
	33
(99)
	31
(62)
	25
(25)
	120
(310)
	2.6
(2.6)

	
	Average mean ∑X2/N
	
	
	
	
	
	2.5


Research Question 2: To what the extent have social media influenced political participation among student in Kwara state college of education Ilorin?
Table 4: Extent to which social media influenced political participation among student in Kwara state college of education Ilorin.
 Source: Research survey (2025) 
	Table 4 shows that the four (4) items of the questionnaire had highest mean of 2.7 and lowest mean of 2.4. The rule is that any mean below 2.50 is disagreed, while any mean equal to or greater than 2.50 is agreed. This implies that three of the four questionnaire items with mean scores (2.62, 2.7, and 2.6) agreed to the statements, while one items had mean scores that disagreed to the statements (2.4). Therefore, there are factors contributing to political participation among students in Kwara state college of education Ilorin. This fact is buttressed by the responses of the respondents considering the average mean, 2.50, which is greater than 2.50.
Research Question 3: What is the relationship between social media and political participation?
Table 5: The relationship between social media and political participation.
	S/N
	Questionnaire Items
	SA
(4)
	A
(3)
	D
(2)
	SD
	Total
	
Mean

	1
	High level of social media users has one reason that social media is good for political participation
	22
(88)
	37
(111)
	37
(74)
	24
(24)
	120
(297)
	2.7
(2.7)

	2
	Campaign can be carried out on social media just as in a physical location
	21
(84)
	39
(117)
	36
(72)
	24
(24)
	120
(287)
	2.4
(2.5)

	3
	social media provide platform for online voting
	26
(104)
	24
(72)
	36
(72)
	31
(31)
	120
279
	2.3
(2.3)

	4
	Social media use for political participation is fake and unreliable
	26
(104)
	25
(75)
	28
(56)
	41
(41)
	120
(276)
	2.3
(2.3)

	
	Average mean ∑X2/N
	
	
	
	
	
	2.5


Source: Research survey (2025)
Table 5 shows that the four (4) items of the questionnaire had highest mean of 2.7 and lowest mean of 2.3. The rule is that any mean below 2.50 is disagreed, while any mean equal to or greater than 2.50 is agreed.  This implies that one of the four questionnaire items with mean scores (2.7) agreed to the statements, while 3 items had mean score that disagreed to the statements (2.4, 2.3, 2.3). Therefore, there are strategies mitigating for relationship between social media and political participation among students. This fact is buttressed by the responses of the respondents considering the average mean, 2.5, which is greater than 2.50.
Research Question 4: Do social media helped students in social media in political participation?
Table 6: Have social media helped students in social media in political participation
	S/N
	Questionnaire Items
	SA
(4)
	A
(3)
	D
(2)
	SD
	Total
	
Mean

	1
	Social media do not help students in participating in politics.
	37
(148)
	25
(75)
	27
(54)
	35
(35)
	120
(312)
	2.62
(2.62)

	2
	Student who participates in politics on social media might not vote during election.
	22
(88)
	37
(111)
	37
(74)
	24
(24)
	120
(294)
	2.7
(2.7)

	3
	Students can make political opinion on social media during election period and it will be recognized by politicians
	21
(84)
	39
(117)
	36
(72)
	24
(24)
	120
(297)
	2.5
(2.5)

	4
	Students’ politician can use social media to campaign for voter to their parties
	26
(104)
	24
(72)
	36
(72)
	34
(34)
	120
282
	2.3
(2.3)

	
	Average mean ∑X2/N
	
	
	
	
	
	2.5


Source: Research survey (2025)
Table 6 shows that the four (4) items of the questionnaire had highest mean of 2.7 and lowest mean of 2.3. The rule is that any mean below 2.50 is disagreed, while any mean equal to or greater than 2.50 is agreed. This implies that three of the four questionnaire items with mean scores (2.62, 2.7, and 2.5) agreed to the statements, while one items had mean scores that disagreed to the statements (2.3). Therefore, there are factors contributing to helped students in social media in political participation among students in Kwara state college of education. This fact is buttressed by the responses of the respondents considering the average mean, 2.50, which is greater than 2.50.

Testing of Hypothesis
Data Analysis and Presentation
Hypothesis One: There is no significant in social media influenced political participation among student in Kwara state college of education.
Table 6: T-test analysis of association between the social media influence and political participation.
	Variables
	N
	


	SD
	Df
	t-cal
	t-crit
	Decision

	
Social Media Influence
	120


120
	2.5


2.7
	0.58

0.64

	98
	2.63
	1.98
	H0
Rejected 

	Political Participation
	
	
	
	
	
	
	


	L.S = 0.05
			From the analysis of table 1 above, the t-calculated value of 2.63 is greater than the critical value of 1.98 at 0.05 levels of significance and 98 degree of freedom. Based on this, the null hypothesis was rejected. This means there is a significant difference in association between social media influenced and political participation.
Hypothesis Two: There is no significant in relationship between social media and political participation.
Table 7:  T-test and analysis the relationship between social media and political participation. 
	Variables
	N
	
	SD
	Df
	t-cal
	t-crit
	Decision

	
Relation between social media
	120


120
	1.98


2.0
	0.40


0.41
	98
	2.77
	1.98
	H0
Rejected 

	political participation
	
	
	
	
	
	
	



L.S = 0.05
		From the analysis of table 2 above, the t-calculated value is 2.77 which t-critical value is 1.98. Since the t-calculated value is greater than the t-calculated value is greater than the t-critical value, the null hypothesis was rejected. This means that there is a significant difference association in between the relationship between social media and political participation. 
4.2	Discussion of Findings
			As regard to research question one, which state if social media influence political participation among students in Kwara state college of education, Ilorin. The findings indicate that social media influence political participation among the students but do not really have strong relationship with political participation, as students think that social media strategy for political participation is just a mere political activity. The result also indicated that despite the fact that social media do not have strong influence on students political participation, students participate in politics with their political posts, comments and shares and this have a way to influence some of the students that have appetite for politics. The heavy use of social media by the people has introduced a new way of political communication in Nigeria. The is result of the findings have relationship with the opinion of Dunu (2018), who stated that the emergence of the Internet with its unique attributes had many envisioning it with democratizing powers. 
The argument is that the Internet had the ability to increase participation in the public sphere and such increased participation was seen to lead to more equality and less hierarchy. The architecture of the Internet where all users are equal and may interact directly as argued may enable a level playing field where participation and deliberation can take place with less hierarchical distinction between people from different classes. Since social media are also Internet services the potential to increase participation and deliberations are possible. 
Also, the report in a research by Pew Research Center, (2012), stated that online news information sources have become an indispensable part of the American public’s media diet. The results of a January 2012 survey conducted by the Pew Research Center for the People and the Press revealed that 25% of American adults were regularly learning about the presidential candidates and campaigns from the Internet. The regular use of the Internet as a source of campaign news has almost doubled since the 2004 presidential election. It is therefore clear that social media influence political participation but do not have strong control on majority of students users. 
The result of research question two indicated that social media have to an extent make students in Kwara state college of education Ilorin appreciate politics because political post attract the students to participate in politics. However, the rate at which the students participate in politics using social media is relatively high.  This result did not show that students participate in active politics on physical ground as it is not an instrumental for real time political participation through the party platform but political orientation and awareness. With this, political campaign is the gathering of electorate to a location for them to hear political manifestoes. The same can be done on the social media because the people are gathered already. The result is in relationship with Abdu and Muda (2020), they stated that there are two channels in participating in political activities in a society.  This can be categorized into two offline and online political participation. Also, Wyngarden, (2017), supported that in recent years there has been a new development of political interest and participation among adults especially with the proliferation of social media such as Facebook, twitter, Instagram, YouTube and Linkedin.  Adelabu (2014) maintains that social media have become a main source of personal orientation, anonymous interactivities and social community on variety of issues that involve politics and political discourse. 
	The result for research question three indicated that the high level and frequency of social media by the people were the reasons why political participation on the social media is interesting as campaign can be carried on the social media the same way in physical location. However, the result clearly indicated that social media do not provide platform for online voting which is the end-point of political participation during election period. There is a different direction of the result on the issue of social media use for political participation is fake and unreliable. The findings indicated rejected result whither social media use is fake or not or reliable or not. The results from the finding have relationship with the observation of Waller, (2019), who said that social media were now playing important role refer to as “migration process” wherein the youth especially the students are using the site to participate in political affairs.  Dhaha and Igale, (2015), also supported those political posts frequently posted by political parties and politicians leaving the students to engage in them by liking, commenting and sharing. Furthermore, students are now increasingly using Facebook to influence social and political change and it is now facilitating new form of political participation among them. Dalton, (2019), observed that high-rate social media motivated the as he stated that recent years have witnessed a boom in the use of social networking sites. Most prominently, Facebook is now equivalent to the third most populous country in the world, numbering over 750 million members from around the globe.
Regarding to research question four, the result indicated social media have helped students in Nigeria at a time there was political apartheid because of the high rate of electoral malpractices since 1999 to date. However, this is indication that students that participate in social media political participation might not vote during election. This is because; the result indicated that since politicians and government monitor the students comments and liking of political information can be recognized. Notwithstanding of the above, students politicians make use of social media for election campaign and other related political participation. Oni, Chidozie and Agbude, (2016) is in relationship with the finding of the result that before now, students lack interest in political participation by stating that prior to 2011, elections in Nigeria had been associated with and characterized by malpractices of various kinds: rigging, ballot box snatching at gun points, violence and acrimony, thuggery, boycotts, threats and criminal manipulations of voters' list, brazen falsification of election results, the use of security agencies against political opponents and the intimidation of voters.  Dunu, (2018), position is in line with the importance of social media to students political participation interest by stating that social media in Nigeria, particularly the Facebook, and WhatsApp, Instagram had a field day in the general election period by garnering supporters for the their political parties, and in this way distinguish itself as the major site for political news, deliberations and discussions. For political parties with the proper tracking software, what potential voters say on social media, can provide real-time feedback in digital election campaign to find out what is working and use in re-strategizing for future campaigns.













CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	Summary of the Study
	The study extensively reviews the impact of social media on political participation among students using Kwara state college of education as study case. Social media are becoming common in the media industry as well as political environment. The reason is that the influence and dynamics of social have really changed the perception of people towards almost everything. Politics had in the time past affected in low patronage by people especially the students of tertiary institutions because of rampart issues of thuggery, malpractices, radio and television.
	The study seeks to determine whether social media influence political participation among students in Kwara state college of education Ilorin, ascertain the extent to which social media influence political participation among students in Kwara state college of education determine the relationship between social media and political participation and ascertain whether social media have help students in social media political participation. The study covered the students of Kwara state college of education Ilorin with focus of two departments Political Science and Social Studies.
The study uses the survey method. The population of the study was limited to Kwara state college of education Ilorin, department of Political Sciences and Social Studie. The population comprises students these two departments from NCE I, NCE II and NCE III levels. There are 290 students in numbers. The total sample size used is 100. The simple percentage was use to analysis the data.


5.2	Conclusion of the Study
The study after recorded success in data collection and analysis do hereby conclude that;
ix. Students affirmed that social media influence political participation but does not really have strong relationship with political participation.
x. Students think that social media strategy for political participation is just a mere political activity. 
xi. Students accepted that despite the fact that social media do not have strong influence on students political participation, students participate in politics with their political posts, comments and shares and this have a way to influence some of the students that have appetite for politics. 
xii. The heavy use of social media by the people has introduced a new way of political communication in Nigeria. 
5.3	Recommendations
The recommendations of the study are culled from the findings and conclusion of the study. The following are the recommendations;
1. Students should cultivate the habit of frequently using the social media for political activities such as campaign, public opinion and reporting of political evils.
2. Students should not use social media to circulate political fake news so that many other students will show interest of using social media for political activities.
3. Online voting should be introduced for students who may not be able to travel to their polling units. This will enhance the exercise of their franchise for voting. 
4. Politicians should always engage the students on social media on the activities of their political activities to enhance close political relationship between them and the electorate. 
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APPENDIX
KWARA STATE COLLEGE OF EDUCATION, ILORIN
POLITICAL SCIENCE/SOCIAL STUDIES DEPARTMENT

SOCIAL MEDIA INFLUENCE ON POLITICAL PARTICIPATION AMONG STUDENTS IN KWARA STATE COLLEGE OF EDUCATION, ILORIN

Dear Respondent,
REQUEST FOR THE COMPLETION OF QUESTIONNAIRE
We are final year student of the above-named institution, conducting research on the topic “Social Media Influence on Political Participation among Students” in partial fulfillment of the award of Nigeria certificate in education (NCE).
Please assist in responding to the items in the questionnaire and be assured that all responses will be treated with utmost confidence.
Thank you for your anticipated co-operation.
					Yours faithfully,	
Muhammed Lateefat Bisola
&
Abomide Temitope Omolade


Section A: Demographic Information
Instruction: Please tick ( √ ) where appropriate answer that fit you
1. Gender:	Male (  )	Female  (   )
2. Age:		18 - 20 (  )	21-25 (  )	26- Above (  )
3. Department:		Political Science (   )		Social Studies  (  )
4. Academic level:  NCE I (   )  NCE II  (  )	 NCE III (  )
Section B: 
Instructions: Please indicate the extent to which you agree with the following statements by ticking [✔] the option that best represents your opinion.
	N/S
	Description of Item
	SA
	A
	D
	SD

	A
	Do Social Media Influence Political Participation among Student in Kwara State College of Education, Ilorin
 
	
	
	
	

	1.
	Social media do not influence students to participate in politics.
	
	
	
	

	2.
	Social media have no relationship with political participation.
	
	
	
	

	3.
	Students think that social media politics is a mere activities
	
	
	
	

	4.
	Political post, comments and shares on social media have a way of influencing students for making preference to a particular candidate
	
	
	
	

	B
	Extent to which social media influence political participation among students in 
kwara state college of education
	
	
	
	

	1.
	Social media have to some extent make students to like political issues
	
	
	
	

	2.
	Students do not make use of the social media on regular basis for political issues
	
	
	
	

	3.
	Social media have not to an extent influenced students to political participation
	
	
	
	

	4.
	Social media are not instrument to influence students’ political participation
	
	
	
	

	C
	The Relationship between social media and political participation
	
	
	
	

	1.
	High level of social media users has one reason that social media is good for political participation
	
	
	
	

	2.
	Campaign can be carried out on social media just as in a physical location
	
	
	
	

	3.
	social media provide platform for online voting
	
	
	
	

	4
	Social media use for political participation is fake and unreliable
	
	
	
	

	D
	Do social media have helped students in social media in political participation?
	
	
	
	

	1.
	Social media do not help students in participating in politics.
	
	
	
	

	2.
	Student who participates in politics on social media might not vote during election.
	
	
	
	

	3.
	Students can make political opinion on social media during election period and it will be recognized by politicians
	
	
	
	

	4.
	Students’ politician can use social media to campaign for voter to their parties
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