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ABSTRACT
[bookmark: _GoBack]This study investigated the influence of Business Education students' utilization of digital marketing tools on their perceived employability at the College of Education, Ilorin, Kwara State. A structured questionnaire was administered, 150 final-year Business Education students out of the population of 200 students while the entire population of thirteen (13) business education lecturers were sampled. This research adopted a descriptive survey design to explore the extent to which students utilize tools such as Social Media Marketing (SMM), Content Marketing (CM), Search Engine Optimization (SEO), and Email Marketing (EM), and how this utilization impacts their confidence in their future job prospects. The data were analyzed using descriptive statistics (mean, frequency, percentage) and inferential statistics (Pearson correlation and multiple regression analysis). The hypothetical findings revealed a moderate level of utilization of digital marketing tools among students, with social media marketing being the most frequently used. A strong, positive, and statistically significant correlation was found between the overall utilization of digital marketing tools and students' perceived employability. The regression analysis indicated that competency in social media marketing and content marketing were the most significant predictors of perceived employability. The study concludes that integrating practical digital marketing skills into the Business Education curriculum is essential for enhancing students employability. It recommends a curriculum review to include hands-on training in current digital marketing tools, workshops facilitated by industry professionals, and the encouragement of practical, portfolio-building projects for students before graduation.
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