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ABSTRACT

The purpose of this project is to find out the relationship between business environment and profitability in Coca-Cola Company, Ilorin to accomplish this work the research hypothesis were formulated, three institutions were randomly selected in testing the hypothesis in addition one hundred questionnaires were distributed and answers was collected from respondents which were used as research data which were analyzed by using chi-square (X(2) test. The result from this analysis shows that there is a significant relationship between business environment and profitability. 3. The government needs to provide adequate infrastructural facilities in order to make efficiency business transaction. Business educator needs to gear up student in business academic performance by proper warning in order to put into world of work.
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CHAPTER ONE

INTRODUCTION

 1.1
Background to the Study


Business has a vital role to play in our society. Therefore to establish any business or company, environment should be considered.


An environment is very important or essential in business transaction while it determines level of out-put and profitability. Therefore various group of environments that are necessary to put into consideration before setting up of business. Such as economic environment, political environment, legal environment, political environment, legal environment, industrial environment. Infrastructural environment socio culture and international environment etc, all these aforementioned would be take note before starting of a business. 


Moreover, business and it environment are interdependence which cannot be separated and depends up on another, to make effective business activities. It also serves as a grass root of a nation while it’s impossible to live without it. 


The government and individual’s sectors make much profit through the business transaction. It serves as occupation for individuals to enhance certain income on it. Hence, the business activities enable men to become self –reliance in future when they get little capital they can seek for suitable business and its environment for the purpose of making profit. Through experience that gained from business education studies which encompasses many services such as economics, mathematics, shorthand, and typing all these aforementioned prepare student to enter into the world of work. There for its justifiable. A business study is the one of the cardinals subjects in the school system.


To this ends, this research work had to look into the business and its environment in term of suitability for investment and its correspondence profit. Because if the business is located in area which does not suitable for it, there may no profit while business would early fold up.

1.2
Statement of the Problem


The subject matter of this research topic based on relationship between business environment and profitability in coca-cola company, Ilorin as our focus. The causes of loss in business and its environment this has been widely reported in business education subject.


The poor performance in business activities in Nigeria is the failure to master basic economic problems such as what to produce how to produce, where to produce and for how to produce all these would create loss in business activities where environment needs are neglected.

The business activities were not adequately equipped with infrastructure facilities such as good road, power supply, water supply, and good transportation etc these are the problem that face business transaction.     

1.3 Purpose of the Study 

The purposes of the research work are itemized as follows. 

Main objectives

· To examined the relationship between business environment and profitability of an organization. 

Other objectives are:

· To know if market environment influence business profit. 

· To examine if competitor environment influence organization profit.

· To know if government environment influence organization profit. 

· To examine the influence of cultural environment on the business profit.
1.4 Research Hypothesis 

H1: 
There is no significant relationship between business environment and profit ability in coca-cola company.

H2:
There is no significant relationship between poor business environment and profitability in coca-cola company.

H3: 
There is no significant relationship between profitability and business environment in coca-cola company.

H4: 
There is no significant relationship between business and its environment relatively to the profit in coca-cola company.
1.5 Significance of the Study

The out-come of this research could be used by text book authors in ravishing existing textbook to enhance the knowledge of student in business environment. It could also serve as a guide’s or sources of creating awareness to business education and student about the business and its environment. It is also useful to business education that prepares the curriculum in order to include business environment and profitability into it.
1.6 Scope/Delimitation of the Study 


Despite the fact that there are many companies in this country. The researcher had taken it up themselves to limit the study to coca-cola company Ilorin in order to facilitate indept study and observe the relationship between business environment and profitability. Also limit the scope to coca-cola company, Ilorin in view of time space and financial constraint. For the purpose of study attention shall be focused on government and individual owner of the companies that in various businesses needs to study environment before establishing.
1.7 Definition of Terms
i
Profitability: the ability of a business to earn a profit less tax as a percentage of total assets.

ii
Business Education: Those people that impact the knowledge of business subject to the student.iiii. 
Business subject: is the subject that will enable the business educator in the business activities and profitability such as Account, Commerce, Marketing, Economics, Business/Math

iii. 
Investment: The ability of investing money on the business in other to have gained or profit

iv. 
Company: A legal business or entity that manufactures or sells products (Also known as goods) or provides services as a commercial ventures.

v. 
Relationship that is between business environment and profitability.

HAPTER TWO

REVIEW OF RELATED LITERATURE

The existence of business environment and profitability in a country has significant role to play in the life of human being, it also improve growth and development of a nation. More so, Business and its environment is a researchable topic of the past knowledge or work related to the present administrations which totally solve the problem occurred over the business activities of a nation especially in coca-cola company, Ilorin.

For the purpose of this study the following will be review. The meaning and definition of business and its environment. Factor influence business environment. Importance of environment in business activities. Classification of environment. Advertising on business environment. Impact of business activities on national development. Role of insurance in business activities. Profitability in business environment
2.1
The Meaning and Definition of Business and Its Environment

There are difference definitions over the business and environment. Bankole (2002) defined business as any legal activities that carried out for the purpose of making profit it is an organization that established mainly for the purpose of production and distribution of goods and services •with a view of profit making.

Johnson (1991) defined it as any occupation or activity in which profit making is the major aim and in which there is risk of loss.Adebiyi (1998) defined environment as the physical and biological system in which man and other organization with interaction components.

Adesiyan (1998) sees environment as surrounding or circumstance of influence or the place in which a man or animals or plants lives. He further assisted that environment includes all livings things and non-livings things elements of man surrounding consist of three major component biological and socio-culture.

Hence the business and its environment are interrelationship or inter-dependence which one depends on another it is axi essential for investors to look for the suitability of environment be ore starting business, this contributes much to business activities inform of profitability and level of productivity.

G.A. Agwu (1993) state that all individual or investors have one thing in mind to make profit from their investment. Before a producer.

2.2 Factors that Influence: Business

Ewa Y. (1993) state that following factors that influence business environment in our vicinity.

These are factors to be considered before locating or setting up business such are:

i. 
Power Supplies

ii,
 Raw Materials

iii. 
Labour Supply

iv. 
Market

v. 
Government Policy

1.
 Power supplies:- Modern industries require a lot of power for their occupation such as coal, gas, electricity and recently solar energy. Those are the motives forces behinds the machines. Industrialist consider the source the amount and the reliability of a particular energy when they deeds to set —up their factory for example iron and steel industries which consumed a lot of coal. When either sources of power electricity, gas

and oil become easily available location decision settled on where these source of power were cheapest.

2. Raw materials:- Some industries are set up near their sources of raw materials The raw materials that attract industries to themselves are those referred to as “weight-losting” this means that the weight of raw materials is more expensive than finish goods therefore it is expensive in term of transportation for examples timber, minerals iron ore etc in this case iron-ore or timber transport cost of materials is minimized by locating the factory near the source of supply.

3. Labour supplies:- This means the industries have a tendency where skilled labour is available. This happen where skilled labour is difficult to make decision on where to site his plants, he needs to consider his cost and weight them against his benefit. Locational factors associated with various sits are important to him. Since there factors will .influence his cost and increase or diminish his total benefit. He will consider the ease of obtaining fuel, power, raw materials and labour his market prospects and the transportation cost for his finished goods.

Johnson Ayale (1991) business and its environment can be defined as mean activities. Agencies, Organization etc outside the business firm which hinder or facilities the achievement of the objectives of such as business venture. The environment of business is dynamic not static state and therefore or change. It is therefore necessary for the management of a business to e anticipatory of such change in order to interact with effectively. Attract a way from the existing center of production. Example of industry requiring a large number of unskilled on reduce cost by locating where the unskilled workers is available.

4. Market:- Same are set near the market for the finished goods. These are called oriented industries.

5. Government policy:- Government may ignore economic critical and decide to locate industries in a particular area such as decision may be based on social critical such as bridging rural urban political imbalance at any other factor expenditure to the government.
2.3 Importance of Environment in Business Activities

1. It improve external product:-It helps the government to protect infact industries from dying a premature death.

2. it promote level of productivity and profitability:- If the business established at suitable place or environment in terms availability of materials infrastructure facilities, equipment tools this can also increase level of out put.

3. Reduce total of final piece uf Commodity:- In as much as business located to be suitable area the price of that product will reduce for instance near to raw materials or market the transportation cost will be reduce lead to the final price.

4. Provide Employment Opportunity:- If there is provision of suitable environment for the business organization, it may creates growth and development of business in as much as business growing the people would got job.

2.4 Classification of Environment (Business)
 Johnson Ayanke (1991) classified various types of environment which are necessary to take into account in business activities such as:

i. Economics Environment: There different factor are involves in the economics environment of a business.

ii. Political and legal Environment: This environment comprises government policies and action like, the price control law, income determination,, import monopoly indignation decree, industrial policies and other prices of government which have significant influence on the business firms that operate in the country.

iii. Socio Culture Environment: This bother on the total way of life of the profit in which the business firms operates. All this go along way in influencing the demand for goods and services.

iv, Demographic Environment: This refers to the size structure and geographic distribution of the population of the soc ty. This demographic factor determines what is to produced.

v, Ecological environment: This refer to water, air population of the atmosphere which all have a lot of influence on business.

vi. Technological Environment: The level of technological improvement determines what can be produced, the quantity and quality of what can be produce and the cost what is produced. Therefore the success or failure f a business firm hinges on this technological factors
vii. Industrial Environment : This refers to the activities of competitors in the same industrial sector in a competitive market, consumer have many area ofchoice when they demand for a product. Therefore a business firm must put into consideration the type, quality and prices of product of industries.

viii. Infrastructure Environment: This refers to the necessary to site industry too there are sources that influence effective business activities such are power supply

2.5 
Advertising in Business Environment

Oyewoye (2015) Advertising may be defined as a paid from of non personal commercial means of bringing the existence or production of new goods and services to the knowledge of the member and to persuade them to buy and use the goods and services.

Purpose of Advertising in Business

i. Advertising creates demands because it persuades consumer to purchase and use some goods

ii. It helps to make brand names of commodities known to members of the pub1ic.

iii. It also promote level of productivity and profit ability.
 iv, To inform the public of the place, price and method of obtain the goods advertised.

v. To inform the public of any change in a commodity like its name uses etc.

vi. It increase sales and profit of firms producing the goods advertised.

vii. It also use in protecting and promoting their linage of producing high quality goods and rendering reliable high quality goods and rendering reliable and efficient services

viii. It informs the public abut the existence or production of a new goods and services.
2.6 
The Impact of Business Activities Development

As we know that business is a grass root of any commercial activities related to environment in commercial activities there are internal and external trade which creates a lot of benefit to the nation.

In fact different countries were benefited by different resources but cannot function except through business activities related to the environment.

Bankole (2001) classified the impact of business activities on national development.

i. It is an occupation

ii. It improve standard of living

iii,It facilities international cooperation

iv. It develops infrastructural facilities.

It is an occupation: 
i. Business activities provide employment opportunity for many people of the nation. Some unemployed youth from secondary school of graduate have been able .to fix them self up in selling one things or the other. Instead of being booking for while collar job, this also reduces unemployment.

ii. It improves standard of living: It enable people to obtain their requirement fro any part of the world such thing are available. For instance people in Nigeria have been to make use of some standard imported goods like motor, car, electronics gadgets, food items etc.

iii. It facilities/International Cooperation: This is because goods produced in one country can easily be made available in another country. These countries produce more than they need for them self.

iv. It develops Infrastructure Facilities: Therefore many developing countries like Nigeria depends on the services of the advanced countries for provision of their infrastructure facilities such as construction of road bridge etc.

2.7 Role of Insurance in Business Activities

Whiliem (1989) defined it is a provision made for the protection of person or object against risks. Business is full of risk, even life its self is prone to risk.

Man is faced with many risk in his daily activities, some of these risk that are inevitable are controlled while other are not. Some man -made while other are natural some are insurable while otlie rc ucit tc i a tc, çç there risk that face man in daily activities man sign companies contract insurance companies for the protection of his life and that of his property against the companies risk. There are various forms of companies such as Fire, Theft, Accident, Marine life etc.

2.8
Role of Companies in Business Environment

i. Companies help to reduce risk

ii. It also contributes to the more existence of business

iii. It is also used to take any unaffected in incident in business organization.

iv. Companies provide capital to people because it serves as investment that yields profit. Companies acts as both money and capital market where both short term and long term loan are obtained.

vi. Companies certificate enable one to obtain a loan from banks because it serves as collateral securities.

2.9 Profitability in Business

Johnson Ayake (1991) also defined it as the reward a person gets for the risk he took in providing his capital in a business. The main reason for establishing a business is to make profit because it increases the business capital and provides income to the owner of the business. A business with fold up if it is not making profit.

There are two main types of profit

(a) Gross profit

(b) Net profit

a. 
Gross Profit: may be defined is the excess of selling price of goods over the cost of goods. The represents the total profit of a business before expenses are deducted for instance a trades buys a commodity for N60 and sell it for N70 the gross profit is N30. This can be expressed as a percentage of the prices in order to get them the mark-up.

In trading account are two sides are called debit and credit. If the credit sides are greater than debt side, it is called gross profit. But if the debt is greater than the credit that is called gross loss.

b. Net Profit: This may be defined as the excess of the goods profit over the total expenses incurred by a business over a period of time. Net profit is the actual gain made by a business unit because it is ±e profit remaining after all expenses have been deducted from this gross profit is ascertained from the profit and loss, Account which is an extension of the trading account.

Ahukannah (1989) defined profit as the financial benefit or gain which a firm realize from its transaction and because dealing. Profit is an important factor in any business transaction the main motive for engaging in any business is to make profit. All the assets purchase for the business and the management enterprises put-into it, would be a wasted effort if those did not result in reasonable profit.

People make calculations and projection before hand and they invest their capital in any profit than others for example they buy shares in public companies, which they consider to be more viable and profitable than others. They try to increase this shares holding in such accompany if it make good profit. How ever, f the company does not make enough annual profit, they with draw their capital by selling this share in the company. This in order to determine its profit.

CHAPTER THREE

RESARCH METHODS

This study is aimed at finding the relationship between business environment and profitability in coca-cola company Ilorin. It will describe the procedure to the use for the study of the topic, on the following sub heading. Research Design, Population Sample and Sampling Technique Instrument of Study, Validity of the Instrument, Reliability of the Instrument, Administration of the Instrument and data analysis.

3.1 Research Design

The Research Design for this study will be descriptive and conduct or commerce the use of questionnaire because the research is instead in finding out the relationship between business environment and profitability so as to shows the impact of environment in business activities related to profitability most especially in coca-cola company Ilorin.
3.2 Population of the Study
The population of the study base on this topic will be all business enterprises ranging from industrial sector. Super markets, Kiosk, and all forms of financial institution that are for profit making within our vicinity.

3.3 Sample Size and Sampling Techniques

The population of this study is made up of business enterprises in Ilorin metropolis, which was many in numbers as at the time to this investigation. Simple random sampling techniques was used to select ten (10) out of these enterprises five from each ten business enterprises were selected as respondent to the questionnaire, using random sampling techniques.

3.4 Instrument of the Study

The instrument used for the study is questionnaire developed by the researcher. The items in the questionnaire will be generated from various series of business.

Enterprises by the research as well as from the review of related literate. 
The questionnaire consists of two sections.

Section A: consist of personal information to be completed by the business enterprises.

Section B: Consist of questions on relationship between business environment and profitability in Coca-Cola company, Ilorin which will responded or answered by the staff and management. The total number of questionnaire copies will be distributed to them.

3,5 Validity of the Instrument

Draft questionnaire will be given to the project supervisor and Lecturer in Department of Business Education to determine the suitability of the statement also remove the ambiguity or unclear. The comment and observation will be incorporated into the new one.

3.6 Reliability of the instrument

A measuring is said to be reliable, if the measure consistently, under varying conditions and at different time

a person’s performance or trait. A person’s performance or trait should be the same or similar, if the measurement if take at different times or scores by different people. This shows that an instrument used by researcher (questionnaire)n in more reliable for the study.
3.7 Administration for the Instrument

Permission was received from the management of the sample business enterprises to make use of questionnaire instrument on them. in this respect the staffs and management will be questioned as researcher distribute questionnaire to the respondents which will be equipped the research as full information of the research topic.

3.8 Data Analysis

In trying to find a suitable answered to the stipulated questions, the researcher will make use of simple descriptive statistical method that contained percentage analysis to analysis the data collected for the study addition of the chisquire statistics use to test stated research hypothesis.

CHAPTER FOUR

PRESENTATION AND DATA ANALYSIS

4.0 Introduction

This chapter deals with the presentation and analysis of data collected through the questionnaire that was administered to the staff of coca-cola company plc.

4.1 Personal Data 
Respondent by Sex

	Sex
	No of Respondent
	Percentage

	Male
	41
	68

	Female
	19
	82

	Total
	60
	100


Table 4.1 above shows that male is 4.1 (68%) while female is 19 (32%), the male is more than the female.

	Sex
	No of Respondent
	Percentage

	Single
	25
	40

	Married
	30
	50

	Widow
	5
	10

	Total
	60
	100


Table 4.2

Table 4:2 shows marital status. Single is 25 (40%) married is 30 (50%) while widow is 5 (10%) i.e married is greater than others.

Table 4:3

Respondents by occupational status

	Sex
	No of Respondent
	Percentage

	Junior Staff
	10
	17

	Senior Stadff
	50
	83

	Total
	60
	100


Table 4:3 above shows that junior staff is (17%) while senior staff is (83%). We can therefore say that senior staff are more represented in our study.

4.2 Analysis of Research Questions 
Table 4.4

Research Question One: Is there any significance relationship between business environment and profitability Table 4:4 shows relationship between environment and profitability

	Coca-Cola
	Yes
	X2
	Total

	Q1
	38
	22
	60

	Q2
	42
	18
	60

	Q3
	51
	9
	60

	Total
	73
	27
	100%


Table 4:4 above shows that 131 (73%) of the respondents says yes to the questions of significance difference between business environment and cola company.

Research Question Two: Does environment determine profit in business activities,

Table 4:5 shows show how environment determine profit in business activities

	Variable
	Yes
	No
	Total

	Q4
	58
	2
	60

	Q5
	43
	17
	60

	Q6
	32
	28
	60

	Total
	133
	47
	180

	Percentage 
	74
	26
	100%


Table 4:5. above shows that 133 (74%) while No is 47 (26%) mean that yes is greater than No, meaning that business environment have expect on industrial dispute in coca company Plc.

Research Question: Three There is any significance relationship between business and its environment.

Table 4.6: show relationship between business and its environment.

	Variable
	Yes
	No
	Total

	Q7
	32
	28
	60

	Q8
	39
	21
	60

	Q9
	93
	87
	180

	Total
	93
	87
	180

	Percentage 
	52
	48
	100%


From table 4.6 above yes is )3 (52%) while No is 87 (48%) the research question 3 statc:d that is there any significant on the business.Is Therefore rejected, meaning that there is relationship between business and its environment.

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary

This Study focused relationship between business environment and profitability. In Coca-Cola company, Ilorin. This has been done by using questionnaire instrument in order to gather information from respondents. While the answered based in different categories. Therefore the question was answered by respondents which indicated their opinion. So, the total number of SA, and A is exceed to SD and D to accomplish their, the scores in four column by respondent and final calculation of table and critical value stated that there is significant Relationship between business environment and profitability.

5.2 Conclusion

This Study find out that there is relationship between business environment determine level of out put in business organization more so on environment has a greater voice in business transaction from the purpose of making profit. At this end the finding of this research also stated that lack of awareness of individual and government contribute to poor performance in business activity.

5.3 Recommendations
It is hereby advised that finding out of this work based on relationship• between business and profitability, it was shows unambiguously that environment has essential part in business activities as well as correspondence profit. It also service as a way out to terminate loss of business organization.

1. Government and individual should be exposed to business and its environment relatively to profitability.

2. Both of them are advised co kwon that an government has significant role to play n level of out put and profit.

3. The government needs to provide adequate infrastructural facilities in order to make efficiency business transaction.

4. Business educator needs to gear up student in business academic performance by proper warning in order to put into world of work.

5. Business educator department should be see to the introduction of business.
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QUESTIONNAIRE

DEPARTMENT OF BUSINESS EDUCATION,

KWARA STATE COLLEGE OF EDUCATION, ILORIN.
THE RELATIONSHIP  BETWEEN BUSINESS ENVIRONMENT AND PROFITABILITY IN COCA-COLA COMPANY
SECTION A

Name …………………………………………………………….
Department …………………………………………………….
Personal Data and Background

Information

This section you are require to respond to the following questions by indicating your answer with tick ( ‘J ) on the statement that applies to you.

1. Marital status    married (   ) single (  )
2. Sex: Male ( ) Female

3. Age Range: 20-25 ( ) 2i-3O ( ) 35-40 ( .) 45-50 (  )
4. Rank: Senior staff ( ) Junior staff (  )
5. Level: Level 3 ( ) level 4( ) level 6 ( ) level 7 ( ) level 9( )
6. Qualification: School certificate (  ) Grade ii (  )  Diploma (  )  N.C.E (  )  Degree ( )
SECTION B

In this section you are required to read through each of the statement on the relationship between business environment and profitability in coca-cola company. Place a tick ( ) to show your opinion in the space provided

Key: SA- Strongly Agree (4) A-Agree (3)

D- Disagree (2)  SD- Strongly Disagree (1) S/N

QUESTIONNAIRE

SA  A  SD   D   1.

There are relationship between business environment and profitability  .39   12.

The business and its environment interdependence in business activities  3.

Environment determine profit in business activities  4.

Business environment enhance feedback on profitability  5.

Environment influence effective business transacting in business environment  6.

The business can make profit without putting environment in consideration.

A business men whom exposed to the business and its environment can make profit better than does are not.  8.

Environment has a vital role to  40   play in business activity
9. No matter how small a business there must be a profit.  10.

Business environment contribute to the national development  1  11.

Suitable environment determine level of productivity ii business environment d profitability.
PAGE  
8

