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Marketing curriculum is an important education scheme recently introduced into senior secondary curriculum with purpose of value re-orientation, job creation, poverty eradication and wealth generation. In Nigeria, both public and private schools continue to experience challenges in marketing curriculum implementation, which hinder the curriculum to achieve its goal. Failure to attain its objective has generated concern among educationalist, practitioners, and administrators. As a result, this study seeks to investigate the implementation of marketing curriculum on the student’s academic performance in senior secondary schools in Ilorin. This study used questionnaire as an instrument to collect data. A total of 250 copies of questionnaire was distributed to the teachers and students in 10 selected secondary schools in Ilorin, Kwara State. Meanwhile, simple random sampling technique were employed, whereas 240 completed were analysed with descriptive statistics and analysis of variance (ANOVA) method of analysis. The study found that effective implementation of marketing curriculum has a positive significant relationship with students’ academic performance in Senior Secondary Schools. 
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CHAPTER ONE
[bookmark: _Toc209568139]INTRODUCTION
[bookmark: _Toc209568140]Background to the Study
	Marketing is one of the new trade/entrepreneurship education programmes which was recently introduced into senior secondary school curriculum. It was designed to meet the major targets of the National Economic Empowerment and Development Strategy (NEEDS) with purposes of value re-orientation, job creation, poverty eradication, and wealth generation, using education to empower the citizenry. The curriculum was aimed to prepare the students to face the challenges of the new millennium (NERDC, 2009).Adefulu and Adebowale (2019) asserted that marketing education is highly desirable especially for organisations and Nations alike to ensure success of their endeavours. 
Curriculum is made up of the instructional resources, methods and assessments needed to help students develop critical skills and knowledge. It is a range of courses from which students choose, and it is understood as a specific learning program that describes the teaching, learning and assessment materials of a defined knowledge body available for a given course (Obilo & Sangoleye, 2016). 
Consequently, it is difficult to effectively implement a curriculum when the education system has limited funding capacities. From this perspective, a lot of other issues concerning curriculum implementation can be raised (Agbo, Okenjom , Nwankwo, & Akoloh, 2017). 
A lack of effective implementation of marketing curriculum is assumed to be one of the major challenges leading to examination failure among marketing students in senior secondary schools in Nigeria (Agbo, Okenjom , Nwankwo, & Akoloh, 2017). 
[bookmark: _Toc209568141]Statement of the Problem
	Despite the recent events of unemployment, economic hardship and loss of interest in enterprises, the Nigerian Government has come up with many entrepreneurial schemes to salvage the social-economic development of the country. This resulted to the injection of marketing education into the Nigerian academic curriculum (Adefulu & Adebowale, 2019). In the light of these, the rationale behind the injection of marketing curriculum as a subject of study in the senior secondary schools in Nigeria, has not being accomplished. 
	This is because of few reasons cited by Obanya, (2024), Babafemi, (2007) and Dike (2023), who established that students have not been well guided towards achieving the primary objective of marketing curriculums due to inadequate resources used by teacher and novice teacher which hinder effective implementation of curriculum.
Purpose of the Study
	The main aim of this study is to investigate effective implementation of marketing curriculum on students’ academic performance in senior secondary schools in Ilorin.
The study specifically are to;
i) Examine the relationship between teacher experience and students’ academic performance in senior secondary schools.
ii)  Investigate the relationship between analytical training and students’ academic performance in senior secondary schools.
iii)  Evaluate the relationship between availability of basic materials and students’ academic performance in senior secondary schools.
 Research Question
i. Is  teachers  experience has  relationship with student academic performance in senior secondary school?
ii. What is the level of relationship between analytical training and student  academic performance in senior secondary schools? 
iii. What is the relationship between analytical training and  students academic performance in senior secondary school?
iv.  What is the influence of implementation of marketing curriculum on students’ academic performance in senior secondary school.

 Research Hypotheses
[bookmark: _Hlk141527338]i. There is no significant relationship between teacher experience and students’ academic performance in senior secondary schools.
ii.  There is no significant relationship between analytical training and students’ academic performance in senior secondary schools.
iii. There is no significant relationship between availability of basic materials  and students’ academic performance in senior secondary schools.
[bookmark: _Toc209568142]Significance of the Study
	This study plays key roles in appraising the instructor, learners (students) and school administrators on the essence of marketing curriculum schemes in senior secondary school. It will provide them with constructive insights into effective theoretical and practical teaching methods. It will help educators and policy makers to make a knowledgeable decision about those contents that are related to marketing profession. 
[bookmark: _Toc209568143]Scope of the Study
	The scope of this study covers the use of variables that related to effective implementation of marketing curriculum such as teacher experience, analytical training and availability of basic materials in senior secondary schools in Ilorin West Local Government. 
	A total number of two hundred and fifty (250) teachers currently working at senior secondary schools will be selected randomly from ten (10) Secondary Schools within Ilorin West Local Government Area, i.e., twenty-five (25) teachers from each school to make a total two hundred and fifty (250) required for this study. Therefore, this study considers existing senior secondary schools in Ilorin West Local Government Area.
[bookmark: _Toc209568144]Delimitation of the Study
This study like other research conducted previously is not without limitation. Specifically, this thesis faced some challenges in the aspect of data collection. This study faces challenges in the areas of transcribing the conversation. Information extracted from the interview were transcribed despite some respondents preferred to speak their local language to be able to express their views properly. 
Information extracted from the view were transcribed despite some respondents preferred to speak their local language to be able express their view properly.
[bookmark: _Toc209568145]Definition of Terms
Analytical Training: The requisite knowledge, skills and attitudes gain by the teachers through training to analysis and evaluate the curriculum objectives 
Assessment and Monitoring: Process of guiding, directing and controlling the facilitators or teachers for the purpose of accountability, as well as ensuring efficient performance of operation of all components of the curriculum development. 
Basic Material: This is another component of marketing curriculum that is relevant to the success of implementation process of the scheme in senior secondary schools, and it has to do with those facilities or resources, physicals, and non-physicals, that are needed and used in the teaching of students into the concepts of marketing, which include the academic structures, conducive environment, skilful teachers, information, and library among others.
Curriculum Implementation: It is the process, procedure or techniques employed by teachers to deliver instruction and assessment through the use of certain resources provided in a syllabus. 
Curriculum: This is a description of what, why, how, and how well students should learn in a systematic and intentional way, that is, it is found in a subject that comprises a course of study and guides to what students should be taught in a particular school.
Instructor: This is an essential personality that is key to the overall process of implementing marketing curriculum because they hold the sole responsibility of teaching and guiding students towards acquiring the required skills in marketing. That is, they guide students through the designed curriculum to acquire an appropriate trade skill.
Marketing Education: This is an act of being an entrepreneur, oriented manager in trade who, in risk and initiative, attempts to maximize profits and this is one of the objectives of the marketing curriculum implementation; to equipped students with appropriate knowledge to become independent marketing professionals.
Method: This is also a component of marketing curriculum which has to do with the logical means of guiding and managing students’ psychological effects and perceptions around the concept of marketing curriculum, to understand the study perfectly, thus, this has to do with the adoption of effective teaching methods.
Teacher Experience: The experience in term of skills and knowledge gained over the period of years, which apply by teacher to implement the curriculum  



[bookmark: _Toc209568146]CHAPTER TWO
[bookmark: _Toc209568147]REVIEW OF RELATED LITERATURE
[bookmark: _Toc209568148]Introduction
Literature review is an important part of research work that has to do with the review of conceptual opinion, perspective and contribution of other researchers as related to the topic under study. For the purpose of this study, the literature would be review under the following sub-headings:
· Concept of marketing education
· Concept of curriculum
· Concept of marketing curriculum implementation
· Component of marketing curriculum 
· [bookmark: _Hlk141682728]What is academic performance of a student?
· Causes of ineffective implementation of marketing curriculum
· Theoretical review
· Empirical review of the related literature
· Gaps of the literature
[bookmark: _Toc209568149]Concept of Marketing Education
Marketing education is a program designed to prepare secondary and postsecondary students to conduct the critical business functions associated with directing the flow of products and services from the producer to the consumer (Daniel & Raman, 2013). Marketing is a very wide term which includes all the activities involved right from the production of the goods, until their consumption stage (Ramin & Ali, 2013). According to Keelson (2012), marketing activities entails every activity in between production and consumption, like designing, pricing, promotion, distribution, transportation and warehousing among others. Daniel and Raman (2013) argued that marketing is usually taken to be a post-production activity that is incorrect. Some activities of marketing even start before the production begins. One of its main aims is to satisfy customer needs, which requires understanding of these needs. In recent year, economists like Philip Kotlertermed marketing as a “social process” (Kotler & Keller, 2019). Moreover, marketing is a total system of business activities designed to plan, price, promote and distribute want (Ramin & Ali, 2013).
Marketing as a subject were aimed to portray a forward thinking and success-driven enterprise among secondary students (Egwuasi, Nwosu, & Nwokomah, 2014). Daniel and Raman (2013) refers to marketing education as the systematic training and instruction leading to the acquisition of a body of knowledge concerning the theory and practice of marketing.Okon (2020) posited that marketing education provides training, experience and skills suitable to equip students with required skills necessary for job creation and economic sustainability. Okon (2020) further stated that marketing education is a programme designed to prepare secondary and post-secondary students to conduct the critical business function associcated with directing the flow of products and services from the producer to the consumer. According to Okon (2020), the general objectives of marketing education in Nigeria include the following:
1) To provide a meaningful marketing educational knowledge and practice
2) To give the student sufficient knowledge in the field of marketing, sales, advertising to enable them secure employment or pursue higher studies in tertiary institutions 
3) Train students to become a manager who can establish business on their own
4) Equip students with fundamentals and advanced concept in marketing
5) Promote marketing management effectively and to turn out qualified and competent marketing professional  
Egwuasi, Nwosu, and Nwokomah (2014) stated that effectiveness of marketing education can be determined the investigating perspective on the quality of marketing edcuation measured or indicated by the quality of marketing educators or academics, quality of teaching materials, quality of learning environment and the teaching methods adopted indicated by classroom teachers, case analysis, discussion method, group work, seminars/workshop and industrial training.Okon (2020) affirmed that a fundamental understanding of the marketing concept and basic marketing skills are essential not only to students entering the field of marketing but for everyone entering the workforce. Marketing education as a subject provide students with knowledge and skills that are highly transferable and will last a lifetime. Marketing education is built upon three areas of interdisciplinary content; these foundations of economics, human resource skills and marketing concepts are required to understand and apply the eight functions of marketing which include:
i) Distribution
ii) Financing
iii) Marketing – information management
iv) Product planning
v) Promotion
vi) Purchasing
vii) Risk management
viii) Selling
Based on notion of Effiong (2016), marketing education is an educational programme that equips the students with the knowledge, skill; motivation needed to start up a business and promotes it to an enviable height.Adefulu and Adebowale (2019) argued that marketing education aims “the marketing application service” and enjoys the attention of regarding the individual training objectives. Thus, it is an offering undertaken in any formal or informal school system that provides students with knowledge, skills and attitude to be an innovator, a developer of new product, market, or move efficient methods of production and distribution of goods and services (Emenyeonu & Ogunsola, 2012).
Adesoga (2019) believed that marketing education is highly desirable for organisations and Nations alike to ensure success of their endeavours. The different aspect of marketing education is all geared towards equipping the students and practitioners with the knowledge to drive the organisations to achieve set corporate objectives which could be to satisfy the customers or make profits. Marketing education become neccesary for the academics because it command the branding of the nation to shape the reputation of the nation to make it attractive to visit, invest and live. Considering the centrality of makreting to corporate existence, one would have expected marketing integration into school curriculum.
[bookmark: _Toc209568150]Concept of Curriculum
The term curriculum has no general accepted definition, and there are many researchers who have researched into the study of the concept of curriculum, with most of them arrived at similar conceptual meaning but with distinguish point of views (Orakçı, 2018). According to Mulenga (2019), the termed curriculum is referring to as a function of analytical/numeracy ordering of events, that is, orderly listing of items one after the other. Whereas, Wood and Davis (978) defined a curriculum as a process of selecting courses of study or content. A curriculum in this sense is eitehr describes or prescribes the content and goals of formal instruction buy lays the means of instruction out of the foreground of focus. In another word, Tom (1984) refers to a curriculum as a plan or a set of blueprint for systematically implementing educational activities. 
	Barrow and Milburn (1990) believed that a curriculum can be seen as a documentan outline of a course program that is written on a piece of paper. Thus, a curriculum has become associated with the official written programs of study published by ministry or department of education, local authorities or boards of education, and commercial firms or teams of educational specialists working on specially funded projects. 
	Offorma (2005), in his view posits that curriculum is a platform through which educative prospects could be achieved. According to Demirel (2006), the term curriculum is a well-designed instrument or an action plan in which planned actions are coordinated to attain the intended goals and behaviours of students in an academic environment. 
	Psari (2018) stated that curriculum is the most underlying components of a whole educational system, because it responds as a guide to meet the intended educational prospects which indicates curriculum as a component that regulates the standard and impact of the educational system. 
[bookmark: _Toc209568151]Concept of Marketing Curriculum Implementation
	Nevenglosky, Cale, and Aguilar (2018) refer curriculum implementation to how teachers deliver instruction and assessment through the use of specified resources provided in a curriculum. Generally, marketing curriculum designs provide instructional suggestions, scripts, lesson plans and assessment options related to a set objective in the area of marketing. Mohanasundaram (2018) refers to curriculum implementation as how the planned or officially designed course of study is translated by the teacher into syllabuses, schemes of work and lessons to be delivered to students.
	According to Ezechukwu and Amadi (2015) curriculum implementation is the translation of what has been documented theoretically into practical terms. Obilo and Sangoleye (2016) described curriculum implementation to connote the multifarious activities of translating a complex curriculum conception in the form of design or plan into new patterns of practical action, usable and realizable in a teaching learning milieu.
Adekoya (2004) affirmed that curriculum implementation is the translation of the objectives of the curriculum from paper to practice. In a similar view, Ezechukwu and Amadi (2015) stated that curriculum implementation literarily means the capability to put curriculum into work for the achievement of the goals for which the curriculum was designed. Moreover, curriculum implementation entails the real practical application of putting theory into practice in such a way that the overt outcome is noticed through the performance of learners in the classroom (Babalola, 2004). Agbo, Okenjom , Nwankwo, and Akoloh (2017) acknowledged that curriculum is a vehicle through which education is attained. Effective implementation of curriculum is very essential for student performance, as Obilo and Sangoleye (2016) found that ineffective curriculum implementation could hinder the success of student academic performance.
	Obilo and Sangoleye (2016) affirmed that effective curriculum implementation can provide consistent coverage of standards that facilitates equitable instruction between schools and classes. With horizontal alignment, students get equal access to high-quality instruction regardless of their assigned class. Agbo, Okenjom, Nwankwo and Akoloh (2017) in their contributed pointed out some important benefits of effective curriculum in schools such as:
i) Helps to provide learners (students) the adequate and relevant content with the application of the learner’s environment to make learning real.
ii) It helps to ensure that set goals and objectives are achieved.
iii) It enhances effective, proper assessment and evaluation of the students in their area of discipline.
Ezechukwu and Amadi (2015) concluded that effective marketing curriculum implementation can help students’ performance excellently in their academic pursuit. Further stated that implementation of marketing curriculum cannot be successful without contribution of teachers, administrators, and students. Obilo and Sangoleye (2016) argued that failure to provide adequate information for the students constitute enormously to the failure of marketing curriculum implementation especially in Nigerian secondary schools.
[bookmark: _Toc209568152]Components of Marketing Curriculum Implementation in Secondary Schools
For several reasons, policy guided SSEC had been reviewed due to several shortcomings encountered in the implementation and failure to achieve the set goals of the designation. Meanwhile, Government prompted to incorporate marketing into educational curriculum to annex the potential of young generation, build generation of job providers and reduce job seekers. Government therefore legislates the policy to attain the objectives, the National Council on Education (NCE) approved marketing curriculum into SSEC based on the reviewed made by the NERDC in 2005 (Nsikak-Abasi, 2021). The policy led to the introduction of trade/entrepreneurship among others into the educational schemes in the senior secondary schools. This scheme gave birth to teaching of marketing education in SSE, which prompted the designation of appropriate curriculum for efficient teaching guides of the subject. In spite of these, the implementation of marketing curriculum was done under the guides of certain components which includes:
· Goal Setting 
· Needs Materials
· Methods
· Assessment
Goal Setting: A goal is, otherwise known as objective, an end outcome that a particular scheme pursues to accomplish (Harris, 2013).Goal accomplishment is a predominant target of man endeavours and any organisation, institution or individual that operates without a guiding goal would end up achieving nothing (Bratton, 2007). Thus, a goal is an archetypal motif of any course of actions that the implementation of marketing curriculum aimed to achieve in the operation of the scheme in senior secondary schools and instil transformational effects in students through skill acquisitions and a mind-set to succeed in their study (Richards, 2007). According to Van Blerkom (2003), a goal is defined as desired outcome of a planned action towards which a particular effort aimed to achieve. That is, the intended results expected from the implementation of marketing curriculum is what the objective of the scheme projected.
	Therefore, each of the concerned stakeholders might formed a distinguish predetermined opinions to participate in the operation of the curriculum in marketing education, as they might harp on achieving a particular goal, but the scheme has its pre-planned objectives. Because of this, Breen (2001) opined that students might casted a view of multiple objectives and unrelated tastes, but the classroom is deciding point of views of the marketing education and the learning processes would be guided by subjective curriculum. Thereby, the following are the highlights of the set objective implementation of marketing curriculum is aimed to achieve in the senior secondary school in Ilorin West Local Government according to the concept designed by the NERDC.
· To equipped students with the knowledge, skills, intellects, and abilities needed to eradicate poverty, job creation and wealth generation.
· To instil in students, attitudes to identify opportunity to excel through the knowledge and skills they might have acquired in value-orientation.
· To strengthen the foundations for ethical, moral, and civic values which enhance the sustenance ability of students during and after the school life.
· To use marketing education to empower citizenry to create contents and develop their own business strategies.
· To develop marketing education as an academic field of study, where marketing-oriented individuals can grow into an independent expert in the marketing profession and gain recognition like their counterparts in the medical science, law, engineering, accounting and so on. 
Needs for Materials: Basic materials in this perspective is any facility or resources, physical or non-physical resources requires to facilitate excellent results in the teaching of subject contents in the marketing education. Having identified basic objectives of the marketing curriculum in the senior secondary schools, it is a point of necessity to make provision for availability of basic resources needed for the successful teaching of designed contents of marketing education in senior secondary school. Hence, according to Mkpa (2005), who explained that without adequate availability of material resources, no meaningful teaching and learning processes could exist, as well as implementation of curriculum designed for marketing education.
Meanwhile, for teachers to perform excellently towards achieving the set goal of the curriculum implementation, relevant materials needs to be made available, so that teachers would need to adapt with the materials and modify the contents and tasks there-in to suit the test of time and students (Ehiametalor, 2011). To achieve the set goals for the implementation of marketing curriculum in senior secondary schools, there should be provisions for the availability of these basic resources which includes classrooms, staffing of quality and capable teaching and non-teaching staff, ICT laboratory. Others includes provision of a conducive atmosphere for effective teaching learning processes, textbooks, workshops, library, sport field, allocating time to subject taught at the school, provision of adequate teaching and learning materials, funds, course book, teaching aids, course book and other valuable in-house materials. 
Therefore, participation of all the stakeholders is most needed to support in making all the needed resources ready for academic purpose (Rachael, 2015). Thus, availability of adequate human and material resources will be beneficial to not only for academic recipient but also prepared students for unforeseen contingency in the nearest future and some of these benefits are as follow.
· It is a means of modifying the development of different skills and the acquisition of values in students, as well as the retention of desirable knowledge, skills and attitudes.
· It is a way of identifying and encouraging the process of understanding, decoding, organising, and synthesising the educational content, logical thinking and reasoning, communication, and interaction.
· It adds necessary structure to lesson plans and execution of instructional materials to evoke pre-knowledge of the student.
· It also allows teachers to modify instructional materials to the best use of activating learners’ needs, style and development of creativity in students.
· It provides a valuable routine in the teaching and learning processes in order to enhance students’ motivation to academics.
[bookmark: _Toc209568153]Causes of Ineffective Implementation of Marketing Curriculum
It is very essential to understand the issues that hinder effective marketing curriculum implementation in secondary schools, these issues formed the basis for this study. Several factors are identified as determinant forces which hinder effective implementation of marketing curriculum schemes, but factors such as teacher experience, analytical training, availability of basic materials and assessment and monitoring that considered relevant to secondary schools in Ilorin West Local Government Area where this study focus are explored.
[bookmark: _Toc209568154]Teacher Experience
In modern world, the teacher has become center of attention because of their unique roles in the society. It is increasingly clear that no nation, society, or an academic institution can rise, develop or attain their objectives with the right caliber of teacher (Nevenglosky, Cale, & Aguilar, 2018). According to Loflin (2016), the roles of teacher remain instrumental in the success or failure of a curriculum. In several cases, researchers such as Hall and Hord (2015) and Causarano (2015) have supported the need to thoroughly understand teachers’ roles, concerns and experience during the implementation of a new curriculum. 
[bookmark: _Toc209568155]Analytical Training
It obvious that one cannot give what he/she do not have. Hence, teacher or facilitator that lack required skill level to teach correctly in accordance with the marketing trend, then the students cannot learn, and it have effect on the curriculum (Sudhesh & Shari, 2020). In any country, the success of curriculum implementation solely depends on the quality of teacher with regard to the requisite knowledge, skills and attitudes (Agbo, Okenjom , Nwankwo, & Akoloh, 2017). Teacher required adequate and sufficient training to build analytical skills with aim of develop teachers’ capacity to teach marketing in secondary schools (Ndukwe & Daniel, 2020).Jess, Carse, and Keay (2016) found the need to prepare and train teachers to meet the objectives of a curriculum; specifically, the authors’ focus was on the curriculum-development process and the role of the educator. 
[bookmark: _Toc209568156]Availability of Basic Material
Obilo and Sangoleye (2016) emphasised on the issues of curriculum implementation in Nigeria educational sector; hence, lack of basic materials including infrastructural facilities requires for successful implementation as well as inadequate specialist teachers are identified as major problems facing curriculum implementation. However, in the case where school have specialists, they focus more on the theoretical aspects of the curriculum rather than the practical components. Perhaps, many schools lack reading materials to support the theoretical aspect of the studies, which make the implementation of curriculum ineffective (Nevenglosky, Cale, & Aguilar, 2018).  Babalola (2004) asserted that lack of materials can cause extreme distress on the students, and it can equally hinder their academic performance. 
[bookmark: _Toc209568157]Assessment and Monitoring
Principal, academic administrators and supervisors plays vital role in monitoring and evaluating academic activities including implementation of curriculum in secondary schools. According to Babafemi (2007), principal is both the administrative and academic head at the secondary school level in Nigerian education system. He/she is an internal force who coordinates, supervise, and monitor the efficient use of the available manpower and material resources and manages it towards attaining the expected success of the curriculum objectives. Thus, the role of a school principal is nothing but significant to successful implementation of any academic policies designed for the advanced growth of educational sector in Nigerian secondary schools. Meanwhile, the school principal is saddles with the responsibility to help set the tune for the successful implementation of curriculum through proper monitoring of the facilitator or teacher, hence, he/she facilitate a healthy working atmosphere where both the teaching team and the pool of learners could operate harmoniously (Yaro, 2020).

Academic Performance
Academic performance known as academic achievement is the extent to which a student, teacher or institution has achieved their short or long-term educational goals (Martin, Rodrigo, Izquierdo, & Ajenjo, 2017). Ali, Haider, Munir, Khan, and Ahmed (2013) stated that completion of educational benchmarks such as secondary school certificates and bachelor’s degrees symbolize academic performance. The academic performance usually measured through continuous assessments or examinations (Brew, Nketiah, & Koranteng, 2021). Students’ achievement can be measure through their contribution in their various courses (subjects) which solely depend on the level of curriculum implementation (Ali, Haider, Munir, Khan, & Ahmed, 2013). Therefore, it become pertinent for this study to investigate the effective curriculum implementation due to its importance to student attainment of academic achievement.
[bookmark: _Toc209568158]Theoretical Review
Theory of curriculum implementation introduced by Rogan and Grayson in 2003. The theory focuses on the learning environment being the centre of analysis, this is because the learning environment is where learners, teachers, curriculum, and educational resources meet. The theory emphasised on three factors: the implementation profile, the capacity to innovate, and outside influences (Rogan & Aldous, 2005). 
This study underpinned by the theory of curriculum implementation because it covers several factors that are germane to this study, especially in the context of marketing curriculum implementation in senior secondary schools in Ilorin West Local Government Area, Kwara State.    
[bookmark: _Toc209568159]Empirical Review of the Related Literature
Many empirical studies have been conducted on the context of marketing curriculum implementation and academic performance of students at various stage of academic institutions. Some studies reported that there was significant relationship between effective curriculum implementation and academic achievement (Agbo, Okenjom , Nwankwo, & Akoloh, 2017; Ezechukwu & Amadi, 2015), while few others revealed there was no significant relationship between the two constructs (Lambert, Velez, & Elliot, 2014). According toEzechukwu and Amadi (2015) investigated the implementation of marketing curriculum in senior secondary schools. This empirical study was conducted in Imo State, Nigeria. The study used two instruments which include teacher assessment questionnaire and student rating scale to collect data. The population size comprised 226 students and 20 teachers in 19 secondary schools. The results indicated that there was a significnat relationship between levels of marketing curriculum coverage and the use of instructional materials. Further findings showed that there were no significant relationship between the levels of marketing curriculum coverage and teacher’s qualification and teaching-learning environment. The study recommended that stakeholders should ensure that all the instructional materials required are provide to make teaching and learning smooth and used adequately.
[bookmark: _Toc209568160]Gaps of the Literature
It seems that most research studies reviewed for this study was carried out on the context of marketing education, curriculum implementation and academic performance across the continents (Adesoga, 2019; Ezechukwu & Amadi, 2015). Based on the research reviewed for this study, it seems there are limited, or no research studies conducted on the effective implementation of marketing curriculum in Senior Secondary Schools in Ilorin West Local Government Area, Kwara State. 
	Curriculum variables (such as teacher experience, analytical training, availability of basic materials and assessment and monitoring) on academic performance of student in senior secondary schools in Ilorin West Local Government Area. Therefore, this study shed light and explored variables such as teacher experience, analytical training, availability of basic materials and assessment and monitoring to investigate the effective implementation of marketing curriculum. 


[bookmark: _Toc209568161]CHAPTER THREE
[bookmark: _Toc209568162]RESEARCH METHOD
[bookmark: _Toc209568163]Introduction
This chapter outlines the procedure employed to conduct this study. It presents research methodology which entails research design, population, sample and sampling techniques, instrument used, validity and reliability  
[bookmark: _Toc209568164]Research Design
This study adopt descriptive survey approach for the reasearch design because it fundamentally focuses on method of obtaining phenomena information that concern current situationInvalid source specified.. This approach would help to investigate the present issues affecting the effective implementation of marketing curriculum in senior secondary school in Ilorin West Local Government Area, Kwara State, Nigeria. Hameed (2020) stated that a research design is a scheme or specific structure and approach used to collect the appropriate data that is useful for the research study.
[bookmark: _Toc209568165]Population
	The population of this study consisted of teachers and students in the senior secondary schools in Ilorin Wes Local Government Area, Kwara State, Nigeria, while target population consisted of marketing teachers and students in each of the Ten (10) selected secondary schools. The schools are: 
Ansarul Islam Senior Secondary School, Ogidi;
Baboko Community Senior Secondary School, Baboko;
Government Day Senior Secondary School, Adeta;
Government High School, Adeta;
Government Girls Day Senior Secondary School, Pakata;
Mount Camel Senior Secondary School, Oloje;
Government Day Senior Secondary School, Alore;
Government Day Senior Secondary School, Adewole;
Government Day Senior Secondary School, Banni and
Abata Baba-Oyo Senior Secondary School, Anifowose
	Meanwhile, five (5) marketing teacher and twenty (20) students were randomly selected from each of the ten (10) selected secondary schools which equalled to two hundred and fifty (250) respondents. 
[bookmark: _Toc209568166]Sample and Sampling Techniques
	Simple random sampling technique was adopted to select the sample for this study due to the large number of target population. According to Taherdoost (2016) refer to simple random sampling-based methods of gathering information as mechanical procedure that involving the lists of random numbers, or equivalent. However, simple random sampling is best known as a sample procedure that allow every element of target population and each possible sample of a given size, an equal chance to be selectedInvalid source specified.. This method is much more useful to this study because of its impact in gathering information. Pace (2021) conclude that random sampling can be used with large populations, and it can avoid bias; compare to stratified sampling which require proportions of sub-sets to be known and accurate if it is to work properly.
	In term of accuracy, simple random sampling is moderately in practice because it requires only minimal advance knowledge of target population, its data is easy to analyse and easy to compute errors Invalid source specified.. Though, it is argued that simple sampling require frame to work from, so as it enhances larger errors for the same sampling size and the cost may be higher if respondents are widely dispersed (Rahman & Muktadir, 2021).Thereafter, simple random sampling technique were used to draw the required sample. The researcher randomly selects two hundred and fifty (250) respondents from randomly selected secondary schools in Ilorin West Local Government Area, Kwara State. Five (5) teachers and twenty (20) students each from Senior Secondary Class 1, 2 and 3 would randomly select from ten (10) secondary schools, in Ilorin West Local Government Area. 
[bookmark: _Toc209568167]Research Instrument
	The instrument used in collecting data for this study is a questionnaire, it is used to gather information about the effective implementation of marketing curriculum in Ilorin West Local Government Area, Kwara State. Singh and Masuku (2014) stated that research instrument is the process of selecting or developing measuring devices and methods appropriate to a given evaluation and research problems. According to Stephen and Kasim (2015), questionnaire had been known to be one of the most common and effective instruments for research and used to elicit useful information from respondents. The questions were designed personally by the researcher and tagged “effective implementation of marketing curriculum”.
	The instrument has two sections of A and B: thus, section A deals with demographic data i.e., personal information of the respondents. It consists of fair variables such as gender, age, class, whereas section B deals with the effective implementation of marketing curriculum on academic performance with a total of twenty (20) items. The instrument explored five Likert scale through open-ended questions to investigate the present existing issues of effective implementation of marketing curriculum on academic performance in Ilorin West Local Government Area, Kwara State, Nigeria.
[bookmark: _Toc209568168]Validity of the Instrument
	The psychometric properties of the instrument were based on validity and reliability measure of the research instrument. For this instrument, the properties are presented thus:
Validity is the extent to which an instrument measures what it tends to measure (Taherdoost, 2016). Hammersley (2013) described validity as the ability of the instrument to measure the quality or ability truly and accurately of what one wants it to measure. Validity is one of the most crucial psychometric properties of measurement and it is concerned with whether a test or a scale really measures what it purported to measure.
[bookmark: _Toc209568169]Reliability of the Instrument
Reliability is the level of internal consistency or stability of the measuring instrument overtime. It is concerned with the estimate of degree to which a measurement is free of random or unstable error. Reliability instrument can be used with confidence that transients and situational factors are not interfering. Akhtar (2016) opined that a test is said to be reliable if it yields the same score for the same student, no matter who marked it.
	Taherdoost (2016) defined reliability as the consistency, accuracy and stability or trustworthiness of a measuring instrument or score obtained. The reliability of this instrument will be ascertained using test re-test reliability method.
[bookmark: _Toc209568170]Administration of the Instrument
	Procedure for administration and data collection involved administered the questionnaire personally to the randomly selected samples of two hundred and fifty (250) respondents from Ten (10) Senior Secondary Schools in Ilorin West Local Government Area, Kwara State with the help of two research assistants. All respondents were given questionnaire to complete individually, and they were assured that whatever information supplied will be treated as confidential and only subjected to this research work and there was no time limit. Thereafter, the administration of the questionnaire by the respondents, the researcher collected and collated the returned questionnaires.
[bookmark: _Toc209568171]Method of Data Analysis
	Data collected were analysed using descriptive statistics and percentage while the analysis of variance (ANOVA) was used to test the formulated hypotheses, at the 0.05 level of significance. Analysis of variance (ANOVA) were employed in testing and comparing variables having more than two means. Rahman and Muktadir (2021) stated that ANOVA is an inferential technique for comparing three or more groups of variables for significance. Analysis of variance helps to determine the means of several groups of scores that deviate from one and another, merely by sampling errors.





[bookmark: _Toc209568172]

CHAPTER FOUR
[bookmark: _Toc209568173]RESULTS AND DISCUSSION
[bookmark: _Toc209568174]Introduction
	This chapterpresents the detailed analysis of the data gathered with the use of self-constructed instrument. The findings of the study are presented in two parts. The first part gives background information on the respondents, while the second part presents the result of findings based on the generated hypotheses.
[bookmark: _Toc209568175]Presentation of Data
Table 1:	Response rate of the Respondents
	Questionnaire
	No
	%

	Distributed
	250
	100

	Restrive
	240
	96


Source: Field work Computation, (2025).
Table 1 presents response rates of the respondents to the questionnaires administered. A total of 250 copies of the questionnaire were distributed to the respondents using research assistance. A total of 240 were responded, given a response rate of 96%. Ten (10) invalid questionnaires were recorded due to error and omission, incompleteness or not returned. Akhtar (2016) affirmed that a responses rate of 30% is considered adequate for a survey study. Therefore, a total of two hundred and forty (240) questionnaire valid were used for this study. 
[bookmark: _Toc209568176]Part A: Analysis of Demographic Data
Table 2:	Distribution of Respondents by Gender
	Items
	Frequency
	Percentage (%)
	Cumulative Percent (%)

	Male
Female
Total
	128
112
240
	53.3
46.7
100.0
	53.3
100.0


Source: Fieldwork Computation, (2025).
Table2 above shows the distribution of respondents by gender, and it indicates that 53.3% (128) of respondents were male, while 46.7% (112) were female. Hence, the results were collected across all gender of teachers and students in Senior Secondary Schools in Ilorin West Local Government Area.
Table 3:	Distribution of Respondents by Age
	Items
	Frequency
	Percentage (%)
	Cumulative Percent (%)

	12-14yrs 
15-17yrs
18-20yrs
21 years and above
Total
	34
80
108
18
240
	14.2
33.3
45.0
7.5
100.0
	14.2
47.5
92.5
100.0


Source: Fieldwork Computation, (2025).
Table 3 above shows the distribution of respondents by age, and it indicates that 14.2% (34) of respondent’s area aged between 12 and 14 years of age, respondents in the region of 15 and 17 years are 33.3% (80), while respondents who are 18 to 20 years of age had the largest proportion with 45.0% (108) and 7.5% (18) are 21 years and above.
Table 4:	Distribution of Respondents by Class
	Items
	Frequency
	Percentage (%)
	Cumulative Percent (%)

	SSS1
SSS 2
SSS 3
Total
	85
83
72
240
	35.4
34.6
30.0
100.0
	35.4
70.0
100.0


Source: Fieldwork Computation, (2025).
Table 4 above shows the distribution of respondents by class, and it indicates that 30.0% (72) of respondents are in SSS 3 class, while 34.6% (3) of respondents are in SSS 2 class, and respondents in SSS1 class formed the proportion of the population with 35.4% (85). This implies that all class under investigation are evenly represented in the study.
	Table 5: Mean and rank order of respondents on the influence of implementation of marketing curriculum on student academic performance in senior secondary schools

	ItemS/No
	Implementation of Marketing Curriculum (IMC)
	Mean
	Rank

	9
	I mostly put my effort to ensure proper implementation of marketing curriculum
	4.167
	1st

	14
	Students perform excellently when materials were provided to implement the curriculum
	4.167
	1st

	20
	Effective implementation of marketing curriculum can enhance student academic performance
	4.163
	2nd

	16
	Assessing teacher performance enhance successful implementation of marketing curriculum
	4.163
	2nd

	2
	Students find it difficult to understand concept of marketing and it led to failure in the exam
	4.129
	3rd

	11
	Most basic materials are not available for proper implementation of marketing curriculum
	4.100
	4th

	12
	Students don’t understand marketing due to absence of materials
	4.092
	5th

	19
	I do feel effective implementation can help student academic achievement
	4.079
	6th

	13
	Provision of basic materials usually stimulate student interest to study a subject
	4.071
	7th

	7
	Engaging effective learning skills help to predict students’ academic success
	4.058
	8th

	[bookmark: _Hlk141526480]15
	Making material available would enhance successful implementation of marketing curriculum
	4.042
	9th

	8
	Having adequate information about the marketing curriculum help to teach student very well
	4.038
	10th

	10
	Students with excellent performance in marketing are well informed
	4.033
	11th

	17
	Monitoring teachers on marketing curriculum implementation can help student academic achievement
	4.017
	12th

	4
	Students can do better with marketing study if they are well informed before chosen the subject
	4.008
	13th

	5
	I do better in teaching subject when student have interest in particular subject
	4.004
	14th

	18
	Method adopted to attain goal set for marketing curriculum affect its successful implementation
	3.983
	15th

	3
	Students don’t understand the relevance of marketing to their profession
	3.917
	16th

	1
	As far as I am concerned marketing curriculum is not well developed to help student in their future career  
	3.913
	17th

	6
	Having proper training help to improve marketing curriculum efficiency
	3.867
	18th


Source: Fieldwork Computation, (2025).
Table 5 above shows the presentation of carefully analysis of respondent response to the questionnaire prepared for the study in order of mean and ranking. From the table 5, item 9 with statement “I mostly put my effort to ensure proper implementation of marketing curriculum” and item 14 with statement “Students perform excellently when materials were provided to implement the curriculum” that both have mean score of 4.167 was ranked 1st simultaneously. Item 20 with statement “” and item 16 with statement “” that both have mean score of 4.163was ranked 2ndrespectively.
Item 2 with statement “Students find it difficult to understand concept of marketing and it led to failure in the exam” that have a mean score of 4.129 was ranked 3rd, and item 11 with statement “Most basic materials are not available for proper implementation of marketing curriculum” was ranked 4th with a mean score of 4.100. Then, 5th on the ranking was item12 which stated that “Students don’t understand marketing due to absence of materials”, with a mean score of 4.02. Item 19 with statement “I do feel effective implementation can help student academic achievement” that have a mean score of 4.079 was ranked 6th. Also, item 13 with statement “Provision of basic materials usually stimulate student interest to study a subject” that have a mean score of 4.071 was ranked 7th. However, item 7 stated that “Engaging effective learning skills help to predict students’ academic success” have a mean score of 4.058 and it was ranked 8th.
Item 15 was ranked 9th due to its statement “Making material available would enhance successful implementation of marketing curriculum” which have a mean score of 4.0042; whereas item 8 was ranked 10th with statement “Having adequate information about the marketing curriculum help to teach student very well” with a mean score of 4.038. Meanwhile, item 10 which stated, “Students with excellent performance in marketing are well informed” and it have a mean score of 4.033 was ranked 11th. Ranking 12th was item 17 with statement “Monitoring teachers on marketing curriculum implementation can help student academic achievement” that have a score of 4.017. Item 4 with statement “Students can do better with marketing study if they are well informed before chosen the subject” have a mean score of 4.008 was ranked 13th, and item 5 with statement “I do better in teaching subject when student have interest in particular subject” had a mean score of 4.04 was ranked 14th. 
Item 18with statement “Method adopted to attain goal set for marketing curriculum affect its successful implementation” have a score mean of 3.983 was ranked 15th; while item 3 with statement “Students don’t understand the relevance of marketing to their profession” have a score of mean of 3.917 was ranked 16th. Item 1 stated that “As far as I am concerned marketing curriculum is not well developed to help student in their future career” with a mean score of 3.913 was ranked 17th. Therefore, item 6 which stated 




“Having proper training help to improve marketing curriculum efficiency” have a mean score of 3.867 was ranked 18th.
[bookmark: _Toc209568177]Hypotheses testing
Hypothesis one: There is no significant relationship between the teacher experience and student’s academic performance in senior secondary schools.
	Table 6: Descriptive

	Teacher Experience
	N
	Mean
	Std. Deviation
	Std. Error
	95% Confidence Interval for Mean

	
	
	
	
	
	Lower Bound
	Upper Bound

	Strongly Disagree
	2
	1.8000
	.56569
	.40000
	-3.2825
	6.8825

	Disagree
	7
	2.2857
	.41404
	.15649
	1.9028
	2.6686

	Neutral
	25
	3.0480
	.77520
	.15504
	2.7280
	3.3680

	Agree
	157
	4.0446
	.51669
	.04124
	3.9631
	4.1260

	Strongly Agree
	49
	4.6490
	.31233
	.04462
	4.5593
	4.7387

	Total
	240
	3.9942
	.75421
	.04868
	3.8983
	4.0901


Source: Field work Computation, (2025).
	Based on the table 6, the descriptive analysis showed that the data collected on the effective implementation of marketing curriculum on the basis of teacher experience variables through the aggregation of mean, standard deviation, standard error and 95% confidential interval (C.I) for mean within the range of 1–5-point interval scale. The table 6indicated the level of respondents’ perception as the means values for all items were higher than 3.00 which indicates a high level of agreement among the respondents.
Table 7: T-test Analysis on the implementation of marketing curriculum on the student academic performance based on teacher experience.
	Variable
	N
	Mean
	SD
	
	df
	Cal. t-value
	P-value
	

	Decision

	
Teacher Experience 
	
240
	
4.789
	
.4189
	
	
	
	
	
	

	
	
	
	
	
	238
	5.221
	.000
	
	Ho2 Rejected

	Students’ Academic Performance 
	240
	9.33
	2.22
	
	
	
	
	
	


*Significant P< .05

Table 7 shows that there was a strong and significant correlation between teacher experience and students’ academic performance curriculum based on the formulated hypothesis at 0.05 level of significant. Therefore, the section of null hypothesis 1which states that there is no significant relationship between teacher experience and students’ academic performance in senior secondary schools in Ilorin West Local Government Area, Kwara State is rejected. The findings indicate that there is a significant relationship between teacher experience and students’ academic performance in senior secondary schools in Ilorin West Local Government Area, Kwara State.
Hypothesis Two: There is no significant relationship between analytical training and students’ academic performance in senior secondary schools. 
Table 8: Descriptive
	Analytical training  
	N
	Mean
	Std. Deviation
	Std. Error
	95% Confidence Interval for Mean

	
	
	
	
	
	Lower Bound
	Upper Bound

	Strongly Disagree
	2
	1.5000
	.14142
	.10000
	.2294
	2.7706

	Disagree
	7
	2.0857
	.59841
	.22618
	1.5323
	2.6392

	Neutral
	25
	3.0160
	.54748
	.10950
	2.7900
	3.2420

	Agree
	157
	4.1223
	.41980
	.03350
	4.0561
	4.1885

	Strongly Agree
	49
	4.6449
	.24585
	.03512
	4.5743
	4.7155

	Total
	240
	4.0325
	.72200
	.04660
	3.9407
	4.1243


Source: Field work Computation, (2025).
Based on the table 8, the descriptive analysis showed that the data collected on the effective implementation of marketing curriculum on the basis of analytical training variables through the aggregation of mean, standard deviation, standard error and 95% confidential interval (C.I) for mean within the range of 1–5-point interval scale. The table 8showed the level of respondents’ perception as the means values for all items were higher than 3.00 which indicates a high level of agreement among the respondents.
Table 9: T-test Analysis on the implementation of marketing curriculum on the student academic performance based on analytical training.
	Variable
	N
	Mean
	SD
	Df
	
	Cal. t-value
	P-value
	Decision

	Analytical Training
	
240
	
4.800
	
.4140
	238
	
	4.606
	
	

	
	
	
	
	
	
	
	.000
	Ho2 Rejected

	
	
	
	
	
	
	
	
	

	Students’ Academic Performance
	240
	3.964
	.6935
	19.683
	

	
	
	


*Significant P< .05
Table 9 shows that there was a strong and significant correlation between analytical training and students’ academic performance based on the formulated hypothesis at 0.05 level of significant. Therefore, the section of null hypothesis 2which states that there is no significant relationship between analytical training and the students’ academic performance in senior secondary schools in Ilorin West Local Government Area, Kwara State is rejected. The findings indicate that there is a significant relationship between analytical training and students’ academic performance in senior secondary schools in Ilorin West Local Government Area, Kwara State.


Hypothesis Three: There is no significant relationship between availability of basic materials and students’ academic performance in senior secondary schools.
	Table 10: Descriptive

	Availability of basic materials  
	N
	Mean
	Std. Deviation
	Std. Error
	95% Confidence Interval for Mean

	
	
	
	
	
	Lower Bound
	Upper Bound

	Strongly Disagree
	2
	1.1000
	.14142
	.10000
	-.1706
	2.3706

	Disagree
	7
	2.3429
	.41173
	.15562
	1.9621
	2.7236

	Neutral
	25
	3.3200
	.76594
	.15319
	3.0038
	3.6362

	Agree
	157
	4.1643
	.38264
	.03054
	4.1040
	4.2247

	Strongly Agree
	49
	4.6367
	.29061
	.04152
	4.5533
	4.7202

	Total
	240
	4.0942
	.68331
	.04411
	4.0073
	4.1811


Source: Field work Computation, (2025).
 Based on the table 10, the descriptive analysis showed that the data collected on the effective implementation of marketing curriculum on the basis of availability of basic materials variables through the aggregation of mean, standard deviation, standard error and 95% confidential interval (C.I) for mean within the range of 1–5-point interval scale. The table 10 indicated the level of respondents’ perception as the means values for all items were higher than 3.00 which indicates a high level of agreement among the respondents.
Table 11: T-test Analysis on the implementation of marketing curriculum on the student academic performance based on availability of basic materials.
	Variable
	
	N
	Mean
	SD
	Df
	Cal. t-value
	P-value
	Decision

	
Availability of basic materials
	


	240
	
4.632
	
.5973
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	238
	4.069
	.000
	Ho2 Rejected

	Students’ Academic Performance
	
	240
	3.964
	.6932
	
	
	
	


*Significant P< .05
Table 11 shows that there was a strong and significant correlation between availability of basic materials and students’ academic


 performance based on the formulated hypothesis at 0.05 level of significant. Therefore, the section of null hypothesis 3 which states that there is no significant relationship between availability of basic materials and students’ academic performance in senior secondary schools in Ilorin West Local Government Area, Kwara State is rejected. The findings indicate that there is a significant relationship between availability of basic materials and students’ academic performance in senior secondary schools in Ilorin West Local Government Area, Kwara State.
	Table 12: Descriptive

	Assessment and monitoring  
	N
	Mean
	Std. Deviation
	Std. Error

	
	
	
	
	

	Strongly Disagree
	2
	1.1000
	.14142
	.10000

	Disagree
	7
	2.3143
	.51455
	.19448

	Neutral
	25
	3.2160
	.65044
	.13009

	Agree
	157
	4.1248
	.49790
	.03974

	Strongly Agree
	49
	4.7551
	.27768
			.03967

	Total
	240
	4.0808
	.75166
	.04852


Source: Field work Computation, (2023).
Table 13: T-test Analysis on the implementation of marketing curriculum on the student academic performance based on assessment and monitoring.
	Variable
	N
	

	Mea
n
	SD
	Df
	Cal. t-value
	P-value
	

	Decision

	
Assessment and monitoring 
	
240
	


	
4.55
6
	
.5578
	
	
	
	
	

	
	
	
	
	
	238
	5.215
	.000
	
	

	
	
	
	
	
	
	
	
	
	

	Students’ Academic Performance
	240
	

	3.92
2
	.6904
	
	
	
	
	


*Significant P< .05
[bookmark: _Toc209568178]Discussion of findings
This work focused on the implementation of marketing curriculum in senior secondary schools in Ilorin West Local Government Area, Kwara State. The study found that there was significant relationship between effective implementation of marketing curriculum and students’ academic performance in senior secondary schools in Ilorin West Local Government Area, Kwara State. These results support the findings of study conducted by Ezechukwu and Amadi (2015) which established that there is relationship between effective implementation of curriculum and the student academic performance; thus, effective implementation of curriculum enhance teaching and learning as well as influencing student academic performance.
The findings of the study showed that majority of teachers (respondents) investigated in selected secondary schools have knowledge and experience about implementation of curriculum process. That is, majority of respondents who responded to the questionnaire agreed to have been involved in curriculum implementation process at a certain point in time. In consonance with the above revelation, most teachers agreed that students perform well when materials were provided to implement the curriculum. Based on the results of the findings, it was discovered that:
Table 7 shows that there was significant relationship between teacher experience and effective implementation of marketing curriculum, which influence students’ academic performance in Ilorin West Local Government Area, Kwara State. This result is similar to the findings of Lambert, Velez, and Elliot (2014) found that teacher experience and curriculum implementation are interrelated with each other. Perhaps, the importance of teacher experience cannot be overemphasized in effective implementation of curriculum because it normally enhances effective teaching and learning in academic environment.
Table 9 indicates that there was significant relationship between analytical training and students’ academic performance. The study established that successful curriculum implementation can enhance students’ academic performance in senior secondary schools. Table 8 shows that majority of respondents agreed that analytical training plays significant role in students’ academic performance. The findings corroborate the results of research conducted by Ohaka and Nnokam (2018), which found that implementation of curriculum have significant impact on student academic performance.
Table 11 shows that there was significant relationship between availability of basic materials and students’ academic performance. To corroborate this finding, table 10 revealed that majority of respondents agreed that availability of basic materials play vital role in effective implementation of marketing curriculum in senior secondary schools. The study indicated that effective implementation of marketing curriculum can enhance student academic performance specifically in marketing subject. 
[bookmark: _Toc209568179]

CHAPTER FIVE
[bookmark: _Toc209568180]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc209568181]SUMMARY 
	The study investigates the implementation of marketing curriculum on students’ academic performance in senior secondary schools in Ilorin West Local Government Area. Having subjected the four null hypotheses formulated for the study into a carefully examination, it is incumbent on the researcher to conclude that the tested hypotheses were accepted or rejected. Based on this, all null hypotheses formulated for this study are rejected while alternative hypotheses were accepted; following are the summary of the findings:
i. Teacher experience show statistically significant relationship with students’ academic performance in senior secondary schools in Ilorin West Local Government Area. As teacher experience in term of implementation of marketing curriculum can predict student academic performance in secondary school.  
ii. The study findings shows that analytical training has significant relationship with students’ academic performance in senior secondary schools in Ilorin West Local Government Area. As the analytical training in term of marketing curriculum can predict student academic performance in secondary school.
iii. The findings of this study also indicates that availability of basic materials has significant relationship with students’ academic performance in senior secondary schools in Ilorin West Local Government Area. As the availability of basic materials in term of marketing curriculum can predict student academic performance in secondary school.
iv. Assessment and monitoring show statistically significant relationship with students’ academic performance in senior secondary schools in Ilorin West Local Government Area. As the assessment and monitoring the process of marketing curriculum implementation can predict student academic performance in secondary school.  
[bookmark: _Toc209568182]Conclusion
	Based on the findings of this study, it can be concluded that the phenomenon of marketing students failure to perform excellently in the academic is common regardles the effort of teacher to ensure effective curriculum implementation. Lack of effective implementation of marketing curriculum has negatively affect student academic achievement. The study revealed that:
i) There was significant relationship between teacher experience and effective implementation of marketing curriculum which have influence on student academic performancein senior secondary schools in Ilorin West Local Government Area, Kwara State.
ii) There was significant relationship between analytical training and effective implementation of marketing curriculum which have influence on student academic performancein senior secondary schools in Ilorin West Local Government Area, Kwara State
iii) There was significant relationship between availability of basic materials and effective implementation of marketing curriculum which have influence on student academic performancein senior secondary schools in Ilorin West Local Government Area, Kwara State
[bookmark: _Toc209568183]Implications of the Study
	This study found that effective implementation of marketing curriculum can enhance student academic performance in secondary schools. Although, there is limited effort from the government bodies to ensure successful marketing curriculum implementation. As it known that teacher role is very essential and crucial for marketing curriculum implementation. It is very important to engage teacher with practical experience to ensure that marketing curriculum were implement efficiently. 
The practical implication, teacher can use their previous experience to facilitates successful curriculum implication which would help improve student academic performance. Government can also provide teachers with analytical training to ensure that effective implementation of marketing curriculum. It also important to provide required and necessary materials that will be both teacher and students in teacher and learning of marketing concept. Lastly, Government should ensure adequate assessment, evaluation, and proper monitoring of the marketing curriculum implementation processes in secondary schools in Ilorin West Local Government Area, Kwara State. 
[bookmark: _Toc209568184]Recommendations
From the findings and conclusions of this study, the following recommendations are made:
i) Teacher should be allowed to utilise their experience and teaching skills to ensure effective implementation of marketing curriculum. Since students are not well informed, this should be able to sensitise them based on his/her experience to enhance their academic performance.
ii) Ideal (positive) analytical training should be provided to teachers as this can enhance the teaching in marketing subject.
iii) Every necessary material should be provided to enhance effective practice of the instruction acquired in marketing study.
[bookmark: _Toc209568185]Limitations of the Study
	This study is not without limitation just like every other previous study carried out in the context of curriculum implementation. A longitudinal effect known as time constraint is one of this study's limitations. This study was limited because of the time frame required to complete the study; this has affected the sample size of the study. The study should have extended the scope of the study to cover more schools compare to those covered and this could have increased the sample size as well, but the time does not permit covering that large sample size. The researcher surveys the available participants within ten selected schools by measuring stability with the minimum sample size to meet up the deadline. 
Method of data techniques is another limitation of this study, quantitative data techniques that was used limited the participants to delve deeper into some uncovered issues that are considered relevant to the research objectives. Interview technique through qualitative method should have helped to cover these relevant issues as it would have provided in-depth analysis. Meanwhile, a mixed method of quantitative and qualitative techniques could have been explored to investigate the issues of implementation of marketing curriculum on the students’ academic performance.
[bookmark: _Toc209568186]Suggestions for Further Studies
Based on the limitations encountered by this study, the future studies would need to work on these limitations to ensure robust findings. It is therefore suggested that: 
i) Future studies should focus on different subject’s curriculum especially those that recently introduced into Nigeria education system. 
ii) The sample of similar study should be concluded to allow for generalization of findings; and 
iii) The sub-variables of the study should be further expanded by future researchers as a way of further studies.
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KWARA STATE COLLEGE OF EDUCATION, ILORIN
Implementation of Marketing Curriculum and Students Academic Performance in Senior Secondary School in Ilorin.
Questionnaire
Dear Respondent,
	This questionnaire is designed to collect relevant information on research project titled “Implementation of marketing curriculum and students’ academic performance in Ilorin”. All information given will be treated with utmost confidentiality and will be used only for research purpose. Therefore, your honest response to the questionnaire will be appreciated.
Thanks for your anticipated cooperation.
									Yours faithfully,
							ISMAIL FATHIA

SECTION A: DEMOGRAPHIC STRUCTURE
Instructions: Please, tick (√) as appropriate to indicate your responses 
1.     Gender:		Male ( ) Female ( )
2.  Age:		12-14 ( ) 15-17 ( ) 18-20 ( ) 21 and above ( )
3. Class:		SS1 ( ) SS2 ( ) SS3 ( )
SECTION B: Implementation of marketing curriculum on student’s academic performance in Ilorin West Local Government Area.
Instruction: For each of the items in this section, there are four different alternative responses. Please, tick (√) as appropriate, following the keys provided.
	KEY:	SA = Strongly Agree; A = Agree; D = Disagree; N = Neutral;SD = Strongly disagree    

	S/N
	Implementation of marketing curriculum on Academic Achievement
	SA
	A
	N
	D
	SD

	1
	As far as I am concerned marketing curriculum is not well developed to help student in their future career  
	
	
	
	
	

	2
	Students find it difficult to understand concept of marketing and it led to failure in the exam
	
	
	
	
	

	3
	Students don’t understand the relevance of marketing to their profession
	
	
	
	
	

	4
	Students can do better with marketing study if they are well informed before chosen the subject
	
	
	
	
	

	5
	I do better in teaching subject when student have interest in particular subject
	
	
	
	
	

	6
	Having proper training help to improve marketing curriculum efficiency 
	
	
	
	
	

	7
	Engaging effective learning skills help to predict students’ academic success 
	
	
	
	
	

	8
	Having adequate information about the marketing curriculum help to teach student very well 
	
	
	
	
	

	9
	I mostly put my effort to ensure proper implementation of marketing curriculum 
	
	
	
	
	

	10
	Students with excellent performance in marketing are well informed 
	
	
	
	
	

	11
	Most basic materials are not available for proper implementation of marketing curriculum 
	
	
	
	
	

	12
	Students don’t understand marketing due to absence of materials 
	
	
	
	
	

	13
	Provision of basic materials usually stimulate student interest to study a subject 
	
	
	
	
	

	14
	Students perform excellently when materials were provided to implement the curriculum 
	
	
	
	
	

	15
	Making material available would enhance successful implementation of marketing curriculum 
	
	
	
	
	

	16
	Assessing teacher performance enhance successful implementation of marketing curriculum 
	
	
	
	
	

	17
	Monitoring teachers on marketing curriculum implementation can help student academic achievement
	
	
	
	
	

	18
	Method adopted to attain goal set for marketing curriculum affect its successful implementation 
	
	
	
	
	

	19
	I do feel effective implementation can help student academic performance
	
	
	
	
	

	20
	Effective implementation of marketing curriculum can enhance student academic performance 
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